| 


} 


t 


) 


ul 


Vol. 24, No. 3176 


Sparks 


Is it filibustering or filiblustering? 
° * . 


In the spring, a young man’s 
fancy turns to cars, also. 
> s oa 


Tomorrow (March 15), Mr. Whis- 
kers whisks it away. 
+ + + 


The current picture looks all 
right. We have been too accus- 
tomed to distortions like those by 
Coney Island mirrors. 

* * * 


Next week being National 
Hobby week, dealer advertising 
ht stress the fact their main 
ho is keeping customers sat- 
is 


The truck industry is paying 
more than 30 percent of all high- 
Way user taxes, even though all 
trucks constitute only 15.8 percent 
of the total number of vehicles, 
according to Peter T. Beardsley of 
American Trucking Assns. 

o * . 


No Crumpets? 

Motorists entering Ontario this 
summer from the U.S. will get a 
cup of tea free with their maps 
and booklets at some of the On- 
tario tourist geception centers. 


Hats Off 

Some New York sources predict 
a not-too-distant return of Paul 
Hoffman to Studebaker now that 
the European recovery program is 
well under way. 

Congratulations now. A good job, 
well done. 


It’s a Steal : 


The government won't build steel 
mills as suggested by. Truman, ac- 
cording to latest predictions. 

Anyway, there is already enough 

steal” in the form of waste and 
a in the government now, 
the Hoover report indicates. 


Peacetime Reseede 


General Motors reported last 
week its employment during 1948 
reached a peacetime record level 
of 380,329. Average earnings of GM 
hourly-rated workers were $64.10 a 
week, compared with $57.86 in 1947. 

The corporation's total 1948 pay 
roll topped all other peacetime 
years and was exceeded only in two 
war years. 


Lead ecalte 


The two-cents-a-pound drop in 
lead prices last week was the first 
break in the most used non-ferrous 
metals classification since OPA 
passed out of the picture in 1946. 

A part of the drop was attributed 
to lessened demand from storage 
battery makers. Battery shipments 
in January were over 1,252,000, 
compared with more than 1,905,000 
in December, it is reported. 


MARKING 25 YEARS OF CHRYSLER HISTORY—New Silver Anni 


unveiled, went on dealership display — il. 
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Supplier Tieups 
At Chrysler Cut 
Week’s Output 


108,646 Units Built; 
Studebaker Up; K-F, 
Willys to Resume 


By Bernie Thomas 


Associate Editor 


UTPUT of cars and trucks 
slumped slightly last week, but 
the 1,000,000th vehicle produced in 
U.S. plants so far in 1949 was built. 
Meanwhile, prospects for postwar 
record production in March re- 
mained good. 

Shortages of body frames in 
various Chrysler Corp. plants, 
caused by a brief supplier strike, 
were in the main responsible for 
holding U.S. plants last week to 
the production of 84,108 cars and 
24,538 trucks—a total of 108,646 
vehicles, according to Automotive 
News estimates. 

This was a drop of 3,180 units, 
mostly cars, from the previous 
week’s assembly of 86,308 cars and 
25,518 trucks for a 111,826 account- 
ing. 

7 * + 

RIGHTENING this week’s out- 

look is the scheduled return of 

Kaiser-Frazer and Willys to the 
production lineup. It is also ex- 
pected that production in all Chrys- 
ler divisions will be at normal or 
better than pre-changeover level. 

At Plymouth’s Detroit plant, 
two-shift operations which got 
underway last Monday should be 
even more effective in this week’s 
production totals, 

Considering Chrysler’s supplier 
trouble, production cutbacks insti- 
tuted at Packard and Hudson did 
not have too great an effect on the 
—v! overall accounting last 
wee 


Offsetting those cutbacks to some 
extent was the initial success en- 
joyed by Studebaker in launching a 
program to hike car production by 

(Continued on Page 77, Col. 1) 


Production 


Automotive News Estimates 
U. S. Cars, Trucks 


111,826 


i 108,895 


1948 
Week Week Week 


For complete production totals 
by makes, see tables, page 77. 
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Spotty Sales Gains 


Credit Loophole 
Is Debunked by 


Finance Men 


By Bob Finlay 
Managing Editor 


HAT ABOUT this “loophole” in 

Regulation W? 

Following modification to allow 21 
months instead of 18, there has been 
a rash of stories from Washington 
pointing out that there is no time 
limit on installment items. 

These stories are based on a s0- 
called “loophole” in Regulation W 
providing for extension of pay- 
ments by rewriting the contract. 

The impression is conveyed that 
this is a new provision. Some won- 
der if the publicity reflects an in- 
vitation to take advantage of this 
provision. 

> > > 
OWEVER, checks by AvuTomo- 
tive News last week with Fed- 
eral Reserve Board officials and 
finance men indicate that this is 
not so. 
Finance men say that wholesale 
(Continued on Page 73, Col. 1) 


Silver Jubilee 


Top Cars 
New car registrations for 40 
states in January: 


1949 Pos. Make 
1—41,338 Ford 
2—26,730 Plym., 
3—23,766 Chev. 
4—18,986 Buick 
5—14,674 Dodge 
6— 9,991 Olds. 
j— 8,884 Pontiac 
8— 8,197 Hudson 
9— 6,947 Mercury 

10— 6,839 Chrysler 

1l— 6,545 Stude. 

12— 6,162 Nash 

13— 5,629 DeSoto 

14— 4,763 Cadillac 

15— 4,614 Packard 

16— 2,685 Lincoln 

17— 2,549 Kaiser 


18— 1,734 r 
19— 1,295 Willys 1,299—18 
20— 770 Crosley 1,027—20 
21— 394 Anglia-Pref. 
22— 129 #£«Austin 
Total All Makes 
204,042 201,000 

For further details see page 

38, today’s issue. 


Ch 


1948 Pos. 
$2,551— 2 
22,231— 3 
41,443— 1 
12,999— 5 
14,566— 4 

8,791— 7 
12,697— 6 


7,546— 8 


4,613—14 
3,047—16 
2,718 —17 
1,206—19 
5,579—12 
4,055—15 


ryslers 


Displayed by Dealers 


EW CHRYSLER CARS, billed 

as Silver Anniversary models in 
commemoration of the 25th anni- 
versary of Chrysler Corp., went on 
dealership display March 11. 

Third of the corporation’s post- 
war-styled lines to be introduced, 
the Chryslers carry out the con- 
cern’s emphasis on “common-sense” 
engineering” and comfort, conven- 
ience and safety. 

Exclusive innovations in the 
new Chryslers include Preste- 
matic transmission as standard 
equipment on all series but the 
lowest-priced Royal sixes; factory 
undercoating on every car, and a 
safety sponge-rubber cushion 
across the top of the instrument 
panel to guard against face blows 
in sudden stops. 

Price increases, already an- 
nounced, average approximately 7% 
percent over previous Chryslers 
with comparable equipment. 

- . * 


HRYSLER MODELS feature six 
lines of cars. There are five 
body types in the Royal and six in 
the Windsor series, all powered by 
an improved 116-horsepower six- 
cylinder engine. 
In the 135-horsepower eight-cyl- 


Chrysler models, third of Chyler Corp's four tne to, be 
Oe arene ee ene inder series both 


with 


door — wenlbate, six-cylinder 116-horse- 
, Prestomatic oe. as jenderd caulpmnent and an 8 ad ice of $2,353. 


inder classification, there are two 
body types in the Saratoga, four in 
the New Yorker, two in the Town 
and Country, and two in the Crown 
Imperial. New to the Chrysler line 
is a Royal station wagon which 
seats nine passengers and has re- 
movable intermediate and _ rear 
seats. 

Riding comfort in the Silver 
Anniversary cars has been en- 
hanced by lengthening the wheel- 
base four inches while at the 
same time reducing the overall 
length. This creates a cradled 
ride between the axles, Chrysler 
claims, and at the same time 
makes it easier to park the cars 
in an average-size e. 
Interior width and headroom have 

been increased while at the same 
time the overall width of the cars 
has been curtailed more than three 


inches. Road height also has been | 


reduced. 

Engine performance has been bet- 
tered through higher compression 
ratios, greater generator, air cleaner 
and fuel pump capacity and an im- 
proved ignition and electrical sys- 
tem. Safety features include new 
Cyclebonded brake linings. 

Three new types of heaters, lo- 
cated entirely under the hood, with 
improved heat radiation and tem-. 
perature control, are offered as op- 
tional equipment. 

- o * 


VV HRELBASE of Royal 
Windsor series has been in- 
creased four inches from 121% 
inches to 125% inches. At the same 
time, the overall length of these 
models has been reduced 4-11/32 
inches, from 208-9/32 inches to 
203-15/16 inches. 

Wheelbase on Saratoga and New 
Yorker models also has been length- 
ened four inches, from 127% inches 
to 131% inches. Similarly, overall 

(Continued on Page 76, Col, 1) 
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Market Revival 
Seen on Way 


Dealers Still Push 
For 24 Months 


POTTY sales increases marked 

the first week of relaxed credit 
control regulations, a cross-country 
check by Automotive News revealed 
last week. 

While most new and used-car 
dealers surveyed felt that modifi- 
cation of Regulation W would be 
helpful on the long pull, there 
was no ar. con rise in sales im- 
mediately. some areas the 
market Seautmee stagnant. Used- 
car dealers seemed to be more 
optimistic than their new-car 
brethren. 

Both types of dealers, however, 
emphasized their opinion that ex- 
tension of time-payment period 
from 18 to 21 months was only a 
partial answer; that 24 months was 
the minimum needed. Some dealers 
contend that the one-third down 
should be retained but that no 
limit should be placed on time- 


period payments. 
= + > 


Most sales gains will come in 
the higher-priced car bracket, 
both new and used dealers believe. 


March 15, especially in the North- 
ern states. 

Following are digests of reports 
made by Automotive News corres- 
pondents across the country: 

. 4 . 
EW AND used-car dealers in 
the Chicago area have experi- 
enced only slight benefits, and sen- 
(Continued on Page 74, Col. 1) 


Pay Rebuff Due 
To Bring UAW 
Statistical Blast 


By Mac Gerdon 
Associate Editor 


T’S THE UNION’S turn to throw 

a blow in Round Four of the 
postwar wage bout. 

With counterattack on its mind, 
the UAW-CIO International Execu- 
tive board will hold a significant 
meeting in Detroit starting today 
(March 14). 

Rested from an enforced three- 
week vacation, union president 
Walter P. Reuther is expected to 
have ready an analysis of the 
General Motors price and wage 
dips and the Ford pay-demand 
repudiation, in relation te the 
UAW ’s 1949 economic program. 

Privately, Reuther may also tell 
the 21 other board members 
whether he thinks the union should 
go the strike limit in battling for 
pensions, social-security benefits 
and hourly wage raises at Ford, 
Chrysler and the independents. 

” ae 7 

HIS IS SCHEDULED to be the 

last meeting of the UAW direc- 
torate before the opening of wage 
negotiations with Ford and Chrys- 
ler, tentatively set for late in May. 

Consequently, union negotiating 
strategy may be determined, with 

(Continued on Page 8, Col. 4) 








2 





AUTOMOTIVE NEWS, MARCH 14, 1949 


SAE Clinic Hears Criticism .. . 


U.S. Cars Held Unsafe 
On Rough Roads 


po A SAFETY standpoint, 


American cars are unsuited for 


driving on narrow twisting roads 
and rough surfaces. 

This was charged by two British 
engineers last week at the annual 
passenger-car, body and production 
clinic, held in Detroit over a three- 
day period under the auspices of 
the Society of Automotive Engi- 
neers. 

Reid A. Railton, consulting en- 
— and A. C. Sampietro, tech- 
director, both of D. R. 
Sebssinin Ltd., declared that in 
equipping their creations with the 
so-called “boulevard ride,” U.S. 
car designers have sacrificed 
steadiness of travel over rough 





tions do not occur at all, or alterna- 
tively to be unaware that the per- 
formance of their product leaves 
anything to be desired when faced 
with such conditions.” 

+ 


* + 
HGELIGnTs of other SAE pres- 
entations include: A statement 
that aircooled engines were vir- 
tually ready for adaptation to mo- 


tor vehicles, but would have to/, 


stand the tests of commercial re- 
quirements and “human inertia and 
prejudice”; a debate on the merits 
of frameless car bodies, and a re- 
port on what is needed to permit 
better engine efficiency and higher 
compression ratios. 

Railton and Sampietro compared 
American cars with foreign makes 





STUDEBAKER DEALERS TALK WITH ELLIOTT—Three dealers in South Carolina confer with 
Elliott, sales vice-president, during a meeting in Atlanta. L 


Lipscomb, Lipscomb Motor Co., Newberry; Elliott; E. H. Gaines jr., 
, Spartanburg, and Guy Sullivan, owner of the Anderson dealersh p which bears his name. 


Detroit Sales at ’48 Marks; 
Other Areas Also Steady 


in four major aspects of difference: 
Steering and handling; brakes; sus- 
pension and road-holding, and noise, 
Criticizing low-pressure tires, 
they reported that “many Euro- 
pean engineers regard these ultra- 
fat and ultra-flabby tires with a 
good deal of distrust, both for 
their effect upon the handling of 
the car, and also from doubts of 
their safety under prolonged 
high-speed driving conditions.” 
The British engineers voiced the 
view that American engineers “have 
lost quite a lot” through use of 
steering-gear ratios of upwards of 
20 to 1 
“The precise nature of this loss is 
an exceedingly difficult thing to de- 
fine, and the best we can do is to 
say that it slightly adds to one’s 
anxiety (or detracts from one’s con- 
(Continued on Page 6, Col, 1) 


Haulaway Tieup 
Ends in Chicago 


roads. 

“It is idle to suggest,” they said, 
“that these conditions do not exist 
in the U.S.—they do. The point 
which we wish to make is that the 
American industry sometimes ap- 
pears to act as though such condi- 


Studebaker Net 
Tops $19 Million; 
Ratio to Sales 4.9% 


SOUTH BEND.—Studebaker 
Corp. and its subsidiaries for 1948 
report a consolidated net profit of 
$19,114,972 after all charges includ- 
ing provision for federal and Ca- 
nadian income taxes. 

This is equal to $8.11 a share on 
2,355,461 shares of common stock 
outstanding at the end of the year. 
It compares with a net profit in 
1947 of $9,127,103 after all charges, 
equal to $3.87 per share on the 
common stock. 

Studebaker’s sales in 1948 totaled 











$383,644,524 as compared with $267,- 
998,838 in 1947. In the report to 
stockholders, H. S. Vance, chair- 
man of the board and president, 


CHICAGO.—Settlement of a pay 
dispute with two Chicago firms last 
week sent 260 automobile haulers 
back to their jobs here after a 







strike which began Feb. 9. 

Wage increases of unspecified 
amounts were granted to the Local 
713 AFL Teamsters union drivers 
employed by the Dealers’ Transport 
Co. and Arco Auto Carriers, Inc. 
The raises were made retroactive 
to last Nov. 15. 

According to Howard A, Plank, 
of the U.S. conciliation service, pay 
increases were granted on the 
of mileage covered and weight of 
cars hauled. 

Four other automobile hauling 
companies were included in the set- 
tlement, although not involved in 
the strike. 


points out that the ratio of net 
income to sales in 1948 was 4.98 
percent. 


New Dodges Returning 


From Alcan Test Trip 
ANCHORAGE, Alaska. — 
officials 





for the drive home after com- 
pleting their first 8,000-mile en- 
Alaska 


The party left Hamtramck, 
Mich., on Feb, 25 and arrived in 
Fairbanks on the night of March 
1. W. E. Foraker, —— gen- 
eral sales manager of Dodge, 
held a meeting of Dodge Alaska 
dealers here last week. 

The travelers reported the 
cars performed “excellently” de- 
spite icy mountain driving in 
Canada, 10-below-zero weather 
in North Dakota and a muddy 
thaw in some areas. No attempt 
was made to set speed records. 


half the normal scrappage rate, 


ticians, reported last week. At the 
same time, scrappage of trucks ran 








AIRBORNE MERCURY—A Mercury sport sedan arrives in Cairo in novel fashion. The 
Bristol plane Co. of England demonstrates the se capacity of wo new freighter 
model 170, In addition to the Mercury, the plane also ied 16 passengers. 


DETROIT.—Both new and used- 
car sales in Wayne county during 
February held near last year’s to- 
tals for the same month, the De- 
troit Auto Dealers Assn. reports. 

New-car sales for the month 
were 9,235, 48 more than last year’s 
figure, while used-car sales num- 
bered 5,539, only 19 below February, 
1948, 

Although new-truck sales totaled 
843—247 units below last year’s 
figure, used-truck sales increased 
111 units to a total of 409 for the 
month. 

For the first two months of the 
year, new-car sales were 2,318 ve- 
hicles below last year’s total. The 
decline can be traced to Chevrolet 
and Pontiac decreases due to model 
changeovers. These two GM divi- 
sions registered 2,548 more new 
cars last year at this time than 
they have this year. 

Ford, Dodge and International 
accounted for the decline in new- 
truck sales for February, 1949, with 
decreases of 112, 99 and 53 units, 
respectively, below February, 1948, 
figures. 

New-truck sales for the first two 
months of this year were 1,519 
compared to 1,840 for the same pe- 
riod in 1948. Used-truck sales for 
the first two months were 732 
against 552 last year. 

2 * * 


Washington’s Jan. Sales 


Hold Near ’48 Totals 
WASHINGTON. — Sales of new 


is| cars and trucks in the District of 


Columbia during January compared 
favorably with last year’s totals as 
2,010 cars and 258 trucks were reg- 
istered against the January (1948) 
figures of 2,076 cars and 262 trucks. 

The decline of 66 units in new- 





But Truck Level Above, Polk Reports. . . 


Car Scrappage Only Half Normal Rate 


DETROIT.—Scrappage of passen- | approximately 60,000 more than in 
ger cars in 1948 was approximately |a normal year, it was stated. 


A total of 855,517 passenger cars 


R. L. Polk & Co., Detroit statis- | went off the road last year, as com- 


pared with a 24-year average scrap- 
page figure of 1,617,853 cars a year. 

New passenger cars being placed 

on the road are still not plentiful 
in numbers sufficient to knock 
the older cars off the road, it was 
stated. 

In the truck field, however, where 
demand is rapidly being met by 
supply, a different story is appar- 
ent, according to Polk. A total of 
307,867 trucks went off the road last 
year, as compared with the 24-year 
average of 249,602 a year. 

The extremely high mileage piled 
on trucks during the war years is 
evidently taking a big toll, plus the 
fact the truck industry had a record 
year in new truck registrations last 
year, Polk officials said. 

Since “scrappage” is virtually the 
replacement market, the figures re- 
leased by Polk mean that the auto- 
mobile industry’s replacement re- 
quirements total nearly 2,000,000 
vehicles a year, it was estimated. 

Scrappage of motor vehicles for 
the 24-year period, 1925 through 
1948, reached a total of 44,818,928, 
made up of 38,828,471 passenger cars 
and 5,990,456 trucks. During the 
24-year period, registrations of new 
vehicles amounted to 55,267,576 pas- 

senger cars and 10,969,980 trucks— 
a combined total of 66,237,556 units. 

Vehicles in operation grew from 


car sales could be accounted for in 
one of two ways: Taxicab sales, 
which are included in the new-car 
registrations, fell from 358 in 1948 
to 93 this year, while Chevrolet’s 
total was only 120 this year against 
361 in January, 1948, due to change- 
over to new models. 


F ebruary New-Car Sales 
Off 56 in in Minneapolis 
OLIS. — Finance ¢& 


Parte reports that new-car 
sales during February in Hennepin 
county numbered 1,642 compared to 
1,698 last year—a drop of only 56 
units. 

New-truck sales were off 126 
units, however, with 201 registered 
this year against 327 in February, 


1948 
* * * 


Weekly Car Sales Hit 


"49 High in Cleveland 
CLEVELAND, — A seasonal up- 
turn in business was recorded when 





Tucker Trustees 
Swinging Axe 
3 Alternatives Loom 
In Reorganization 


CHICAGO.—Swinging into action 
quickly after their appointment as 
trustees of Tucker Corp. under a 
court reorganization order, Aaron 
Colnon and John H. Chatz last week 
cut the factory payroll in half, from 
$12,000 weekly for 187 employes to 
$6,000 for 118. 

Shortly before this action was 
taken, U.S, District Judge Michael 
L. Igoe announced the appointment 


;| of Norman H. Nachman as attorney 


for the trustees. 

With ready cash on hand near- 
ing the vanishing point, three 
alternatives loomed up under the 
trusteeship, according to observ- 
ers. They were described as: 

1. Cashing in of sufficient assets 
through sale to keep the company 
in reorganization and out of bank- 
ruptcy. 

2. Attracting new capital to as- 
sure a transition from non-produc- 
tion to output of cars. 

3. Finding additional tenants for 
the plant or utilizing it for the 
manufacture of products other than 
cars, 

A new name entered the picture 
as interested in making an invest- 
ment in the company. The pros- 
pective investor was identified as 
K. C, Irving, a Canadian business 
man from St. John, N.B. He is 
engaged in such industries as oil, 
lumber, pulp, paper, veneer, bus 
an steamships. , 

Irving was contacted in his home 
town and remained noncommital, 
but his attorney, Nathaniel Ruvell, 

(See TUCKER, Page 8, Col. 5) 


Packard Plans 
‘New Milestones’ 





new-car sales climbed to 962 a week 
—highest of the year to date, The 
Federal Reserve Bank reports that 






In Merchandising 


SHREVEPORT, La—Karl M. 





although this was the highest to 
date, it was still 5 percent below 
the weekly average for March last 
year. 

Weekly new-truck sales also 
reached a new high for the year 
at 133, but this was 18 percent be- 
low the March average a year ago. 

* * : 


San Antonio Car Sales 


Total 684 in Month 

SAN ANTONIO.—Bexar county 
automobile dealers sold a total of 
846 vehicles during February. Of 
these, 684 were new cars, 106 com- 
mercial vehicles and 56 trucks. 


17,476,254 im 1924 (15,350,088 cars 
and 2,126,216 trucks) to 38,894,883, 
in 1948 (31,789,148 cars and 7,105,- 
740 trucks). 


The figures for the 24-year period 
are shown in the following con- 
densed table, details by years be- 
ing shown in the two separate 
tabulations: 

Cars Trucks Totals 
In use, 12/31/24.. 15,350,038 2,126,216 17,476,254 


New units sold, 
1925 through '48 55,267,516 10,969,980 66,237,556 


Total in use, bar- 
ring serappage .. 70,717,614 13,096,196 83,713,810 
Surviving as of 
12/80/48 crccecrceee 
Serappage, 1925 
through 1948 .... 38,828,471 5,990,456 44,818,927 


Average serappage 
for period .......... 249,602 1,867,455 


31,789,143 7,105,740 38,894,883 


1,617,853 





Greiner, Packard’s general sales 
manager, disclosed here last week 
that Packard is in the planning 
stages of new “merchandising mile- 
stones which will not only result in 
greater Packard owner satisfaction 
but which will also make new auto- 
mobile history.” 

(In Detroit, a company spokes- 
man declined to elaborate, except to 
say that it was part of a program.) 

Speaking before 250 Shreveport 
civic leaders, Greiner declared that 
“more ‘midnight oil’ is being burned 
in Detroit on the problem of total 
manufacturing costs as re- 
flected in selling prices, than on 
any other problem the auto indus- 
try faces.” 

He said that “just as ‘one swallow 
doesn’t make a summer,’ a down- 
ward trend in prices cannot be ac- 
complished by one company or even 
one industry.” 

“There are many factors to be 
considered, among them the cost of 
steel, other raw materials and the 
threat of a fourth-round wage in- 
crease,” he added. 

“Certainly, there is evidence that 
prices are either at or near their 
peak, and the trend from here on 
must be downward, if at all pos- 
sible,” the Packard sales chief said. 

Greiner pointed out that the fu- 
ture of the automobile industry de- 
pends upon the same stable founda- 
tion on which success was built in 
the past— “better cars at lower 
prices!” 





ANOTHER NEWCOMER TRIES IT—Shooting at a price of $1,170 f.0.b. San Diego, Det Ma’ 


Motors is attempting to get this car into production. 
has a wheelbase of 100 inches and a tread of 58 inches. 


Simplicity marks the Del Mar, which 
se of standard parts is piann ed 
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Dealers tell me 


By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 





= column has always been de- 
voted to subjects about or by 
automobile dealers. But political 
and economic trends are basic and 
underlie our opportunities in this 
field. I am, therefore, led to make 
some observations on current con- 
ditions. In so doing I am following 
out the requests of many readers, 
including such old-timers as John 
E, Smith (Chevrolet), Atlanta, and 
Arthur H. Jones (Chrysler), Hast- 
ings, Neb. 

You have to pay attention to 
John Smith. I take his request as 
a sincere compliment. John Smith 
has fought for this trade a good 
many years. He was regional vice- 
president for NADA in the early 
years, at a time when the founda- 
tions were being laid for the pres- 
ent strong organization. 

Art Jones is another leader re- 
spected and admired in this trade. 
He is at present an NADA direc- 
tor. His philosophy entitles him 
to the cognomen of “The Sage of 
Nebraska.” He sends me a very 
provocative editorial from the 
Omaha World-Herald of Jan, 26, 
1949, under the heading of “God 
Hates a Coward!” This editorial 
takes the Republican party to 
task for not standing their 
ground. I consider it “must” read- 
ing for any businessman. I am 
sure Art Jones will send you a 
copy should you request it direct 
from him, 

We are all Americans before we 
are automobile dealers. And, while 
I venture out in unfamiliar paths, 
I do it so to cement ideas, crys- 
talize opinion, and to encourage the 
use of our power to influence 
people. 

e * 


The Old Virtues 


Are Scoffed At 


I CERTAINLY believe, and deal- 
ers I have talked to without 
exception believe, that the Repub- 
lican party should shake itself free 
from cowardice and frustration. 
Let it stand up without apology 
for* the eternal verities handed 
down to this age by all ages. Let 
it stand firmly for the truths as 
incorporated in the basic charter 
of human freedoms written by our 
founding fathers. 

The encroachment of the national 
government into the affairs of local 
units and citizens is sapping our 
energy, depleting our resources and 
strangling our incentives. It is 
making us dependent upon the gov- 
ernment. 


The old virtues are being scoffed 
at, Self-reliance, initiative, thrift 
and savings, moral responsibility, 
achievement and success are for- 
gotten. We must keep the re- 
wards of these qualities so that 
there may be a fulfillment of the 
individual’s highest capacity. 

We must never forget that the 
present administration received only 
49.5 percent of the total Nov. 2 
vote. We must remember that no 
election result, however large the 
margin, constitutes a “mandate” to 
destroy American principles. Ex- 
cept from labor leaders, there is 
no demand to give labor leaders 
their lordship over the non-union 
populace or powers of dictatorship 
over their membership. Neither was 
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there a “mandate” to impose taxa- 
tion beyond the limits of toleration 
or to create a welfare or insurance 
state. The word “mandate” in any 
sense does not belong to the Ameri- 


can heritage. 
* * > 


Government Costs 


Are Excessive 


HE PRESENT taxation is kill- 

ing. The top rich are already 
pretty well liquidated. Treasury fig- 
ures show that there are only 8,600 
persons left with taxable incomes 
of $100,000 a year or more. There- 
fore, it has become necessary to 
start liquidating 750,000 persons 
whose incomes are between $25,000 
and $100,000. Since the above are so 
few, the great middle class, which 
President Truman himself has de- 
fined as those earning between 
$6,000 and $25,000, are marked for 
liquidation. 


Our economy is being loaded with 
costs in excess of the ability of peo- 
ple to bear them. We are creaking 
under the strain. Incentives are be- 
ing destroyed. The burdens of taxa- 
tion laid upon business, in addition 
to the impediments and harass- 
ments placed upon it by govern- 
ment, are making it impossible for 
it to function. 

No one needs to be reminded 
that the annual federal taxes 
alone are greater than the entire 
national income of 1932, and over 
one and one-half times the 
of the federal debt at the conclu- 
sion of the first World War. I am 
sure the majority of people feel 
that the Taft-Hartley law needs 
to be perfected, not weakened. 
The strikes, riots and mass picket 
lines of 1946 and earlier, with 
their ugly violence, intimidation 
and beating-up of those remain- 
ing at work, the upsetting of 
automobiles and trucks, bordering 
on civil war, still form a dark blot 
on our society. 

People must be taught that the 
government has no resources of its 
own other than through collection 
of taxes. The resources of the rich 
have already been drained off. The 
vast expansion of the functions of 
the government to include all the 
services the “Fair Deal” proposes, 
place an equal and corresponding 
limitation on the right of individ- 
uals, particularly the more produc- 
tive ones. The policies of the Ad- 
ministration in office makes it legal 
to rob Peter to pay Paul by law, 
whereas an individual Paul would 
be prosecuted if he robbed Peter. 

* 


Devices Are Alien 


To Our Tradition 

REFER NOT only to steeply 

graduated income tax, which is 
a negation of the function of money 
and the meaning of industry and 
thrift, but to the one-sided labor 
laws and the priority given to the 
right of strike over the right to 
work; the compulsion to pay initia- 
tion fees and union dues for the 
right to work whether one wishes 
to join or not; the federal grants to 
states for education when the fiscal 
position of the states is better than 
the federal government; and stock- 
holders being subject to double 
taxation. 

These and other devices are mor- 
ally wrong, costly in terms of bu- 
reaucratic management, wasteful in 
terms of time, effort and personnel. 
It weakens the self-reliance of the 
individual. It is alien to our tradi- 
tion. The only result can be the 
lapsing into one or another form of 
totalitarian government. 

Is not our aid to foreign govern- 
ments contributing to the moral 
degradation of the people we seek 
to help while we are weakening the 


foundation of. our society at home? 
(Continued on Page 76, Col. 4) 


$100,000 Blaze at Durham 


ELKIN, N. C.— The automobile 
display building and service quar- 
ters of Durham Motor Sales, owned 
and operated by Erastus Durham, 
were destroyed by fire March 4 
with a loss of $100,000. 


Show Considered | FF 


In Frisco; Waters 


Succeeds French 


SAN FRANCISCO.—The San 
Francisco Motor Car Dealers Assn. 
has under study the question of re- 
viving dealer-sponsored automobile 
shows, but as yet has made no de- 
cision on the matter. 

This was disclosed March 4 at 
the association’s annual meeting 
and election of officers by James 
E. French jr., who had been presi- 
dent of the group for two years. 

Robert A. Waters sr. was named 
to succeed French as president. 

French reported that San 
Francisco dealers welcomed the 
recent 2l1-month amendment to 


direction in enabling a greater 
number of people to purchase 
new and used cars on more lib- 
eral terms.” 

French, in reviewing activities of 
the association during his term in 
office, stated that membership was 
at an alltime high. The association 
now represents over 90 percent of 
all San Francisco new-car dealers, 
he said. 

Henry Cantlen, vice-president of 
Bayly, Martin and Fay, insurance 
counselors for the association, 
spoke on an employe security bene- 
fit program being sponsored by the 
dealer body. 

New officers for the coming term 
were nominated by a committee 
composed of E. E. Lowery, chair- 
man; C. C. Welch and Hilary Mar- 
tin. 

Those nominated and unanim- 
ously elected to office were, be- 
sides Waters, Earle C. Dahlem, 
vice-president; W. B. James, 
treasurer, and Hilary T. Martin, 
secretary. 

In accepting his new office Wa- 
ters gave praise for the efforts of 
French and other officers on fur- 
thering the association’s activities. 

“Through association effort,” Wa- 
ters said, “we constantly strive to 
better conditions in the interest of 
the motoring public. With Califor- 
nia now leading the nation in pas- 
senger-car registrations our re- 
sponsibilities to the public have 
never been greater. We welcome 
and accept these responsibilities.” 

Dealers elected to the executive 
committee were George Daniels; 
Joe Davis, president, Northern Cal- 
ifornia Motor Car Dealers Assn.; 
George Doherty, H. E. Franklin, 
French sr., J. E. French jr., Don 
Gilmore, William L. Hughson, Er- 
nest Ingold, E. E. Lowery, James 
W. McAlister, Tom Ormond, W. A. 
Remensperger, Glen C. Stater, Les 
Vogel sr., C. C. Welch and Fred 
Pabst. 


Cleveland Show 


Slated for March 18-27; 


Lakewood Plans Fete 


CLEVELAND.—Cleveland’s first 
major postwar auto show has been 
scheduled for the 12th Annual 
American and Canadian Sports- 
men’s Show at Public hall, March 
18-27. Already, 10 different car 
manufacturers have signed up for 
space in the. exposition. 

A Greater Cleveland suburb, 
Lakewood, will observe Automo- 
bile Night March 19. Edward De- 
Mooy (Dodge), a pioneer in Cleve- 
land’s auto circles, is co-chairman 
on a committee including Paul D. 
Carr (Nash) and J. Mark Lance, 
general manager of George A. 
Falke (Ford). 

Bedford dealers, located just out- 
side Cleveland, presented a full- 
scale automobile show March 10- 
12 at the community’s YMCA and 
Masonic Temple building. All 
makes of cars were expected to 
participate. 

Bedford auto dealers also elect- 
ed officers for the year. They are 
L. I. Horton, president; Floyd 
Mosher and Dave Magna, vice- 
presidents, and Sanford Nudelman, 
secretary-treasurer. 


Mass. Dealers Set 
Parley June 2-3 


BOSTON.—The Massachusetts 
Automobile Dealers Assn. will hold 


‘its 1949 parley at Hotel Statler 


here June 2-3, it is announced by 
William A. Plunkett, executive 
vice-president. 





GOLDEN GATE DEALER OFFICIALS—Robert A. Waters sr., president of James F. Waters, 
Inc. (DeSoto), newly-elected president of Motor Car Dealers Assn. of San Francisco, center, 


being congratulat 
French Co. (Dodge) on his selection as 
ship of 57 


by the retiring president, James E. French jr., general manager of J. E. 
: head of 


of a member- 


organization, now sting 


s. Standing by is Hilary Martin, San Francisco resident manager of Earle C. 


Anthony, Inc., California Packard organization. The association has gone on record as favor- 
ing a revival of an automobile show this year, but no date has been set. 





Wash. State Parley 





Equipment Show, Symposiums Listed on Program 
Of Convention on March 25-26 


SEATTLE.—A “little NADA con- 
vention,” complete right down to 
an equipment exhibit, will be staged 
by the Washington State Auto 
Dealers Assn. on March 25-26 in 
Centralia and Chehalis, Wash, 

Included also will be a symposium 
covering dealership operations such 
as service, parts merchandising, 
used cars, trucks and kindred sub- 
jects, with leading dealers of the 
state handling the various topics. 

New officers of the association, 
supplanting the present slate 
headed by Ernie Majer (Ford), 
Spokane, will be chosen and an- 
nounced by the board of directors. 

Washington’s Gov. Arthur B. 
Langlie and the mayors of the con- 


Iowa Convention 
To Hear Ziesmer 


And Ford’s Smead 


DES MOINES.—George F. Zies- 
mer, NADA president, and L, W. 
Smead, Ford Motor Co. assistant 
general sales manager, will be the 
main speakers at the 1949 conven- 
tion here March 21-23 of the Iowa 
Automobile Dealers Assn. 


George Means, IADA secretary, 
predicted an attendance of 900 deal- 
ers at the parley, which will be 
held in Hotel Fort Des Moines. 

Others scheduled to address the 
convention are: 

Richard T. Cannon, vice-president 
of Universal Underwriters; 
Payton, Payton-Newman Manage- 
ment Consultation; L, J. Buckland, 
editor of Buck Sez; John W. 
Stokes, automotive tax authority; 
Joseph W. Leopold, National ‘Tax 
Equality Assn.; Neal G. Adair, edi- 
tor of Motor magazine, and Gov. 
William S. Beardsley of Iowa. 


On the House . 


vention cities will keynote the con- 
vention at the noon luncheon on 
the opening day. 

The afternoon business session 
will include, in addition to com- 
mittee reposts and introduction of 
new officers, talks of interest to 
dealers by officials of the state 
license department, the tax ‘com- 
mission and the highway patrol. 


Principal speakers of the Satur- 
day morning and luncheon sessions 
will be Harvey Leach, vice-presi- 
dent of the Puget Sound Power & 
Light Co., Seattle; Ralph Carney of 
Coleman Co., Kansas City; W. Wal- 
ter Williams, Seattle civic leader 
and national chairman of the Com- 
mittee for Economic Development, 
and Frederick E. Baker, Seattle 
advertising man and public rela- 
tions expert. 


Convention sessions will con- 
clude Saturday afternoon with 
the dealer symposium. Gene Fied- 
ler (Chevrolet), Seattle, will be 
moderator and the dealers slated 
to handle individual topics are 
S. L. Savidge (Dodge), Seattle 
Henry Backstrom (Ford), Arling- 
ton; (Chrysler), 

W. W. Teague (Ford), 
Walla Walla, and Les Kauffman 
(Buick), Spokane. In addition the 
subject of taxes will be covered 
by Ed Arnett, Seattle tax ac- 
countant, 


Missouri Dealers 
Meet May 20 


ST. LOUIS.—The annual meeting 
of the Missouri Automobile Dealers’ 
Assn. will be held at Hotel Chase 
here, May 20. 

Joseph A. Schlecht, secretary, said 
outstanding speakers in the auto- 
motive field will be invited to ad- 
dress the members. 


Revived rumors of light-car projects have some basis of fact: All 
companies are reexamining their plans in the light of today’s mar- 


ket. With most it’s not too serious; with several it is. . 
stance, Kaiser-Frazer already has announced in- 
tentions of bringing out a small job by 1950; it 
may come sooner. . 
dent is giving serious consideration to a four-pas- 
senger job; another feels its dealers should really 
get into the selling swing on the present models 
before they’re given anything easier to sell... . 
Most of the companies have given much thought to 
features of such smaller cars as the Austin and 
Crosley; find many good ideas... 

Cosmetic makers plan to include a circular 
in each package to remind purchasers of ex- 
cise tuxes, suggesting they complain to Con- 

wouldn’t this be a good idea for 


¢ 


sg 
“We” 





gress. Why 


. . For in- 


.. At least one other indepen- 


new cars? ... Since I’ve criticized GM’s public relations couple 
of times in postwar, let me go on record now that the recent 
price cuts, announced directly on the heels of wage reductions, 
was one of the smartest p. r. moves I’ve ever witnessed... . 
Head of Kentucky’s state police commends dealers’ man-to-man 
agreement. ... The prewar type of “discount” operators in new cars 
are starting to reappear. Wonder where they get the cars? .. . 
Here’s a nifty from GM executive vice-president M. FE. Coyle’s. ad- 


dress last week in Columbus, O.: 


“It would be possible, without 


overloading any vehicle, for our entire population to go for a ride 
all at the same time. I am sometimes inclined to believe, particularly 
on Sundays dnd holidays, that that is exactly what they have done.” 


—Prre WeEmMuorr, 
Editor 
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AUTomoTive OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, perts and accessories. § 2. A fair profit to 

M the dealer on every used vehicie accepted in partial payment for a new 

A car or truck. 4 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 

e elimination of governmental and bureaucratic controls over this industry. 

R 4 5. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


2arrvag 


Capsule Comment 


Reports from Washington indicate that President Truman 
stepped into the picture and demanded that the Federal 
Reserve Board relax its Regulation W. 


Maybe he’s worried about his tax-and-controls pro- 
gram, which hinges on continued good business. 


The AAA attacks truckers, charging that “billions of dol- 
lars worth of highways are being pounded to pieces b 
overloaded commercial vehicles.” The ATA counters wi 
a demand that AAA prove it or retract. 

Nothing like a good fight in the auto indusiry. 


In connection with its annual convention next fall, the 
National Used Car Dealers Assn. is planning a used-car 
eee og will feature equipment and products used by 
the trade. 


Sounds interesting. 
+ 4 an 


National Labor Relations Board has ruled that franchised 
car dealers come under the Taft-Hartley act, even though 
all their business may be transacted with a state. 


What next? 


Numerous states are considering legislation to ban harm- 
ful antifreeze substances that have plagued the nation for 
several years. 

Freezing ’em out? 
* * + 


Export shipments of cars and trucks continue to drop 
sharply, statistics of the Automobile Manufacturers Assn. 
show. 

More cars for the U. 8. when they may not be needed. 
* * - 

Chicago Automobile Trade Assn. has launched a new plan 
for training of salesmen, under the G. I. bill of rights. Pre- 
viously, the program included every type of ex-G. I. em- 
ploye except salesmen. 

Another sign of the times? 


Ford tells UAW’s Walter Reuther that his proposed pen- 
sion plan for workers can be financed one of two ways: 
Either a pay cut or a price boost. Another price increase 
seems out of the question in a competitive market. 


That leaves only one method, Walter. 
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UM. Slocum 


CONFIRMING an opinion which 
a good many of us have held for a 
long, long time, a survey just re- 
leased by the American Road 
Builders Assn., lists Detroit’s Wil- 
low Run airport as “farthest away 

in both time and 

NEAREST miles.” The sur- 
OR FARTHEST vey covered some 
AWAY? 50 American cit- 

ies and was made 

for the purpose of seeing what 
could be done to speed up ground 
transportation from downtown to 
the major landing field in each 
instance. It was found that, al- 
though the scheduled time in the 
air from Detroit to Cleveland, for 
example, was only 37 minutes, it 
required 60 minutes to get to Wil- 
low Run, the distance being 32 
miles, even making use of the Ford 
super-highway for more than half 
of the run. At Cleveland the run 
into town requires another 45 min- 
utes. So, of the 142 minutes en- 
route, the passenger spends 105 go- 


:|ing and coming in airport buses. 
* * * 


NOW IN POINT of traffic, De- 
troit is one of the largest users 
of air transportation in the world. 
Not only does it rank among the 
top cities in originating and re- 
ceiving passenger traffic, but the 
automotive industry centering here 
is the largest user of air freight, 
express and mail service. The city 
and its environs spread over an 
area radiating like a fan from the 
downtown business district, which 
has the Detroit river as its eastern 
base, for approximately 25 miles 
to the north, west and south. Im- 
mediately across the river to the 
east lies the Canadian province of 
Ontario. From our office windows 
on the 26th floor of the Penobscot 
building, we look past the relative- 
ly small, but progressive city of 
Windsor, to the green pasture land 
which lies within five miles of the 
city hall in Detroit. 

* * 


* 

THUS, THE FOURTH largest 
city in point of population in the 
United States and one of the top 
cities in the world, in point of im- 
portance to air transportation, has 
at its very doorstep the most na- 
tural site for an international air- 
port which would be second to 
none anywhere. You who do not 
live in Detroit will quite naturally 
ask why we have never taken ad- 
vantage of this quite obvious ad- 
vantage. 

The answer, I think most De- 
troiters will agree, is contained 
in the one simple word “politics.” 
Over the past 10 years or more, 
far-sighted promoters have become 
enthusiastic over the possibilities 
of locating Detroit’s major airport 
on this Canadian site. They have 
met the arguments of customs and 
immigration inspection by propos- 
ing that the passenger area at the 
field and across the bridge would 
be so segregated that none would 
be necessary. They point out that 
for half a century none has been 
required on the Detroit-to-New 
York through trains, although 
they cross the entire lower half 
of Ontario. To the argument that 
“good American dollars should not 
be spent to develop an airport for 


a foreign country,” they have an-| tak 


swered, “but the Canadians are 
our friends.” 

For 135 years, we have lived 
across a border stretching 3,987 
miles from Atlantic to Pacific, 
without a gun or a fort on either 
side to protect the border!” It 
would be as well to argue that the 
American railways, which have in- 
vested many more millions than 
an airport will cost in transporta- 
tion facilities across this lower end 
of Canada, were taking an unwar- 
ranted risk of their stockholders’ 
investments. 


+ a * 

NOW, I UNDERSTAND, the na- 
tional, provincial and city govern- 
ments in Canada have all three 
come forward with a proposal of 
not only unqualified cooperation, in 
the building and operation of this 
international airport, but an offer 
to secure and donate the land nec- 
essary for this purpose. This city, 
if it is to accept without blushing 
in the years to come the title of 
“Detroit, the Dynamic,” has no re- 
maining excuse for not rushing to 
completion an adequate airport, 
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This an 0 forum for the discussion of any subject of interest to our’ 
4 and your letters are welcomed. No attention is given to unsigned 
may sign your name with the assurance that it will not be 

used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


readers, 
letters but you 


Salesmen’s Pay 
I have just learned, very indi- 
rectly, that back in the early au- 
tumn you had a story in AuTomo- 
tIvE News about the very unique 
and successful salary-plus-point- 
per-sale method of paying car 
salesmen used by an outstanding 
DeSoto-Plymouth dealer in Canada. 
Could you inform me where to 
find the article, and, in case I do 
not have that issue, perhaps sup- 
ply me with a reprint—Harian R. 
Jessup (Studebaker), Media, Pa. 
Eprror’s Note: Reprints of this 
article are sent out on request. 
+ * 


Slip 
Automotive News of Feb. 28, in 
listing our officers, made one mis- 


e. 
William M. Scott, our vice-presi- 
dent, owns and operates Will Scett, 
Inc. (Packard), and not Weil and 
Scott Brothers.—J. C. DarrELL, man- 
ager, Automobile Trade Assn. of 
Maryland, Baltimore. 

- 7” * 


Value Sets Record 

In a recent issue you show the 
total 1948 motor vehicle production 
and point out that it is some 90,000 
units, as I remember it, under the 
all-time record, or approximately 
four days’ production. 

Have you any figure that will 
show the comparative value of the 
1948 production in terms of the 
factory priee of the vehicle manu- 
factured, as against my figures for 
previous years on the same basis? 
Having in mind the current price 
level, I would assume that, while 
the unit production is short of the 


record, the dollar volume must be. 


which the next ARBA survey would 
prove “nearest away in both time 
and miles” of any city in the world. 
—G.M:S. 





substantially in excess of any pre- 
vious record.—ArtHurR D. CRonin, 
Kaler, Carney, Liffler & Co., Bos- 
ton. 

Eprror’s Note: You’re correct on 
dollar volume of vehicle produc- 
tion in 1948 setting a record. The 
wholesale value of passenger cars 
produced in 1948 was estimated 
by the Automobile Mfrs. Assn. to 
be $4,771,000,000 (67 percent above 
1929). Wholesale value of the in- 
dustry’s truck and bus produc- 
tion was estimated at $2,139,000,- 


Coming Events 


MARCH 


March 17-27—Geneva, Switzeriand. 
national Automotive Salon. 


Inter- 


18—Omaha (Fontenelle hotel). An- 

nual meeting, Nebraska New Car Dealers 
Assn. 

March 21—New Orieans (Jung hotel). An- 

nual meeting, Louisiana Automobile Deal- 


ers Assn. 

March 21-23—Des Moines (Hotel Fort Des 
Moines). Annual meeting, lowa Automo- 
bile Dealers Assn. 

March 25-26 — Chehalis-Centralia, Wash. 
Annual convention, Washington State Au- 
tomobile Dealers Assn. 

March 25-28—Toronto (King Edward ho- 
tel). Annual convention, Canadian Auto- 
motive Wholesalers Assn. 

March 29- Apr, 1—Toronto (National Ex- 
hibition grounds). Canadian automotive 
service show. 

APRIL 

Apr. 7-10—Dallas (Fair park). Seventh 
annual Southwest Automotive Show. 

Apr. 28—New York (Hotel Roosevelt). 7th 
annual luncheon, Metropolitan Council of 
Automobile Old Timers. 


MAY 

May 3—New York (Waldorf). Automobile 
Merchants Assn. of New York dinner. 

May 15-18—Pinehurst, N. C, (Carolina ho- 
tel). Annual convention, North Carolina 
Automobile Dealers Assn. 

May 30-June 10—Toronto, Ont. (Exhibition 
grounds). Canadian International Trade 
Fair. 


JUNE 
June 2-3—Boston (Hotel Statler). Annuai 
meeting, Massachusetts Automobile Deal- 
ers Assn. 
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Build Your 
Service 


Chances are you can qualify to display this 
famous Genuine Ford Parts sign that tells the 
town you stock Genuine Ford Parts. For this 
“sign of good business’”—known and trusted 
coast to coast—see your Ford Dealer or Ford 
Parts Distributor. Do it now and increase 


customer satisfaction. 


(Genuine Forp Pants... 


nuine 


‘Farts 





Ford owners naturally like to go where Genuine Ford 
Parts are used for replacement needs, because they're 
the parts that are right for Fords—made right to fit 
right and last longer. And you'll find your Ford service 
jobs are handled better, faster, at more profit—with 
Genuine Ford Parts. Order from your nearest Ford Dealer 
or Ford Parts Distributor today. 


Beit 
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NEW FORD SHOCK ABSORBER DISPLAY IS BIG 
PROFIT MAKER... Occupying a minimum of space 
and equipped with casters on rear for easy moving, this 






new Ford shock absorber display rack is a real sales 
‘builder wherever used. Solidly built of 5/16” steel wire, 
the rack is topped with an attractive two-tone blue sign. 
Available with two assortments of shock absorbers— 
AO units or 20 units—for all Fords from 1928 to 1948. 


FORD MOTOR COMPANY 
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Car Critics at Work 


SAE Told U. S. Models Unstable on Rough Roads; 
Aircooled Motors for Vehicles Urged 





(Continued from Page 2) 


fidence) when driving in crowded 
traffic conditions,” they said. 
e * > 


i ANOTHER styling discussion, 
a prediction that car wheelbases 
would continue to be reduced was 
made by Austin M. Wolf, consulting 
engineer. 

The ultimate postwar car has not 
yet made an appearance, Wolf said. 
Public demand for further improve- 
ments and the law of economics 
will determine how it will be built, 
he added. 

“From the engineering, per- 
formance and economic view- 
points, the aircooled engine can 
replace the cast-iron liquid-cooled 
engine with some very important 
advantages to be realized from 
the air-cooled types,” the engi- 
neers were told by C. F, 
research vice-president of Conti- 
nental Aviation and Engineering 
Corp. 

Among the features for aircooled 


Dodge Appoints 
3 Regional Chiefs 
In Central Areas 


DETROIT.—Appointments of 
three new regional managers are 
announced by Ed C. Quinn, Dodge 
general sales 





Braden, in charge 
of the Chicago 
region; Harry J. 
Washington, St. 
Louis region, and 
Robert W. Peek, 
Cincinnati re- 
gion. 

Braden will 
serve parts of Il- 
linois, Indiana, 
Iowa, Michigan and Wisconsin. 

Braden, who had served since 
1947 as St. Louis regional man- 
ager, succeeds K. A. Ridenour, who 
has become a Dodge dealer at Eu- 
gene, Ore. after serving eight 
years as Chicago regional man- 
ager. 

Braden joined Dodge in 1941 as 
a district manager in the Pitts- 
burgh region. ° 

Washington will serve parts of 
Missouri, Arkansas, Illinois, Ten- 
nessee and Kentucky. 

Washington, who had been serv- 
ing as assistant St. Louis regional 

mene, 








Robert W. Peek 





H. J. Washington 


manager since early in 1948, suc- 
ceeds Braden. 

Peek will. serve parts of Ohio, 
Indiana, Kentucky, Illinois, Vir- 


ginia and West Virginia. He had 
been serving as Pittsburgh regional 
manager. 

Peek entered the automobile bus- 
iness in 1923. 


engines claimed by Bachle were 
freedom from both plumbing diffi- 
culties and fin clogging; weighs 50 
percent less; less power wasted in 
cooling, with smaller ducts required 
for entrance to and exit from en- 
gine; may be less in production 
costs at high annual rates; service- 
ability and fuel consumption about 
equal, 
> * * 


NIT-TYPE automobile bodies 

were praised by Theodore UI- 
rich, chief body engineer of Nash, 
and by A. R. Lindsay, executive 
engineer of Budd Co. Criticizing 
this type and defending frame-and- 
body combinations was D. W. Sher- 
man, chief engineer of A. O. Smith 


rp. 

Ulrich reported results of a recent 
Nash survey showing, on the basis 
of insurance company claims, that 
the cost of repairs on Nash Unitized 
bodies was equal to and “in many 
instances” less than cars of conven- 
tional body make with similar 
damage. 

> « 

AX M. ROENSCH, research co- 

ordinator of Ethyl Corp., listed 
three “most fruitful paths” to be 
followed in working toward engines 
of higher efficiency: Reduction of 
engine friction; increase in com- 
pression ratios as fuels become 
available, and more effective utiliza- 
tion of the heat now wasted in ex- 
haust. 


Two Cadillac engineers delivered 
a paper disclosing that still higher 
compression ratios in the new Cad- 
illac engine will depend on five fac- 
tors. The authors, Chief Engineer 
Edward N. Cole and Staff Engineer 
Harry F. Barr, said these factors 
were: 


“1. The economics of producing 
higher-octane fuel; 2. Technologi- 
cal progress by the petroleum in- 
dustry; 38. The requirement to 
conserve our natural resources; 
4. The demand from the motorist 
to give him more miles per dol- 
lar; 5. Plain old-fashioned com- 
petition.” 


The dinner closing the meeting 
Thursday night was addressed by 
Ear! L, Shaner, president and treas- 
urer of Penton Publishing Co. 
whose topic was “Steel Will Come 
Through.” 

Shaner was introduced by George 
W. Romney, assistant to the presi- 
dent of ash-Kelvinator. Other 
speakers at the dinner included 
S. W. Sparrow, SAE president and 
Studebaker engineering vice-presi- 
dent, and E. P. Lamb, chairman of 
the SAE Detroit section. 


a 








MACHINE BALANCES COMPLETE ENGINE—Said to be the first of its kind in industry 


is this new machine being 


used by Hudson Motor Car Co. to fully balance complete engines. 


A Hudson spokesman said the firm, a pioneer in automobile engine balancing, has always 


balanced the component parts of engines. This machine 
parts of an engine—crankshaft, clutch, dampener, flywheel, 


the rotating and reciprocatin 


joes a step farther and balances 


connecting rods and pistons—while they are in motion. 


Complete Engines Balanced 


On New Hudson Machine 


DETROIT.—Hudson claims an- 
other forward step in the art of 
engine balancing. It is a new ma- 
chine being used by Hudson to 
fully balance complete engines, the 
company announced last week. 


Engineers have always wanted to 
balance the whole engine after the 
parts were assembled. What was 
needed was a machine which could 
balance the rotating and recipro- 
cating parts of an engine—crank- 
shaft, clutch, dampener, flywheel, 
connecting rods and pistons—while 
they were in motion. 


Years of research are behind 
the machine now in use in the 
Hudson plant. The machine, a 
20-foot-long monster weighing 10 
tons and costing $30,000 to build, 
consists of a large electric mo- 
tor, a “brain-box” amplifier and 
translator, a cradle on which the 
engine to be balanced rests, and 
a double hydraulic drilling unit 
operated by selsyn generators 
which have been activated by the 
“brain-box.” 

Engines are taken off the line 
and mounted on the cradle. This 
fixture, which holds the engine 
during its running tests and cor- 
rective drilling, hangs on wires 
one-eighth inch in diameter and 
18 inches long so that the engine 
and cradle are suspended pendu- 
lum fashion. 

Hydraulically operated “dogs” or 
clamps hold the engine firm in the 
cradle. Then the electric motor 
transmits power through flexible 
coupling and turns the engine over 
at 450 r.p.m. Despite varying torque 
due to changes in electric power 
flow or stiffness of the new engine, 
this speed is held constant by 


Obituaries 


C. C. Blood Dead at 89; 


Pioneer Auto Maker 

WAUBAN, Mass.—Clarence C. 
Blood, 89, pioneer automobile manu- 
facturer, died here last week at the 
home of a son. 

Mr. Blood and his brother, Mau- 
rice, operated Blood Bros. Machine 
Co. at Allegan, Mich., from 1913 to 
1915. Their most popular auto was 
the Cornelian Cycle Car. They were 
credited with being the first to put 
fenders and running boards on cars, 





PROCESS REVERSED—Mayors qeely present distinguished visitors with the wo to their 
if. 





by Glendale's 


as Mayor Bob Wian 
's Corners’ by Don Packer, Gi 


left) of Glendale, Ca 
jale Studebaker dealer. 
new service and body and fender repair 


is pre- 
Packer's 


showrooms 
a ede at Cerritos. Thus the “Corners’’—a ‘town within a 
main street. 


and also developed the front engine 


mount. 
* > 


* 
Eric Burkman 
NEW YORK.—Funeral services for Eric 


Burkman, secretary of U. S, Rubber Co., 


were held here March 2 at the Frank E. 
Campbell funeral church. Burial was in 
the Evergreen cemetery, Elizabeth, N. J. 
Mr, Burkman, who had been associated 
with U. 8. Rubber for 30 years, died Feb. 
26 while on vacation in the Virgin islands. 
* ~ * 
John J. Carter 

LANSING.—John J. Carter, 62, retired 
General Motors executive, died here last 
week at St. Lawrence hospital after a 
lengthy illness. At the time of his retire- 
ment in 1939 because of illness, Mr. Carter 
had been with GM 28 years and was manu- 
facturing manager of Oldsmobile. 


Fisher, 65, Dies; 
N. J. Pioneer 


NEWARK. — Clarence E, Fisher, 
65, a 46-year automotive veteran 
and chairman of Fisher Cadillac 
Corp., died March 9 at Houston, 
Tex., while he and Mrs. Fisher were 
driving home from San Francisco, 
where they had attended the NADA 
convention. 

Mr. Fisher began his automotive 
career in 1903 with Motor Car Co. 
of New Jersey. He established a 
Newark deal for Cadillac in 1908 
and took over the local branch 23 
years later. In 1933, he received 
the distributorship from the factory 
for eight New Jersey counties. 

A former NADA director, he was 
also president of New Jersey Auto- 
mobile Exhibition Co. 


means of the “brain-box,” which 
consists of a mass of electronic 
control equipment. 

As the engine revolves the mi- 
nute vibrations that would tend to 
vibrate the engine in actual opera- 
tion in a finished automobile set 
up magnified vibrations on the sus- 
pending wires of the cradle. 

The “brain-box” picks up these 
vibrations from two separate 
planes of vibration: The first 


from the rear half of the engine; 
the second from the front half 





a 


CUTTING OPERATION—Picture shows angle 
at which one of the drills bores metal from 
Dampener on the Hudson engine-balancing 
machine. 

of the engine. The electrical ap- 
paratus measures the amount of 
unbalance causing the movement 
of the cradle and automatically 
finds the location of the unbal- 
ance in both planes. 

Then by means of selsyns, which 
are small electric motors that when 
run in pairs automatically synchro- 
nize their speeds, this information 
is conveyed to the automatic drill- 
ing equipment. The “brain-box” 
tells the drills where to drill out 
the unbalance on both the flywheel 
on the rear end of the crankshaft 
and the dampener on the front end 
of the crankshaft. 








Willys Is Sued 
For $259,000 
By Ex-Dealer 


ABERDEEN, Wis.—A suit was 
placed on file in U. S. district court 
here last week against Willys- 
Overland Motors, Inc., and its Mis- 
sissippi distributors, charging vio- 
lation of the antitrust laws and 
seeking treble damages amounting 
to $259,189.86, plus attorney fees 
and court costs. 

The suit was filed on behalf of 
Willis A. Peck, who opened a Wil- 
lys dealership in Columbus, Miss., 
in the autumn of 1945 and who 
operated as Peck’s Auto Sales, 
which later became Commercial 
Motors. 

In Toledo, Willys-Overiand Mo- 
tors, Inc., withheld comment 
pending court action. 

In addition to Willys-Overland 
the suit names as defendants 
Sanders Motors, Inc., of Jackson, 
Miss.; Hubert Hobbs, doing busi- 
ness as Dixie Motors of Meridian, 
Miss.; Sam Brassaele of Mont- 
gomery, Ala., regional sales man- 
ager for Willys-Overland, and the 
Commercial Credit Co. and its affi- 
liate, Commercial Credit Corp. 

Also named was the 82 Motor 
Co. of Columbus, Miss., which was 
appointed dealer when Peck’s con- 
tract was cancelled. 

It was charged in the suit that 
Hobbs cancelled the franchise 
“contrary to Mississippi law in or- 
der to intimidate dealers” who had 
elected Peck to represent them and 
carry a list of 14 charges of unfair 
and unethical practices, made 
against Hobbs, to the factory. 

The suit alleges a “conspiracy 
between the Willys factory and 
its distributors to permit less 
than 100 distributors to withhold 
from 2,500 dealers the newly an- 
nounced and profitable vehicles.” 

Also charged by Peck were “co- 

ercive and intimidating practices, 
forcing unwanted merchandise on 
dealers, price fixing and other un- 
fair acts damaging the dealer and 
the public.” 

Commercial Credit was charged 
with “conspiring with the other 
defendants in carrying out their 
wishes by manipulating the exten- 
sion of credit and by actively so- 
liciting confidential information 
from dealers for the sole informa- 
tion and use of the distributors.” 


Plymouth Names 
2 Factory Chiefs 


DETROIT.—A. H. Paterson, vice- 
president and general works man- 
ager of Plymouth, announces the 
appointment of Frank L. DeCavitte 
as factory manager of the Plym- 
outh plant at Detroit. 

DeCavitte, a veteran with 35 
years’ experience in the automobile 
business, comes to Detroit from 
Evansville, Ind., where for the past 
four years he has been plant man- 
ager of the Chrysler Corp. Evans- 
ville plant. 

At the same time, Paterson an- 
nounced that George H. Rumford 
jr., superintendent of the Evansville 
plant, has been promoted to the 
position of plant manager, succeed- 


‘ing DeCavitte. 


DEALER USES NOVEL DISPLAY—Four picturesque settings Goins, So different seasons 


were constructed on the 10,000-square-foot showroom floor of East 


de Chevrolet Corp., 


First Ave. at 6lst St.. New York. The first setting, representing summer, was a Spanish-type 
house, complete with cactus on the lawn, a balcony and, to complete the picture, a salesman 


dressed up in a striking Spanish costume. 
of a house, surrounded by real flowers. 


For spring, a station wagon was parked in front 
The third season, fall, was typified by an old red 


barn, filled with actual hay, a |5-foot tree beside it. A log cabin, its roof piled with snow, 


marked the winter symbolism. 
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Its a shame to wake him 


cushioned seats. That’s because 


It certainly is! For he’s sleeping on 
a car seat cushioned with Restfoam. 


More and more new car owners every 
day are discovering the luxurious, 
relaxing comfort that Restfoam- 
cushioned car seats provide. And 
they like the way this all-natural 
latex foam cushioning yields to 
every contour of the body, yet 
affords firm, natural support. 


No wonder this popular cushioning 
is going into so many new cars. 


Remember, Restfoam is produced 
under the most modern, scientific 
mass-production methods—your 
assurance of top-quality cushioning. 


Your customers are assured of the 
utmost in seating comfort when 


you sell them cars with Restfoam- 


Ww 


TFA 


Restfoam cushioning puts any car 
in the luxury class for comfort. 


For further information about Restfoam 
call George P. Hooper, Manager Auto- 
motive Restfoam Sales, 1914 Fisher 
Bidg., Detroit 2. Phone TRinity 3-6970. 


{TT 


HEWITT RESTFOAM DIVISION 


HEWITT-ROBINS 





INCORPORATED 













DeSoto Dealers 
Report Public 
Raves Over ’49s 


DETROIT.—The evidence was in 
last week that the public welcoming 
of the new DeSoto far exceeded 
anything in the car’s history, ac- 
cording to J. B. Wagstaff, DeSoto’s 
sales vice-president. 


Telegrams, telephone calls and 
letters poured into the factory at 
Detroit, all telling the same story— 
dealerships jammed with people 
from early morning until late at 
night and enthusiasm over the car’s 
styling, improvements and pricing, 
Wagstaff reported. 

“We have never seen anything 
like this in our experience,” he said, 
“We try to be realistic about our 
car, but we have simply been over- 
whelmed by the reports from the 
field. I have never seen automobile 
dealers so completely sold on their 
product as ours are on this car. 

“‘We naturally expected that there 
was considerable public curiosity 
about the car, but we are frankly 
amazed at what happened. I visited 
22 dealerships in and around New 
York York City and early in the morning '5 at O. I. Borton M and early in the morning 


NOTHING 
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DEALER PROMOTES PARTS SALES TO INDEPENDENTS—Twin City Motor Co. 
recently entertained 100 independent service garage and service men 


Winston-Salem, N. C., 


at a get-acquainted party under the auspices of the parts department. 


(Ford), 


E. B. Rannels jr., 


sales manager, said that 25 prizes were distributed. F. J. DeTamble, president of the dealer- 


ship, is at the far left of the photo. 
white coats. 


I found groups of people waiting 
for the dealer’s doors to open, 

“Many of our dealers told us that 
they had only one worry about the 
new car—how many can they get to 
fill orders and how soon will they 
get them. 

“We feel that our big problem 
with this new DeSoto will be that 
of supplying the demand.” 

Meanwhile, theft of a 1949 De- 
Soto midnight blue custom club 
coupe was reported from Minne- 
apolis. 

The car was first shown March 
5 at O. I. Borton Motors, Minne- 


Twin City parts personnel can be identified by their 


apolis DeSoto-Plymouth dealer. 
Sunday night, March 6, someone 
broke into the dealership and stole 
the car. The car carried no license 
plates. 


Brost Names Morrison 

Chester J. Brost, president of 
Brost Motors, Inc., 1285-1291 Main 
St., Buffalo, Mopar parts whole- 
salers and distributors, announces 
the appointment of John W. Mor- 
rison as parts and accessories sales 
, Minne-' manager. 








Counter to Pa 


Rebuff ... 





UAW Is Priming Guns 
For Statistical Blast 


(Continued from Page 1) 


the usual provision, 
change without notice.” 

International union spokesmen 
were strangely silent last week 
when asked for comment on 
Ford’s statement warning that 
adoption of a pension plan would 
compel the company either to cut 
wages or boost prices. 

It was indicated that the union’s 
position would be defined in a state- 
ment due from the executive board 
meeting. 

The only comment from a promi- 
nent union official was that of 
Tommy Thompson, president of 
Ford Rouge Local 600, who recalled 
that Henry Ford II told reporters 
last November that a fourth-round 
wage rise was “probably inevitable.” 

* . > 


OWEVER, it seemed probable 
that Ford’s thinking on the 
matter had been revised somewhat 





LIKE THE NATIONAL 200° 


HAS EVER BEEN OFFERED AT THE PRICE! 


eek alelon) 


The National ''200” is a modern cash register. . 


informat 


.with a built- 


in adding mechanism. All at a price that brings simplified 
record-keeping within the reach of practically every retail 


business. 
It prevents mistakes. . 


speeds service. . 


.shows the price of 


eachitem in a purchase and the mechanically-added total ofall. 


It mechanizes cash-and-charge control. . 
distributes the amourits automatically 


every transaction. . 


. prints a record of 


into separate columns for any desired classifications—such 





as, departments, selling employees, 


ana then 


pays 


services, commodities, 


etc. Notations may be written opposite any entry. And... 
the ‘200” can be used for adding at any time without dis- 
turbing the accumulated cash ‘total. 


See this modern account- , 


ing tool for today’s business 
—the National ‘‘200’—at 
your local National Cash 
Register office, today. 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 





“subject to| by the GM wage and price reduc- 


tions and the hastened approach of 
competitive selling conditions in the 
industry. 

These new factors were cited in 
the recent Ford policy statement, 
which was contained in a letter sent 
to Reuther by J. S. Bugas, company 
industrial relations vice-president. 

The letter expressed grave 
doubts that Ford customers would 
stand for further price increases 
or that Ford workers would ac 
cept wage cuts, which Bugas said 
would be needed to pay for a pen- 
sion plan. 

Meanwhile, Ford spokesman de- 
clined comment on a report last 
week that the company would offer 
the union a modified version of the 
pension proposal agreed upon by 
Ford and UAW negotiators in 1947. 

a 


HE 1947 PROPOSAL would have 

required Ford workers to take a 
lower hourly wage hike and would 
have bound workers to foot a por- 
tion of the cost of continuing the 
plan in effect. It was soundly de- 
feated when submitted to a referen- 
dum of Ford workers. 

Bugas’ letter, citing the 1947 pen- 
sion-plan debacle, said it was un- 
likely that Ford workers had 
changed their minds. Ford has no 
“kitty” from which such a plan 
could be initially financed, he said, 
a be ae workers them- 
selves would still have to pay a part 
of the bill. ss 

The local-union council of the 
UAW’S Ford department will meet 
in Detroit Apr. 27-29 to ratify wage 
and contract demands on the com- 
pany, it was announced by Ken 
Bannon, the union’s national Ford 


director. 
= * * 


Stiffer State Labor Curbs 


Unheld by High Court 

WASHINGTON.—States may im- 
pose stricter curbs on “union-secur- 
ity” agreements than are provided 
in federal laws, the U.S. Supreme 
Court ruled last week. 

In a 7-to-2 decision, the court 
held that neither the Taft-Hartley 
law nor the Wagner act that pre- 
ceded it prohibits states from regu- 
lating closed shops, union shops or 
maintenance-of-membership pacts. 


Tucker 


(Continued from Page 2) 
represented him in Judge Igoe’s 
court here, stating that his client 
might put from 10 to 20 million dol- 
lars into the company “if investiga- 
tion indicated that it has favorable 
prospects.” 

Prominent among the 69 persons 
divorced from the payroll by the 
trustees, and their weekly stipends, 
were James K. Coolidge, assistant 
secretary, $125; Secundo Campini, 
jet propulsion expert, $215; Egardo 
Fronteros, his assistant, $137.50; 
Doris Jordan, secretary to Preston 
Tucker, $66, and Livingston Os- 
borne, assistant attorney, $142. 

Under the current setup, the 
plant personnel is made up mostly 
of protection and maintenance 
crews. The trustees secured per- 
mission from Judge Igoe to pay 
$13,000 more in wages and salaries, 
an amount that will last about two 
weeks. They are expected to seek 
a renewal of authority when this 
money runs out. 

However, under scrutiny by the 
trustees is an apparent setback in 
the affairs of Aircooled Motors. 
They reported that Tucker Corp. 
appropriated $350,000 of the subsidi- 
ary’s 1948 profits; that employment 
has dropped from 600 to 170 work- 
ers and that the Aircooled plant 
has only enough orders at present 
to carry through April. 

The third week of the federal 
grand jury investigation began 
with appearances for questioning 
by Paul G. Wellekamp, engineering 
manager of the firm until a year 
ago, and W. D. Stampfil, produc- 
tion manager in 1947. 

Others called by the grand jury, 
all of them former employes, were 
Robert Hensley and Carl Scheur- 
man, engineers, and Glenn A. Mad- 





‘den of the purchasing department. 
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Designers have known for a long time that the The New Hudson changes all this! Authentic, low-built beauty—the “step- 
rt asi be built. th eful its down” principle is so basically right it 
y r a car can be built, the more graceful i s aa ' osiiiinn keel 
: ‘ ae This remarkable motor car has recessed floors enables Hudson to achieve pleasing 
\- lines can be made, the better it will perform ; . proportions, symmetric, free-flowing 
r ‘ ae aaa that permit lounge-size seats to be moved down ines 
and ride, the more surely it will handle, and : ; . 
er to harmonize with the new, lower top. Because : ; 
the safer it will be. = : A hug-the-road ride, especially on 
Hudson owners “step down”, they have amazing curves, and a smooth, steady way of 
e e h a room and roomier seats—in a car only going because this automobile has the 
¢ Your own family photograph album will show ‘ : f d ee ms . lowest center of gravity in any Ameri- 
| . . iv rom ground to top—than in any mass- F , 
- you that the trend to the low-built automobile - a 8 bile | *, 3 2 5 mye can stock car! 
: . yroduced automobile bDullt today—and all this . 
e has been going on for years. In fact, no manu- tl ge ; Performance? You bet! Hudson offers 
. ith ample road clearance! hi a 
: facturer has ever introduced a new model that —— a a er an all-new, high-compression, 121 h.p. 
e was blehies thins ts sede ’ E : Super-Six—or the masterful Super- 
; i g i S predecessor: But roominess is only a small fraction of the Eight. Both perform at their best, 
; B bh > ae f 4 wonderful things about the modern design for oe eg car is so low-built, so 
D ut something else has been going on, too! + a streamlined. 
Wh q g h 8 : h : ‘deal °49*. Look at the column to the right; see some 
’ enever designers have attempted the idea ; : autre nade ° 
; : oe ami , more of the advantages that owners of low-built A whole new measure of safety, be 
in low-built cars without lowering interior floors, : s ‘ cause of Hudson’s steadiness on the 
; ’ Hudsons enjoy. Hudson Motor Car Company, maodhsiiihiiaiis die tide comnbeiale 
they’ve had to keep top lines high to preserve ' Sa ae een Me oa 
: ; . Detroit 14, Michigan. encircled, even outside the rear wheels, 
> . ° > § 
inside head room, or reduce roominess to get by the sturdy, box-section steel girders 
; top lines down—and thus they’vé fallen short *The many advantages of Hudson’s “Step-Down” of a new Monobilt body-and-frame.** 
design are fully explained and illustrated%in a 
of their real purpose. bogklet available ct all Hudson dealers’. **T'rade-mark and patents pending. 





Hudson offers automatic gear shifting in forward speeds with DriveMaster transmission} . . . 
Triple-Safe Brakes . . . 


or the masterful Hudson Super-Eight . . . 


NEW 





AUTOMOTIVE NEWS, MARCH 14, 1949 





Weather-Controlt . . . 


an all-new, high-compression Super-Six 
and more than 20 other exciting Hudson features. 














. - « America’s most powerful six ... 


+Optional at slight extra cost. 


¢ HUDSON FLOORS are 
recessed down within 
the frame (shown left), 
seats are lowered, so 
passengers get more 
than ample head room 
in the only car with the 
new, lower silhouette. 


“Hudson 


oe only cor you step YOU RIDE DOWN within a base frame (shown 


’ 

! down 47? to right), and rear seats are positioned ahead of 
the rear wheels so that full body width becomes > 
available for wonderfully roomy seats—four 
inches wider than the car is high! 














Eight body styles in Super Series and Commodore Custom Series. Super-Cushion Tires. Ten rich body colors. 
Two special colors or five two-tone combinations—white sidewall tires—at extra cost. 
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MORE HEAD ROOM... 


MORE LEG ROOM... |. 
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DODGE + PLYMOUTH - DODGE “Job-Rated’’ TRUCKS 












DO! 





_ Higher on the inside...Lower on the outside 


| 
| 


» 
| 


Longer on the iaside...Shorrer on the outside 


| Wider on the inside..Nerrower on the outside 
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ON OPENING NIGHT—Markad Motors, Inc. (Ford), Cleveland, is headed by William D. 

president. Other officials are A. A. Neville, business manager; Stan Clopek, service 

; Whitey Sundberg, parts; Grant Burrett, sales; and Marty Banci, used-car. The 

dealership has now doubled its service and parts business and has won first prize among 
Ford dealers for percentage of quota of parts and service turnover, it is reported. 


To feel the pulse of the auto industry, consistent reading of AUTOMOTIVE NEWS 


is necessary. Its production and registration figures tell the story of output and sales. | 


Quaker Dealers to Rescue 


Dealers in Transit-Stricken City Offered 
Free Travel to Service Customers 


PHILADELPHIA. — The ingenu- | 
ity and timely merchandising of | 
several Philadelphia dealers and 
service organizations helped keep 
the wheels of business rolling dur- 
ing this city’s transit strike, which 
hit most of Philadelphia’s business 
a knockout blow. 

Harry Krouse, one of the largest | 
Studebaker dealers in the East, of- | 
fered free transport service to cus- | 
tomers of his service department | 
during the emergency. 
Harry Rademan, Krouse’s serv- | 


Quantity 


PRODUCTION 


of 
GREY IRON CASTINGS 


ONE OF THE NATION’S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


Ae 


"a 


ESTABLISHED 


ay 


1866 


ice manager, reported that the 
plan helped keep business at a 
near normal level. 

Central City Chevrolet Co. estab- 
lished a plan whereby car owners 
could take advantage of a free 
parking offer. About 200 cars daily 
parked in the firm’s 300-car ca- 
pacity facilities. 

Robert Lafore, Central City vice- 
president, who conceived the idea, 
claims it helped offset loss of busi- 
ness in other lines. 

Central City also provided free 


THE WHELAND COMPANY 


FOUNDRY 


PEM ARTIC}. 


MAIN OFFICE AND MANUFACTURING PLANTS 
CHATTANOOGA 2, TENNESSEE 


transportation to service customers 

Equitable Credit and Discount 
Co., one of this city’s largest 
used-car dealers, conducted an ad 
campaign which raised the chal- 
lenge that “strikes won’t stop 
you if you own your own car, 
$100 down will provide cheap 
transportation.” 

This campaign reportedly was 
instrumental in keeping business 
up to normal levels. The reason 
was explained by Albert Weiner, 
sales manager. 

He said: “95 percent of used-car 
dealer customers have their own 
cars as tradeins. Therefore, cus- 
tomers have no transport troubles. 
They drive in with their own cars 
and drive out with those we have 
sold them.” 

Police officials here agreed that 
traffic volume was unprecedented 
and far greater than in previous 
transit strikes. The reason for this 
was cited as the increased owner- 
ship of automobiles and the great- 
er number of people living in sub- 
urban areas who must use Cars 
during such emergencies to get to 
work, 

However, special traffic regula- 


| tions, manual operation of traffic 
signals, and restrictions on center- 


city street parking aided in speed- 
ing traffic through Philadelphia’s 
streets. 

Many industrial firms and bus- 
iness firms established private 
transportation systems to get 
employes to and from work. 
However, mercantile establish- 
ments reported a large decrease 
in business volume. 

About the only types of business 
which did not complain about the 
strike were parking lots and car 
and truck rental organizations. 

The emergency forced thousands 
of people to organize “share the 
car clubs” reminiscent of wartime 
days. Motorists in this Quaker 
town met the situation in a genial 
fashion by picking up pedestrians 
who would rather thumb a ride 
than walk a mile. 


Seiberling Sees 
Business Upturn 


In Second Half 


ALBANY.—An upturn in general 
business conditions was predicted 
for the second half of this year by 
J. P. Seiberling, president of Seiber- 
ling Rubber Co., as he visited here 
on an inspection trip. 

The tire manufacturer said he 
doubted we’ll have “much more of a 
recession than we've already felt.” 
The first quarter of the year prob- 
ably will be the low one, he said, 
with a leveling off in the second 
quarter and an upswing starting in 
the last two quarters. 

He foresaw a “mixed market 
year,” with some industries which 
have caught up to supply suffering 
more than others, and with the au- 
tomotive industry definitely enter- 
ing a buyers’ market with a settling 
of the price structure. Tire prices, 
he said, would stay “reasonably 
firm,” although there might be 
“some slight retreat.” 


Calif. Responsibility Law 
Faces Legality “Test 

SAN FRANCISCO.—California’s 
department of motor vehicles has 
until Apr. 4 to show the state su- 
preme court cause why its vehicle 
responsibility clause should not be 
declared unconstitutional. The court 
issued a writ directing the depart- 
ment to answer action brought by 
attorneys for Pedro Escobedo, a Los 
Angeles motorist. 

As a result of an accident in 
which Escobedo could not raise a 
$2,800 deposit required by law, his 
driver’s license was suspended, His 
attorneys charge the law is illegal 
because it gave Escobedo no right 
of hearing before suspension of his 
license. 

McComas Buys Ford Deal 
At Spearville, Kans. 

Caliendo Motor Co. (Ford), 
Spearville, Kans., has been pur- 
chased by C. V. McComas of 
Dodge City, Kans. Name of the 
firm is now the Spearville Motor 
Co. 

The Caliendo interests of Val- 
ley Center, Kans., have operated 
the Ford dealership for the past 
year. McComas has been asso- 
ciated with McCoy-Skaggs Motor 
Co., Dodge City, for 20 years. 
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BIGGEST TIRE PROFIT 


from these new Selling Plans on 
Double Eagle «::: Super-Cushions 


Mr. Dealer, here’s a profit opportunity you him a changeover to the new Double Eagle make it easy for you to handle these Double 
never had before! Super-Cushions made with nylon cord body. Eagle changeovers. ° 

You can do your customer the favor of | At the same time, you'll make the hand- Look them over. Take your pick. Either 
equipping his new car with the safest, most  S%°mest profit in the passenger tire field. one will add a gratifying extra margin of 
luxurious tires in the world . . . by selling Goodyear has two new selling plans that __ profit to your new car sales. 






r costs! Your 
k! No paren install Double 
; . You get 







\ 
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For even bigger profits— buy Double 

Eagles and other Goodyear tires and 
tubes in quantity and do the job your- 
self. The more Double Eagles you sell, 
the higher your profits on each change- 
over—because you increase your total 
annual purchases—thereby earn addi- 
tional volume discounts. So the more 
changeovers you sell, the higher profit 
you make! 














This is the best deal in tires for you and 
your best customers. They get the finest 
tire made. You get the fattest tire profit 
you ever knew! 

Ask your Goodyear dealer about these 
two great Double Eagle selling plans 
today! 

Car owners buy tires and tubes from 
someone—why not you? 

Get your share of big tire and tire 
service profits! 


Get in the tire and tube business with 
Goodyear’s Proved Profit Plan. 

It covers everything from setting up 
the department at low cost to sales 
planning, advertising, and a complete 








plan of operation from A to Z. 

The Proved Profit Plan shows you how 
to capitalize on your present facilities 
and clientele. And it’s working now— 
bringing bigger profits every year to car 


dealers all over the nation. 

Let Goodyear make a tailor-made 
sales-and-profit forecast for you. We’ve 
done it for hundreds of auto dealers. 
You profit from this experience. 


SEND FOR THE GOODYEAR PROVED PROFIT PLAN STORY TODAY! 


GOODFYEAR 





MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND! 


Double Eagle, T.M,—The Goodyear Tire and Rubber Company 
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Dealers to Use 
Special Forms in 


Business Census 


WASHINGTON. —In the forth- 
coming census of business, retail | 
motor vehicle and automotive parts | 
and accessories dealers will report 
on one of two forms, the Bureau 
of the Census announced here. 

Establishments whose sales 
amounted to less than $100,000 in 
1948 will use Form BC-20 while 
those with sales over that amount 
will use the longer Form BC-21, 
the bureau said. All units of multi- 
unit dealerships and about one out 
of 10 of the smaller dealers will 
also use Form BC-21, it was stated. 

Wholesale automobile dealers and 
automotive parts and accessories 
wholesalers will report their 1948 
operations on Form BC-31. Manu- 
facturers’ sales branches, and ex- 
port and import merchants in the 
automotive field also will report on 
this form. 

Still another form, 





BC-43, has 


been designed for all automotive 
repair and service tstablishments. 
by such! 


This form will be used 
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IN COMMUNITY OF 5,000—Barker Motor Sales, Inc. (Oldsmobile) is in Kendallville, Ind. 


Use of a 
broad wi 


‘enerous amount of crushed stone, in combination with evergreen plantings and 
lows, gives the customer an impression of neatness as he approaches the dealer- 


ship. Cement block, covered with a finish coat of cement, forms the basic building material. 





establishments as garages, parking 
lots, etc. 

The Census Bureau points out 
that information contained in the 
reports is confidential and cannot 
be used for purposes of taxation, 
regulation or investigation. 


Hatcher Buys U. C. Lot 

Hatcher Motor Co. has bought the 
Coffey used car lot, 2402 S. Calhoun 
St., Fort Wayne, Ind., according to 
Graham C. Hatcher. The purchase 
is part of the plan to gain an outlet 
in the south side of the city. Max 
Hoffman will head the south side 
lot. 


you 


Timken to Appeal 
Antitrust Edict 


CLEVELAND.—In a 26,000-word 
opinion, Federal Judge Emerich B. 
Freed of Cleveland found Timken 
Roller Bearing Co. guilty of violat- 
ing the Sherman antitrust law by 
controlling the world market for 
tapered roller bearings since 1928. 

The company is expected to file 
an appeal. No penalty or fine is 
provided for in the civil action, but 
the government is seeking an order 
to outlaw the cartel. 


can do it 


BETTER 


FOB FACTORY 


Short Wheelbase Seen 
Chrysler Price ‘Ace’ 


(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 


By A. H. Allen 
WEATHER eye will be kept by the automobile industry 


A 


on those two aces in the 





hole which Chrysler Corp. is 


keeping pretty quiet about. They are the short-wheelbase 
Dodge and Plymouth series. In the new-car announcements 
released thus far, there has®——— — 


been practically no mention| identical with those on the longer 


of these “shorties” and the 
only obvious explanation is that 
they are being held back for later 
release in the form of a “price 
bombshell.” 

Wheelbase is seven inches short- 
er—111 inches in the case of Plym- 
outh and 115 for Dodge—and the 
big question is how much this 
could mean in the way of price. 
Although it has been stated the 
bodies on the shorter models are 


NO MATTER WHAT THE 
TYPE OF STARTING... 








We1 ied 


EES 


Vaal 4s 


There isn't a better proven, more simply designed, or more 
easily mounted starter drive than the Bendix* Drive. Over 


79,000,000 have been installed. It has fewer parts than any 
other starter drive system. Its compactness lets you mount 
starting motors almost anywhere. These are the basic 
reasons why Bendix Starter Drives are preferred by most 


manufacturers. Cost-wise and 


performance-wise — from 


installation to service—it's the most economical starter drive 
you can buy! Look into Bendix Starter Drive cost savings. 
Your inquiries will receive immediate attention. 


ECLIPSE MACHINE DIVISION of 


ELMIRA, NEW YORK 


*REG. 6.5. PAT. OFF. 





aviation conrenation 


Detroit Office: 8-212 General Motors Bidg. 





wheelbase, it is 
suspected there 
are some other 
shortcuts in man- 
ufacturing or as- 
sembly which ac- 
tually make the 
bodies somewhat 
different and per- 
mit an appreci- 
able trimming of 
cost. 

Before the mod- 
els reach the vol- 
ume production stage, Chrysler 
probably will take a long look at 
the market on the standard series 
to determine just when and how 
|to fit the shorter jobs into the 
picture. 

Already, the corporation has 
announced only the slightest of 
price increases on the shorter- 
wheelbase business coupes. The 
Plymouth business coupe’s ad- 
vertised-delivered price is $1,386, 
| While the Dodge model lists for 
| $1,681. The Plymouth price is $56 
| above Ford and $63 above Chev- 
rolet, while the Dodge is $43 
above Studebaker and $28 above 
Pontiac—all on comparable busi- 
| mess coupe models. 

In the light of the general be- 
fuddlement following General Mo- 
tors action in nicking a little off 
prices, Chrysler can be expected 
to whip up some surprises on the 
| price front, and it could well be 
the short wheelbase models which 
will carry the ball. Yet to be an- 
nounced are prices on the Plym- 
|}outh Deluxe two-door sedan and 
Suburban and the Dodge two-door 
| sedan and roadster. 

j * * +. 





A. H. Allen 


| 
| 
| 
| 
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Trim in Steel Costs 


ASING off in buying of so-called 

“conversion” steel which many 
auto manufacturers have been 
forced to buy, both as major and 
fill-in tonnage, is going to trim 
steel costs and return most steel 
buying to the books of the old-line 
steel producers. 


Interest attaches to what Hud- 
son will do on this score, for it 
has been obtaining a principal 
share of its hot-rolled and cold- 
rolled sheets from conversion in- 
gots. Estimates on cost of this 
material have ranged upward from 
$200 per ton, or about 10 cents a 
pound. 


Should Hudson be able to re- 
ceive tonnage on allocation from 
regular mill sources, it would 
probably abandon the use of con- 
version ingots and write off its 
investment in Valley Mfg. Co. in 
Pennsylvania, if indeed this has 
not already been done. 
Packard also has been buying 
| steel from a mill at Newport, Ky., 
| formerly International Detrola and 
| now Newport Steel Corp., probably 
| at a price premium. Packard and 
|some other fabricators advanced 
|several million dollars when this 
| mill was assumed by its present 
| management, crediting steel re- 
| ceived against the advanced funds 
The agreement has better than 
a year to run, so Packard would 
| appear to be committed to contin- 
uation of this source for some time 





| 


Those Car-Crazy Yankees 


NEW YORK.—More Americans 
took their cars with them to Eu- 
rope last month than during any 
single January since 1929, when the 
| American Automobile Assn. firs‘ 
began processing shipment of auto 
mobiles. The month’s total was 10 
| compared with 101 in the pre-wer 
| peak January of 1937. Another 92 
travelers received international 
driving licenses entitling them to 
drive rented or borrowed cars 
abroad. 
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UNIVERSAL UNDERWRITERS 


Has returned at Least 30c of every Fire 
Insurance dollar to every Policyholder 
Dividends Paid 


$7 ,312,967.89 


The $7,312,967.89 Universal Underwriters has returned to policy- 

holders in 27 consecutive annual dividends fulfills the pledge Proving that 
made to authorized automobile dealers when we began opera- 
tion in 1922. - 
At that time, the franchised automobile dealer had no insurance Fire 
source he could turn to for relief from insurance costs that were Insurance 
unjustifiably high. Universal Underwriters relieved the author- 

ized dealer of the burden of high insurance costs by limiting its ©9s¢s Can 
services to the authorized class. By forming a new class of bet- Be Safely 
ter fire risks, Universal Underwriters has been able to reduce d 

fire insurance costs safely. Reduced 
Universal Underwriters has returned a substantial savings every 
year it has been in business—27 consecutive annual dividends. 
These remarkable savings, plus the experienced handling of the 
authorized automobile dealers’ fire insurance problems, are two 
reasons why Universal Underwriters is the authorized dealers’ 
fire insurance source. 


Dealers’ 





Four Convenient Offices: 


1000 @. A, Senn Bilge 
Kansas City 6, Mo. 


1205 Net'l Bank Commerce 
Nerfolk, Va. 


°° FIRE «¢ WINDSTORM and ALLIED LINES e@ 
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91% Percent of Bills 
Never Become Law 


By William Ullman 
Washington Correspondent 


oe THE OPENING WEEKS of the present Congress 
a record number of bills were dropped into the hopper. 
And, while almost everybody, including most members of 
Congress themselves, thinks there is far too much legislat- 


ing, it is at least comforting to know that only a tiny frac- 
tion of all of the bills intro-®@————_ 


: of a session? 
duced ever will get on the Wel. bo Wks 
statute books. Gen hem a ee 

For example, during the first 75 of places. Actual- 
Congresses, covering 150 years, 726,- ly, he may initiate 
933 bills and joint resolutions were very few himself. 
introduced. Of this number, 60,142 And one paradox- 
became law. That is a little less ical fact is that 
than 8% percent. many of the bills 

It’s a long course, strewn with which members of 
many pitfalls, that a bill takes be- the House and 
fore it gets congressional approval Senate introduce 
and becomes a law of the land. come from sources 

Where does a congressman get all 








William Uliman 
the bills he introduces in the course! most vocal in declaring that there 


which often are 





COASTto COAST 
its GLOBE 2-Post 


SO MUCH MORE IN 
SERVICE, VALUE 


Everywhere from small shops 
where one Globe 2-Post Hoist 
is used to large car dealer 
establishments using batteries 
of thirty or more, Globe Hoist 
users are turning out thirty 
to fifty percent more service 
volume and increasing profits 
with this versatile hoist. 













LESS COST 


ee Ses. te Saae” Reaeaiy chet cover, deere — 
position oe res a over 
TO INSTALL Position. cy FLOOR» if desired. CONTROL 





No inconvenient sliding 
pl mechanisms to obstruct 
floor area. 





GLOBE HOIST COMPANY ¢ 





America’s Most Complete Line of Hydraulic and Electric Lifts ... Automobile, Bus, Truck, Double-Duty, Industrial 


REVERSIBLE May be used front or 
rear, interchangeably. 


are too many laws. It all depends, 
it seems, on what kind of laws. 


Anyway, bills sometimes are ini- 
tiated by members, and they are 
either written by them or, more fre- 
quently, by that branch of the 
capitol’s highly competent, perma- 
nent, professional staff which spe- 
cializes in legislative drafting. 

* + * 


In the Hopper 
HEN THERE are bills which 
members introduce at the re- 
quest of federal departments and 
agencies. And there are still others, 
in most sessions the greater propor- 
tion of all, which congressmen in- 
troduce at the request of individ- 
uals and organizations, and for pur- 
poses incredibly varied. 
There is a different procedure for 
introducing a bill in each branch, 
In the House, a member takes 
his bill and literally drops it into 
the hopper. That’s a wooden box 
on the clerk’s desk in front of the 
speaker. 
A senator rises and waits for the 
presiding officer to recognize him. 
The first thing that those who run 
the legislative machine have to de- 
cide is what committee shall handle 
the bill. 
Clerks record the title of the 
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Philadelphia 18, Pa. ¢ 


Positive, rigid pipe connec- 
tions to BOTH cylinders. 





NO DEEP Connects wtih your drain. 


No pumps or deep pits re- 
quired. 


GLOBE/HOIST 


THE "BEST" LIFT ... SAFER, SMOOTHER, QUICKER 


Des Moines 6, lowa 


out of committee, It is possible 
for House members to take a bill 
away from a committee by peti- 
tion and bring it on the floor for 
action. A Senate committee can 
be discharged from consideration 
“of a bill through a motion by a 
majority of the Senators present. 


There’s a quick way to get action, 
used chiefly on minor bills. They’re 
put on a separate calendar for ac- 
tion by unanimous consent. There 
is only one drawback to that 
method, and it’s a serious one, 
namely, that objection by a single 
member can upset the applecart, 

* * * 


The Filibuster 


1% THE CASE of all major legis- 
lation there is still another hur- 
dle, the rules committee. However, 
the 81st Congress in one of its first 
acts took away from that body a 
good deal of its erstwhile life-and- 
death power over legislation. 

Now, if the rules committee fails 
to report on a measure within 21 
days or does so adversely, the bill 
can be called up for House consid- 
eration by the chairman of the com- 
mittee in which it originated. 

If the rules committee gives the 
green light, it comes out with a 
resolution which states the condi- 
tions under which the bill is to be 
handled on the floor —length of 
time for debate and the like. That 
resolution then is acted upon. 

In the Senate there now is no 
limitation on debate. 

As soon as a bill is passed by 
either House or Senate it becomes 
technically an act. But it is still 
commonly referred to as a bill, 

* + * 


Conference Technique 


W HEN THE House has passed a 
bill it achieves a new dignity. 
The version as finally approved— 
and it may have gone through doz- 
ens of transformations in the proc- 
ess, often being completely revised 
with the single exception of the en- 
acting clause. 

Then the house which has passed 
the bill sends it to the other side of 
the Capitol. It once more may go 
through the same committee hear- 
ing routine. In both houses com- 
mittee decisions as to the disposi- 
tion of bills always are made in 
executive session. 

* + * 


President’s Part 


L=rs SAY, now, that Congress 
finally has finished all of its 
work on a given piece of legislation 
by approving the conference report. 
What’s next in the long journey? 

First, there is a routine for get- 
ting the bill to the White House. 

When the President signs the offi- 
cial copy it becomes law. If he ve- 
toes the bill it is returned to the 
house which initiated it. The meas- 
ure must muster a two-thirds ma- 
jority in both House and Senate to 
become a law without the Presi- 
dent’s signature. 

If the President doesn’t sign a 
bill within 10 days after it reaches 
him—not counting Sundays—it be- 
comes a law anyway. But if Con- 
gress adjourns in the meantime the 
measure does not become law un- 
less he signs it within the 10-day 
limit. This is known as a “pocket 
veto.” 





“Mama, what’s that?” 













measure and give it a number. 
After each day’s grist is collected 
and prepared the bills are delivered 
to the government printing office. 
The printed copies are returned to 
the House and Senate document 


rooms. 
+ + * 


Committee Procedure 


i> COMMITTEE most bills first 

go to a subcommittee. Many, but 
not all, of the hearings so widely 
publicized are actually subcommit- 
tee rather than full committee 
hearings. 

The subcommittee goes over the 
bill and on the basis of what it has 
learned it either changes, approves, 
or kills it. 

On relatively rare occasions ac- 
tion will be taken to force a bill 





* * x 


Stull Not Finished 


DUT EVEN after approval the 

long hard row still isn’t over for 
the legislation. It must be sent to 
the State department, where it re- 
ceives a number and is published as 
a so-called slip law, which means 
that it is printed individually. 

Many persons are confused by 
the different types of resolutions 
adopted by Congress. A _ joint 
resolution is acted upon by both 
houses, must have presidential 
approval, and has the force of 
law. A concurrent resolution does 
not require presidential action. 
It’s not a public law but deals 
with issues over which the House 
and Senate have jurisdiction con- 
currently. A simple resolution is 
the action of one house on mat- 
ters of,special concern to it. 

Bills are either public or private— 
the former dealing with matters of 
general application (such as taxes, 
the Marshall plan, appropriations 
for federal departments), the latter 
having to do with persons, many of 
them involving compensation in 
varying amounts. 
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Hoist installation for swifter, easier dumping is facilitated because 
of the all-steel underframing. Why shovel when you can dump? 





Superior construction provides the dependability and durability a 
farmer needs for hard every-day trucking. Low mounting height due 
to lower steel cross sills. 
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SELL THE BEST 


Sy 





Whether a combine delivers its load high or low, 
there’s a Mid West heavy-duty Grain Body designed 
to work best with it. Three different heights on 
tight-side sections are available. 


TRONGER, STURDIER, BIGGER, BETTER 


HEAVY-DUTY TRUCK BODIES 


For added dealer profits, greater customer satisfaction and trouble-free operation Mid 
West heavy-duty Grain Bodies are best because of these features: 


is} beh es Uo 


UNDERFRAMING—Higb-tensile steel, scientifically designed, warp-proof, sag-proof, will 
carry more payload. High-tensile steel is 50% stronger and four times as resistant to 
corrosion. May be mounted on any truck, new or used. 


KILN-DRIED HARDWOODS-Selected, carefully milled kiln-dried hardwoods are used 
for flooring, grain-panels and stockracks. 


VERSATILITY—Top rack sections may be lifted off, if truck is to be used for hauling 
grain. Filler strips in front tight-side section may be removed to control ventilation 
when carrying livestock. One truck body performs all farm and hauling duties. 


SAFETY—High racks painted white for added visibility; steel rub-rail provides protection 
all around body; protected corner clearance lights (optional). 


TWO GATES-—Standard equipment includes a swing-and-slide end-gate and a positive- 
locking grain door gate. Livestock gate may be slid upward, swung outward, or removed 
entirely for safer, swifter livestock handling. Grain door gate has practical features 


farmers appreciate. 


SELL MIDWEST FOR ADDED PROFITS 


AEG. U.S 7A 


AND SATISFIED CUSTOMERS 


Match the distinctive sales features—the sturdy construction—the best of materials—with a sales policy that assures 
dealers of a fair and square deal! There’s profits to be made in specifying Mid West heavy-duty, high-quality 
Truck Bodies. Recommend Mid West, every time. 


Write, Wire or Phone for Name of Nearest Distributor 
A few distributorships in selected Territories are Now Available 


TD se ae) MANUFACTURING DIVISION 


ELECTROGRAPHIC CORPORATION + # £PARIS, ILLINOIS 
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Add another blue ribbon to the long and im- 
pressive record of Chevrolet leadership—FIRST 
AGAIN IN 1948! Add this one to many, for 
Chevrolet has led the industry in the production 
and sale of passenger cars and trucks for the 
total 18-year period, 1931 to date! And you can 


write into this record still another outstanding 





achievement, one that crowns Chevrolet the cham- 
pion on every count-CHEVROLET LEADS 
THE INDUSTRY WITH MORE TRUCKS 
IN OPERATION! Yes, here is the pacesetter 
of the automobile industry with a world of proof 
that Chevrolet products are ever-gaining in 


favor just as they are ever-growing in value. 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 


| Going Fone Tapes ME You end: Cherolt 
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CHEVROLESS 


AGAIN IN 1948 THE LEADER 
IN PASSENGER CAR SALES 


Official Records Show: More Chevrolet passenger 
cars were produced and bought than any other make! 











) AGAIN IN 1948 THE LEADER 
IN TRUCK SALES 


Official Records Prove: More Chevrolet trucks 
were produced and bought than any other make! 





AGAIN THE LEADER 
WITH MORE CARS IN OPERATION 


Registration Figures Reveal: More Chevrolet 
passenger cars are in operation than any other make! 


WITH MORE TRUCKS IN OPERATION 


Registration Figures Confirm: More Chevrolet 
trucks are in operation than any other make! 











Used-Car Notes 





Michigan UCDA Offers 


Information Service 

DETROIT.—_Members of the 
Michigan Used Car Dealers Assn. 
are urged to use the organization’s 
headquarters as a clearing house 
for securing employes or business 
locations. 

The association said it frequent- 
ly receives calls from ‘salesmen 
seeking work or people offering 
lots for rent. It asks members to 
take advantage of the situation by 
calling the association’s office for 
information. 

* * * 


Dealer Challenges Wis. Law 


Requiring U. C. Showroom 
MADISON, Wis.—Samual Weiner, 
a used-car dealer at Cudahy, Wis., 
near Madison, has challenged the 
constitutidnality of a Wisconsin law 
requiring used-car dealers to have 
showrooms instead of displaying 
their used cars on open lots. 
Weiner was denied a 1949 license 


by Ben L. Marcus, commissioner of 





motor vehicles, because he did not 
have a display building. 


Weiner charged that “by requir- 
ing a garage for display of cars, the | 
state has arbitrarily set a standard 
that places an unfair burden on 
used-car dealers. A dealer must 
stock many cars. Whether they are 
out in the open or under a roof 
makes little difference.” 

The law was enacted in 1947, but 
enforcement was deferred until 1949 


license issue time. 
* ca 


Connaught Opens Lot 

Connaught Motor Sales Co, has 
opened another used-car location at 
818 King St. E., Hamilton, Ont., 
with C. R. Smith as manager. 
Headquarters of the firm is at 79- 
85 King St. E. 
of 


* 


* * 


Canton Dealers Organize; 


Elect Logan President 
CANTON, O.—Used-Car dealers 
here have formed an organization 
with Howard E. Logan of Logan 
Motors, Inc., as president. Other | 
officers are Vic Angeli, vice-presi- 
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| SOUTH DAKOTA DAILIES CONTROL THE 


ADVERTISE 


a 


LOCALLY EDITED 


LOCALLY MANAGED 


AILIES 


papers that don ate the rich 


buying belt th 


Dakota 


Reach the rural and urban res 
dents who have $300,000,000 


eady cash to spend for your 


ts NOW! 





























Reach Nine Out of Ten South Dakota Families! 


Swing open the floodgates to South Dakota’s rich, re- 
sponsive market by advertising in locally managed and 
locally edited South Dakota Dailies. Place your ad- 
vertising where 9 out of ten South Dakota families 
read, remember and respond to your sales message. Sell 
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| elected were Max Bloom, first vice- 


| ris, seeretary and treasurer. 


dent; Edmund W. Morgan, Morgan 
Motor Sales, secretary, and Rich- | 
ard Taylor, Taylor Motor Sales, | 
treasurer. 
Directors are Marvin Laughlin of 
Laughlin & Miller Auto Sales, Ted | 
Kestel of Ted Kestel Auto Sales and 
Harry H. Eckert of H. H, Eckert 
Co. The group has 18 members. 


N. Y. Association Elects 


Officers, Directors 

NEW YORK.-—At the annual 
meeting here of the New York 
Used Car Dealers Assn., Charles | 
Kreisler was elected president for 
the ensuing year. Other officers 





president; Jerome Cohn, second 

vice-president; Sanders Wallick, | 

third vice-president; Joseph Wolfe, | has the Chrysler dealership in Lockport, N. 
He calls his concern Empire Auto Sales, Inc. é 








FROM SALESMAN TO DEALER—A. D. “em. formerly a salesman for a Chrysler dealer, 


in the facilities shown in this illustration 





fourth vice-president, and Leo Har- | 


| Sealia. Nassau county—Ira Kaner.|the organization, 


Secretary Tom 


The following were elected di-| Bronx county—Dan Maslow, Max| Blundell reports. 


|rectors for the county indicated: | Meyers, Joseph Wolfe and George | 
|New York county—Harry Baker, | Glantz. Upstate--Moe Kaplan. 


Max Bloom, Alvin Herman, Sam} * * * 
Streiner, Bill Williams, Julius) Dallas Assn. Recruits 
Weiss, Charles Kreisler and | ‘ a 7 
Harris. Kings county—Ralph| 74 in Membership Drive 
Brown, Jerome Cohn, Harry Gott-| DALLAS.—A membership drive 
lieb and Angelo Conde. Queens! put on by the Dallas Used Car 
county—Clifford Bartlett, Sanders; Dealers Assn. has resulted in 74 
Wallick, Aaron Koeppel and Peter’ new members and 36 renewals for 
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South Dakota stands on the threshold of a 
new, dynamic era that promises even greater aes 
prosperity. Construction in the gigantic Missou- " 
ri River Plan will send six billion, three hundred 
and sixty million dollars surging through the 


the South akota area to insure flood control, navigation, irriga- 
families . . . the fami- tion and power development for the entire Mid- 
lies with $300,000,- west. South Dakota is assured a balanced, stable 


ial 


000 in ready cash to 
spend not counting 
investment savings. . 
the families living in 


economy for decades to come! 


SDailies Dominate the Market boa 
South Dakota Dailies are thoroughly read, beta 


c re one of the richest ag- thoroughly respected and thoroughly reliable to , 
eats Pan ricultural states in drive your product promotion into the home! 
the country . . . the South Dakota -families depend on their local 


Tapping the 
ttt ad) Ol 
Buying Power 
Tm me Tl) 
Dakota 


firmly .anc 


natural resources . . 


recreation facilities supervis 
Game, Fish and Parks. It will pa 


families whose high 
standard of living is 
thored to a 
scientific agricultural 
economy madesecure 
by far-sighted con- 
servation measures. 


South Dakota measures up for alert manufacturers, 
distributors and new businesses searching for sites that 
will aid their rapid growth. South Dakota offers abundant 
. friendly American labor . . . a fine 
highway system that is constantly being improved and 
expanded by the State Highway Commission . . . 
by the Department of 
to investigate the fine 
locations and extra advantages of bustling South Dakota! 


newspaper to recommend locally advertised prod- 
ucts to guide their local buying. South Dakota 
Dailies are unchallenged by any out-of-state 
metropolitan newspaper. They reach a buying 
public anxious to buy foodstuffs and beverages 
. . - home appliances and furnishings . . . farm 


equipment and machinery as well as scores of 
other products to maintain a 
superior standard of living. 
Open the flood gates to South 
Dakota sales through the lo- 
cally - edited, locally - managed 





South Dakota Dailies! 4 








planned 













Comprise Six Locally Managed and Locally 
Edited Newspapers Serving the Six Primary 
Markets of South Dakota. Both Rural and Urban. 
















The drive also turned up 36 new 


|members and 31 renewals for the 


Texas Used Car Dealers Assn. and 
35 new members and 32 renewals 
for the National Used Car Dealers 
Assn. 

Blundell said the Dallas associa- 
tion would share the advantages 
of its experience in the drive with 
other associations. Inquiries should 
be addressed to him at 2621 Gaston 


Ave., Dallas. 
* 


+ * 


| Donker Takes Over Auction 


At Elkhardt, Ind. 


SOUTH BEND, Ind.—William P. 
Donker, owner of the South Bend 
Auction Co. here, has taken over 
managership of the Elkhardt (Ind.) 
auto auction. Glenn Bonnifield, 
former owner of the Elkhardt auc- 
tion, has leased the operation to 
Donker. 

The South Bend auction is held 
Friday and Elkhardt is conducted 
Wednesday. 

+ . 


Mich. Assn. Growing 


DETROIT.--The Michigan Used 
Car Dealers Assn. reports that 46 
new and used-car dealers have 
joined the organization since Jan. 1. 


237,000 Vehicles 
Owned by U.S.:; 
Ethyl Ban Off 


WASHINGTON.—According to 
the Bureau of the Budget, the fed- 
eral government owns 237,000 motor 
vehicles that traveled 523,000,000 
miles last year and consumed 63,- 
000,000 gallons of fuel. 

The Department of Agriculture 
tops the list of civilian agencies 
with 19,603 vehicles. Runners-up are 
the Department of Interior and the 
Post Office department. 

Contrary to a recent report, oper- 
ators of government vehicles may 
use the motor fuel they deem best 
for their needs. The report in ques- 
tion stated that they were not per- 


|mitted to use other than regular 


grade gasoline. 

That order prevailed, a govern- 
ment spokesman said, following 
President Truman’s petroleum con- 
servation directive issued somewhat 
over a year ago. 

With the petroleum emergency of 
that date no longer a menace, the 
order was lifted several weeks ago. 








Henderson Wins 
Ohio Patent Case 


CINCINNATI. — Litigation over 
the patents to the “Modern Tire 
Changer” has been settled by the 
Ohio supreme court in favor of R. 
D. Henderson, Cincinnati inventor, 
in a decision rendered last week. 

The case has been in the courts 
for several years. It resulted from 
a suit against Henderson by a for- 


|}mer employer, which claimed own- 


ership of the machine because Hen- 
derson was in their employ at the 
time he invented the machine, al- 
though he invented it at home on 


| his own time. The former employer 


is Gemco Engineering & Mfg. Co. 

The Modern Tire Changer was 
introduced to the trade two years 
ago by Cincinnati Equipment Sales 
Co. 


Sadoff Files Name 
A business name has been filed 
in the Erie county clerk’s office 
for S. & S. Motor Sales, 1276 Bailey 
Ave., Buffalo, by Herbert Sadoff. 
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BACK FROM TOWN—LOADED DOWN 


—bur PILE FABRIC caN Take Ir! 


FARM OWNERS KNOW the value of pile fabric upholstery. They use 
their cars for hauling ... for work as well as pleasure. They’ve 
seen with their own eyes how pile fabric upholstery “fights back” 
... how it stands up best under the punishment called upon by 
daily farm use. 


“Velmo”* Pile Fabric, made by Goodall today, is the finest 
example of the ability to combine long-wearing toughness with 
lasting beauty in motor car upholstery. ‘“Velmo” is scientifically 
blended to resist wear . . . to stay beautiful longer despite sun, 
dampness, road dirt, severe use. 


© 1948, GOODALL-SANFORD, INC. 
REGISTERED TRADE MARK. AUTOMOTIVE DIVISION, 1703 FISHER BUILDING + DETROIT, MICHIGAN 
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By James D. Woolf 
A= YOU FULLY satisfied with 
your advertising? Do you feel 
that it is dull, lacking in distinction, 
weak as rain water in its power 
to create desire, to convince, and to 
impel buying action? 

In many cases (assuming that 
the advertiser can write clear, 
simple English), the fault goes be- 
yond the words that are used. The 
real reason for most anemic copy 
is the fact that the advertiser has 
nothing important to say. 

Whether you write your own ad- 
vertising or 
have somebody 
write it for 
you, remember 
that bricke 
cannot be 
made without 
straw. 

Good adver- 
tising must 
have its gene- ; 
sis within the Gm 
four walls of 


HYATT 





We are alway® ° 
designs: 


New Jersey: 
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Salesense in Advertising 


Tested Ideas for Small Business 


be better, over the long haul, than 
the merchandise or service it seeks 
to promote. 

Advertising cannot benefit perma- 
nently a mediocre, slipshod, indif- 
ferently-run business. No ad man 
has yet discovered how to make a 
silk purse out of a sow’s ear. 

+ * + 
We HEAR breathtaking stories 
about the magic power of ad- 
vertising. We marvel at what ad- 
vertising has done for businessmen 
like Bill Sparks, 

Working Start Bill owns and op- 

Helps Buoy erates a drug- 

Advertising store, and its a 

humdinger, busy, 

prosperous, far out ahead of com- 
petition. 

Sparks has always been a per- 
sistent advertiser and his competi- 
tors will tell us that his advertising 
has been enormously effective in 
building his’ business. 

Well yes, and no, Advertising is 
not the primary reason for Bill’s 
outstanding success. The Number 


s for every 8P 


eady to serve you 


Hyatt Bear Michigan: 


and, Detroit, 








One reason is NOT the _ ideas 
he puts into his advertising, but 
the ideas he puts into his busi- 
ness. When Bill picks up his 
pencil and writes his advertis- 
ing, he finds it a cinch to make 
fine bricks because he has a big 
load of straw to work with. 

Sparks refuses to make the mis- 
take currently being made by so 
many advertisers. He does not be- 
lieve for a minute that “cute” de- 
vices—cartoons, jingles, gags, wise 
cracks, and tricky art—can ever 
be a satisfactory substitute for 
solid, factual, persuasive stuff about 
his business. 

* - > 

ILL KNOWS that what counts 

most heavily in advertising is 
not manner but matter. He knows 
how empty mere words can be. 
When he has something really im- 
portant to say, he knows that the 
words will almost write themselves. 

Bill is forever on the lookout for 
new ideas—not advertising ideas 
per se, but business ideas. It is his 














NASH IN TEXAS—The duplex storied showroom of Witt Motors (Nash) in Amarillo, — 


The showroom has no display-obstructing posts or facings. 7 
itt, vice-president, has 16,240 square feet of floor space, with 
In addition body and paint facilities and a used-car lot of 10,500 


Witt, president, and D. M. 
10,640 utilized for service. 
square feet adjoin. 


The dealership, headed by M. B. 





practice to borrow and adapt ideas 
wherever he can find them. One 
example of his method will suffice. 


Sometime ago he read, in a 
“Salesense” article of mine, about 
a sporting goods store that rigged 
up a “club” for its customers. 
A small backroom was fitted out 
with every needed tool and de- 
vice for tying flies, painting and 


ROLLER BEARINGS 


repairing plugs, 
minor repairs on gun 
tennis rackets, golf clubs and all 
the assorted paraphernalia the 
sportsman needs in the happy 
pursuit of his pastime. This 
“club,” wherein the boys gathered 
to spin their tall tales, was a fine 
success. 

Admittedly, a drugstore and a 
sporting goods store are miles apart 
in their problems and needs, but 
Sparks saw in that idea a trick 
worth borrowing. 

Now we find that he has a “club” 
for teenagers, a gaily decorated pri- 
vate room in the back, its walls 
adorned with highschool pennants 
and photos of the town’s athletic 
heroes, where the kids (all adults 
are strictly barred) can sip their 
cokes and sodas and make all the 
racket they like without disturbing 
customers in the store. Bill’s ad- 
vertising of his “club” has won for 
him the biggest fountain business 
in the town. 

“That Bill Sparks,” people are 
saying, “sure is a clever ad man.” 
But that’s the wrong way to look 
at it. The truth is, Bill is a smart, 
alert, businessman with plenty of 
imagination and git up and git. 

+ * * 
HARDLY a week goes by that 

‘fails to see an innovation in 

his store. Bill is continually making 
news. There is so much “straw” in 
the way he runs his business, so 
many important, interesting things 
to talk about, that a highschool 
freshman could hardlv miss writing 
effective ads for Bill’s. store. 

Advertising has been overdrama- 
tized, overglamorized, oversold. 

Most ad men are 

Business Success credited with 

Hangs Most more genius than 

On Quality they possess. Ad- 

vertising is often 

given too much credit for the part 

it has played in America’s spec- 
tacular business growth. 

What builds any business in 
the last analysis is the QUAL- 
ITY of its performance. Milton 
S. Hershey built the biggest 
candy business in the world with- 
out ever spending a cent for ad- 
vertising. A chocolate bar of 
superb quality is what did it. 

In the early days it was not 
Henry Ford’s advertising that made 
history: it was Henry Ford’s car. 
And it was not Marshall Field’s ad- 
vertising that built his great store: 
it was the quality of his operation. 

Don’t beat your brains out fuss- 
ing too much over your advertis- 
ing. Think constantly about vour 
business, about the QUALITY of 
vour performance. If the straw is 
there, your advertising bricks will 
all but make themselves. 


U.S. Inter-Com Maker 


Seeks Canada Market 


OTTAWA.—A United States 
manufacturer of inter-office or in- 
ter-department communication sys- 
tems. adapted particularly for use 
by large automobile dealers in 
their repair departments, desires 
to contact a Canadian firm which 
would be interested in producing 
and distributing these svstems in 
Canada. the Foreign Trade Service 
revorted last week. 

This svstem comprises a master 
unit to be located in the service 
dispatcher’s office, with 10 or more 
remote speaker units located in the 
various service departments. 








AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 
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Spotlight attention on your 


new models in Chicago 


by powering your 
advertising 


with 





Chicago Tribune representatives: W. E. Bates, Penobscot Bidg., 

Detroit 26; A. W. Dreier, 810 Tribune Tower, Chicago 11; E. P. Struhsacker, 
220 E. 42nd St., New York City 17; Fitzpatrick & Chamberlin, 

155 Montgomery St., San Francisco 4; also 448 S. Hill St., Los Angeles 13. 
MEMBER: AMERICAN NEWSPAPER ADVERTISING NETWORK, INC., 

FIRST 3 MARKETS GROUP, AND METROPOLITAN SUNDAY 
NEWSPAPERS, INC. 





The extra impact of full pages in Chicago Tribune newsprint color can get for 

your new car promotion the extra attention you want in the important 

Chicago territory. ; 

With the dominant, dramatic effect of the full newspaper page, Chicago Tribune 
newsprint color provides the more dynamic medium for assuring maximum response 
from the audience that accounts for the bulk of the new car buying 

in Chicago and suburbs. 

In addition, Tribune newsprint color can step up enthusiasm for your new models in 
hundreds of midwest cities and towns in which Tribune circulation is a known factor in 
building consumer favor and dealer support. 

Why not get the facts now about Chicago Tribune newsprint color? Your advertising 
counsel or a Tribune representative can give you information showing how Chicago Tribune 
newsprint color can increase your consumer franchise in the important Chicago market. 


Janvary average net paid total circulation: Daily, Over 950,000— Sunday, Over 1,650,000 
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FORD BUSINESS MANAGEMENT OFFICIALS MEET—Managers of the six regional and 33 district business management departments con- 
vened recently in Dearborn. Seated (left to right): C. J. Steinbrecher, St. Louis; A. E. Jacobson, Chicago; R. L. McNurlen, Twin City; M. B 


Allstot, Omaha; H. 
Western region; C. J. Staufenbiel, 
ager, Ford division; G. 


P. Burns, Salt Lake City; J. 
Milwaukee; 
J. Crimmins, manager, business management department. 


B. Glass, Southwest region; J. W. Newton, Houston; E. L. Durae, Long Beach; V. L. Jones, 
W. H. Dunstan III, Memphis: Dean Standen, Kansas City; L. W. Smead, assistant sales man- 


Second row: D. C. Burdette, Ford parts sales manager; G. E. Talmage, Indianapolis; C. A Rabb, Midwest region; F. C. Winters, Som: 


erville: G. 


M. Sherriff, Des Moines; M. S. McLaughlin, 
Lobdell, Central region; M. D. Imus, Louisville; F. H. 


hester; R. B. Edwards, Norfolk; 


G. B. Zinn, 


ichmond; C. E. Cook, Seattie: W. C. 


Eustis, Dearborn; R. E. Kircher, Charlotte; F. E. Whatley, New Orleans; E. P. Chis- 


holm, Oklahoma City; Macgregor Flanders, Atlanta; T. W. Kelly, business management department, Central office. 


Top row: G. F. 


owan, business management department; B. A. Gunn, 4 
management department; R. C. Williams, Fargo; A. J. Heine, Washington; M. R. Fuller, Northeast region; T. P. 
Leon Armstrong, Dallas; James Tereshenko, Southeast region; M. M. 


A. R. Wolfe, Cincinnati; T. 8. Ryan, Buffalo, and Paul McKinnon, Ford of Canada. 


KC Sales Henle 


Briefed on Drive 


Line for '49,” Hines said the selling 
campaign would be backed by the 
largest advertising and sales pro- 
motion program in AC’s history. In 


FLINT.—AC Spark Plug Co, sales , 2ddition to regular advertising, spe- 


ll ti f th 
yo ge ne Aa a gee ie 4p. are scheduled for the com- 


country just completed a five-da 
sales conference here, presided over 
by John C. Hines, general sales 
manager. 


To aid in promoting “AC’s the! ored motion p 


cial spark plug and oil filter cam- 


ing months, he said. 
One of the features of the con- 


Ford of Canada; S. 


Mruz, Jacksonville; E. F. 


. Baird, Pittsburgh; J. D. Earl, busines: 
Fairweather, New York; 


Kerl, Denver; Chase Morsey jr., Central office; 


of Power,” a film on the making of | 


AC spark plugs. The film will be 
made available to field personnel 


' for educational and selling purposes. 


Burgess Opens 


Burgess Motors has opened a should be inserted in each place | 


modern concrete building on Dan- 
iel Webster highway, Manchester, 


ference was the showing of the col- | N. H. The firm is managed by Reg- 


icture, “Little Giants 


' inald Burgess. 


LOOK Mjore gon hge 
INTO BALTIMORE 


LOOK — how today’s Baltimore, with 343,654 City Zone 
families, is up 30.4% since 1940. Here's proof 
that Baltimore is the fastest growing market in 
the East.* 


LOOK — how the Baltimore media picture has changed! 
Now the News-Post reaches 57.6% or 197,865 
of these City Zone families — more than any other 


daily newspaper. Total net paid 228,228. 


LOOK — how Baltimore's merchants are cashing in on 
this increased coverage — placing a new high of 
more than 11% million lines of retail advertising 


in the News-Post daily only in 1948. 


LOOK — before you leap if you want to sell this profit- 


able market... 





N. Y. Test 


ALBANY.—An entirely new ap- 
proach to the problem of compul- 
sory inspection which would give to 
the state director of safety the re- 
sponsibility for carrying out an in- 
spection program has been intro- 
duced in the New York legislature 
by Sen. Thomas C. Desmond and 
Assemblyman Jacob E. Hollinger. 


An identical bill which would 
place the responsibility of inspec- 
tions with the commissioner of 
motor vehicles was also intro- 
duced by Desmond and Hollinger. 
The purpose was to give the legis- 
lature the choice as to which 
branch of the government it de- 
cided the proper agency to jper- 
form the inspections. 

In the event it should be deter- 
mined that the commissioner of 





ing “motor vehicle commissioner” 


where “safety director’ appears. 
The measure provides for both 

state - owned and privately - owned 

' state-approved stations, Under the 











LOOK TO THE 


Baltimore 


News-Post 


First in Circulation in the 6th Largest Market 
A HEARST NEWSPAPER—REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


*ABC City Zone based on Bureav of Census — 1947 surveys for Metropolitan Districts. Among the 
ten largest markets in the U. S., Baltimore's rate of growth is exceeded by only two West Coast Cities. 


motor vehicles should be charged | 
with this responsibility, the word- | 









Proposals 


Private and State-Run Inspection Stations 
Studied by Empire State 


| bill, which would become effective 
|in September, all motor vehicles 
| would have to be inspected once 
a year at official inspection stations. 


Any qualified testing agency may 
| be licensed as an official inspection 
station. A license, which would cost 
| $10, would be good for a one-year 
| period. These licenses could be sus- 
|pended and revoked at any time 
by the safety director after a hear- 
ing and for cause. 


In addition to the state-licensed 
| stations, the director is empowered 
|to establish any number of state- 
operated inspection stations wher- 
| ever he deems it necessary. 


Official stations would be re- 
quired to keep a record of ail 
inspections made, and the results. 
The safety director may also re- 
quire the stations to make an 
itemized list of corrective repairs 
or adjustments when these are 
| necessary. A maximum charge of 
| 50 cents could be made for each 

inspection, with no cost for a re- 
| inspection after repairs. 

“To make certain that the official 
| inspection stations are adequately 
| equipped, have competent personnel 
‘and adhere to the _ regulations 
promulgated by the safety director, 
inspectors would be appointed to 
make. periodic checks of the sta- 
tions. 

Upon passage of the bill, a sum 
of $75,000 would be made available 
for carrying out the program. 

Other legislation proposed 
cludes: 

Requiring that motor vehicles and 
motorcycles registered in the state 
shall be inspected twice a year in 
state inspection stations to be 
|established by the motor vehicle 
commissioner, at a fee of 75 cents, 
appropriates $75,000. 
| Authorizing motor vehicle com- 
missioner to deny application or 
suspend or revoke registration to 
dealers in motor vehicles who fail 
to furnish proof of character, repu- 
tation or fitness. 

Requiring all persons transferring 
a motor vehicle shall issue a cer- 
tificate of fitness same as is now 
required of dealers. 

Establishing minimum wage 
standard for all employes and 
providing for adjustment of wages 
and maximum hours consistent 
with health, efficiency and well- 
being; fixes minimum wage at §1 
an hour and maximum work- 
week at 40 hours with minimum 
of 144 times regular rate for over- 
time; excepts, administrative ex- 
ecutive and professional services. 


Sales Lag 10 Pct. 
During January 


| In Minneapolis 


MINNEAPOLIS.—New-car deliv- 
eries in Hennepin county, which 
includes Minneapolis, started the 
year 1949 with a 10 percent lag 
| behind the 1948 rate, according to 
figures compiled by Finance ¢€ 
| Commerce here. 

Deliveries during January totaled 
1,794, compared with 1,997 in Jan- 
| uary, 1948, a drop of 203 cars. Intro- 
'duction of new models for most 
|makes, plus credit restrictions, is 
| blamed for the decline by dealers. 
Ford regained the lead from 
| Chevrolet during January, however. 
| Ford’s figure reached 409 compared 
with Chevrolet’s 219 sales. Plym- 
|}outh was third with 226, one more 
than in 1948. Nearly every make 
of car showed a drop in sales. 

The number of truck deliveries 
in January was also off from the 
same month a year ago. The 
month’s total was 282, compared 
| with 304 in 1948, Chevrolet led the 
| truck field by a small margin with 
|59 deliveries compared with Ford’s 
| 58; GMC, 56, and International, 41. 
| Studebaker delivered 10; Dodge, 28, 
|}and Autocar 14, among the leaders. 
| A summary of other car figures 
| follows: Austin, 2; Buick, 144; Cad- 
|illac, 49; Chrysler, 49; Crosley, 0; 








in- 





DeSoto, 34; Dodge, 134; English 
Ford, 1; F r, 11; Hudson, 60; 
Kaiser, 27; 16; Mercury, 
57; Nash, 70; ile, 65; Pack- 


ard, 38; Pontiat, 3; Studebaker, 
| 77, and Willys, 3. 
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(ZS can sponsor 
HEADLINE EDITION... great network 


radio show... at low local rates 
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HEADLINE EDITION with Taylor Grant, Editor and 
Narrator, brings listeners on-the-spot news and the 
people who make the news. On ABC Network 
Monday-through-Friday, 7:05-7:15 pm EST. More 
famous people are heard on HEADLINE EDITION 
than on any other news program series! 


HEADLINE EDITION, ABC's top-flight news program, can cost as little as $6.00 per 
week—5 broadcasts—sponsored locally. Here are typical low local talent costs 
(weekly) : 
WOLS ..... . Florence, So. Carolina .......+ $ 6.00 
WARK... .. .. Hagerstown, Maryland ....... 12.00 
WORC.... ... Worcester, Massachusetts ...... 36.00 
Time costs are additional. For details, consult your local ABC station. 


An ABC “local-network” show makes it possible for YOU to sponsor a nationally 
known program over your local ABC ‘station at a price you can afford. Because 
the total cost is pro-rated over the whole network — you pay only your local share. 


Look what you get! 1) All the proved power of radio advertising. Radio 
reaches virtually every home in your trading area. 2) Your local announcer gives 
your commercials to your audience against the background of a great network 
show! 3) YOU get ALL the credit, prestige, goodwill and selling impact in your area. 


Here is the complete line-up of ABC “local-network” shows: Headline Edition, 
Elmer Davis, Ethel & Albert, Martin Agronsky, Nancy Craig, Baukhage Talking, 
George Hicks, Harry Wismer, George Sokolsky, Abbott & Costello, Mr. President, 
America’s Town Meeting of the Air, Piano Playhouse, Breakfast in Hollywood and 
Dorothy Dix. For complete details, ask your local ABC station—or write direct to: 


COOPERATIVE PROGRAM DEPT. 
7 West 66th Street, New York, N.Y. 


American Broadcasting Company 


Automobile Dealers: 


Read what HEADLINE EDITION 
has done for two local sponsors — 
what it can do for you! 





Mr. Walter J. Wilkins, President 
Norfolk Motor Co., Inc. 
Norfolk, Virginia, says: 


“We have sponsored this outstanding 
public service program for more than 
three years. Jt has become the backbone 
of our entire advertising program. 

“In addition to utilizing the pro- 
gram in creating invaluable goodwill, 
we have found direct benefit from the 
advertising of our used cars, our serv- 
ice department, and announcements of 
new car showings. Recently we intro- 
duced our visual wheel-alignment ser- 
vice. After a few announcements. . . 
the wheel alignment department was 
loaded with more work than could be 
taken care of. This department has 
been working at 100% capacity since the 
Jirst announcements on our program.” 


Sialh,  Plheo 





Mr. R. N. Jameson, President 
Jameson Motor Company 
Alexandria, Louisiana, says: 


“The last 6 months showed an actual in- 
crease of 305% in our used car business. 


“We were anxious to reach 75 or 80 
miles out from Alexandria and bring 
in people from the Central Louisiana 
trade territory. We obtained this 
objective... 54% of our used car sales 
came from outside the city. 

“We have asked many shoppers 
why they ask for a specific car and 
invariably the answer is ‘We heard 
this car described on HEADLINE 
EDITION.’ 

“Naturally, we are enthusiastic and 
anxious to renew this contract. We 
believe HEADLINE EDITION is the 
outstanding newscast on radio.” 
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Backlogs, New-Used Premiums Melting Away .. . 
Selling Summer Eyed in Oklahoma City 


observers expect them to disappear , the return of market normalcy long 


OKLAHOMA CITY.—The sum- 
mer sun may melt new-car waiting 
lists into a competitive immediate- 
delivery market, according to a con- 
sensus of dealership sales managers 
reported last week by the Okla- 
homa City Daily Oklahoman. 


And even if some lower-priced 
makes cling to a seller’s market 
through the hot spell, dealers here 
are sure “it” will have arrived well 
before another Christmas. The Daily 
Oklahoman said: 


“Dealers are beginning to wish 
their waiting lists were a true in- 
dication of demand. Six months 
ago, national experts hailed the 
backlog as sufficient to maintain 
demand for several years. Now, 
they are not shouting the same 
tune. The figures don’t mean 
what they say—dealers are find- 
ing a lot of water in those lists. 

“Premiums on new-used cars are 
getting slimmer and slimmer. Some 


during the year.” 

Ray Penn, sales head for the Fred 
Jones Ford dealership, was quoted 
as declaring that “the handwriting 
is on the wall—the honeymoon is 
over.” He predicted final demise of 
the seller’s mart by summer, 

“This backlog isn’t what it’s sup- 
posed to be,” Penn said. “We 
checked some orders the other day 
just to see how good they are. We 
found about three out of 25 are still 
good. : 

“You’ve probably heard you can 
get immediate delivery on cars 
now. That’s not exactly true—just 
on certain models. I could deliver 
you a station wagon or convertible 
today. But for anything else 
you’d have to wait a while.” 

New-car buyers are becoming 
choosier as to color and body type, 
he added. 

Joe Burney, sales manager for 
Downtown Chevrolet, Inc., forecast 


make more money on 


wheel work—with 
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Takes static and dynamic balance with unsur- 
passed accuracy—even on low-pressure tires! 
Handles any car or truck wheel—with or 
without drum assembly. Balances statically 
and dynamically, in a hurry! Powerful, in- 
ternal, 2 hp motor brings wheel up to 100 mph 


feet... 


stretch. Whips problems of new, low-pres- 
sure tires. Sensitive, tamperproof instru- 
ments measure electrically in ounces . 
show exactly where to put weights. Result: 
you can balance more wheels more accurately 
—in less time with fewer weights. Machine 
is built for a lifetime of service. Standard 
parts used throughout. Thousands in use. 


SEAL LINE 
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Straightens wheels—even with tires on— 
hubs, brake drums, axles, drive shafts, bumpers. 
The only patented wheel straightening ma- 
chine on the market! 30-ton overhead jack— 
powerful enough to straighten rims cold. 
Available with all wheel, hub and axle tools 
as shown, including exclusive hub-trueing jig. 


For full details, write 


H. C. SCHILDMEIER 


308 N. SENATE AVE. > INDIANAPOLIS, IND. 


most nearly duplicates normal tire 





COMPANY 


A402 


before 1950. 

“In eight or 10 months, probably 
less, you can walk into any dealer- 
ship in town and buy the car you 
want in body, style and color,” he 
said. 

Burney made this prediction de- 
spite the fact that introduction of 
the new Chevrolet boosted his busi- 
ness. He said, however, that he is 
planning an increase in his sales 
staff. 

Dick Woods, sales chief for Fret- 


| well Motor Co. (Plymouth), warned 


that the situation “can change over- 
night.” 

“After the last few years, I’m 
not smart enough to predict the 
future,” he said. “But it’s highly 
possible the buyer’s market will 
arrive this year. 

Pat Murphy, head of sales at Nor- 
ton Bros, (Buick), voiced the opin- 
ion about 20 percent of his backlog 
was still valid. He said demand for 
the medium-priced Buick Super 
models might last through the year, 
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A $250,000 DEALERSHIP IN INDIANAPOLIS—Chieftain Pontiac, Inc., covers 25,000 square 
feet. O. A. Chillson, president, is also president of Meridian Pontiac, Inc., 923 N. Meridian 


St., Indianapolis. : & 


Noll is general manager and F. C. 


Hindsley, sales manager, both 


formerly attached to Pontiac Cincinnati zone in capacity of car distributor and district 


with 
but looked for an early 
day” for Roadmasters. 


“selling 


Jack Moss, big-volume used-car | 


operator, said the only 1948 model 
still commanding a premium is the 
Chevrolet Aerosedan. 

The 1949 Chevrolet has stirred 
up a minor overlist wave on the 














a 
SEAL LINE “BANTAM” MODEL: 


For passenger car wheels; ideal 


* 


for auxiliary use. 





SEAL LINE PASSENGER CAR MODEL: 


Handles all car wheels; | hp motor, 


——. George L. Lone is service manager and C. J. Cole, parts manager, was formerly 
eneral Motors parts department warehouse. 


lots, he said, with bonuses rang- 
ing up to $500. However, he felt 
confident this condition would 
shrink up just as happened to the 

1949 Ford last summer. 

Then, Oklahoma City lot prices 
for the new Ford were quoted up to 
$1,100 over list. Now, the ’49 Ford 
barely brings $100 over retail price. 

Except for Cadillacs, Moss said, 
|there are no premiums for big ex- 
pensive cars. Convertibles and sta- 
tion wagons of all makes are also 
cold premium-wise. 

“People are very particular and 
are hard to trade with,” Moss said. 


Lube Lure 
Chek-Chart Seeks Help 
In New Campaign 


CHICAGO.—Adopting as its slo- 
gan “Lubricate for Safety Every 
1,000 Miles,” Chek-Chart Corp. is 
seeking cooperation:from automo- 
bile manufacturers, oil companies, 
and suppliers of automotive equip- 
ment to counter the trend toward 
neglect of periodic lubrication 
among owners. 

The safety education drive, in- 
| cluding more widespread use of the 
|slogan, has the approval of the 
American Petroleum Institute lubri- 
cating committee and the National 
Lubricating Grease Institute, it was 
stated. 

Proofs of the lubrication slogan 
logotypes have been distributed, 
|said Ray Shaw, Chek-Chart presi- 
dent, who added: 

“The chief danger is to the car- 
| owning public. Carelessness in lu- 
|brication means carelessness in 
maintenance. It also deprives the 
car owner of periodic contact with 
the dealer.” 

Shaw said officials of the com- 
panies contacted are being urged to 
incorporate the lubrication slogan 
in their regular advertising outlets, 
using the logotypes offered for pur- 
poses of uniformity. 





New H. H. Motor Heads 


| Announcement is made of I, M. 
| Firnstahl and Harold Pernsteiner 
having taken over the management 
of H. H. Motor Co. and Colby Im- 
plement Co., Colby, Wis. 











SLUDGE STORY—These three cylinders tell 
| the story of a research test on when to change 
| motor oil—which any motorist can duplicate 
in his neighborhood garage. Dayton P. Clark, 

| chairman of the Lubrication committee of the 
American Petroleum Institute, explains to sec- 
retary Helen Scannell that the cylinders hold 
j} samples of oil such as any motorist can take 
i from his crankcase. After standing six days, 
the sludge has settled to the bottom, and 
takes up 25 percent of the sample drained a 
1,000 miles, 61 percent of the oil driven 2,500 
miles without a change, and 74 percent of the 
oil driven 5,000 miles without a change. Clark, 
in an address before the committee in Si. 
Louis recently, emphasized anew that an oil 
change every 1,000 miles is the best insurance 
to prevent motor clogging and shortened cer 
life through oll contamination. 
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Vehicle Exports Fail to 


Makers Find It Hard to Cut Costs 


By Arthur E. Jones 
Staff Correspondent 


A LTHOUGH the United Kingdom 
car industry can claim com- 
mendable achievements in 1948, 
particularly in the extent of its in- 
vasion of the American market, the 
target for auto exports set by the 
government was not reached, 

Exports of $23,200,000 a month by 
the end of the year were soughi, 
and indeed it seeined probable halr- 
way through tne year that this tar- 
gec would be easily exceeded, ton 
ule vaiue or monthly car expori 
was then $22,300,000, However, tnere 
was @ seasonal tail and recovery by 
tue end of the year was not com- 
piete, the monthly rate being }$22,- 
4182,0U0, 

For this failure the car industry 
Was not to biame, tor [ew plante 
Were operating to capacity because 
of the shortage of steei supplies 
permitted by tue ministry of supply. 
aMe pruporuon of production ailvo- 
caced w export markets was Kep. 
4t @ nigh level, to the starvauon vu 
the home market. 

In these circumstances the tar- 
get figures were a farce. The 
manufacturers would have been 
delighted to have had the steel to 
turn out the cars. It was certuin- 
ly no wish of their to keep velow 
production capacity. 

In any case, while output is 
limited by raw materials, it is| 
impossible to cut costs, wnich is 
recognized as essential if overseas 
inar«ets are to be held in the tace 
of growing competiuon. 

* + * 

Truck Exports Up 
GXPORTS of trucks and chassis 

grew during the year, and) 
reached the end-or-the-year target 
of $12,800,000 worth a month; in 
tact, the export rate at the end was 
$13,920,000 a month. 

January figures show a rise, so 
the car industry continues to be the 
largest single dollar-earner in brit- 
ain’s exports. 

A judgment on the auto trade in 
Britain is given by R. Gresnam 
Cooke, director of the Society o1 
Motor Manutacturers and 1 rauers, 
who points out that the U.s, car 
industry became the worid’s largesv 
exporter of cars, and the industry 
as a whole, including commercia. 
vehicles, Was the country’s larges. 
source of income from overseas. 
The output of commercial vehicles 
was above prewar level, but ca. 
production was still 495,000 belvy. 
the best prewar figure. 

He admits that the backlog oi 
war shortage has been met in 
some countries, It is hoped tha: | 

bilateral agreements made by the | 
U.K. government with other 
countries might open up new mar- | 
kets. The producers particularly | 
want to invade the countries 
where there is a strong demana 
for cars, such as Finland, Brazil, 
Argentine and Denmark, 

They also expect a better market 
in Souch Africa, especially tor moa | 
els below the $2,000 mark. A dolla: | 
shortage in South Africa is like1) 
to help the U. K. exporters. 

. * e 
Seek More Steel 
NIOW THAT a firm footing has | 
been obtained in many overseas | 
markets, it is hoped to expana| 
them, in the face of competition, by | 
greater market research and sales | 
organization. From the governmen: 
the industry asks help in breaking 
into markets still closed, and bette: 
sceel supplies to reduce costs. 

For the domestic market, there is 
a target this year of 75,000 cars ana 
50,000 trucks. The home quota oi 
cars is maintained at only a quarter 
of prewar sales. 

Provisional figures show Aus- 
tralia as the leading overseas 
market for U.K. cars, taking 
58,384 last year, followed by the 
United States with 24,497, worth 

. Total car exports 
were 226,911, and they were worth 
$240,500,000, 

Agricultural tractors exported to 
the U.S. were 12,184, making Amer- 
ica the best market for U.K. trac- 
tors. In addition, the market for 
delivery vans was expanding to- 








Auto News From Britain 


Reach Monthly Quotas; 


| wards the end of the year in the 


U.S. 


* * * 


Random Notes 


A ROAD CIRCUIT of nearly 2% 
+% miles on a former British air- 


field is to be used for motor testing 


by the manufacturers... . 
Following the success of the 

Motor show in Britain last year, 
another show will be held in Lon- 
don this year from Sept. 28 to 
Oct. 8%... 

Tire production in the U.K. is 
mounting, and last year exports to- 
taled 10,487,305... . 

So keen is the demand for new 
cars in Britain that a warning has 
been given that anyone paying 
more than the list price to secure 
early delivery will be prosecuted for 
bribery. According to the British 
Motor Trade Assn., it is not un- 
usual for as much as $1,500 to be 
paid over the proper list price to se- 
cure early delivery. The association 
says that any dealer caught accept- 






| NEW IN WESTERN PENNSYLVANIA—Ira Keck, president, Universal Motor Sales (Lincoin- | the export target was reached, al- 
| Mercury), North Main St., Butier, opened these recently completed headquarters. The service though the plant continues to oper- 
area covers approximately 11,000 square feet, while 3,000 are devoted to display apees, | 


he states. 


| ing such premiums will be heavily 

| fined and his supplies of cars and 

spares will be stopped... . 

| Government suggestions on the 
inadvisability of losing dollars by 
manufacturing cars in Canada 
which could be made in Britain 
are believed to have had a bear- 
ing on the decision of the Austin 
Motor Co. to put into cold storage 
its scheme for a new plant at 
Hamilton, Ont... . 
A new miniature car has made its 

appearance in Britain. It is the 

Bond three-wheeler, and almost all 
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There are certain people you’d like to see driving your cars. Why? 
Because, whatever make of car they drive, others automatically 
say, ‘‘That’s the car for me!” Ask these key prospects—merchants, 
professional men or skilled mechanics—‘‘In which one weekly 
magazine do you pay the most attention to the advertising?” 


models produced will be exported 
and will sell at $620. It has 4| believing that the peak in the sell- 
Villiers two-stroke engine, weighs | ers’ market has been passed. 

220 pounds, can attain a cruising | 
speed of up to 50 miles an hour and | Curry Motors, Cambridge, 
performance is rated at 103 miles a | 
gallon. ... 

Ford Motor Co., which produces| Charles M. Curry Motors, Inc. 
its own steel for the manufacture | (Lincoln-Mercury), 815 Somerville 
of cars and trucks, has been ex-| Ave., Cambridge, Mass., has a new- 
cluded from the nationalization|ly renovated building with over 
scheme for the U.K. steel industry. | 10,000 square feet of floor space 
The minister of supply agreed that | and a modernistic front has been 
the exclusion was illogical, but said | opened. 

Ford should remain outside unless It will be operated with 12 men 
the government decided to! for servicing. 





|nationalize the whole British car 
industry. ... 

The new issue of shares by the 
Rover Co. to cover production of 
the Land Rover, a general utility 
farm vehicle, was quickly over- 
subscribed. A strike of 200 work- 
ers at the plant where the Land 
Rover is produced was settled 
after a week, ... 

Leyland Motors is producing 280 
tankers for Persia. They are main- 
ly six-wheel super Hippo trucks 
with 2,600-gallon tanks. The annual 
statement by the firm shows that 





























ate below capacity. They have de- 
cided to increase their stock reserve 
by $800,000 in anticipation of a re- 
duction in prices overseas this year, 





* * * 


Renovates Its Building 
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The Post always wins hands down! 


Recently, new car dealers in several cities were asked to name 
their key prospects. And when these prospects, in turn, were asked 
where they paid most attention to advertising, the Post was by 


far the No. 1 choice! 


Here’s why the Post is top car salesman among magazines. It 
makes a whale of a lot of calls in your territory. It calls on the kind 
of people who are ready and able to buy. And, most important, 
the Post really sells the very people you want most! 





Surveys in typical American cities show key prospects 
pay most attention to advertising in the Post 
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. 
|Most Bills Expand City Condemnation Power . . . 


States Seek Parking Problem Cure 


431 





NEW YORK.—Alleviation of ur- 
ban traffic congestion is the aim 
of numerous bills introduced in 
state legislatures throughout the 
country this year. 


Analysis of such measures re-| 
veals efforts to solve the problem 
through several different types of | 
permitting | 


legislation, including 
municipalities to use condemnation 
powers in assembling sites for use 


FOR CITY WITH 5,000 INHABITANTS—Walter DeBoer is head of Lithia Motors (Chrysler) | by private enterprise in the opera- 
in Ashland, Ore. The dealership serves free lithia water to all customers, an appropriate | tion of public off-street parking 


gesture in view of the company's name, it is reported. 





176 Miles to Gallon 
Claimed for Device 


OTTAWA.—Paul Emil Desrochers | 


of Montreal demonstrated here a 
new carbureter which he claimed 
will give cars up to 176 miles per 
gallon of gasoline. 

“This is not another gold brick,” 
he told reporters, explaining that he 
has spent 15 years working on the 
device and has had “several” of the 
parts patented. “But, of course, I 
will not let a master mechanic look 


broadening the powers 
themselves 


facilities; 
of municipalities to 


parking garages on such sites 
and operate them under jurisdic- 
tion of the authority. It also 
would empower the agency to 
finance large downtown parking 
garages or ramps with revenue 
bonds, redeemed from parking 
fees. 

Legislation to permit private in- 
terests to construct public parking 
| garages and acquire parking areas 
| with the aid of the condemnation 
| power of cities also has been in- 
|troduced in the New York state 
legislature. Although cities in New 


at it,” Desrochers said. “Do you) ,,erate and finance such facilities,| York state already have the power 
think I want him to learn My ing expanding local authority to|to condemn land for parking fa- 


secret?” 





Bush to Build New Plant 
For Chevrolet in Georgia 


Blackshear Bush has been ap-| 
pointed Chevrolet dealer for Col-| 
quitt, Ga. the company to be| 
known as Bush Motor Co. 

A new $30,000 to $50,000 building | 
will be constructed on a lot facing 
the Bainbridge highway. 


deal with the issue in other re- 
spects. 

A bill to create a five-member 
parking authority in Indianapolis 
was at this writing half way 
through the Indiana legislature. 
Designed to encourage private 
capital to lease or purchase from 
the city land acquired through 
purchase or eminent domain, the 
bill would permit private opera- 
tors to build large off-street 


| cilities to be operated by the city, 
|it offers no broad solution to the 
|traffic congestion problem because 
cities thus far have hesitated to 
|use restricted borrowing capacity 
to undertake such projects. 

| The proposed legislation in New 
| York is based on the belief that 
| private interests will undertake 
parking projects if they are given 
governmental aid in acquiring sites 
at fair prices. Drawn to overcome 


TNE eu OR 
BS LAGS 








INo.1 SALESMAN IN WASHINGTON, PA. 


Of the people who read both the POST and LIFE—and who named one 
or the other as the place where they pay most attention to advertising: 








32.4% 


67.6% 


Of those who read both the POST and COLLIER’S— and who picked one 


or the other as the place where they pay most attention to advertising: 


18.7% 


e people who 


mean business 







constitutional objections raised by 
Gov. Dewey in vetoing a similar 
| measure last year, the new Dill 
| would provide that a city could 
sell condemned property or lease 
it to the highest bidder for a pe- 
|riod up to 99 years, with the city 
having the right to fix parking 
rates. 

A bill introduced in the Wash- 
ington state legislature would per- 
mit cities in counties with a popu- 
lation less than 300,000 to acquire 
property for off-street parking. It 
exempts Seattle because of oppo- 
sition from garage owners there. 
The bill would prohibit cities from 
operating such parking space, but 
permit them to lease property to 
private operators for parking pur- 
poses, provided that rentals shall 
not be less than current real estate 
taxes against the property. Cities 
could acquire property for off- 
street parking by purchases, lease 
or donation, or by the power of 
eminent domain. 

Utah’s house of representatives 
killed a bill to permit cities to 
| acquire land for off-street park- 
| ing facilities by purchase, lease 
or condemnation. 
| Gov. Fred G. Aandahl signed 
|into North Dakota law a bill au- 
| thorizing municipalities to issue 
revenue bonds for the operation of 
parking lots. Legislation authoriz- 
ing cities to issue revenue bonds 
| to finance construction of off-street 
| parking facilities also has been 
| proposed in Connecticut. 


A bill to enable Little Rock to 
|create a parking authority to es- 
tablish off-street parking facilities 
was introduced in the Arkansas 
legislature. The proposed five-mem- 
ber authority would be empowered 
to issue revenue bonds to acquire 
or construct facilities “above or 
helow the ground” 


Cities of the first and second 
class would be permitted to pro- 
vide off-street parking facilities 
under a bill introduced in the Kan- 
| sas legislature. It would authoriz- 
cities to purchase land from sur- 
| plus funds or submit the proposal 
to the voters for a bond issue to 
meet the cost. Revenues from 
parking meters and from whatever 
charges that might be made in 
off-street facilities would be used 
|to retire the bonds. 


The bill would not affect a spe- 
cial measure enacted six years 
ago for Kansas City, Kans., un- 
der which several parking lots 
have been established. 


South Dakota’s legislature has 
enacted legislation authorizine mn- 
nicipalities to pledge general credit 
for parking lots and to permit use 
| of parking fees for acquiring park- 

ing lots. 








Washington State 
Expected to Junk 


Auto Inspection 


OLYMPIA, Wash.—In spite of 
Strong general support from the 
| automotive trade, abandonment of 
| Washington’s 11-year-old _state- 
| operated compulsory vehicle safety 
|inspection program appeared cer- 
tain last week as a result of action 
taken by the state legislature. 


| In a cost-slashing mood, the ap- 
|propriations committees of both 
houses cut a budget request of 
$1,900,000 for the program’s opera- 
tion to $50,000, or simply enough 
for school bus testing. 

A substitute measure, backed by 
automotive and _ safety groups, 
which would have put the program 
on a self-sustaining basis by charg- 
‘ng car owners $1 for the annual 
inspection, was killed in senate 
committee. 

The state has approximately $3,- 
000,000 invested in safety test equip- 
ment and facilities, including a 
nearly-completed $300,000 four-lane 
inspection building in Seattle. 





Goodyear Picks Damon 


AKRON.—The election, subject to 
the approval of the Civil Aeronau- 
tics Board, of Ralph S. Damon, 
president of Transcontinental & 
Western Air, Inc., as a director of 
Goodyear Tire & Rubber Co. is 
announced by P. W. Litchfield, 
Goodyear board chairman. 
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Current State Bills Show Trend .. . 





More Liberal Pay 
Seen for Jobless 


NEW YORK.—Extension of the 
trend toward liberalization of state 
unemployment compensation laws, 
together with broadening of their 
coverage, is forecast by develop- 
ments this year in state capitals 
throughout the country, a survey 
discloses. 

Analysis of bills introduced in 
current-year legislatures shows de- 
cidedly less emphasis, however, on 
proposals for lower unemployment 
tax contributions by employers, 
such as were enacted by at least 19 
states in the last two years. 

Several states are considering 
new provisions designed to curb 
abuses in the administration of 
unemployment compensation pay- 
ments, although in some instances 
bills have been introduced propos- 
ing relaxation of present restric- 
tions. 

Proposals for higher benefits, ex- 


tended duration of payments or 
other liberalization of unemploy- 
ment compensation laws have been 
advanced in many states, including 
Arkansas, California, Colorado, Con- 
necticut, Delaware, Illinois, Indiana, 
Iowa, Kansas, Massachusetts, Mich- 
igan, Minnesota, Montana, Ne- 
braska, New Jersey, New York, 
North Carolina, ‘Nevada, Ohio, 
Pennsylvania and Vermont. 

Broadening of coverage to per- 
sons working for smaller firms or 
others now exempt has been pro- 
posed in California, Colorado, Con- 
necticut, Illinois, Indiana, Massa- 
chusetts, New Jersey, New York, 
Rhode Island, Vermont and Wis- 
consin, 

About one-third of the states 
already extend coverage to firms 
employing one or more persons, 
while the majority of states cover 










You’ve seen these ads before as they appeared in automotive trade 
papers during the past seven months. They are important to you for 
exactly seven reasons—because they give dealers seven specific plans 
for combatting the threat to profits brought on by the growing buyer's 
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SUCCESS STORY 
IN 7 INSTALMENTS 


market and the return of tough competitive selling. 


Like everyone connected with the automotive industry, Universal C.1.T. 
has long recognized the seriousness of this threat as well as the 


necessity for a comprehensive program to meet it. 


So for three years Universal C.I.T. has analyzed the automobile industry 
in an effort to find ways in which it, as the country’s largest financing 


institution, could better serve dealers and contribute 


to their business future. 


About nine months ago the results of this study were first made available 
to dealers. Since then thousands of dealers have seen this presentation 
and acted on its recommendations. It will pay you to be familiar with 

this three-year continuing study of dealer problems and opportunities. 
If you have not already seen the presentation ask your Universal C.I1.T. 


representative about it now—he will gladly show it to you. 


UNIVERSAL €C.1.T. 
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SCHWARTZBURG NASH OPENS NEW QUARTERS—Open house was held by Schwartzburg 


Nash Co., Milwaukee, in 
operated by Bill Schwartzburg and 


January, when its building was completed. The dealership is 
his three sons, Byron, Elmer and Bob. 


smaller firms than the federal re- | $5 to $7 per week and maximum 


quirement of eight or more em- 
ployes. 

In contrast to the flood of such 
bills in other recent years of heavy 
state legislative activity, proposals 
for lower unemployment compensa- 
tion contribution rates by employ- 
ers have been advanced in com- 
paratively few states, including Ar- 
kansas, Iowa and Kansas. A pro- 
posal for a heavier tax contribution 
by employers was halfway through 
the Indiana legislature. 

A bill passed by the Arkansas 
senate would trim the tax on em- 
ployers from 1.56 percent of the 
state’s total taxable payroll to 1.21 
percent. It also would boost mini- 


mum unemployment benefits from 
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payments from $20 to $22. 

Under other provisions, persons 
who quit jobs voluntarily, or were 
fired for misconduct, would have 
to wait 10 weeks, instead of five, 
before becoming eligible to re- 
ceive benefits. Also, job referral 
slips would be sent direct to pros- 
pective employers rather than be- 
ing given to employes. 

Bills were pending in the Cali- 
fornia legislature to increase jobless 
pay from $25 to $40 a week and to 
extend coverage to agricultural and 
domestic workers and public em- 
ployes. 

Measures to tighten administra- 
tion also were introduced. Broaden- 
ing of coverage to include agricul- 
tural workers and employes of 
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|of Pennsylvania’s 








non-profit corporations was urged 
by Gov. Earl Warren. 

Gov. William Lee Knous asked 
the Colorado legislature to sub- 
stantially increase unemployment 
benefits and to consider broading 
the law to cover all employing 
establishments, regardless of the 
number of workers. 

Connecticut’s legislature was 
urged by Gov. Chester Bowles to in- 
crease unemployment compensation 
benefits and extend coverage to all 
workers, instead of those in estab- 
lishments employing four or more 
persons. 

A Delaware bill would increase 
the maximum weekly benefit 

amount from $18 to $25 and the 
maximum number of weeks of 
benefit payments from 22 to 26. 

In Illinois, Gov, Adlai E. Steven- 
son recommended higher benefit 
payments, extension of coverage to 
smaller firms and consideration of 
a reduction in employer contribu- 
tions. 

Gov. Henry F. Schricker urged 
the Indiana legislature to increase 
unemployment benefits and other- 
wise liberalize the law. A CIO- 
backed bill, passed by the Indiana 
house, would increase benefits to 
$25 a week for 25 weeks and 
would add $8,000,000 a year to the 
tax contributions of employers. 
The measure also would broaden 
coverage to employers of four or 
more persons, instead of eight or 
more as at present. 

Proposals advanced in Iowa in- 
clude higher benefits and duration 
of payments and a cut in employer 
contributions. In Kansas, Gov. 
Frank Carlson advocated increased 
benefits and reduced payroll taxes. 

Broadened coverage and higher 
benefits were favored in Massachu- 
setts by Gov. Paul A. Dever, while 
Michigan’s Gov. G. Mennen Wil- 
liams recommended that unemploy- 
ment benefits and their duration be 
“substantially increased.” 

A $4,000,000 reduction in employer 
contributions, together with in- 
creased benefits, has been recom- 
mended in Minnesota by Dean May- 
nard Pirsig of the University of 
Minnesota law school, chairman of 
the state advisory council to the 
state division of employment se- 
curity. 

Gov. John W. Bonner recom- 
mended changes in Montana “to 
provide for a substantial increase 
in the maximum weekly benefits, 
dependents’ allowances, a longer 

uniform potential duration and a 
reduction of the waiting period to 
one week.” 

Broadening of unemployment 
compensation coverage to all em- 
ployes, instead of those in firms 
employing four or more persons, 
was recommended to the New Jer- 
sey legislature by Gov. Alfred E. 
Driscoll, who asked that the bene- 
fit rate be increased to $22 a week. 

Numerous bills relating to un- 
employment compensation were 
pending in the New York legisla- 
ture, as is perennially the case. Be- 
sides various measures to increase 
benefits, the proposals included 
legislation to extend coverage to 


all workers, instead of those in 
firms employing four or more 
persons. 


Gov. W. Kerr Scott called for both 
tax reduction and higher benefits in 
North Carolina, with similar recom- 
mendations made in Nevada by 
Gov. Vail Pittman. 

In Ohio, Gov. Frank J. Lausche 
recommended that maximum 
weekly benefits be increased from 
$21 to $25 a week; that the period 
of payment be extended from 22 
to 26 weeks, and that the waiting 
period be cut from two weeks to 
one. 

Further revision and clarification 
unemployment 
compensation act to “correct any 
inequalities and injustices that exist 
and to meet changing economic 
conditions” was recommended by 
Gov. James H. Duff. 

A Rhode Island bill to extend un- 
employment compensation coverage 
to employers of one or more per- 
sons, instead of four or more, was 
recommended both by the state ad- 
visory council of the state unem- 
ployment compensation board and 
by the board itself. 

More liberal benefits, provisions 
for more stringent administration 
and broadening of the unemploy- 
ment compensation law’s coverage 
to firms employing four or more 
persons were advocated in Vermont 
by Gov. Ernest W. Gibson. 

Extension of Wisconsin’s unem- 
ployment insurance law to groups 
not now covered was asked by Gov. 
Oscar Rennebohm. 








‘il 
yy~ 


rer 
in- 
m- 
y- 


of 
he 


Srna TSO 


fs communication. It can help you in appraising the 


AUTOMOTIVE NEWS, MARCH 14, 1949 31 





HERE are almost as many opinions about adult America’s 
interest and attitude toward the comics as there are adults. 


But the facts on this subject have been few! 


Now, for the first time, facts on this question are available. 
Unbiased facts, comprehensive facts, revealing facts...assem- 
bled under the guidance of The Department of Communications 
in Education, New York University, and Stewart 
Dougall & Associates. 


- With these facts at hand, you can now know 
the general reaction of adults to comics, their 
reasons for feeling as they do, their familiarity 
with comics in various forms, the influence of 
children, education, income, age, sex and other 
factors on attitudes towards the comics. 


Significant highlights of this study are revealed 
in the first release “Adult America’s Interest in 
Comics,” a study of popular habits, attitudes and 
preferences related to comics and other media of 


ee comics as a medium for sales and social influence. 
It is yours for the asking. Simply write to: 





THE 


Read by More than 18,000,000 adults 
The Only NATIONAL Comic Weekly...A Hearst Publication...63 Vesey St., N. Y., Hearst Bldg., Chicago 











32 
Highways & Safety... 





AUTOMOTIVE NEWS, MARCH 14, 1949 


Road Building Down 
5 Percent in 1948 


HE AMERICAN Road Builders’ 

Assn. revealed in Washington 
that highway construction contract 
awards declined more than 5 per- 
cent in 1948 while the cost of road 
projects increased 
during the same 
period. 

Figures of the 
Public Roads Ad- 
ministration indi- 
cate that 10,206 
awards covering 
40,115 miles of 
highway construction were made 
during 1948, as compared to 10,825 
awards for 44,918 miles of highway 
construction during 1947. 

Due to increased costs of mate- 
rials and labor, the ARBA pointed 
out, the total cost of the 1948 con- 
tract awards was $1,165,379,000, 
about $265 million higher than the 
total of the 1947 awards. 


“The ARBA strongly urges high- 





Dallas has done one of the most amazing jobs 
of building homes and apartments of any 

city in the nation. The Dallas Morning News, 
attuned to this great building trend, will soon 


| way departments to accelerate their 
| highway construction programs dur- 
|ing the coming year despite higher | 
costs,” Director Charles Upham said. | 

“We must have full speed ahead | 
in our highway program if we are | 
to keep up with the additional traf- | 
fic load which we anticipate our | 
highways will carry in the next few 


years.” 
+ * * 


[pPaTRIsUTORS of perishable 

goods estimate that trucks haul 
half the perishables to market to- 
day, as compared with about 15 per- 
cent of the total possible load in 
1934. 


During 1948 experts estimate that 
truck loadings increased 12 percent, 
and there are indications that such 
loadings will continue to increase 
in the coming years. 

Automobile registrations in- 





complete its magnificent new plant . . designed to 
better serve the fabulous Northeast Texas area. 
John Knott, News staff cartoonist, and his 
internationally famous character ‘Old Man Texas” 
.. and all of the rest of the News’ star-studded 
staff .. will soon move into this new home. . 
which will be formally opened on May 22. 


Sell the readers of The Dallas Morning News and 
you have sold the Dallas Market. 

















* The grea 


Market) 


things . . 


spend more to buy more 


area in the Southwest! 
Served by The News! 


| 


creased 8 percent last year over | 
1947, and truck and bus registra- | 
tions were up 10 percent for the 
same period. It is expected that 
registrations will increase about 
the same percentage this year. 
Pennsylvania continued to lead 
the rest of the states in 1948 in the 
total number of contract awards 
with 1,115. She was also the leader | 
in 1947 with 1,429. 


Other top states in awarding 
highway construction contracts for 


the past year were Texas, 847; West 


Virginia, 527; Kansas, 456; Massa- | 


chusetts, 449, and Iowa, 436. 


* * * 


HE KEYSTONE state also led) 
the nation in cost of projects. | 
Pennsylvania’s contract award costs | 


for highway construction totaled 
$118,734,000. The five other leaders 
were New York, $91,949,000; Texas, 
$70,799,000; California, $62,990,000; 
Ohio, $55,906,000, and Massachusetts, 
$37,569,000. 


In mileage Texas was far ahead | 


of other states in planning new 
construction of 4,610 miles. Also 
high in mileage were: Ohio, 2,684; 
Kansas, 2,249; South Carolina, 1,812; 
West Virginia, $1,610, and Pennsyl- 
vania, $1,519, 
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by John Knott, 
Staff Cartoonist 
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CRESMER & WOODWARD, INC. | 


Representatives: | 
New York, Chicago, Detroit, 
San Francisco, Los Angeles 
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allas Morning News 


TEXAS’ OLDEST BUSINESS INSTITUTION 
RADIO STATIONS WFAA and WFAA-FM x 





TEXAS ALMANAC 





|Committee; Mrs. J. L. Blair Buck, 





SAFETY AWARD—Ten radio stations and 
| networks will receive bronze plaques such as 
| this in recognition of their service in the field 
| of highway safety. Alfred P. Sloan jr.. GM 
board chairman, will present the awards to 
| the winners sometime in April. 


State Highway Authority 


Proposed in Pennsylvania 


Two measures, house bills 565 
and 566, one creating a general 
state authority empowered to buy 
privately-owned toll bridges as part 
of an administration plan to free 
such bridges, and the other creat- 
ing a state highway and bridge 
| authority which would build larger 
|roads and bridges, have been in- 
troduced in the Pennsylvania leg- 
' islature. 

Authorized to borrow or float 
bond issues not to exceed $40,000,- 
| 000, the highway authority was re- 
quested by Gov. James H. Duff 
|along with a request for a 1-cent 
| increase in the gasoline tax. (The 





governor said an increase of 2 
}cents would be necessary without 
|the authority). The proposal for a 
}1-cent increase, along with other 
administration tax measures, has 
already passed the house and is 
| awarting action in the senate. 
+ * + 


| Financial Responsibility 
| Again Up in Nevada 
A financial responsibility _ bill, 

| providing for suspension of driver's 

license of drivers unable to demon- 
| strate proof of financial responsi- 
| bility following an accident, has 
|been introduced in the Nevada 
| legislature. A similar measure was 
| passed by the 1947 session of the 
| Nevada legislature but was vetoed 
| by the governor. 


| The proposed new measure would 

be administered by the state pub- 
lic service commission. Written re- 
|ports of accidents in which any- 
one was injured or damage of more 
|than $100 resulted would be re- 
{quired within 10 days from all 
|drivers involved. The commission 
| would require proof within 20 days 
|that drivers involved had adequate 
| financial resources to meet claims 
| which might arise from the acci- 
dent. 





* * 


Radio Stations 
Await Safety 





Service Choices 


Recipients of the 10 Alfred P 
Sloan radio awards offered to U.S. 
networks and stations for outstand- 
ing public service 
in the field of 
highway safety 
will be chosen at 
a meeting of the 
board of judges 
March 29 in 
Washington. 

The board of 
judges includes 
Ned H. Dearborn, 
president, Na- 
tional Safety 
Council; Harold P. 
Jackson, chairman, National Com- 
mittee for Traffic Safety; Lee C. 
Richardson, chairman, State Offi- 
cials’ National Highway Safety 


Alfred P. Sloan 


president, General Federation of 
Women’s Clubs, and Prof. Kenneth 
G. Bartlett, head of the radio de- 
partment, Syracuse university. 


Awards will be decorative bronze 
plaques designed by the Baltimore 
sculptor, Hans Schuler. Presenta- 
tion of the honors will be made 
some time in April by Alfred P. 
Sloan jr., chairman of the Sloan 
foundation and chairman of the 
board, General Motors Corp. It is 
planned to broadcast the ceremonies | 
on a nationwide hookup. 

Closing date for award entries 
was March 1. The 1948 awards were 
open to local, regional and clear 
channel stations, and regional and 
national networks. All types of | 












Spiral Garage 
In Los Angeles 
Parks 450 Cars 


Los Angeles’ downtown parking 
problem has been solved for over 
450 employes of General Petroleum 
Corp. with the opening of the com- 
pany’s new “corkscrew” garage. 

The six-story structure encloses a 
continuous spiral ramp, 60 feet wide, 
which has a grade of 4 percent. The 
central core of the ramp contains 
stairs and elevator for the drivers. 

The spiral ramp provides two 
center traffic lanes. Cars are parked 





SPIRAL GARAGE—Parking space for over 
450 cars is provided in this new garage built 
for general Petroleum Corp. In Los Angeles. 
The architects claim the cost of construction 
was 30 percent less than that of the ordinary 
mid-city garage. 


on both sides of the ramp at right 
angles to the traffic lanes. The 
garage has three entrances, 

Service facilities are located on 
the roof of the building to eliminate 
congestion on the busy ground floor. 
Parking stalls are extra wide, the 
company said, in anticipation of fu- 
ture trends in automobile design. 

The architects, Walter Wurdeman 
and Welton Becket, said the per-car 
cost of the structure was 30 percent 
less than that of the ordinary mid- 
city garage. 


commercial and _ sustaining pro- 
grams with the objective of promot- 
ing traffic safety were eligible. 

> - > 


Oklahoma House Approves 
65-MPH Speed Limit 

Oklahoma’s house of representa- 
tives has passed and sent to the 
senate a bill providing a uniform 
traffic code and fixing speed limits 
for highway vehicles. y 

The traffic code sets speed limits 
at 65 miles per hour in the day 
time and 55 miles per hour at 
night. A graduated speed limit, 
based on weight, is provided for 
trucks. 

* * * 


Underground Parking Plan 


Considered in Syracuse 


The Clinton Square Development 
Assn. has revealed its $2,500,000 plan 
to park 800 cars in downtown Syra- 
cuse. Details have been submitted 
to the city administration and are 
being considered. 


The blueprint to ease the traffic 
crush in the city would build a two- 
tier underground garage beneath 
Clinton square or the next city 
block north. 


* * + 


N. J. Traffic Toll 


Pedestrian fatalities in New Jer- 
sey dropped to 43.7 percent in 1948. 
Such deaths customarily accounted 
for 50 percent of state’s traffic toll. 
Numerically, the decrease was from 
323 deaths in 1947 to 261 last year. 





NADA Picks Wolfington 


For Safety Committee 

Appointment of J. E, Wolfing- 
ton as one of the three represen- 
tatives of NADA to the Inter- 
Industry Highway Safety Com- 
mittee is announced by James J. 
Newman, national committee 
chairman and vice-president of 
B. F. Goodrich Co. 

Wolfington, whose selection 
was made by George F. Ziesmer, 
NADA president, is chairman of 
the NADA Dealer-Customer Re- 
lations committee and a DeSoto 
dealer in Philadelphia. He also 
serves as an NADA director, re- 
gional vice-president and mem- 
ber of the Executive committee 
for the association. Other NADA 
representatives on the ITHSC in- 
clude Ben T, Wright, immediate 
past-president, and Ziesmer. 
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Lawsuits Affecting Dealers . . . 


| Court Decisions 


| tablished to support a verdict in 


this amount.” 
a o * 


Not Proximate 





By Leo T. Parker 
Attorney at Law 


A FEW days ago a reader wrote 
/% a letter as follows: “Last week 
one of our employes in the garage ACCORDING to a recent higher 
neglected to put on the emergency court a garage owner whose 
brake and let a customer’s auto-|employe damages an automobile, 
mobile race down a ramp. The car | brought in for repairs, is not liable 
was badly damaged. It is estimated | if the damage did not result from 
that it will take $350 to repair the | proximate negligence of the em- 
car. The customer wants us to re-| ploye. 

pair his car. What do you think) for illustration, in Eesley v. 
we should do? If we let the cus-| Dottellis, 61 Atl. (2d) 564, the tes- 
tomer sue us can we win the suit?”| timony showed facts as follows: 

The answer is: By all means | The owner of a car took it to a 
repair the automobile but have | garage to be repaired. He parked 
the customer sign a legal release | it in front of the garage, locked 
before you start making the re- | it, and gave the key to the garage 
pairs. owner, The car was moved onto a 

According to a _ recent higher a sateen 
court a garage owner whose em- 
ploye negligently damages a car 
brought in for repairs or storage 
is liable for full cost of putting the 
car in the same condition it was 
before the accident, plus all inci- 
dental damages suffered by the 
owner of the car. 

For example, in Reinhart & Don- 
ovan Co. v. Dunlap, 197 Pac. (2d) 
958, it was shown that a 1942 model 
Oldsmobile automobile was negli- 
gently permitted by a garage em- 
ploye to fall into an open elevator 
shaft. The car had been taken to 
the garage by its owner for re-| 
pairs. 





* * * 


Damages Awarded 
HE MANAGER of a local com- 
pany selling Oldsmobile cars, 

who was familiar with and had 
serviced the car at various times, 
inspected the car after it was 
wrecked and made a written esti- 
mate of $768.61 to be the amount 
necessary to put the car back into 
as good condition as it was before 
the accident. 

The automobile owner hired an- 
other car at $6 a day for 21 days 
while his automobile was being re- 
paired. 

Then he sued the garage owner 
whose employe had wrecked the 
car. The higher court awarded 
damages equal to $766.61 for re- 
pairs plus $126 for rental of a 
car. This court said: 

“The uncontradicted testimony 
showed that plaintiff lost the use 
of his car for 21 days, and a re- 
sultant expense, necessarily in- 
curred, in renting another car for 
use in his business during such 
period. . . . Upon the basis of plain- 
tiff’s evidence damages to the ex- 
tent of $766.61 were sufficiently es- 


New-Unit Sales 
Top’48 Marks 


In N. Carolina 


RALEIGH, N. C.—New-car and | 
truck registrations in North Caro- | 
lina during January exceeded the | 
corresponding monthly totals of | 
last year, it is reported by the| 
North Carolina Automobile Dealers | 
Assn. 

A total of 5,506 new cars was) 
titled in this state in January, | 
compared to 4,668 the same month | 
last year. Truck registrations num- | 
bered 1,875 in January, 1949, and/| 
1,729 in the first month of last| 
year. 

Breakdown by makes of January, 
1949, new-car sales was as follows: | 

Ford, 1,414; Plymouth, 673; Chev- | 
rolet, 630; Buick, 429; Dodge, 343; | 
Pontiac, 236; Hudson, 234; Olds- | 
mobile, 209; Mercury, 204; Stude- 
baker, 195; Chrysler, 156; Packard, | 
140; DeSoto, 127; Nash, 120; Cadil- | 
lac, 92; Lincoln, 92; Kaiser, 75; 
Willys, 54; Frazer, 40; Crosley, 13; 
miscellaneous, 30. 

Truck breakdown for January: 

Chevrolet, 669; Ford, 379; Inter- | 
national, 220; Dodge, 208; Willys, | 
115; Studebaker, 114; GMC, 90; | 
White, 19; Mack, 14; Brown cab, | 
10; Reo, 8; Diamond T, 7; Autocar, | 
4; Federal, 3; Corbitt, 2; miscel- 
laneous, 13. 











ROTARY 
FREE-WHEEL LIFT 






Buys Two Lots 


Himmell Motor Co., Beaumont, 
Tex., has announced the purchase 
of two lots at a cost of $26,000. 
They will be used for expansion of 
the company’s present facilities, the| 
owners announced, 
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lot beside the garage, but the ga- 
rage owner failed to lock it, hav- 
ing misplaced the key. 

There was no watchman on the 
lot at night. During the night a 
thief stole the car from the lot 
and ran into an automobile owned 
by one Eesley. Eesley sued the ga- 


| rage owner for damages. The lower 


court found that garage owner was 
negligent, but that his negligence 
was not the proximate cause of the | 
damage to Eesley, and entered | 
judgment in favor of the garage | 
owner. The higher court affirmed 
the verdict, saying: 

“In the present case the trial 
judge found as a fact that defen- 
dant (garage owner) was negligent, 


| but he also found that such negli- | 


gence was not the proximate cause | 
of the damages sustained by plain-| 
tiff (Eesley). On the evidence in 
this case we cannot disturb those | 
findings.” 


et your 


the floor 


ROTARY 
ROLL-ON LIFT 


Write for complete story and name of distributor near you. 


ROTARY LIFT COMPANY, 1037 KANSAS, MEMPHIS, TENN. 








POINTS UP GRIM RESULTS OF CARELESSNESS—Central-Hennepin Motors (DeSoto), with 
traffic safety campaign display conducted by Jack Greenwald, president of the dealership, 
in memory of one of the firm's mechanics killed in an automobile accident. The dealer 
displayed large cards showing accident pictures, statistics and accident causes. He also 
made available NADA's safety book, “It's Fun to Stay Alive." 





To feel the pulse of the auto industry, consistent reading of AUTOMOTIVE NEWS 
is necessary. Its production and registration figures tll the story of output and sales. 





—and you cut shop costs 


LOWEST INSTALLATION COST 


ROTARY 
TRUCK LIFT 
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Felton (Ford) Will Open 


New Dealership in Houston 

Ground has been broken in Hous- 
ton, Tex., for a new $175,000 Thad 
Felton Ford dealership at Texas 
and Felton streets. 

The building will be 65 by 185 
feet, of steel, concrete, brick and 
glass construction. Special features 
will be a lounge and coffee bar fo: 


customers. : 
. ” * 


Alvig Motor (IHC) Marks 


20 Years in Business 

Alvig Motor Sales (Internation- 
al), has celebrated its 20th year in 
the automotive business. 

The firm ig owned and operated 
by George M. Alvig. 


* * + 


Cargo Heads Up Dealers 


Of Gadsden (Ala.) Assn. 


H. C. Cargo has been elected 
president of the Gadsden (Ala.) 
Automobile Dealers Assn. for the 
coming year. 

Jerry Jarrott is vice-president 


In stop-and-go traffic driving, Long clutches give 
smooth, positive, effortless performance. At high- 
way speeds, the semi-centrifugal construction 
means increased torque capacity —less slippage, 
less wear. They have equipped millions of cars, 
trucks, buses and tractors since 1922. 












LONG MANUFACTURING DIVISION 


Baccus Motor Co. Is Named 


To Handle Studebaker 

Baccus Motor Co. (Studebaker), 
Monroe, Ga., has been made exclu- 
sive outlet for Studebaker in Mon- 
roe county. 

J. Ewey Baccus is named as 


manager. 
+ * 


Tracy Name Change 
Heath-Tracy Motor Sales, Inc., 
S. Milwaukee, has changed its cor- 
porate name to Tracy Motor Sales, 
Inc. 
* 7 * 
Palmetto Chevrolet 


Palmetto Chevrolet, Inc., Con- 
way, S. C., has been organized with 
capital stock of $100,000. William 
C. Hamilton is president. 

* * + 


Glosson Motor 


Glosson Motor Co., Pittsboro, N. 
C., has been organized with capital 
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DEALERSHIP IS 25 YEARS OLD—These are the headquarters of Baker (Chrysler), Middle- 


completion of a renovation program. The dealership was started by 


town, 
retired. His son, Robert H. Baker, now operates the firm. 


George w. “Baker, 


advertisements in local newspapers 


biles. Principals are J. C., Lucille 
announced the debut and showing. 


and W. W. Glosson. 


. eh Wallace W. Rank is president 
Rank & Son Debut Is Marked | $13, 8:nera)_ manager, George ©. 
By 1949 Dodge Showing oa. 


Baumann’, Inc. 


A new corporation is Baumann’s, 
Inc., at Sutton, Neb., which has 
been authorized to deal in motor 


Formal opening of Rank & Son 
(Dodge), Milwaukee, Wis., coincid- 
ed with the showing of the 1949 
Dodge and Plymouth. Full-page 





Clithet and Jhadddlod 


EFFICIENT 


@ VOLUME 
TIME-TESTED PERFORMANCE 


ENGINEERING 
PRODUCTION 





BORG-WARNER CORPORATION | 
Detroit 12 and Windsor, Ontario 


Long radiators have been used throughout the auto- 
motive world since 1903. Fin-and-tube design and 
construction provide clean, unobstructed water 
courses . . . maximum heat exchange. In heavy- 
duty commercial engines or high-speed passenger 
cars, this means engines that run cool. 


k = inns 


2 






CLUTCHES + RADIATORS + OIL COOLERS 





| vehicles and farm implements, with 


a capitalization of $25,000. Incor- 
porators: Herbert D. n, 
Grafton, Neb., and Robert J. Ev- 
erts, Sutton. : 


s 
Wold-Nash Used Cars 
Clarence M. Wold, Wold-Nash, 
Sioux Falls, S.D., has opened a 
used-car building at 117 W. Seventh 
St. Wold has been a dealer since 
1922. 


* 
Crosley Appoints Webb 
Webb Motor Sales, Inc. 214 
Spring St. N.W., Atlanta, has been 
appointed dealer for Crosley auto- 
mobiles. James T, Webb is general 
manager of the new dealership. 
* 


In New Headquarters 
Calhoune-Forehand Tractor Co., 
dealer for Ferguson tractors in Tif- 
ton, Ga., has moved inte its new 
building. Bill Forehand is company 
manager. oem 


Lanford Chevrolet 


Lanford Chevrolet Co., Inc., In- 
man, 8S. C., has been organized with 
capital stock of $100,000 to deal in 
Chevrolet cars and parts. H. S. 
Lanford is president. 


Fuller Joins Bottenberg 


Bottenberg Implement Co. (Ford), 
Holton, Kans., announces that Bud 
Fuller, of Manhattan, is the new 
parts man for the firm. Fuller at- 
tended the Ford tractor school. 

+ + 


Austin ‘A ppoints 
4 More Dealers 


Joseph Dudley, vice-president of 
Austin Motor Co., Ltd. (England), 
announces appointment of Hause 
Motors Sales, Inc., 1800 E. Main St., 
Rochester 9, N. Y.; Lynn Lockwood, 
Inc., 835 Central Ave., Albany; Van- 
derveer Motor Sales, Inc., 1620 Flat- 
bush Ave., Brooklyn 10; and Vic- 
toria Motor Sales, Inc., 200 McLean 
Ave., Yonkers, N. Y., as dealers for 
British Austin automobiles, 

“These latest additions to the 
Austin dealer group are part of the 
motor company’s program of set- 
ting up a nationwide organization 
which already has dealers from 
coast to coast,” Dudley said. 

- . = 


Weber Elected 


George Weber jr., president of 
Weber Implement and ‘Automobile 
Co., St. Louis, has been elected 
chairman of the Salvation Army 
advisory board of St. Louis. 


Dickinson Names Hendrix 


C. M. Dickinson, owner of the 
Dickinson Motor Co., Lubbock, 
Tex., announces the appointment 
of Holman Hendrix as_ general 
manager. Hendrix succeeds EK. E. 
Louthan. 

+ 6 


DeSoto Deal Sold 


Owens Sales & Service Co. (De- 
Soto), Uvalde, Tex., has been sold 
by Robert and Harold Owens to 
Frank W. Sutherland and Paul G. 


Morrison. 
e & 7 


Stockman Expanding 
A new garage is being built for 
Stockman Motor Co. at Williston, 
N. D., to be completed in four 
months. The building is to be 100 
by 140 feet. 


Plans Addition 


A 25-by-45 foot addition to his 
shop is to be constructed by Beb 
Rader, Lake Charles (La.) Lincoln- 
Mercury dealer. Located at Pujo 
and Front streets, the new addition 
will cost opproximately $2,500, 

* * * 


Goad Motor Expands 


Goad Motor Co, has purchased 
the land and buildings now occu- 
pied by Alamo Express Co, at 212 
Dallas St., San Antonio, Tex., for 
$75,000, the company announced. 

~ * € 


Simpson Motor Co. 

The name of Jones-Simpson Mo- 
tor Co., Texas City, Tex., has been 
changed to Simpson Motor Co., ac- 
cording to the secretary of state’s 


office. 
Smith Elected 
C. B. Smith, owner of C..B. Smith 
Motors (Dodge), has been elected 
to a two-year term on the board of 
directors of the Austin (Tex.) cham. 
ber of commerce, 





— 


~ 
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* as truck sales manager. 
formerly operated Voelker Motor 


Dealer 


Collier’s, Ltd., Opens 
In Vancouver, B. C. 

Collier’s, Ltd. (GM), has opened 
its new showroom and sales and 
administrative buildings at Rich- 
ards and Georgia Sts., Vancouver, 
B. C. 

Stanley G. Collier is president of 
the firm. Associated with him is 
his son, Stanley W. Collier, who is 
manager of the service department. 

> * + 


Nelson Hires Ballroom 


For Pontiac Presentation 


Nelson Pontiac, Inc., South Bend, 
Ind., made use of the ballroom of 
the Indiana club for the first pub- 
lic showing and a two-day exhibit 
of the 1949 Pontiac models. 

A larger crowd was accommo- 
dated in the ballroom, it was point- 
ed out, and crowds can be handled 
with greater ease and satisfaction. 

* * > 


New Home in Houston 


For Bill Lee Motors 


Bill Lee Motors (Studebaker) 
opened its new home at 7140 Lawn- 
dale Ave., in Houston, Tex. The 
firm is housed in a one-story build- 
ing containing sales rooms, offices, 
parts and repair departments. 

e af + 


Stone Opens Buick Outlet 


In Cleveland Suburb 


Stone Buick, Inc.,. became 
Greater Cleveland’s newest deal- 
ership when it formally opened 
in suburban Bedford. J. O. Stone 
heads the firm. Howard Lowry is 
service manager, and Ohuck 
Brightbill, parts manager. 

Stone’s father has been a Buick 
dealer in Missouri for 30 years, 
and the younger Stone has headed 
sales for Hull-Dobbs Ford and a 
local Chevrolet firm. 

o 7 * 


Customer Drive 
‘Let’s Get Acquainted’ 
Is DeSoto Slogan 


A banquet started the staff of 
Dick Haywood Motor Sales (De- 
Soto), Kokomo, Ind., in the “let’s 
get acquainted” campaign being 
promoted by DeSoto for its dealers 
in this region. 

Each member of the staff is going 
all out to make their services knowr. 
to local motorists, the company said 
The competition closes Apr. 11. 

Each employe will receive pre 
mium points for all new customers 
drawn into the dealership. At the 
end of the contest they will have an 
opportunity to cash in their points 
for a choice of hundreds of mer- 


chandise articles. 
+ 7 * 


Tom Roach Motors 


Records in the office of the Texas 
secretary of state show the Hilburn- 
Roach Motor Co., Sherman, has 
been permitted to change its name 


to Tom Roach Motors. 
* + ” 


Mann Heads Sales 


E. C. Mann has been appointed 
sales director for Stone-Vinson Mo- 
tor Cof (Chrysler), Fitzgerald, Ga. 

* * ” 


Kelley Dirbin Chartered 


A charter of incorporation has 
been issued to the Kelley Dirbin 
Motor Sales, Inc., Litchfield, Ill. 

* * + 


Voelker Appointed 


Kinsman Square Chevrolet, Inc., 
Cleveland, has appointed J. Voelker 
Voelker 


Sales in Cleveland. 
* ” * 
Jimison Rejoins Collins 
Robert Collins, president of Col- 
lins Motor Co. (Oldsmobile), Fort 
Wayne, Ind., announces the return 
of Frank B. Jimison to 
as used-car manager. 
* * +. 


Charter to Wilson Motors 


A charter has been granted to 
Claude Wilson Motors, Inc. (Hud- 
son), 229% S. Sixth St., Spring- 
field, Ill. 


o * * 


Imgrund Buick Co. 


John Imgrund Buick Co., Brain- 
erd, Minn., held grand opening 
ceremonies of its new 50-by-100- 
foot building. Imgrund, founder of 


the firm | 
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tal of $50,000. Incorporators are 
Harry H. Hoepfinger, Floyd F. 
Hoepfinger and Fred Wood. 

* 


* + 
Wells-Ritchie Builds 
Wells-Ritchie Motor Co., Rich- 
mond, Va., has been issued a build- 
ing permit to erect a cinder block 
office building at 1101 N. Boulevard 
at a cost of $4,913. 
* 


Doings 


the concern, has been a Buick deal- 


er for 33 years. 
+ > + 


Cadillac Names Myers 


Myers Motors, Ltd., Ottawa, has 
been appointed distributor for Cad- 
illac in Ottawa and Hull, Que. 

= . = 


Rooney Gets Office Permit | 


Pitts Gets Service Post 


Jensen & Raupe Co. (Chrysler), 
Dallas, announces the appointment 
the 1949 Pontiac cars. 


Rooney Motors has been granted|of Roy Pitts as its new service | 
a building permit to erect an office manager. 
in its building at 2708 Bailey Ave., | ee 

Nolan Is Manager 
Charles E, Nolan has been named 
sales manager for Motor 


front and will be 128 feet deep. It 
will be built of cement blocks. 
* * * 


Ford Tractor Dealer 


Piedmont Tractor Co., Winder, 
Ga., announces its appointment as 
a dealer for the Ford tractor and 
Dearborn farm implements. 

* + * 


Buffalo. , 
am * . 
New Salesman retail 
Greater Dallas Motors (Lincoln- | Sales Co, (DeSoto), Baltimore, Md. 
Mercury), Dallas, announces it has ee 
added Herb Williams to its new-car Davis-Child Building 


— — a | Work on a building to house the 
Del M Davis-Child Motor Co. in Ellin- 
elaware Motors wood, Kan., has started. Cost of 
Delaware Motors, Inc., has been |the project is estimated at $20,000. 
incorporated in Buffalo, with capi-|The building will have a 60-foot 


Mohn Purchases Firm 
Hotchkiss-Gilkey Co., Spokane, 


World’s Greatest ETE TALL 


in Riding OO OH 
aa 
f 


S 


TRIED 


IN OLD NEW ORLEANS—The new home of Paretti Pontiac Co., Inc., Perdido, Dryades and 
Union streets, New Orleans, held its formal opening in conjunction with the introduction of 
Joseph A. Paretti is president. 
feet of floor space, being one of the largest Pontiac outlets in the South. 


The building occupies 80,000 square 


Wash., has been purchased by 
Albert G. Mohn. The company is 
a wholesale distributor of automo- 
tive equipment in Spokane and 
the inland. 

o + + 


Powell Replaces Bowen 
Charles A. Powell jr. has taken 
over management of Lee Motors 
(Ford), Fort Myers; Fla.:: Powell 
replaces John Bowen, who resigned. 


‘CHOOSE YOUR OWN COMFORT” 


Many leading makers of new automobiles 


equip their cars with “Select-O-Seat” ... 
ee 


a 


coil spring scat cushion construction... 


a totally new type of 


now factory- 


“Sclect-O-Seat” can be easily and quickly adjusted (without disturbing 


upholstery) by having your dealer insert 


: ee, 
= 


Qa extra pocketed coil springs to assure you specially 


i 


“Sclected Personalized Comfort” for easy-chair riding... 


Ask your dealer about TAH IESE 


CHOOSE YOUR OWN COMFORT 
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Auto Personnel 


American Brake Shoe 


Elects Dunn, Brush 


ton Dunn was elected vice- 
president and Cyrus E. Brush was 
elected secretary of American 
Brake Shoe Co. at the February 
meeting of the board of directors, 
according to William B. Given jr., 
president. 

Elected treasurer of the company 
in 1942, Dunn assumed the addi- 
tional duties of secretary in 1947. 
He will continue to serve as treas- 
urer of the company. 

Brush first joined Brake Shoe in 
1946 as an attorney upon his return 
from service with the U. S. Navy. 
He became assistant secretary of 
the company in 1947. 

+ + * 


Ford Promotes Sperry 


To Regional Post 


Appointment of M. E. Sperry as 
administrative manager of Ford 
Motor Co.’s central region is an- 
nounced by J. C. (Larry) Doyle, re- 
gional sales manager, Sperry studied 
accounting at the Detroit Institute 
of Technology. 

He joined Ford in 1928 as a Rouge 
plant payroll clerk. Four years later 
he transferred to the sales depart- 
ment where, except during the war, 
he remained until his recent promo- 
tion to the central regional sales 


organization. 
. * * 


Goodrich Promotes Mosher 


Harold F. Mosher has been named 
r of the Dallas district of 
the Industrial Products Sales de- 
partment of B. F. Goodrich Co., it 
is announced by Chester F. Con- 
ner, department manager. Mosher 
succeeds Robert T. Kain, who died 
in December. Mosher had been 
manager of special industrial mer- 
chandise sales for the last six 
years. He is succeeded in that post 
by D. W. Raleigh. 
* ~ az 
Gilligan Appointed 
Elmer L, Ward, president of 
Goodall-Sanford, Inc., announces 
the appointment of Stephen V. Gil- 
ligan as director of industrial rela- 
tions. During the war, Gilligan 
acted as industrial relations con- 
sultant to manufacturing organiza- 
tions, including Revere Copper & 
Brass, Standard Cap & Seal and 
E. R. Squibb & Sons. 
+ * * 


Weaver Names Boyd 
C. W. Boyd has been named dis- 
trict sales representative in the 
Texas territory for Weaver Mfg. 
Co., according to Earl C. Henning, 
domestic sales manager. Boyd will 
work with jobbers handling Weaver 

automotive service equipment. 

+ ” * 


Mosher to Detroit 


H. H. Mosher has been named 
manager, Carbide sales, Detroit dis- 
trict for Firth Sterling Steel and 
Carbide Corp. He was manager of 
the former Firth Sterling Buffalo 
district. 





Garman of Fisher Body, and Al- 
fred H. Haberstump of Haber- 
stump-Harris, Inc, 

+ +e 
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Three Named to Offices 
With Waukesha Motor 


©. E. Nelson has been named 
vice-president in charge of produc- 
tion and J. G. Swain vice-president 
in charge of sales by Waukesha 
Motor Co., Waukesha, Wis. 

F. C. Shulze was named sales 


manager. 
+ + + 


Masons Honor Martin 


Masonic honors were paid recent- 
ly to A. K. Martin, Pennsylvania 
Rubber Co. branch manager, when 
he was elected as new Grand Com- 
mander of Grand Commandery and 
Appendant Orders of Massachu- 


setts and Rhode Island. 
. * * 


Firestone Transfers Ebert 


Harry L. Ebert is the new chief 
chemist at Firestone Industrial 
Products Co. in Fall River, Mass. 
Ebert has been with Firestone 13 


he moved south 
part-owner of a 
Orlando, Fla. 
break of World 


* * 


* 
Stamy Takes New Post 


D. R. Stamy has resigned as vice- 
president in charge of engineering 
for Standard Products Co., Detroit, 
to become vice-president and sales 
engineer with Tool Industries, Inc., 
Detroit, According to Meredith Ket- 
tlewell, president of Tool Industries, 
Stamy has purchased a substantial 
interest in the company. Tool In- 
dustries manufactures automotive 
parts, stampings and precision dies 
for automobile producers, 

+ + * 


Bradley Elected Head 
Of Body Engineers 

At the annual meeting in De- 
troit, the American Society of 
Body Engineers elected as presi- 
dent for the ensuing year Arthur 
L, Bradley, chief engineer of 
Wettlaufer Mfg. Co., Detroit, 


Other officers are Carl W. Cen- 
zer, Hudson Motor Car Co., vice- 
president; Harold V. Atnip, Chrys- 
ler Corp., secretary, and William 
K. Norwick, Fisher Body, treas- 
urer. P 

Chosen as trustees were: Har- 
vey J. Anschuetz of Kaiser-Frazer 
Corp.; Roy F. Anderson of Briggs 
Mfg. Co.; Albert W,,.Arndt of 
Chrysler Corp.; I, Louis Carron of 
Carron & Co.; Lynn A, Fill of 
Motor Products Corp.; Harry G. 











Mr. Lytle’s career in the auto- 
mobile business began in Oil 
City, Pa., 32 years ago, when, 
at 16, he went to work in his 
father’s distributorship selling 
Apperson Jack Rabbits. In 1923 


With the out- 


Lytle was appointed Chief Au- 
tomotive Advisor for the Army 
Air Forces Tactical Center, Or- 
Jando, where he organized the 
Air Force’s first auto mechanics 
school. In 1945 he assumed his 
present post of Sales Manager 
for Victory in Atlanta. 





ANOTHER KIND OF TEXAS STAMPEDE—Texans by the hundreds jammed the streets and 
showroom of Walter Irvin, Inc. (Ford), Amarillo, for the formal opening of the dealership's 
modernized building. Highlighting the all-day show was a drawing for a 1949 Ford during 


minute radio broadcast was carried over KFDA, Amarillo, from 


the evening display. A 
Groves 


the truck shown in the background. Representing Ford at the opening was Ira B. 
of Kansas City, Southwest regional manager. 


years and was chief chemist for|sales manager of Triplex Corp. of 
Firestone Industrial Products prior America, Chicago, is announced by 
to his transfer to Fall River. F. I. Lamb, president. Lowe will 
ciate a supervise the sales of pistons to 

Lowe Appointed automotive jobbers and engine re- 
Appointment of J. E. Lowe as | builders and be the contact between 








the factory and its sales represen- 
tatives, 
ao 


+ + 
New Budd Director 
The board of directors of Budd 
Co. has named John F. Headly a 
director to fill the vacancy caused 
by the death of the late Paul Fuller. 
Headly’s term will expire in 1951. 
He is a member of the law firm of 
Montgomery, McCracken, Walker & 
Rhoads. 
* * « 
Bohnet Joins Diamond T 
H. L. Bohnet, formerly associated 
for seven years with Fruehauf 
Trailer Co. in Fargo, N. D., has 
been named general manager of 


the Dakota Diamond T Truck Co., 
Inc., 2219 Front St. Fargo. 
7 +. * 


Gets Goodyear Post 


Appointment of A. E, Polson as a 
technical representative of the 
Chemical division of Goodyear Tire 
& Rubber Co. is announced by H.R. 
Thies, division manager. 

+ * * 


Plaskon Analyst 


Appointment of Kenneth C, Cul- 
pert as manager of market analysis 
at the Plaskon division of Libbey- 
Owens-Ford Glass Co. is announced 
by Horton Spitzer, director of sales. 


“we sold 2,000 sets 


of Ventshad 


“We have been selling Ventshades 
first put on the market, and they have 


to betome a 
dealership in 


War II, Mr. 


Says E. E. Lytle 


Sales Manager, Victory Motors, Atlanta 


lye | ae 





ever since they were 
become so universally 


popular with our customers that we sold 2,000 sets last 
year. It’s my guess that sales will be even greater in 1949. 
“We consider Ventshades one of the best items in our 
large accessory line. Like any worthwhile product, they 
net us a good profit and give our customers their money’s 
worth in useful service. For Ventshades contribute a great 
deal to motoring comfort the year ’round, rain or shine, and 
p do much to dress up the modern car. Many a new customer, 
who buys Ventshades because he likes their looks, orders 
them on his next car because he wants their comforts.” 
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casts, because if you don’t demon- . Be 
strate you will not sell. . 
+ * * 


NOTHER important point to 
consider in the discussion of | 








Dealer Business Counsel 


Greater Outlay for Demonstrators Advised, 
With Vehicles Owned by Company your plans for demonstrating new 
(The opinions expressed herein are those of Columnist Van Tassel and are not cars is the question of whether or| 
necessarily those of Automotive News.) not the company or the salesman 

By J. B. Van Tassel should own the demonstrator. 
: ‘ The trend of late has been to 
SS expense is currently averaging 0.21) se! a new car to the salesman to 
percent of new-car retail volume and 0.15 percent of be used as his demonstrator. This 
may or may not be a good idea,| paises SQUARE FOOTAGE FROM 20,000 TO 38,000—Ver Hoven Woodward Chevrolet, 


but from my past experience [| Detroit, has completed its modernization and expansion program. The building is at 16350 
Woodward, B. J. Ver Hoven, president and treasurer, has another Ver Hoven Chevrolet unit 























the grand total sales volume of all departments. Before the 
war, this expense averaged 0.69 percent of new-car sales 





think the company should own the | 4+ Van Dyke and McNichols. Back in 1916, he opened a blacksmithing and wagon repair 

volume oorel “ 6 a ae total sales volume of all | demonstrator. shop at * at ste, then just ‘an intersection of two very ee aon. With the automobile 
rtm : ® ppare com ay, added a gasoline pump and took on tire repa . - 
depa en n Ad Where the salesman owns the lowed . lanenr servies ‘ation. Today, the Van Dyke unit sprawls out our ‘a ane oort of 


cases the figures were taken they could get in the way of trans- demonstrator, he uses it for | two city blocks. C. A. Greiner, vice-president and secretary of Ver Hoven Chevrolet, Inc 


’ rtation; hence, is in full charge of the Woodward operation. Ver Hoven Chevrolet claims to rate a 4 
from a mamas — the reason for everything under the sun. Many the largest dealers in the U.S. in all departments. Ver Hoven parts sales rank first in Michi- 
in to me for analysis. 


the small amount| "eWw-car deals have been lost due | 94" and fourth in the country among Chevrolet dealers, it states. 
Customers are no longer begging of demonstrating| to the demonstrator being in 

for new cars and used cars and expense as com-| poor condition as a result of | use, but the car should have regu-|by the salesman, there should be 
the days of long profits on both pared with pre-| negligence on the part of the | arly scheduled inspection, lubrica-|a stipulation in the deal whereby 
new and used cars are over. New war days when| salesman. Where the company | ‘!0n, wash and everything that is|the car will be periodically inspect- 
care have om % Se SOS see cars had to be| owns the car, it can direct and | DCCeSS@ty to keep it in top per-| oq and maintained at regular time 
demonstration of your make of formance and appearance at all tubervada, Beenete Without tite th- 
car is one of the most effective 


sold. 
control the appearance and prop- | 4; 
It would be my times. d : 
sales weapons that I know of. er maintenance of the car at all Only by having the demonstra- cee yoy A oo os 7 
Of course, while people were beg- 


suggestion that ti 

dealers start now| “Mes tor in top shape at all times can Prag reat 
ing for new cars it was not nec-| , an 
county to demonstrate, because oe eae money for dem-|for the salesman to occasionally|from a demonstration. Eprror’s Note: Any question on 


to allow more| It certainly should be permissible | you expect the maximum results 
they were willing to take anything! onstrating expenses in their fore-|take the car for his own personal| Where the demonstrator is owned | business management will be 
meer pilcoianssiiaihaiionies ii aemeneelinaemaduacenssicatnantits . $n gladly answered by J. B. Van 
Tassel, care of Automotive News. 


Researcher Calls 
Synthetic Rubber 
Good as Natural 


RICHMOND, Va.—Chemistry is 
moving in to take dominance over 
nature’s raw materials in the rub- 
ber-industry, according to Dr. S. M. 
— U.S. Rubber Co. research 
chief, 


Speaking before the Virginia chap- 
ter of the Society of Automotive 
Engineers, Cadwell stated that re- 
cent improvements in synthetic 
rubber, rayon and nylon had en- 
abled man-made materials to gain 
ground in competition with the nat- 
ural products. 


“Synthetic rubber has been im- 
proved to the point where it is now 
good enough to hold its own with 
natural rubber in many respects,” 
Cadwell said. “Moreover, it is supe- 
rior to the natural product for cer- 
tain specialized uses. As a result, it 
is being used more and more by in- 
dustry on a voluntary basis.” 


Evidence of industry’s willingness 


me-Plated Brass 
@ Made of Heavy Chrome-Pla to use artificial rubber is reflected 
in last year’s consumption of 450,000 


3 Rigid — Rattle-Proof — Rust-Proof tons, he said. This was more than 
@ Quickly and Easily Installed Sold Through New Car Dealers Only stoemeey tf Se 
@ Approved by Leading Car Manufacturers 1 

®@ Now Available for Latest Models 
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Ky. to Enforce 


Trucking Laws 


FRANKFORT, Ky. — Revealing 
that Kentucky state troopers have 
been ordered to crack down on 
truck-law violators, state police 
Commissioner Guthrie F. Crowe 
said the officers are under instruc- 
tion to see to it that trucks stay 
150 feet apart on the highways and 
that the 42,000-pound load limit is 
not exceeded. 


Crowe said many motorists have 
complained about failure of trucks 
to keep 150 feet apart. He added 
that the state highway department 
was concerned about load excesses. 


‘Dollar Sale’ 
Offers Two Used Cars 


For Price of One 


JACKSON, Miss. Bagby Hall 
Motors (Lincoln-Mercury) ran a 
“dollar sale” advertisement in the 
| Jackson Daily News. Picture of a 
1946 Chevrolet %-ton panel truck 
|and picture of a 1936 Pontiac were 
in the advertisement, which was 
headed: 

“Drug Stores Do It ... Why 
Can’t We? 


ealer. $ 
Lf] Off [a os cee d “This 1946 Chevrolet %-ton panel 
Eg selling for $995, 


SPECIAL TO CHRYSLER DEALERS 


A brand new line of Ventshades is now 
being readied for the 49 Chrysler, DeSoto, 
Dodge and Plymouth. Order yours now. 












Send for fall information today / 


AUTO VENTSHADE COMPANY 
Box 1402 
Atlanta 1, Georgia 





Please send me complete information about Ventshades. “Pius 1986 Pontiac—for only $2. 
“Buy this bargain for $995—1946 
Chevrolet, 
“This costs you $1—1936 Pontiac. 


“2 for the price of 1. 
“We are not quitting business, 


Name 





Address___ stipends ira nde 


AUTO VENTSHADE COMPANY 
City ——— Stote______ but out to get business.” 
Pe iaeigh Seiad ush Dokone dm ‘pune Bramblet is general sales 


ee ee oe a 
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Users Would Be Members in Some Proposals .. . 





8 States Weigh Road Study Committees 


WASHINGTON.—Creation of spe- 
cial legislative committees to study 
long-range highway planning is un- 
der consideration in eight states, a 


report the results of their studies to 
the next legislature. Related legis- 
lation is proposed in Georgia, New 
Hampshire, Washington and Wis- 


survey by the Natienal Highway consin 


Users Conferenze reveals. 

Legislative proposals providing 
for such highway studies have been 
initiated in Colorado, Montana, New 
Mexico, New York, Ohio, Utah, West 
Virginia and Wyoming. 

Highway user representation on 
the committees is provided specifi- 
cally in the New Mexico, Utah and 
Wyoming measures, by “citizens 
well informed on highway ‘user 
needs” in Montana and New York, 
while “citizen” representation is 
provided in West Virginia. 

In general the committees would 


-Bills introduced by title only in 
Colorado would establish an in- 
terim committee to make a study 
and recommendations for “an im- 
proved state highway system,” 
and also create a joint legislative 
committee for an economic study 
of highway needs. A similar 
measure died in committee in 
Wyoming. 

House and senate resolutions in 
New Hampshire request opportu- 
nity for representatives of highway 
user organizations to present their 
views on a long-range highway pro- 


gram, prepared by the state high- 
way department, which it is under- 
stood will be submitted to the pres- 
ont legislature for approval. 

These resolutions state that the 
program should be statewide in 
scope and the overall cost weighed 
carefully against willingness of the 
taxpayers to pay. 

Long-range construction and 
paving programs for state high- 
way system roads and bridges 
would be one of the duties of a 
10-member state highway com- 
mission proposed in a Georgia bill 
which has passed the senate. 

A Wisconsin bill would make an 
appropriation to the joint legislative 
council for the conduct of a high- 
way classification study. The pres- 


ent joint fact-finding committee on 
highways and bridges would be ex- 
tended by a Washington bill. 


| Two Wis. Automotive Firms 


Are Awarded Charters 

The following new automotive 
corporations have been formed in 
Wisconsin: 

Field Willys Sales & Service, 
Inc., Rice Lake, Wis., to deal in 
new and used cars. Capital stock is 


listed at 2°90 shares of common at) 


no par value. Incorporators are Ed 
Harvey and Ruth Field. Minimum 
capital to be $1,000. 

Kriwanek Motors, Inc., Denmark, 
Wis., to operate a garage and serv- 
ice station. Capital stock is 500 
shares of common at $100 per share 
par value. Incorporators are F. W. 
and Mary Kriwanek and R. C. 
Welsh. Minimum capital 
$10,000. 





A three-wheeled gasoline run- 


to be| about was introduced in the U. 8. 


in 1898. 


i errno Car mm 40 — for January, = 


Car registrations by states are released 
here weekly, as completed by R. L. 
Polk representatives in state capitals. 
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Truck registrations by states are 


released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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The following advertised delivered prices 4-dr. sed., $1.755 (deluxe, $1,850); sed. 
cpe., $1,705 (deluxe, $1,800); Streamliner 


are based on factory retail prices at the 
factories. They include dealer delivery 
and handling charces and federal taxes. 
They do NOT include transportation 
charges. state sales taxes, or optional 
equipment. 

BUICK—Sauper Series 50—4-dr. sed., $2.- 
174; 2-dr. sed., $2.075: conv., $2.603: stat. 
wag., $3,203; Roadmaster Series 70—(Dy- 
naflow standard)—4-dr. sed., $2.758; 2-dr. 
sed.. $2,639; conv., $3,176; stat. wag., 
$3,765. 

CADILLAC—Serles 61—4-dr. sed., $2,- 
919; 2-dr. sed.. $2.814; Series 62—4-dr. 
sed., $3.076: 2-dr. sed., $2.992: conv., $3,- 
523: Series 60 Special—4-dr. sed., $3.859; 
Series 75—5-pass. sed., $4.791; 7-pass. 
sed.. $5.011: 7-pass. Imperial, $5.211, 

CHEVROLET — Fleetline Special — 4-dr. 
; 2-dr, sed.. $1,424: Fileetline 
. ged.. $1,550: 2-dr, sed.. $1.- 
; Styleline Rpecial—4-dr. sed., $1,471: 
2-dr, sed.. $1.424: club cne., $1.429: bus. 
cpe.. $1,250: Styleline Deluxe—4-dr, sed.. 
$1.550: 2-dr. sed.. $1.503: club cpe., §$1,- 
519: conv.. $1.868: stat. wag. $2.278. 

CHRYSLER — Royal (six) — 4-dr. sed., 
$2.158.75: club cpe., $2,128.75; Windsor 
(aix)—(Prestomatic standard)—4-dr. sed., 
$2,353.50: club cpe., $2,332.50; conv., $2,- 


766; Saratoza (eight)—(Prestomatie stand- 
ard)—4 dr. 


sed., $2,640; club cpe., §2,- 





412.75: New Vorker (elght)—(Prestomatic 
etandard)—4-dr. sed... $2.760.75; club cpe., 


$2.724.50: conv... $3,240.75, 

CROSLEY — 2-dr. deluxe sed., $959; 
conv. S959: stat. wag., $991. 

DeSOTO— Deluxe—4-dr. sed.. $2.006.25; 


club cpe., $1,995.75: Custem—(Tiptoe Shift 
standard)—4-dr, sed.. $2.193.75; club cpe., 
$2.175.75: conv., $2,598, 

DODGE—Waytarer—bus. cpe., $1,631.25; 
Meadowbrook—4-dr, sed.. $1,868.25; Coro- 
net—4-dr. sed., $1,947.25: town sed., $2,- 
931.50; club cpe., $1,933.50; conv., §2,- 
348.50. 

FORD —Six—4-dr, sed.. $1.473.50 (V-8, 
$1,560); 2-dr. sed., $1.426 (V-8, $1.513); 
club cpe.. $1.416 (V-8, $1.523); bus. cpe., 
$1.320 (V-8, $1,433.50): Custom Six—4-dr, 
sed.. $1.591.50 (V-8, $1,665.50); 2-dr. sed.. 
$1.53 (V-8, $1.618); club cpe., $1,529 
(V-8, $1,613): conv., $1,886 (V-8, §$1,- 
965.50); stat. wag., $2,119 (V-8, §2,- 
264.50). 

FRAZER—441r. sed.. $2.482.77; Manhat- 
tan—4-dr. sed., $2,746.11. 

HUDSON—Super ‘6’*—4-dr. sed., = 
222.25 (8-cyl., $2,343); 2-dr. sed., .* 


Current Prices on New Automobiles 


171.25: club cpe., $2.219 (8-cyl., $2,339.75); 
bus. cpe., $2.969; conv., §$2.2325: Commo- 
dore “6"'—4-dr. sed.. $2.498.50 (8-cyl., 
$2.514): club ecpe. $2.274.25 (R-cyl., $2,- 
489.75); conv., $3.056.75 (8-cyl.. $3.137.75). 

KAISER—Special—4-dr. sed., $2,244.37; 
Deluxe—4-dr, sed., $2,407.11; Virginian, 
$3.20. 92. 

LINCOLN — 4-dr. sed., $2,680.50; spt. 
cpe.. $2.633; conv., $3.117; Cosmopolitan— 
i-dr. spt. sed., $3,344; 4-dr. town sed., 
$3.344: spt. cpe., $3.291.50; conv., $4,054 

MERCURY—- ‘ar. sed., $2,116; spt. cpe., 
$2,084.50; conv., §2, 536.50; stat. wag.. 
$2,520.50. 

NASH—600 Super—4-dr. sed., $1,832; 
2-dr. sed., $1.807;: club cpe., $1.829: 600 
caper Special—4-dr. sed.. $1.880: 2-dr. 

$1,855; club cpe., $1. 877: Ambassador 
<r -dr. sed., $2.279: 2-dr. sed., §$2,- 
254; club cpe., $2.275: Ambasaador Super 
Special-—4-dr. sed., $2.348; 2-dr. sed., $2,- 
323: club cpe., $2,344; Ambassador Custom 

—4-dr, sed., $2,489; 2-dr. sed., $2,464; 
club cpé., $2.485. 

OLDSMOBILE—Series 76 Standard—4-dr. 
sed., $1,848 (deluxe, $1,990); town sed., 





$1,837 (déluxe, $1,979); 2-dr. sed., $1.774 
‘deluxe, $1.916); club cpe.. $1 748 (deluxe, 
$1,889); conv., $2,164; Series 88 Standard 
—(Hydra-Matic standard)—4-dr, sed., $2,- 
265 (deluxe, $2.396); town sed., $2.254 (de- 
luxe, $2.385); 2-dr. sed., $2,191 (deluxe, 
$2.322): club cpe., $2,164 (deluxe, $2,295); 
conv., $2.580; stat. wag. deluxe, $3,317; 
Series 98 Standard — (Hydra-Matic stand- 
ard)—4-dr. sed., $2,521 (deluxe, $2,615); 
2-dr. sed., $2,447 (deluxe, $2,541); conv. 
deluxe, $2,994, 

PACKARD — Eight — 4-dr. sed., $2,275 
(deluxe, $2.543); 2-dr. sed.. $2,250 (deluxe, 
$2,517); stat. wag., $3. 245: Super Ficht— 
i-dr, sed., $2.227; 2-dr. sed., $2.802; conv., 
$3,250; 7-pass. sed., $3,500 (deluxe. $3.- 
50); 7-pass, lim., $3.650 (deluxe, $4,000); 
Custom Elzht — 4-dr. sed., $3,750; 2-dr. 
sed., $3,700; conv., $4.295; 7-pass. sed., 
$4,704; 7-pass. lim., $4.868. 

PLYMOUTH—Deluxe—4-dr. sed., $1,567 
club cpe., $1,534.25; bus. cpe., $i, 385.75; 


Special Deluxe—4-dr, sed., $1,644; club 
cpe., $1,617.50; conv., $1,997. 
PONTIAC—Streamliner Six Standard— 


Eight Standard—4-dr. sed., $1,824 (deluxe, 
$1.9191: sed. epe.. $1.773 (deluxe, $1,848); 
Chieftain Six Standard—4-dr. sed., $1,776 
‘deluxe, $1.871); 2-dr. sed., $1.726 (deluxe, 
$1.821); club cpe., $1,726 (deluxe, $1,821); 
conv. deluxe, $2,153: bus. cpe., $1,603; sed. 
delivery, $1.745: stat. wag.. $2.559 (deluxe, 
$2.632); Chieftain Elcht Standard—4-dr. 

sed... $i, 844 (deluxe, $1,939); 2-dr. sed., 
$1,794 (deluxe, $1,889); club oo. $1,794 

(deluxe, $1.889); conv. deluxd, 221; bus. 


one. $1,671; sed. ey * shsaa: stat. 
. 82.627 (deluxe, $2.706 
“GTUDURARER — 


4-dr. sed:; $1,688.50; 2-dr, sed., 
club cpe., $1.683; bus. cpe., 
Cha Deluxe—4 


‘hampion Regal -dr. 
762: 2-dr. sed., $1.730.50; club cpe. 
756.75; : 


dr. sed., $2,327.75; 


VERLAND — Jeep stat. wag. 
S573? sep ata sod.” $,008 107 Seti 
conv., $1,875.77. ; 
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IN THE BEGINNING—One of the first steps in Chevrolet's newly developed 


bonded 


brake lining process is the integration of the bonding tape with the lining. Above a coil 
of tape is Salematteaty separated from its protective paper coating while being fed onto 


the brake lining. 


How Chevrolet Bonds 


Steps in Manufacturing New Brake Linings 
Explained by Firm; Output Tops 3,000,000 


DETROIT.—Production processes| tape, which must be stored in a 


by which Chevrolet forms 


bonded brake 





BEFORE THE HEAT IS TURNED ON—As- 


its} room of low temperature before it 
linings were de-| enters production, is next inserted 


between the shoes and lining. This 
operation is performed by a ma- 
chine which automatically sepa- 
rates the tape from its protective 
coating of paper and cuts it to 
proper size. 

The resulting “sandwich” is then 
assembled in a fixture designed so 
that a strong spring mechanism 
forces the lining surface outward 
against a convex retaining band. 

In this manner, the assembly 
progresses through an 80-foot oven 
where temperatures are gradually 
increased to a peak of 400 degrees. 
Upon cooling, the brake shoe is 
removed from the baking fixture 


sembled inside a pressure band this is how} and excess bonding material 


lining, bonding agent and brake shoe are 
laid out before baking. Oven temperatures at 
the Chevrolet gear and axle plant range up 
to 400 degrees during a process that re- 
quires 56 minutes. 


scribed by the company last week 
as exacting in cleanliness, preci- 
sion workmanship and inspection. 

The first step is a thorough 
cleaning of components. Linings 
are sprayed, coated with a primer 
and air-dried while traveling on 
a conveyor. Meanwhile, the shoe 
is washed, rinsed and dipped in 
solutions ranging from hot water 
to varnish. 

The chemically-treated bonding 


Consumption Up 


In New Rubber 


NEW YORK. — Consumption of 
new rubber. by manufacturers in- 
creased 7.95 percent during Janu- 
ary, according to the Rubber Man- 
ufacturers Assn., Inc. January ton- 
nage amounted to 87,326 long tons, 
compared with 80,892 in December. 

A total of 49,813 tons of natural 
rubber was used in January, 


against 45,644 tons in the previous | 


month, an increase of 9.13 percent. 
The use of synthetic rubbers also 
increased by 6.43 percent over De- 
cember with GR-S amounting to 
29,145 tons, Neoprene 3,188 tons, 


Butyl 4,677 tons and all others, 503 | 


tons. Consumption of reclaimed 


rubber increased to 21,727 long tons, | 


from 20,122 the previous month. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 











ing brake linings. This ste 


lining and the shoe, the division states. 


| tional rivete 





ON THE LINE—A view of the sub-assembly line where brake shoes, the bondin 
and brake linings are placed inside a fixture durin 
is preliminary to baking processes which securely unitize the 


trimmed away. 

Tests for resistance to shear- 
ing are scheduled before the shoe 
is released for precision grinding 
and installation on the axle of 
an automobile. In the sheer test, 
the lining is subjected to 4,000 
pounds pressure, a force far 
greater than normally encoun- 
tered in the braking of an auto- 
mobile. 

Chevrolet’s announcement that it 

has extended bonded brake linings 





FOR 
Chevrolet's claims that its new bonded brake | 


ive double the life of conven- 
linings is illustrated above. At 
the top, the bonde 
the entire thickness of the lining is usable. 
At the bottom is shown a riveted brake 
shoe. Here the surfaces are usable only until 
heads of the 
have been reached. 


linings will 


to all passenger cars was accom- | 
| panied by statements that the gear 
|and axle plant here already has 


built more than 3,000,000 such as- 
semblies. Bonded brakes were in- 


troduced on Chevrolet light trucks | 


in 1948. 


agent 


Chevrolet's improved method of bond- 





COMPARISON—The evidence behind | 
brake shoe where almost | 


first of 10 countersunk rivets 








|MANLEY 


Hoover Report 
Asks Change in 
Transport Setup 


WASHINGTON.—tThe Public 
Roads Administration and the rail- 
way and motor carriers safety and 
car service facilities of the Inter- 
state Commerce Commission would 
be grouped in the Department of 
Commerce under a recommendation 
made by the Commission on Organ- 
ization of the Executive Branch of 
the Government (Hoover commis- 
sion). 

The commission recommended 
that all major transportation activi- 
ties of the government except the 
regulatory functions of the indepen- 
dent commissions and boards come 
under the authority of the Com- 
merce department. 

The ICC is an independent com- 
mission while the PRA is under the 
Federal Works Agency. The Hoover 
commission pointed out that it does 
not recommend that the Commerce 
department include the regulatory 
responsibilities of the ICC. 

Transportation activities now in 
the Commerce department include: 
Civil Aeronautics Administration; 
Coast and Geodetic Survey, and the 
Weather Bureau. 

To these, the Organization com- 
mission would add, in addition to 
the ICC and PRA: the Maritime 
Commission; National Advisory 
Committee for Aeronautics; Civil 
Aeronautics Board (certain safety 
activities only); Office of Defense 
Transportation; Coast Guard, and 
the Bureau of Customs. 


Granthain Modernizes 


An extensive modernization proj- 
ect is nearing completion at Gran- 


tham Chevrolet Co., Live Oak, Fla. 
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"let Manley do it." 


All Manley Automotive 
Service Equipment is sold 
through automotive jobbers 


co 


>» MANLEY DIVISION 


re AMERICAN CHAIN & CABLE 
y) The Best-Equipped Shop Gets 
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Adjustable from Adjustable from Adjustable from 


Manley Presses, Manley Wreckers, 
Manley Floor Cranes, Manley Jacks 
and Trestles—there's a whole crew 


“Manleys.”” When the job tickets 


pile up, we can get a lot more of 
‘em out on time when we can 


York, Pa. « Chicago © New York © Portiond © Son Francisco © Bridgeport, Conn. 
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QUADRUPLE UNIT—ABC Motors (DeSoto), Minneapolis, is operated by Archie Butts. 


Building has 165-foot frontage and is 120 feet — 
department also used for seat cover and top manufa 
@ separate body sho 
wroom and offices. twenty-eight employes 
is service manager; Eric Waldeen, sales manager; Harold 


houses a service department 


to large s 


Marion Maas, 


Insurer Loses 
Rule Stolen Car Worth 


Full Sales Value 


LOUISVILLE.—The Kentucky 
court of appeals, in a decision in- 
volving values of used cars, has 
ruled in the case of C. B. Cox, 
Benton, Ky., that the fair cash 
value of an insured car, stolen 
from him in 1947, was its actual 
sales value as a used car, instead 
of what he paid for it a few 
months earlier. 

State Automobile Mutual Insur- 
ance Co., of Columbus, O., which 
insured the car, offered Cox $1,- 
398.93, the amount he paid for it, 
plus $82.12 which he expended in 
bus, cab and other transportation 
costs, while without his car. 

Cox brought suit against the in- 
surance firm and was awarded 
$2,082.12. 

In affirming the ruling of the 
lower court, Judge Thomas J. 
Knight held that the war had re- 
sulted in a tremendous increase 
in the value of used cars. 

The court ruled that the insur- 


ice manager. 


306 « 7-TON 307 « 10-TON 
Adjustable from 
20%” to 30” 18” to 30” 


















the Profitable Business 

















Extreme left is a closed-in used-car 
cturing, as well as repairing. Building 

and paint spray room in addition 
andie operations. Butts’ son, Wayne, 


and 


nser, parts manager, 


ance company, having guaranteed 
to pay full cash value in case of 
theft, must be bound by those 
words and their meaning under 
— prevailing at time of 
oss. 


New Process Laminates 


Plastics to Fabrics 


NEW YORK.—Vitex Plastics Co. 
has announced development of a 
“laminating” and combining process 
primarily intended to laminate ace- 
tate or vinyl films to all kinds of 
fabric sheetings. 


The company said the process 
will laminate heavy or light weight 
acetate or vinyl film to cotton 
sheetings of any thickness to make 
supported plastic sheetings for auto- 
mobile upholstery. 


Hardy Opens Department 

Hardy Motor Co. (Nash), Mobile, 
Ala., has formally opened a new 
service department at 657 St. Louis 
Ave. Leonard L. Hardy is founder 
and president of the film. R, L. 
Elisworth is service manager. J. R. 
Greer is assistant general manager. 
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It’s funny how human nature works. 


Here we've got the greatest new-feature story that 
| ever came with a car. 


But people won’t wait to hear it. 


; They’re too busy looking at the slickest, cleanest, 
smoothest eyeful of racing curves that ever hit the 
highway. 


Save the details for later—people are buying the 
Airflyte on sight! 
To their way of thinking, any car as beautiful as the 
Airflyte has to be wonderful all the way through. 


tT Like the sextette in February’s poster, they’re all 


singing the same refrain— 


“When can we get the AirflyteP” 






Ze. 


GREAT CARS SINCE 1902 


Nash Motors, Division Nosh-Kelvinator Corporation, Detroit, Michigan 
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Lube Fight 





RRCCeEND ASSEN for 4,000- 
mile oil changes, made recently 
by the Bureau of Federal Supply, 
plus the constantly decreasing ra- 
tio of oil sales to gasoline sales, 
has prompted the oil industry to 
promote a slogan and campaign to 
“lubricate every 1,000 miles.” 

The figures that really scare the 
oil men are given in these per- 
centage-of-oil-to-gasoline sales: for 
1946, 2.119 percent; 1947 1.954 per- 
cent and 1948 1.783 percent. Inter- 
preted in gallons of oil to gas gal- 
lons, this means that in 1946 for 
every gallon of oil sold, 47.2 gal- 
lons of gasoline were sold. In 1948 
a gallon of oil was sold with every | 
51.2 gallons of gasoline, while in 
1948 a gallon of oil with every 56.1 
gallons of gasoline. 

The oil marketeers have been) 
jousting with the motor car and/| 
truck engineers—through the SAE, 
and in the engineering departments 
of the various companies—over the 
question of recommendations to ve- 
hicle owners as to when to change 
motor oil. 

Motor company advertising has 
constantly widened the length of 
time. I can remember when it was | 
thought advisable to change every 
500 miles. Then it stepped up to 
1,000 miles and now some com- 
panies recommend 2,500 to 3,000 


mip . * ¢ ® 


THE OIL marketeer push has} 
been for a flat recommendution 
of oil changes every 1,000 miles, 
so it can readily be seen that the 
government boost to 4,000 miles 
between changes must have been 
quite a body blow to the oil men. 

For some reason or other, the 
oil men refuse to be realistic— 
watch me get a load of razzberry 
letters for that statement. They 





have continued to fight for a “high | 
sale” change point for years, even | 


though they were constantly at 
odds with the very engineers who 
allowed the advertised' changes to 
go out in instruction books and 
appear in national advertising. 

At considerable risk of getting 
myself involved in this heated ar- 
gument that has been rocking en- 
gineering ‘circles for years, I’m 
hereby going on record. It’s an 
almost certainty that I will get 
some hot retorts from the oil men, 





although I am, in my innocence 
and lack of technical knowledge, 
going to propose that the oil men 
and dealers could go much farther 
by getting realistic in their rec- 
ommendations to the vehicle owner. 

It is a well known fact that con- 
densation spoils more lubricating 
oil than any other one known 
cause. Water in oil causes sludge 
—sludge is the cause of many mo- 
tor ills. 

Eliminating all other causes of 
oil failure then, let’s approach the 
oil change period from the stand- 
point of how the car is used. 

& e s 


IF THE CAR is driven hard 
every day at comparatively high 
speeds—high enough to evaporate 
the condensation that every en- 
gine develops when cold, before it 
gets churned up into the oil—then, 
engineers say, they can see no rea- 
son for changing oil at less than 
3,000 to 5,000 miles, provided the 

(Continued on Page 54, Col. 1) 
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Fine line—War Peak; Solid line—1948; Broken line—Prewar peak. 


Charts courtesy of John E. Wolf Co. 


Lube Volume Near Prewar, 


Major Repairs Decline 


LTHOUGH the demand for lu- ' 


~* bricating and motor oils has 
lagged to a point where the petro- 
leum interests are advocating a 
national campaign to get motorists 
to “lubricate every 1,000 miles,” 
figures just compiled by the John 
E. Wolf Organization indicate that 


during the last quarter of 1948} 


dealer lubrication sales surpassed 
even prewar figures. 

In an attempt to determine 
just what had happened in eight 
major service departments of the 
average franchised car dealers 
business, the Wolf organization 
took figures from the same deal- 
er’s books of prewar, during the 
war peak and for 1948. 

The lubrication department 
showed a low all during the war, 
which might be considered natural 


In This Section 


New Products 


Wisely Spent ........ 





| 





with cars not being used as much 
and not as many cars on the road. 
Comparisons prewar and now ran 
32 percent of all service tickets for 
the first quarter, including lube, 
as against only 22 percent the first 
quarter of last year. (This low 
lube sale by dealers is also em- 
phasized in the Collier’s report of 


last fall). 

L URING the year, however, deal- 
ers’ lube sales constantly bet- 

tered. The second quarter showed 

a gain of 28 percent of all service 


* * * 


| orders; third quarter to 30 percent, 


and the last quarter to 31 percent 
—which passed the prewar percent- 
age of 27 percent for the same 
period. 

Minor motor repairs have been 
consistently ahead of prewar by 
as much as 12 percent for the mid- 
dle part of the year—but from 
three to five percent less than dur- 
ing the wartime peak. This may 
indicate more emphasis on selling 
these services by the dealer fol- 

(Continued on Page 53, Col. 1) 










Surplus of 


Engineers 


A Pool for Auto Trade 


43,000 Technically Trained Men Open for Key Jobs 
In Dealerships; Need Seen for Industry 


To Cooperate 


APPROXIMATELY 43,000 young 
engineers will be graduated 
from colleges and technical schools 
in 1950, with no place for them to 
use their talents, according to the 
Bureau of Labor Statistics of the 
Veterans Administration. 

Summing up the various fields of 
specialized technics, which are now 
or shortly to be overcrowded, the 
bureau says: 

“One of the fields where college 
graduates can anticipate stiffest 
competition is engineering; close 
to 50,000 engineers will be grad- 
uated in 1950, but the annual re- 
placement need is estimated at 
7,000. Another is law, in which 
enrollments continue to increase 
despite the fact that many of 
last year’s graduates are still not 
placed.” 

The automotive industry, on the 
other hand, is woefully short of 
good service and salesmen, Every 
dealer could use from two to as 
high as 10 or 12 of these young 
college men if they had the extra 
training to fit them to work for 






Farm Income 
Is Expected to 
Dip This Year 






NEW YORK.—Farm income will 
be lower this year than in 1948, it 
is predicted by the Alexander Ham- 
ilton Institute. 

Farm cash income for the full 
year 1948 reached a record high 


of $31,312,000,000, compared with 
the previous high of $30,500,000,000 
in 1947 an increase of 2.7 percent, 
according to the institute. 


Last year represented the 10th 
consecutive year of expansion in 
farm income since 1938 when farm 
income amounted to only $8,168,- 
000,000. 


“Present indications are that 1948 
represented the final year of this 
upward trend,” the institute says. 
“With the price average of farm 
products in January, 1949, showing 
a decrease of 12.7 percent from 
| the level of a year ago, and with 
|the recent sharp break in grain 
| pelees indicating that the price 
| trend is still downward, the pros- 
| pect is that farm income in 1949 
| will be lower than in 1948. 


“Although the quantity of farm 
| products available for marketing in 
| 1949 will probably prove greater 
|} than in 1948 in view of last fall’s 
record large harvest, it does not 
| seem likely that any increase in 
| the quantity sold will be sufficient 
| to. offset the indicated drop in 
prices.” 
| 





| 


A SURVEY by Automotive News| 
, of dealer service business over | 
the past three months—December | 
to February—has indicated a gen- 
eral decline nationally in the sea- 
son’s average and wide differences 
in dealers’ opinions of its severity, 
cause and remedy. 

However, one fact stands out 
clearly: All dealers admit they are 
readying for early use their cus- 
tomer followup, direct mail and 
other programs designed to bring 
customers into dealers’ shops. Busi- | 


Dealers Push Service 


| Survey Shows Extra Efforts Are Tending 
| To Offset Customer Labor Drop 


With Schools 


the average dealer in automotive 
products. 
* s * 


‘HE AMA, together with the 
American Vocational Assn., in a 
joint committee is working on 
training men for retail automotive 
positions, starting at the high 
school level. One class at Wayne 
university in Detroit is now in 
operation, fitting students to be 
teachers of automotive shop tech- 
nics in the country’s high schools. 


Various firms like Carter Car- 
buretor, Barrett Equipment, Allen 
Electric, Sun Electric and Bear 
Mfg. Co., to name just a few, have 
schools in operation to train sub- 
standard mechanics into being bet- 
ter technicians or specialists, but 
none of them apparently are in 
shape to do anything about this 
great source of college-trained men 
who should be glad of the opportu- 
nity to put their four years of 
study to some practical use in a 
work that parallels, if not coin- 
cides, with their professions. 


Of course, General Motors, 
Chrysler and Ford all have tech- 
nical schools where students are 
given a well-rounded automotive 
course in two years or more. But 
it is entirely conceivable that 
after four years of intensive 
study, these young men will re- 
sent having to continue on study- 
ing after having earned a degree. 

It seems shortsighted that our 
educational leaders, together with 
the Veterans Bureau, did not de- 
velop some idea of what was going 
to happen in these fields that are 
now so rapidly being filled to over- 
flowing. 

+ = * 

T IS NOT too late to divert thou- 

sands of the young men into 
automotive channels, if public-spir- 
ited dealers in all college towns 
and the managers of the trade 
associations will take it upon them- 
selves to call on the professors and 
deans of the technical and law 
schools and explain the need of 
the automotive industry. 

It is quite conceivable that if 
the professor of such a class 
should bring up this point of 
over-sunply in the normal chan- 
nels of the students’ classes—and 
explain that the automotive in- 
dustry with its high rate of pay 
for ambitious and productive 
men, is in dire need of recruits— 
thousands of these boys might, of 
their own volition, extend their 
studies to take in as much auto- 
motive as they could between now 
and graduation. 

It could be possible that many of 
the smaller colleges and technical 
schools, with the aid of AVA and 
the AMA joint committee, see the 
advisability of adding some basic 

(See COLLEGE, Page 52, Col, 5) 






ness now, they admit, must be en- 
couraged. 

Although some reports showed 
business down as much as 40 to 
60 percent locally, other reports 
showed dealers satisfied with the 
volume, pointing out that it has 
been as good as could be expected 
for the winter period. 

Only a few dealers found it neces- 
sary to lay off mechanics and other 
employes. Instead, dealers reported 
installation of followup and cus- 

(Continued on Page 52, Col, 1) 
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SERVICE SECTION 





DENVER.—Luby Chevrolet Co. 
here recently increased service de- 
partment business by a novel adver- 
tising campaign in local news- 
papers. These advertisements were 
entitled, “One-Stop Service,” featur- 
ing one department of the service 
work at Luby’s. 

Line drawings of the service de- 
partment heads and the men who 
do the work in servicing cars of 
Luby customers were also featured. 
For example, there was an ad, one 
column wide by eight inches deep 
with a line drawing of Dave Shrum, 
passenger car service manager. The 
message read: 

“Luby’s One-Stop Service! As 
simple as a super market and even 
more complete, Everything you 
need on your car or truck, in it, or 
in relation to it. Everything to pro- 
tect it, and to keep it rolling 
smoothly and safely. See Dave 
Shrum, passenger car service man- 
ager. He knows all of the answers 
to your car troubles. Just ask 
Dave.” 

Most of the advertisements 
used in the campaign were one 
column wide and were similar in 
arrangement, making them stand 
out as Luby ads. 

Boiled down, the Luby campaign 





Plans Announced 
For $1,000 Car 


In Australia 


SIDNEY, Australia. (UTPS)—L. 
J. Hartnett has announced details 
of his plans for the manufacture of 
a new Australian car which it is ex- 
pected will sell at $1,000, plus sales 
tax, and will be capable of doing 60 
miles to the gallon of gas. Power 
will be 8% horsepower and the total 
weight of the auto will be 980 
pounds, it is said here. 

Extensive use is to be made of 
aluminum in the construction of the 
vehicle which is designed by J. A. 
Gregoire, French designer. Hart- 
nett advised that the company be- 
ing formed to make it will have a 
capital of $3,250,000. 

Production is aimed at 5,000 for 
the first year and 10,000 in succes- 
sive years. Site of the factory will 
be New South Wales or Victoria 
and would employ 1,250 the first 
year. Many of these would be Brit- 
ish immigrants. Most of the plant 
required had been secured in Brit- 
ain for prompt delivery. 

There would be no overseas group 
in the company, whose capital 
would be subscribed in Australia. 
Hartnett is said to have conferred 
with the prime minister and asked 
that materials for building houses 
for employes being brought from 
overseas be admitted duty free. 

He also stated that the car had 
been tested over 350.000 miles in 
France, India, Morocco, America 
and England. It has front-whee' 
drive and four-wheel independent 
suspension, it is said. 


Chek-Chart Guide Set 


For March Release 


CHICAGO.—Containing 112 pages, 
nine inches wide by 12 inches deep, 
the 1949 Chek-Chart lubrication 
guide will be off the press in 
March, the publishers announced 
last week. The guide will contain 
79 automobile charts covering 20 
makes and 142 models of passenger 
cars, An added feature will be 23 
charts covering six makes and 151 
models of 1940 to 1949 light trucks. 

Individual diagram lubrication 
charts will be supplemented by five 
pages of general instruction on lu- 
brication service, a body lubrication 
chart, and a composite automotive 
chassis chart. Spiral bound at the 
top, the guide will be provided also 
with a patented hook so that it 
can be hung on the car while lubri- 
cation work is being done. 


Skelton Names Son 


R. O. Skelton has been appointed 
assistant manager of Skelton Mo- 
tors, Chehalis, Wash. He is the son 
of owner W. E. Skelton, and has 
been employed for the past three 
years as a counselor with the Vet- 
erans Administration. 


Dollars Wisely Spent 


Denver Dealer Cites Advertising Rules 
That Make Investment Pay Off 
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brings out the following pointers in 
arranging and carrying out success- 


ful, business-getting service depart- 
ment business: 


1. Make your copy cheerful, 


bright, newsy. 


2. It is a good plan to use about 


the same space each time, in the 
same position in the paper if pos- 
sible. 

3. Be brief, deal in facts. 

4. Stick to your style. Adopt one 
that stands out. 

5. Don’t overstate values. 

Splashes now and then, accord- 
ing to the firm, avail the automo- 
bile dealer little. They are soon 
forgotten and their expense isn’t 
warranted. The tendency to burst 
out now and then with a few big 
shots is one of the most costly 
form of advertising indulged in 
by dealers, the firm stated. 

The Luby company ran its ads 
regularly during the campaign. 


Here’s the second of a 
series of advertisements 
telling car and truck owners 
why 100% pure Pennsylvania 


motor oil is their best buy. 


This year 90,000,000 of these advertisements 


og 
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Guaranteed , 


100% PURE 





PROVIDES PARKING FOR CUSTOMERS—Freeman Pontiac Co., Chattanooga, Tenn., has 


completed this new buildin 


which has 26,880 square feet of floor space. An adjacent paved 


lot of 11,850 square feet will be used for used-car display and customer parking. 


Oil Men Schedule 
*49 Chicago Parley 


SAN FRANCISCO.—The 29th an- 
nual meeting of the American Pe- 
troleum Institute will be held Nov. 
7-10 this year in Chicago, its board 
of directors announced following a 
meeting here last week. The board 
selected Los Angeles for a 1950 
meeting. 

Chicago has been the site of API 
annual meetings since 1942, with 


the exception of 1944 when no par- 
ley was held due to wartime trans- 
portation difficulties, More than 
5,200 persons attended last year’s 
meeting in Chicago. 


Richardson Named 


Rollie Richardson has been ap- 
pointed general manager of the 
new truck and used-car trading 
center of Harold Prehn, Inc. 
(Dodge), Springfield, Ill., according 
to Harold Prehn, president of the 
company. 
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Undercoat 
Ad Stimulates Sales 


For Rochester Firm 


ROCHESTER, N. Y.— Koerner 
Motors (Lincoln-Mercury), 20 N. 
Fitzhugh St., stimulated service 
business in winter undercoating 
with i impelling newspaper ad, 
headed by the warning: 

“Remember how you kicked about 
the corrosive salt that was used on 
city streets last year?” 

Copy continued: “Sure it will cor- 
rode your car... but here’s how 
we can protect your car against 
that corrosion. We'll apply a good 
heavy coat of rubberized 3-M under- 
coating. 

“It’s an investment that pays for 
itself many times over. A tough, 
rubberized coating sprayed on the 
entire under-surface of your car 
seals up vital under-body parts, 
holds back harmful corrosion, rust 
and road wear. 

“Tt insulates against summer heat 
and winter cold. One application 
will give you new comfort, new 
safety, new all-weather protection 
for the lifetime of your car.” 


To feel the pulse of the auto industry, 
consistent reading of AUTOMOTIVE NEWS 
is necessary, 
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from 100% Pure Pennsylvania 
Grade Crude which meet our rigid 


quality requirements are entitled to 
carry this emblem, the registered 


badge of source, quality and 
membership in our Association. 


PENNSYLVANIA GRADE CRUDE 


HOLIDAY 


COUNTRY GENTLEMAN 
PROGRESSIVE FARMER 


Display, Tell and Sell your customers the advantage of always 
using 100% Pure Pennsylvania Motor Oil 


OIL ASSOCIATION 


Oil City, Pennsylvania 






By F. H. Fullerton 
Staff Correspondent 


VANCOUVER, B. C.—Cleanliness 
is the outstanding requirement in 
building service volume, according 
to L. D. Dueck, owner of Dueck 
Chevrolet-Oldsmobile, Ltd. 

Dueck makes a practice of 
what he preaches, for his own 
plant is spotless and every car 
which leaves his service depart- 
ment is equally clean. The firm 
makes it a routine operation to 
steam-clean the engine of any car 
in for major repair work. 

Dueck got a chance to test his 
theories regarding service opera- 
tions during the war years. The 
company had always paid attention 
to its service department but, dur- 
ing wartime, it was decided to make 
a concerted drive for service busi- 
ness. The results were so success- 
ful, Dueck says, the operations were 
steadily expanded all through that 
period of lean car sales. 

Next to cleanliness, Dueck places 
the greatest emphasis on quality of 






















“Bear” 


Model of Real Service 


Emphasis on Cleanliness and Quality Results 
In Big Volume for Vancouver’s Dueck 


Be a Safety Leader 
in Your Community! IT PAYS! 


provides you with all Advertising and 
Educational Materials to CASH-IN on the SPRING 
STEERING CHECK-UP Campaign as Advertised in 
the POST! Watch for the first Public Showing of 
the new Double-Duty Cab- 
inet in the April 2 issue of 
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service rendered. He points out that 
first impressions are important and 
that a clean garage and a clean- 
looking car after repair work im- 
press a customer. But at the same 
time, he is fully aware that if the 
impression is to continue, the repair 


|shop must be up to the highest 


standard possible. 

Dueck’s opinions “automotive- 
wise” are listened to with respect 
in this city for his organization 
covers a city block, does a $4,000,- 
000 turnover, and employs 180 
people. 

He started in the automobile busi- 
ness in Vancouver in 1927 with a 
small gas station and parking lot. 
His original location at Broadway 
and Burrard Sts. is now occupied 
by a section of his ultra-modern 
facilities. 

Some years ago Dueck read a 
quotation from the late Calvin Cool- 
idge which he felt very effectively 
put in words a creed in which he 
had personally always believed. This 
creed has been the dominant theme 



















of Dueck’s business career and out- | 
standing success. 

The Coolidge quotation: “Noth- 
ing in the world can take the 
place of persistence. Talent will 
not; nothing is more common | 
than uns men with tal- 
ent, Genius will not; unrewarded 
genius is almost a proverb. Edu- 
cation will not; the world is full 


of educated derelicts. Persistence | 


and determination alone are om- 
nipotent. The slogan ‘Press On‘ 
has solved and always will solve 
the problems of the human race.” 

Through the years, Dueck has 
carefully guarded this clipping. By 
this time 1,000 copies of it have | 
been made and handed out to his 
friends and employes. | 

From the original firm, known 
as the Champion Garage, Dueck 
Nicoll Motors developed. In 1937 
Nicoll interests were purchased by 
Dueck, and more recently Dueck 
Chevrolet-Oldsmobile, Ltd., was or- 
ganized, with Dueck as president, 
his brother Edward as vice-presi- 
dent and customer relations man- 
ager, and a young brother, B. V. 
Dueck, as used-car manager. 

The present group of buildings, 
comprising the Dueck organization, 
is the third to be erected since the 
original start of the company. 





The Dueck organization attracts 
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BIEMILLER MOTORS IN CATONSVILLE, MD.—This ty’ dealership placed stress on the 
service facilities in its new building, according to E. H. 


Biemiller, president. Equipment 


includes five Weaver twin-post lifts, one Weaver front-end machine, one Weaver electric 
wheel balancer, a Lincoln three-reel overhead lubritorium and a Sun motor tester. 


good mechanics. It pays more 
than the standard wage scale. 
Dueck does not believe in an 
hourly rate. Mechanics have a 
guaranteed wage scale, but all 
have flat-rate privileges so that 
efficient men can build up their 
own salary. 

When a mechanic has been a 
year with the Dueck organization, 
he receives a new car from the 
firm. This car is replaced annually 






MERCHANDISER 


NOW! 


increase your safety service 






profits TWO WAYS! 


MORE SALES...MORE PROFIT PER JOB! It’s yours 
the day you put this newest “Bear” achievement 
to work in your shop! Hailed at the Automotive 
Service Industries Show as the finest, the most 
beautiful and efficient Double-Duty Safety Service 


top provides a good 


easier, you save time 
to the job. 





or write “‘Bear’’ Mfg. Co., 


Your “‘Bear” Jobber has the details . . . 





BEA 


Merchandiser and Tool Cabinet ever devised. 


Just visualize in your station, this ultra- 
modern cabinet of gleaming baked white 
enamel and glistening chrome, with soft indi- 
rect illumination dramatizing the precision 
gauges and lighting the work bench! Think 
of how this impressive 6 x 10 foot cabinet 
will impress your customers, how it will sell 
them on the importance of alinement and 
the quality of your work! You'll be surprised 
how wonderfully this ‘“‘Bear’’ Double-Duty 
Merchandiser improves work efficiency! Its 
convenient cabinets provide quick access and 
storage space for tools and front-end replace- 
ment parts. It’s a work bench too! The heavy 


place to mount a vise, 


grinder or bushing hone which can be plugged 
into the built-in electric outlets in the Mer- 
chandiser. In addition to making your work 


by keeping work close 


see him TODAY 
Dept. A-°4 Rock Island, III. 


R 
Trade Mark @eg.U.S. Pat. Of. 
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with another new car. Dueck feels 
that automobile mechanics as a 
class are not paid for the knowl- 
edge they possess in proportion to 
other skilled workers. 


He believes that the policy of pre- 
senting a car to a mechanic with 
whose work the firm is completely 
satisfied helps to raise the man’s 
standard of living, develop a loyalty 
to the firm and shows an apprecia- 
tion of the man’s efforts. 

Every employe of the Dueck or- 
ganization, whether working in the 
plant or in the office, is given the 
use of a new car for the two weeks 
of his vacation every year. There 
are no strings to the usage of the 
car, and employes have made trans- 
continental journeys in these cars 
during some of their vacations. 

As a result of the consideration 
which is shown by the company 
to its employes, despite the acute 
shortage of mechanics which has 
prevailed in recent years in Van- 
couver, the company was always 
able to maintain a staff and offer 
a high standard of mechanical 
service. 

A customer in the Dueck plant 
receives a statement of policy and 
guarantee. In this document it is 
stated that the management and 
journeymen mechanics in the shop 
pledge that because of efficient 
plant layout, modern equipment and 
facilities they will guarantee labor 
charges to be among the lowest in 
the industry, that all repairs will be 
performed to the highest possible 
standard by first-class mechanics, 
that all parts and material will be 
charged at the minimum standard 
price, and that at no time will any 
work be suggested or performed 
that is not absolutely necessary for 
driving comfort and operating effi- 
ciency unless definite instructions 
to undertake such work are given 
by the customer. 

When a car is sold by the Dueck 
company, whether it is a low-price, 
used model or the most luxurious 
new car, delivery is made with all 
the formality of the turning over of 
a battleship to a government. 

The car purchaser is taken on a 
tour of the plant. He is person- 
ally introduced to the manager of 
each of the departments. In one 
case he is handed a statement of 
the policy of the company. 

In another department he may be 
presented with a key ring, complete 
with an attachment containing a 
few nickels for parking. In every 
department he is given something 
which serves as a justification for 
taking him around the building. 
This policy has been found success- 
ful in turning car buyers, in the 
overwhelming majority of cases, 
into regular patrons of the com- 
pany’s service departments, gas sta- 
tion, etc. 

Extensive advertising is carried 
out by the company. Its advertis- 
ing budget for the current year is 
$54,000. This budget is broken down 
and an allocation made to every de- 
partment in relation to its present 
business, and the potential volume 
which it is estimated can be devel- 
oped by that department during the 
year. 

The Dueck organization was 
one of the first in Vancouver to 

introduce the budget plan for the 
purchase of automobile acces- 
sories and automobile repairs. 

Today, there is a special budget 
department in the company that 
does nothing else but develop in- 
stallment payment work. Tires, ac- 
cessories, service jobs and new and 
used automobiles can all be bought 
on the budget plan. 

There is one important point that 
must be watched in the develop- 
ment of a budget business, Dueck 
points out, and that is to avoid 
over-selling a customer. He states 

(Continued on Page 62, Col. 1) 
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WASHINGTON.—Expansion of 
the certified testing program of the 
American Automobile Assn.’s con- 
test board to offer additional facili- 
ties to the automotive and allied 
industries, was announced here last 
week by Col. Arthur W. Herrington, 
board chairman. 

The program is under the direc- 
tion of a committee headed by 
Lee Oldfield of Laboratory Equip- 
ment Corp., Mooresville, Ind, 

“For over a quarter of a century,” 
Col, Herrington said, “the AAA has 
been rendering a testing service to 
the automotive industry. Laboratory 
and road tests conducted under its 
supervision have long been accepted 
as unbiased and authentic. This 
provides manufacturers a means of 
obtaining the stamp of verification 
on advertising and promotional 
claims. Engineers or management 
also may use the service for an in- 
dependent and impartial check of 
factory results.” 

The AAA contest board has con- 
ducted a wide variety of tests on 
automotive products. One of the 
most extensive was a 100,000-mile 
safety and dependability run of a 
Chevrolet truck. The run covered 
a two-year period; at its conclusion, 
the engine and other important 
units were taken apart and checked 
by contest board representatives, 
who certified that every vital part 
of the truck was still fit for service 
and that many of the parts showed 
virtually no wear. 


Since 1916, Hudson stock cars 
have been breaking and setting rec- 
ords under supervision of the con- 
test board in addition to tests of 
endurance, braking and economy, 


An unusual test held under con- 
test board sanction was the Allis- 
Chalmers program of speed runs 
for its rubber-tired tractors. With 
Barney Oldfield and Ab Jenkins 
at the wheel, tractor speeds were 
pushed up to just short of 68 
miles per hour. 

The result of the trials was to re- | 
move the rubber-tired tractor from 
the “freak” category in the minds 
of farmers and classify it as a sci- | 
entific advance in farm tractor de- 
sign, according to Allis-Chalmers 
officials. 

Another test was performed for 
Perfect Circle piston rings, accord- 
ing to a contest board brochure on 
testing procedures. A stock used 
Chevrolet sedan was equipped with 
Perfect Circle rings and started go- 
ing around and around the Indian- 
apolis Speedway. It was driven for 
over 7,000 miles without adding oil, 
at an average speed of a fraction 
over 51 miles per hour. Oil con- 
sumption at the end of the run was 
slightly less than one gallon and 
examination of the pistons and cyl- 
inders disclosed a negligible amount 
of wear. 

Another such test was conducted 





Smiling Mechanic 
Clever Ad Sells Service 


For Don Allen 


BUFFALO.—A new twist to serv- 
ice advertising has been created 
by Don Allen’s City Chevrolet, Inc., 
here. It features a smiling Don 
Allen mechanic speaking into a 
telephone, followed with this mes- 
sage: 

“Speaking of mechanics, we'd 
like to recommend this one. He’s 
competent, he’s careful, he’s de- 
pendable. His job is to fix your car 
quickly and accurately so it will 
transport you safely and speedily 
wherever you want to go. He’s one 
of hundreds of Don Allen men who 
help to give you good service day 
and night. He’s your automobile 
mechanic. He is as near as your 
phone. Use him whenever you 
wish.” 

The remainder of the copy is de- 
voted to Don Allen addresses in 
Buffalo. 


Sanford Purchases Two Lots 
In DeFuniak Springs, Fla. 


Purchase of two lots in DeFuniak 
Springs, Fla., has been announced 
by Fred L. Sanford, head of San- 
ford Motor Sales Co. (Reo). San- 
ford said he plans to erect a new| 
building on the property. J. B. 

er is manager of the company. 


AAA Testing Program 


Association to Expand Activities for Benefit 
Of Automotive and Allied Industries 
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for Nash. The tank of a stock se- 
dan was filled with gasoline and 
sealed; the car was driven over the 
speedway at an average speed of 36 
miles per hour until the tank ran 
dry. Total distance covered was 538 
miles, for an average of 26.32 miles 
per gallon. 

Copies of a booklet outlining AAA 
performance tests and their use in 
promotion and advertising cam- 
paigns may be secured from the 
AAA Contest Board, 17th and Penn- 
sylvania Ave., N.W., Washington 6. 

In addition to Oldfield, members 
of the contest board’s certified test- 
ing committee are: Donald Brooks, 
formerly of the U. S. Bureau of 
Standards and now with the Fed- 
eral Research and Development 
Board; L. Ray Buckendale, Timken- 
Detroit Axle Co.; Dean Fales, Mas- 
sachusetts Institute of Technology, 
and Ellis W. Templin, Los Angeles 
department of water and power. 


ton, S. 


hall 


IN THE PALMETTO STATE—New headquarters of Robeson Motors (Studebaker), Lumber- 
C., is this attractive new brick buildin 
A 108 by 108-foot used-car lot adjoins the building. Total floor area for sales and service 
facilities is 9,000 square feet. 


E 


For Indianapolis 


INDIANAPOLIS.—An automotive | 
equipment exposition will be held | 


here May 26-29 in the exhibition | 
of the Indiana state fair|ton, Tex., has been incorporated | 


grounds, it is announced by Don with authorized capital stock of | 
R. Money, exposition director. 
Money said the show was being|C. Wheeler, Lawrence F. Fuqua 
held May 26-29 to take advantage! and Dan R. Parker. 


ipment Show 





just two blocks from the center of the city. 


| of the great number of visitors to 
| this city for the 500-mile race which 
| will be run May 30. The exposition 
| headquarters is 430 W, 13th St. 





Diamond T Houston 
Diamond T Houston Co., Hous- 


$60,000. Incorporators are Wendell | 
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Antifreeze Firm 
Clearing Ground 
For Texas Plant 


HOUSTON, Tex.—Clearing of a 
28-acre tract here has started for 
the erection of an antifreeze manu- 
facturing plant for Floz-on Mfg. Co. 
of Pittsburgh. 

The plant is expected to cost 
about $1,500,000, and if construction 
can be started soon, to be ready 
in time for the 1949-50 market. 

Plans call for an annual produc- 
tion of 25,000,000 gallons of ethylene 
glycol. One phase of the operations 
will be the conversion of methane 
to methanol by catalytic reforming 
directly from natural gas. 

This will be done through a new 
process which reportedly has been 
proved in pilot plant operation. The 
gas to be used contains 98 percent 
methane, and purification will be 
by distillation. 


Tung-Sol Lamp Moves 
Tung-Sol Lamp Works, Chicago, 
has moved to new quarters at 351 
E. Grand Ave., Chicago 11. The 
firm’s former address was 111 N. 
Canal St., Chicago 6. 





The WEAVER Twin Post Lift 


has NO RAILS IN 





@ ACCESSIBILITY... 


With a Twin Post Lift mechanics can do more jobs with the car up 
in the air where they can get at them easily, efficiently. No rails or 


webbing in the way with Twin Posts. 


@ CONVENIENCE... 


Either post of a Twin Post Lift raises independently so that mechanic 
can obtain the best working angle. Twin Posts sink into floor when 


not in use and can be driven over from any angle. 


@ EFFICIENCY... 


& Twin Posts have proven 25% to 100% increased production over 
old methods. Mechanics work far faster and with less fatigue when 


they can get at their work so effortlessly. 


efficiency found in no other type of lift. 


Multiple installation of twin posts gives shop a 
clean, ultra modern appearance and up-to-date 


THE 





OPERATION: Remove 


OPERATION: Remove 


WAY 





Time Study Proof: 


and replace bevel gear 


pinion bearings on a ‘37 Buick 
PRODUCTION INCREASE 


33 1/3% 
and replace differential 


on a ‘46 Oldsmobile 


OPERATION: Remove 
and throw-out bear 


PRODUCTION INCREASE 


PRODUCTION INCREASE 


50% 

and replace clutch pilot 
ings on ‘41 Chrysler 
48% 


OPERATION: Adjusting handbrake on a 1938 


Plymouth 


OPERATION: 
Oldsmobile 
PRODUCTION INCREASE 


OPERATION: Replacin 


Replace 


PRODUCTION INCREASE 


PRODUCTION INCREASE 


100% 
brake shoes on a ‘46 
22% 


set of frozen handbrake 


cables on ‘41 Cadillac 


100% 
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HIGHWAY FLARE—Karflare, for use on the 
highway, has been announced by 
Co., Inc., Buffalo. Designed primarily for use 
by motorists at night as a warning to on- 
coming traffic in the event of motor failure 
or tire trouble, it also has many uses around 
the home or on hustling and fishing trips. 
Karflare is a non-explosive, solidified petro- 
leum product that will not deteriorate, the 
company states. Each flare is packed in a 


small metal container and is easily ignited | 


with a match or cigarette lighter. It burns 
for over an hour with an intense yellow light 
visible for one-fourth mile, the maker adds. 
Wind, rain or snow cannot extinguish Kar- 
flare. However, it can be quickly put out by 
merely replacing the cover, making it pos- 
sible to use over and over again, Holden 


further states. 
. * 





HAS SAFETY FACTOR — This combination 
accelerator pad and heel mat has a “'two- 
way stretch" feature that makes it usable on 
any auto. It can be installed in a jiffy, ac- 
cording to P. W. Brittain of Brittain Products 
Co., 380 E. Exchange St. Akron. The accel- 
erator pad is made of “live” and resilient 
rubber for semeey long wear. It 
stretches to fit snugly over accelerators of 
any width within reason, giving it universal 
use, Brittain states. The pad is ridged ver- 
tically and the mat horizontally. This is said 
to anchor the foot securely for sure and even 
pressure on the accelerator. High heels of 
women's shoes will usually fit between the 
horizontal ridges, providing be support 
and minimizing Yr ing and slidi the 
foot when women drivers press or release the 
accelerator. Short women, Brittain officials 
add, report considerable difficulty with the 
smooth surfaces of many accelerators. They 
have trouble attempt to slow 
down and speed o quickly in heavy traffic. 


and 


Holden 
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NEW PRODUCTS 


DYNA-LIFT—This air-operated model is de 
signed to speed radiator repair and immer- 
| sion work. Its features include a universal 
work table which turns 360 degrees on either 
axis, stands rigidly in any position with a 
| widening of working surface from 24 to 28 
inches with expansion arm, according to Hy- 
draulic Products Co., Providence. inimum 
maintenance is achieved through special con- 
struction that eliminates valve leakage and 
@ valve assembly that never needs greasing, 


the firm adds. 
* * 


cae 


BATTERY CHARGER—The Star model Charg- 
alyzer (fast Oattory charger and analyzer) 
produced by McColpin-Christie Corp. of Los 
Angeles, features two basically new inventions, 
the company says. First is the dynamic cell 
balance analyzer, which indicates in one single 
reading any unbalance existing in the three 
cells of a poner. Thus the cumbersome 
method of taking three readings and compar- 
ing the results is eliminated, the maker states. 
The second important innovation is the charg- 
ing time senser, which represents a new 
method of timing the fast charge. Automatic 
temperature compensation insures prapet 
charging at all temperatures, the manufac- 


turer adds. 
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BLACKHAWK BANTAM PORTO-POWER ASSORTMENTS—To help mechanics and bod 


shops capture a greater share of 


Mfg. Co., Milwaukee 1, has announced the addition of these models. 
new vehicle styles have created new body repair problems which has meant an even greater 
modern body rebuilding Bantam equipment. The additions consist of a low-cost, 
SA-I7, a new, practical Wall Case which keeps attachments on 
for instant use; the SA-19 assortment which is the SA-17 set but in the Wall 
the SA-I8 assortment, which is the SA-16 set but also in the Wall Case. The 
Wall Case Is @ complete new idea in equipment cases, the company says. It's designed 
id new portability to Bantam equipment. It can be 

floor to the job or positioned on 


demand for 
basic Bantam assortment, the 
file, read 
Case, a 


to save steps, speed work and ad 


on the wall above the work bench, placed on the next 
portable work bench with all ipment quickly accessible. it Is finished in white enamel 
‘ o quipment. Of i height, 24% inches; width, 13'4 


to match other modern shop equipment 
inchns, and depth, 4% Inches. 


the ever-increasing body sobesing, marvet. Reinet 
ackhawk states tha 


Blackhaw 





SHEPPARD OFFERS DIESEL ECONOMY IN SMALL TRACTORS—Sheppard Diesel Engines, 
Hanover, Pa., introduced a complete new line of Diesel-powered tarm tractors at the recent 
Pennsylvania Farm Show in Harrisburg. The line includes Model SD-1, a one-plow tractor; 
Model SD-2, a two 1|4inch plow tractor, and Model S$D-3, a three !4-inch plow tractor. 
While Sheppard has long been recognized as one of America's leading Diesel engine 
manufacturers, this is the first time the general public has been given the opportunity of 
inspecting the new agricultural machines. The firm has been developing the new line of 
Diesel farm tractors since 1939, however, the role played in the recent war by the organiza- 
tion prevented large-scale production of the new tractors walt this time. 

7 coe * 





PORTABLE AIR COMPRESSOR — Dapco 
mode! 1520 weighs only 15'/2 pounds without 
motor, 42 pounds with motor. Designed for 
all-around farm, shop and home workshop use, 
this compact unit easily produces 100 pounds 
air pressure, the maker states. No lubrication, 
no piston rings, no relief valve are required. 
Dapco models are available for operation by 
electric motor, gasoline engine, battery and 
tractor. 
waukee. 





NEW DRESS—Packaging of Loosen-All, pene- 
trating rust and corrosion solvent, in a new 
and exclusive squirt-gun can is announced b 
R. M. Hollingshead Corp., Camden, N. J. 
The squirt-gun feature makes hard-to-get-at 
places easy to reach. A squeeze of the can 
squirts the solvent several feet, thus enabling 
the mechanic to work much more efficiently 
and to save time and annoyance in freeing 
inaccessible nuts, bolts, screws, stuck engine 
heads, manifolds, mufflers, seized pipe joints, 
etc., the company adds. 

~ e * 





TORCHMASTER—It is a general utility, self- 
contained hand torch only 2!/4 inches by 13 
inches, burning liquid petroleum gas (butane, 
propane, etc). It holds enough fuel for an 
average day's burning. The torch will do light 
brazing, soldering and innumerable heating 
operations. It burns upside down or at any 
angle and has a filtered Wind-Pruf burner 
that will not clog or blow out, according to 
the maker, Industrial Engineered Products Co., 
7416 Melrose Ave., Los Angeles 46. 

a 





SHORTENS BRAKE CABLE— When emer- 
gency brakes do not hold properly the fault 
often lies in the fact that the cable has 
stretched. A unique cable take-up has been 
made available, which, according to its 
manufacturer, can be installed without dis- 
——— the cable at either end, and has 
a total adjustable take-up to two inches. The 
manufacturer is Reliance Battery Products | 
Co., Council Bluffs, la. | 


+ * * 











” 


KAR-VALET—This traveler's clothes rod re- 
quires no brackets, vacuym cups, telescopic 
rods or ope @ simple screw adjust- 
ment, usin eft-hand thread on one end, 
right-hand thread on the other. Can be in- 
stalled in five seconds without tools. Progres- 
sive Enterprises, 100i N. Vermont Ave., Los 
Angeles, is the manufacturer. 


or cei 








Made by Johnson Service Co., Mil- | 
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SERVICE LIGHT—The 5025, a new portable 
service light with a convenient outlet built 
into the molded bakelite handle, has been 
announced by McGill Mfg. Co., Inc., Val- 
paraiso, Ind. The outlet, which serves as a 
convenient plug for power tools, soldering 
irons, or additional lights, is built solidly into 
the handle. There are no loose parts to be- 
come loose or break out. According to the 
manufacturer, this is the only outlet equipped 
light on the market today with Underwriters’ 
Laboratories approval. The No. 5025 service 
light is equipped with 25 feet of vinyl thermo- 
plastic cord and plug which, in combination 
with the bakelite handle, provide a unit which 
is 100 percent oil, grease and moisture proof. 
The plastic cord will not become brittle with 
age like rubber, the firm adds. 

* * * 
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HOLDS TIGHT—Peck & Hale, Inc., Mac- 
Arthur airport, Sayville, L. |., N. Y., has de- 
veloped an adjustable cable for securing 
cargo on planes, ships and trucks. Origiony’ 
invented by Comdr. Kenneth L. Peck, USNR, 
during the late stages of the war for quickly 
and positively lashing planes to carrier decks, 
it incorporates strength, lightness, durability, 
epee and ease of operation, according to 
the company. Consisting of two sections of 
wire rope, one beaded like a necklace, and 
a toggle lock, the device instantly joins, ad- 
justs and locks positively, tensioning at the 
same time. Standard hooks or specially de- 
signed end fittings make it simple to attach, 
the maker adds. It operates much like a 
beaded key chain, except that the beads are 
movable along the wire rope core. 

~ 26 * 





OIL BAR COMBINED WITH ALEMITER—With high background and end cabinets, it is 
one of the popular combinations to be formed with the new Alemite Atomic Line lubrica- 
tion cavemen units. Chassis and gear lubricants are piped from the above unit to floor 

ling reels. Bulk oil is piped to oil bar from pumps in adjoining room or basement 
All pumping (oil, gear and chassis) is direct from original drums, 
(Continued on Page 47) 
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—|| Minnesota Mining Offers 


New Products 


(Continued from Page 46) 


Atolak Auto Polish Said 
To Be Easy to Apply 


Atolak, an automobile wax and 
cleaner, has been introduced by 
Atomix, Inc., Wilmington 99, Del. 
The company also produces Atolak 
car wash. 

Advantages claimed for the new 
wax and cleaner include ease of 
application, hard, lustrous finish, 
and a protective coating for the 
vehicle. 





NEW FROM PENN ne of 
Penn Drake petroleum and specialty products 
in a new e-gallon kerosene style can of 
steel construction has been announced by 
Pennsylvania Refining Co., Cleveland 4. The 
new can, a companion to the five-gallon pour | 
pail, serves as an all-purpose container and | 
is lithographed in the company's standard | 
colors of red, black and white. It is the latest | 
addition to the expanding line of attractive 
lithographed packages and may be used for 
any fluid Penn Drake product. Penn Drake 
trademark featuring the original Drake well | 
at Titusville, Pa., is prominent in the design. | 


* * * 
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WHEEL PULLER—A dual model designed | 
to do away with the old, messy floor method 
of handling, has been announced by imme! 
& Co., Streator, Ill. Consisting of a track 
and dolly, this puller saves time and back- 
breaking labor and is very easy to use, the 
company states. The truck is jacked up about 
four inches, the track is placed under the | 
wheels and the dolly is rolled under so that 
when the truck is let down part way the | 
wheels rest securely in the dolly frame. An 
easy pulling motion slides the wheels, carried 
on the dolly, out from under the truck in| 
perfect alignment. Constructed of steel an- | 

le, the puller is light and rtable (weighs 

5 pounds), but will handle all sizes of 
wheels. Can be used in the shop or outside, 


for it operates on any surface, Immel adds. 
* * * 








NEW FROM FEDERAL MOGUL — Matched 
sets of reconditioned connecting rods for Ford 
85 and 60-horsepower engines, conveniently 
pectoued, have been announced by B. J. Bar- 
ey, saies manager, Federal-Mogu! Service, 
Coldwater, Mich. Ali of the rods in one set 
conform to established specification standards 
as to dimensions quality and appearance, 
with a total of 23 rigid inspection checks in 
all important dimensions, the company states. | 
Federal-Mogul Service also reports that job- | 
bers are now distributing the new packaged 
sets for Ford 85-horsepower engines from 1932 
through 1948 and Mercury for 1939 through 
1948, as well as for the Ford 60-horsepower 
engines for 1937 through 1940. 


Lathe Parts Catalog 
More than 100 different attach- | 





ments and accessories for South 
Bend lathes and drill presses are 
illustrated and priced in a catalog 
offered by the South Bend Lathe 
Works, 137 E. Madison St., South 
Bend 22, 


Kelite Offers Formula 
For Residue Removal 


Kelite Products, Inc., has intro- 
duced a formula for removing 
paint, sludge and light carbon 
from automotive and aircraft en- 
gines and parts, and similar metal 
cleaning. 


A feature of its formula 504 is 
said to be that it is safe on all 
metals, including cadmium and 
zinc. 

Data and samples are available 
from Kelite Products, Inc., Box 
2917, Terminal Annex, Los An- 
geles 54. 












New-Type Masking Tape 


A new, all-weather masking tape 


is announced by Minnesota Mining | 
and Mfg. Co., 900 Fauquier S&t., | 


St. Paul 6. Called “Scotch” Wetor- 
dry masking tape No. 202, the new 
tape reportedly minimizes paint 
buildup along its edge, having a 
thickness reduced to approximate- 
ly .0075 inch. 


In addition, the company claims, 


the tape can be stretched to one- | 
sixth again its length, affording up | 


to 50 percent greater stretch and 
providing that much more con- 
formability to curved and irregular 
surfaces. Designed for all-weather 
use, the new tape “unrolls readily 
and adheres firmly at freezing tem- 
peratures as well as high tempera- 
tures up to 120 deg. F., yet re- 
moves from work cleanly,” accord- 
ing to the firm. 


* * * 


Castings Manual 


An 80-page reference manuel, en- 
titled “Permite Aluminum Alloy 
Castings— Their Production and 
Application,” has been published by 
Aluminum Industries, Inc., Cincin- 
nati 25. Management and engineer- 
ing personnel can obtain a copy 


|free by writing on company let- 


| terhead. 


* * * 


| 
| 
| 





| 


DEEP TONE MUFFLER—According to lab- 
oratory tests, a new y muffler is able to 
effect greater auto efficiency and increased 
gasoline economy by cutting back-pressure 
as much as 50 percent. Full power and great- 
er speed are additional benefits claimed by 
Advance Muffler Co S$. Vermont Ave., 
Los Angeles. Designed to expel exhaust gases 
“straight-thru,"’ it minimizes vapor condensa- 
tion and ot: A smooth-finish interior 
further reduces back-pressure and moisture 
condensation, preventing corrosion, giving 
| longer life, the maker adds. 

- * * 


|Heavy-Duty Can Cutter 
Is Offered by Dazey Corp. 

A heavy-duty Dazey can cutter 
and opener for the efficient and or- 
derly disposal of oil cans is being 
offered by Dazey Corp., Warne & 
Carter Ave., St. Louis 7, Mo. 

The unit is designed for use in 
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service stations, garages and lubri- 


|cation departments. 
* * s 





TOTE-EM TABLE—Being introduced by Al- 
hambra Products Co., Alhambra, Calif., it is 
a three-tiered moveable table made of 16 and 
18-gauge sheet steel. It is especially handy 
for moving tools, supplies, or for stockroom 
use. Shelves are 16 by 22 inches, and have a 
one-inch protective flange. There are 12!/, 
inches of space between each shelf, allowing 
plenty of room for stacking. Total height is 
33 inches. The ped shelf can be reversed to 
form a smooth table-top without the flange. 

(Continued on Page 48) 








REPAINTING PAYS 
BIG PROFITS 
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3 PAINT SHOP . SELL MORE CUSTOMERS—SERVE 
° PROFIT POINTERS = 
. ; THEM BETTER WITH A COMPLETE 
° You'll eliminate a lot ° 
° of unnecessary sanding ¢ 
; .ofsaaccesnrysnaioe 2 DEWILBISS PAINT SHOP 
° sure your spray gun isnot . ct “ : E ce 
° ‘starved” for air. Periodi- * Auto repainting is really big business! Dollar volume will 
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amount of excess pressure needed at * . P r 4 . 
» transformer to obtain desired pres- With a DeVilbiss paint shop in your garage you can handle 


® sure at the gun. Hose restrictions ¢« 
account for this differential, which ° 
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e Pressure at the transformer. 
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more of all types of paint jobs—from the smallest touch-up job 

to complete refinishing. You’ll be equipped to capitalize on the 
big underbody coating business. And you profit on every single 
painting operation because the shop includes equipment specific- 
ally designed for handling each job with greater ease, more speed, 
¢ higher quality and at lower cost. Get the complete and convincing 
profit story on this equipment from your DeVilbiss distributor. 


Toledo 1, Ohio 
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New Products 


(Continued from Page 47) 


Antiseptic Liquid Soap 


Introduced by Vestal 


An antiseptic liquid soap called 
Antiseptic Septisol, that contains 
hexachlorophene, commonly termed 
G-11 in recent medical literature, 
has been introduced by Vestal, Inc., 
4963 Manchester, St. Louis 10. 

The manufacturer claims that ex- 
tensive skin tests and prolonged 
usage have proven that daily wash- 
ing of the hands with Antiseptic 
Septisol is superior to lengthy hand 
washings with ordinary soap fol- 
lowed by germicidal rinses. 

* + * 


Transparent 
Window Displays Boost 


Sales 20-113 Pct. 


A survey entitled, “How Much 
Do Window Displays Increase 
Sales?” has been released by the 
Point-ef-Purchase Advertising In- 
stitute, 16 E. 48rd St.. New York 
City. The survey shows that win- 
_ dow displays produced immediate 





PERFECTION IS RECOGNIZED only after 
YEARS of PROVEN PERFORMANCE 


“7ée Lincoln Lubricant Pump 


is acknowledged to be years ahead 
of anything else in the field! 


The experience of thousands of satisfied users over a period 
ef many years substantiates Lincoln's claim to achievement 


sales gains of 20 percent to 113) 


percent during display period for 
all 
tested, it is claimed. 

The test was conducted with the 
cooperation of the display commit- 
tee of the Assn. of National Ad- 
vertisers. Field tests were conduct- 
ed by Fact Finders Associates, 
New York. 

Results are printed in a 40-page 
book in full colors, complete with 
graphs and charts. Copies can be | 
obtained from the ‘institute at $5 
each. 


Sound Deadening M aterials 


Listed in Witco Booklet 


A 40-page booklet, “Witcotes: 
Asphaltic Mastics,” has been is- 
sued by Witco Chemical Co., 75 
E. Wacker Drive, Lincoln Tower, 
Chicago 1. 

This publication lists the as- 
phaltic products made by the 
company and their properties and 
uses. The booklet is divided into 
sections covering automotive un- 


in the perfection of lubricant pump performance. 


In 1931, Lincoln introduced the original container pump, tak- 
ing lubricant direct from the container to eliminate the transfer 
of lubricants, and has pioneered the following record of 
accomplishments in perfecting: this pumping principle: 









































© In 1934, Lincoln changed from leather cups and 
V-packings to laminated synthetic oil-resisting pack- 
ings for gland seals. 


© In 1941, Lincoln designed its present pump 
to purposely avoid unnecessary recesses and 
cavities that would pocket air and interfere 

with pump performance. 


© In 1941, Lincoin insured the positive 
priming of heavier greases at colder 
temperatures with the introduction 
of its shovel type foot valve. 





of eight packaged products) 





| 
| 


@ In 1940, Lincoln introduced the D-Slide-Airmotor Valve, full 
floating, pre-lubricated, seated and sealed by line air-pressure. 


@ In 1940, Lincoln introduced its Pneumatic Air Valve 
_ principle to positively position the valve on its seat with line 
air pressure instead of spring balance. 


dercoatings, sand-filled and sand- 
less deadeners, flame-proof dead- 
eners, sealers, rust preventives, 
box coatings, = paints, 


and railway | masti es. 


~* 





en te SAFETY LIGHT—Dimensions of 
the metal box are II'4 inches long, 8!/, 
inches wide, and 2'/, inches high. The tool 
tray, on the top of the box after you open 
the cover, is I'/4, inches deep and will hold 
all the small tools such as pliers, hammer, 
wiping cloth, and also a pair of gloves, as 
well as smail spare lamp bulbs. The front 
end of the box has a No. 4030 Giaseal Gen- 
eral Electric bulb which is used as a flood- 
light to illuminate the entire side of the car 
or truck for making tire amg oy at night by 
placing the light a few feet the rear and 
to the side of the car or truck. This bulb is 
also a headlight replacement unit for a car, 
| states Braunson Mfg. 829 W. Michigan 
St, Milwaukee 3. 






line of pumps. 


seal against the cylinder 


age and daily oiling. 


steel and micro-lapped. 


@® in 1940, Lincoln was first to construct a pump outlet body 
with a heavy, dense grain, cold drawn cylinder to avoid porosity and 
withstand constant pulsation at extreme pressures. 


© In 1934, Lincoln abandoned 


adjustable type air-valve trip rods 
with the introduction of its present 


OQ in 1940, Lincoln developed and 
introduced the synthetic floating (Lin-Pak) 
disc-type airmotor piston that tightens the 


sure is increased, thereby avoiding friction, leak- 


© in 1940, Lincoln introduced a pump design in- 
corporating self-cleaning ball-check valves. 


O in 1940, Lincoln introduced a pump design, includ- 
ing the center flow piston and cylinder made of Nitralloy 
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DESIGNED FOR LIFETIME—An oil filter | 
with what is claimed to be permanent non- 
clogging element, Filterall is being distrib- 
uted by Filterall Filters Co., 440 Seaton St., 
Los Angeles 13. This filter is guaranteed not 
to wear out or to require replacement of 
any parts, the company states. When the 
Filterall element becomes dirty, it is only 
necessary to dip it in gasoline and replace 
it in the filter, a two or three-minute opera- 
tion, it adds. The filter is designed with an 


automatic by-pass spring which allows oil to 
pass between the top of the element and 
cover gasket should the element become 
loaded or overloaded with sludge because it 
— not been cleaned periodically, the maker 
states. 









SERVICE SECTION 





” ataeiher 


KAR-KART—Is designed for dealers, park- 

a garages, hangars, and for loading and 

joading auto freight cars. Body is made of 
light. weight aluminum and the casters have 
big 2'/2-inch wheels. To mount, cars may be 
driven or pushed on these dollies over the 
small oe provided, then the ramps are 
raised to form an effective block preventing 
the car from coming off until the ramps are 
lowered again. Cars may be driven off with- 


| out danger because the ramps prevent the 


wheels from kicking the dollies out forcibly, 
the company states. Special stacking feature 
permits the dollies to be stacked one on 
top of the other while not in use. Weight, 18 
pounds; length, 22!/2 inches, and width, 14'/, 
inches. Hulbert Mfg. Co., ‘Ashtabula, O., is 
the manufacturer. 





HOT VAPOR DEGREASER—The entirely new 
| Cub hot vapor degreaser, displayed at the 


| Automotive Service Industries Show in Chi- 


cago last December, is now being produced 
by Circo Products Co., Cleveland. All sur- 
faces of the Cub coming in contact with 
vapor are of stainless stee! construction, thus 





| 


















wall as the air pres- 




























Proven performance is the only positive guarantee of dependability, efficiency, 
and long trouble-free service. This famous pump is used in every Lincoln High 
Pressure Automotive Unit and is responsible for the enviable reputation of Lincoln 
Lubricating Equipment. For details consult your Lincoln Wheiesaler, or write us. 
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Leaders (a Luabr se ted oe) Pe co tate Sok a GuUArlEer 4 aA cenlarty 


LINCOLN ENGINEERING COMPANY ° 5709 NATURAL BRIDGE AVE., ST. LOUIS 20, MO. 





assuring maximum life, the company points 


| out. 


* * * 





TRANSPARENT SEAT COVER—Newark Auto 


Top and Body Co., 80 Central Ave., Newark 2, 
N. J., offers this plastic cover which reveals 
upholstery. Manufactured of heavy-gauge 
vinylite, they are waterproof, the company 
states. Available for all model cars, includ- 
ing convertibles. 


* * * 


Bingham-Herbrand Reveals 
Speedratchet Tool 


A new tool claimed to do many 
nut and screw turning jobs better 
and faster has been designed by 
Herbrand division, Bingham-Her- 
brand Corp., Fremont, O. 

Named the Speedratchet, it func- 
tions as a minimum clearance 
speeder, ratchet and _ extension, 
counterbalanced spinner, or as a 
combination ratchet T-handle with 
new palm grip. It has a standard 


| %-inch reversible drive and fea- 


tures fire-resistant plastic handles. 


* * cs 





IT'S FLEXIBLE—A new flexible-glass rear 
panel for convertibles that offers 500 percent 
greater vision has been introduced by Pat- 
terson Co. of Minneapolis. The Fold-a-View 


| panel folds down with the top even better 


than with the regular panel, the manufacturer 
claims. It is tough and resilient and is safer 


| in case of accidents since it will not splinter 


|}on impact. Thorough tests under all climatic 


| conditions have proved that these panels will 
| not crack or tear, will not support combus- 
tion and will remain flexible at below zero or 
| extremely high temperatures, the maker adds. 
(Continued on Page 49) 
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New Products 


(Continued from Page 48) 





Complete Misener Line 


Described in Catalog 


A complete line of Misener hole 
saws, replacement blades and parts 
is described in a new six-page cata- 
log-price list, including a new line 
of Speedex high-speed hole saws 
and replacement blades, has been 
issued by the Misener Mfg. Co., 
Syracuse 2, N. Y. 

The new catalog shows how own- 
ers of portable electric drills can 
increase the holecutting range of a 
%-inch drill to 2%-inch diameter, 
%-inch drill to 3%-inch, and a %- 
inch drill to 7-inch diameter. Lit- 


erature is available without charge. 
. o * 





ORDER PAD STAND LADDER—Ace utility 
desk, made by L. M. Kelly, 1407 Brighton 
Place, Pittsburgh, is an efficient, handy order 
pad stand and ladder designed to ease the 
preparation of monthly order pads and tak- 
ing inventory. It has a compartment for 
extra order pads, bin labels, inventory pads, 
packing slips, and also contains a sliding 
shelf for holding parts books, small parts, 


etc. (see arrow). Cuts order pad preparation | 


time in half. Top is slanting and removable 
so that it can be placed on the floor when 
checking low bin compartments; also to be 
placed on a desk to ease eye strain. 

* * 





AUTO-GO—An automatic starting switch for 
autos, which is gear-shift controlled, has been 
announced by Acme Sales Corp., Detroit. 
Auto-Go automatically starts the motor when 
the ignition is turned on, only if the gear- 
shift is in neutral position, the maker states. 
Positive assurance against accidents caused by 
starting the motor in gear, it eliminates the 
starter button and can be installed in the 
1949 models of most makes of cars and such 
older models as have solenoid-operated start- 
ers, it adds. When motor stalling occurs in 
traffic, moving the gearshift into neutral auto- 
matically starts the meter, # is claimed. 





AS SIMPLE AS THIS—A convenient new tool 
for anyone applying small nuts — a finger 
wrench—now makes a simple job of placing 
and tightening nuts in locations that cannot 
be easily reached by ordinary wrenches. The 
Touch 'N' Grip finger wrench is slipped over 
the end of the finger, a nut picked up in its 





hexagonal opening, and the nut and tool then | 


placed with fingertip control in any hard-to- 
reach spot. 
plicity of this new tool for holding a nut in 
an out-of-sight location, while the bolt of 
screw is being tightened. A series of these 
finger wrenches is now available, correspond 
ing to the four most widely used nut sizes—- 
Vg-inch, 5/ 16-inch, 11/32-inch and ¥%-inch across 
the flat. They are manufactured by F. E. Red 
field, 31 Colonial Parkway, Dumont, N. J. 
* * * 


Ford Replacement Springs 


Offered by Tuthill Co. 


Tuthill Spring Co., 760 W. Polk 
St., Chicago 17, announces the 
manufacture and distribution of 
new heavy-duty replacement 


The illustration shows the sim. | 
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new relay emergency valve. The| : 


film is available to any organization | 

interested in power braking on a 

free booking basis or for sale by 

contacting the factory at Elyria, O. | 
* 


* * 


springs for 1949 Ford coupes, se- 
dans and convertibles. 

These new Tuthill replacements 
are said to be heavier than the 
standard Ford No. 8A-5560-D and 
have an added capacity of ap- | 
proximately 15 percent. Tuthill 
also manufactures a full line of 
standard replacement springs for 
all Ford models, including three | 
types for the 1949 Ford (6-,7- and | 
9-leaf). For full information and 


prices write to sales department. | 
+ * * | 


Bendix Air Brake Film 
Available for Showing 


A new visual training 16-m.m. 
sound film entitled Air ee AUTO VISOR—Designed to completely elim- 
Operation and Maintenance— TAall~ | inate the auto visor problem of blocking 
ers, Part 2 has just been released | traffic signals, the Road Chief all-weather 
by Bendix-Westinghouse Automo- | visor incorporates a built-in "Traffic Lite-Site."’ 
tive Air Brake Co. | The visor, developed by Dieterich Products 

The new film, the third in a series | ne Park, o a satin a stain- 

B-W. provides complete trainin ess stee . its exclusive wind-slip con- 
4 Seti tai brake ‘avian and is : | struction is said to promote safety and add 
companion film to an earlier movie | driving comfort. Claiming a host of outstand- 


. | ing features, the Road Chief retails in the 
on trucks and buses. It includes de- low-price field for custom styled visors, the 





| 
| 
| 
| 
ls 


tailed explanation of the company’s | maker adds. 


















LION OIL COMPANY 


El Dorado, Arkansas 


Here’s an undercoating you 
with confidence because its 
material to finished product, under 
No. 2393774. i 
Nokorode’s controlled quality and uniformity as- 
sure ease of application and customer satisfaction. 
selling another undercoating, get 
into the real profit field with superior Lion No-ko- 
rode. And if you haven’t yet entered into this 
proven, profitable business, by all means call or 
write Lion Oil Company, El Dorado, Arkansas, 
for full particulars. 


If you’ve tried 





FOR FORDS—Fuel pump replacement called 


Air-Link, guaranteed trouble-free for 50,000 
miles, features the all-weather safety factor of 
steady windshield wiper speeds, the maker 
states. Specially made for Ford, Lincoln and 
Mercury lines—car, truck and bus—it is a 
product of the Blackstone Mfg. Co., Inc., 
Chicago. To prevent carburetor flooding, a 
by-pass valve limits fuel flow when pressure 
rises above 4'/, p.s.i. This device, similar in 
construction to a steam boiler's pop-off valve, 
is designed to insure accurate fuel-feed regu- 


lation and top operating efficiency. Vapor 
lock is reduced to a minimum, Blackstone 
adds. 


* a * 


Hoist Information 


David Round & Son, Cleveland, 
has made available a new leaflet 


ed 
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which contains complete engineer- 
ing specifications, product illustra- 
tions and prices on Superior Spur- 
Geared, Weston differential and Lit- 
tle Wizard hoists. Copies upon re- 
quest. 





PORTABLE ELECTRIC SANDER — The Cen- 


new lower-cost portable 
| electric sander weighing only 4%4 pounds and 
| featuring a non-stalling high-speed motor en- 
|cased in a streamlined die-cast aluminum 
alloy housing, has been introduced to the 
automotive trade by Sterling Tool Products 
Co., 1340 N. Milwaukee Ave., Chicago 22, 
it states. 
(Continued on Page 50) 


| tury, a completel 
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(Continued from Page 49) 





FOR BACKSEAT COMFORT — Direct-A-Flo 
Wind Guard is designed fo end the age-old 
complaint by backseat passengers of draft 
when the front windows are open, accordin 
to the manufacturer, Sinclair Products, 2679 E. 
Grand Bivd., Detroit. 


Sinclair reports that the 
guards, installed on the inside of the car 
either on the roof rail or center pillion, also 
control the air circulation in the car for all 
passengers, front or back, providing circula- 
tion without draft. 

+ * . 


Twitchell Co. Announces 
New Seat Cover Finish 
E. W. Twitchell, Inc., Philadel- 






phia, has perfected a new type 
finish for automobile seat cover 
material, the result of a different 
pre-treatment of the paper fabric 
before application of either vinyl 
plastic or lacquer. With introduc- 
tion of the new process, the 
Twitchell Co. has also started 
using what is described as a new 
and more stable type lacquer. 

The experiments were under 
direction of William 8S. Bradford, 
general manager of the Twitchell 
company. Stanley Huss, of the 
plastic research department, de- 
veloped the new lacquer. 

o > o 


Drop Forging Booklet 


The Drop Forging Assn., 605 
Hanna Bldg., Cleveland 15, has 
published a reference data booklet 
called “Metal Quality.” The book- 
let describes and illustrates the 
development of metal quality pro- 
gressively throughout hot working 
operations, from the blast furnace 
to the finished forging. 
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MicrROMoTOR 


1/10th Horsepower 


6 


RK 


EXPANDED FACILITIES + PROMPT DELIVERIES + SERVICE BEFORE AND BEYOND 





to 24 Volts D. C. 


Series or 
Shunt Wound 











TELLS COMPLETE STORY—A new catalog 


detailing the company's complete line of 
shock absorbers was introduced to the trade 
at the Automotive Electric Assn. conference 
2 Chicago last month by Houdaille-Hershey 

Orp., 
Comprising over pages in three colors, this 
new catalog is said by the company to be 
the most comprehensive and complete manual 
of its kind ever published for the after-market 
by a shock absorber manufacturer. It gives 
application and detailed specifications for 
each number in the full Houdaille line of 
rotary and direct-action units, conversion kits, 
links, bushings and other component rts. 
Another section lists cars alphabetically by 
year and model and lists and illustrates the 


oude Engineering division, Buffalo. | 
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VALVE SEAT GRINDER—A new Kwik-Way 
model has been announced by Cedar Rapids 
Engineering Co., designated the model NSG. 
It is designed especially for grinding valve 
seats in passenger car and light truck engines 
with the motor in the chassis. Because of its 
small size, NSG can conveniently be operated 
in close quarters, and handles cab-over-engine 
jobs easily, the company states. 

* * * 


Anti-Oil Drip Undercloth 


| Ready for Showroom Cars 


An undercar cover designed to 
prevent oil drip on showroom 
floors has just been introduced by 
the D & M Truck Top Co., 12186 
Petoskey, Detroit 4, Mich. 

Differing from the old type of 
“drip cloth” in that it covers the 





correct Houdaille shock absorber for each. 


FOR HEATERS, DEFROSTERS, WINDSHIELD WIPERS, 
TOP LIFTS, ANTENNA LIFTS, WINDOW OPERATORS 


Here’s good news for low voltage D.C. power users! 
It’s the new Redmond Type “J” Micromotor .. ; 
rated up to 1/10th horsepower, designed for opera- 
tion on 6 to 24 volts D.C., series or shunt wound... 
right in every respect for heavy duty automotive 


applications. 


Look at it! It’s easy on the eyes. . 


. sturdily built, 


finely finished to Redmond’s traditionally high 
standard of excellence. Smooth, quiet, dependable 
in operation, too. Designed to give you maximum 
service and top performance over its long and 
useful life. And it’s loaded from shell to shaft with 
“plus-value”’ features that come only through years 
of specialization. Your Redmond representative can 
give you complete information plus experienced 
application service. Get in touch with him today! 


OWOSSO, MICHIGAN, U.S.A. 


COMPANY, INC. 


Descriptive literature on the new 
Type ‘*J’’ Micromotor is available 
upon request. Write for it now! 








_____ SERVICE SECTION 


entire underside of the car in- 
stead of just a strip down the 
center of the chassis, the D & M 
cover is tailor made to fit each 
make and model of car. 
Completely invisible from the 
outside of the car, the cover is 
held in place with special spring- 
hooks which clip to any chassis 
crevice. According to the manu- 
facturer, the under-car cover is 
made from heavy canvas specially 
treated to resist gasoline, motor 
oil, water or grease. 
+ +. 





* 





STYLE ACCESSORY—Turbotube trim rings, 
@ product of Saxon Detroit, Grand 
River, Detroit 4, are installed by drilling 
holes in the front fender and attaching with 
a bolt and nut. Particularly designed for 
| 1949 models, the rings are constructed of 
na brass with a center of black 
enamel. 





QUICK CLEANER—Cleaning engine blocks, 
piston rods, shock absorbers and other me- 
chanical parts in 15 minutes is the record re- 
ported established by Turbo-Blast, developed 
and manufactured by Keliher Dallas. 
Grease encrusted parts are placed in the 
drum which contains a detergent heated to 
the proper temperature. motor is 
switched on and the impeller begins to turn 
at 1,300 RPM to 1750 RPM (depending on 
model size). A turbulence is created and the 
cleaning agent is forced into every crevice of 
the parts being cleaned, the company states. 

* = 





BACK-UP LAMP—Griffin Lamp Co., Hamil- 


| ton, O., has announced a new flush-mounting 


backup lamp assembly for passenger-car ap- 
plication. Up to the present time, the con- 
ventional backup lamp has been attached to 
the bumper-supporting arms with clamps, ex- 
posed wiring, etc. Now, with 1949 models, 
almost without exception, car factories are 
offering an accessory group which includes a 
oair of flush-mounted backup lamps. These 
are not standard equipment, but a good many 
cars in the higher-priced class are being 
equipped, causing car owners in the lower- 
price field to want this equipment, the com- 
pany states. 





GAZDA OCTANATOR—It is designed to 
automatically humidify the air for the engine, 
according to American Octanator Corp., 
Providence. Features claimed for it are: More 
horsepower, removes carbon, no more knock- 
ing, less gear shifting, better air cleaning, 
better carburetion, easy starting and no extra 
water tank. The manufacturer states that 
a motorist knows the better pickup and 
smoother running experienced in driving after 


| rain, in misty weather, or early in the morn- 


ing.” It's product is intended to furnish the 
same conditions. 
(Continued on Page 51, Col, 1) 
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SERVICE SECTION 


N. Y. School Class Starts Sept. 12... 


_AUTOMOTIVE NEWS, MARCH 14, 1949 





College to Offer Service Course 


BINGHAMTON, N. Y.—A _ two- 
year technical course in automotive 
mechanics, sales and distribution 
will be offered by the State Insti- 
tute of Applied Arts and Sciences 
in Binghamton starting next fall. 

It is reported that the course 
will be the first of its type in the 
nation, 

Board of trustees of the institute 
decided to adopt the course after 
the state department of education 
and institute officials conferred with 
representatives of automobile manu- 
facturers, fleet operators, car deal- 
ers and major garages. 

In announcing the course, C. C. 
Tyrrell, institute director, said the 
automobile is becoming “an increas- 
ingly complicated mechanism.” 

This factor, he said, has led 
manufacturers and automotive 
distributors to “realize the neces- 
sity of developing a program to 
train persons in the principles of 
automotive technology.” 

He explained that the course will 
not offer “the usual training for 
prospective automobile mechanics.” 

“It will be,” Tyrrell said, “a tech- 
nical course based on the funda- 


(Continued from Page 50) 








E-Z GREASER—K-P Mfg. Co., Minneapolis, 
has recently announced @ new one-man one- | 
hand operated lubricator. It is designed for | 
servicing automotive equipment, but may also 
be us on farm and industrial equipment. 
It is equipped with an open well to hold the 
grease gun when it is not in operation. This 
prevents the possibility of clogging the nozzle 
fitting. A special push-squeeze handle enables 
the operator to develop pressure up to 7,500 
pounds without air or electricity, according to 
the maker. The E-Z Greaser fits any standard 
25 to 40-pound original container and requires 


no tools in installation. 
* . * | 
| 





FOR CHEVROLET — Auburn Clutch Co., | 
division of Dana Corp., Auburn, Ind., has | 
announced the introduction of a new replace- | 
ment clutch for Chevrolet cars and light | 
trucks from 1938 through 1948. The new model 
is a three-lever, adjustable-type clutch con- 
structed on the same basic principles as used 
in all Army Jeep clutches. Soft pedal action | 
is attained through the use of three springs 
under each lever. Full torque capacity is pro- 
vided by the action of these springs through 
the lever ratio of the release levers. The 
pressure springs do not contact the pressure 
plate or “hot plate’ and therefore run cooler 
and retain their full functional life longer, 
the company states | 


Towmotor Film 
Cost-Reducing Methods 


Are Depicted 


CLEVELAND.— An _ industrial 
sound movie is now being released | 
for showing at groups and meet- 
ings by Towmotor Corp., Cleveland, | 
manufacturer of fork lift trucks | 
and tractors. 

With the title of “The One-Man 
Gang,” the 30-minute picture takes 
its audience into the plants of a 
number of leading manufacturers 
to show methods that are being 
employed to make reductions in 
the costs of materials handling. 





mentals of petroleum chemistry, 
lubrication, hydraulics, electricity 
and the internal combustion engine. 

“Students will be taught how to 
apply these fundamental sciences to 
the operation and maintenance of 
the modern automobile.” 

In addition to this training, he 
added, courses also will be offered 
in the field of auto sales and dis- 
tribution. 

“This program,” he said, “is the 
first of its kind and scope to be 
adopted in the country. An advisory 
committee (of automobile manufac- 
turers and automotive service 
equipment manufacturers) plans to 
make it the model program from 
which other courses may be devel- 
oped throughout the state and na- 
tion.” 

Tyrrell explained that graduates 
of the program will be provided 
training that “should lead to posi- 
tions as service supervisors and 
service managers for automobile 
dealers, garages for fleet operators, 
and service stations.” 

Other job opportunities will be 


——— Ant-Acid ? YES/ 
Detergent’? YES/ 
High Vi"? YESS 






ow—as always with Mobiloil— 
you can offer the last word in 
lubrication quality—the result of 
Socony-Vacuum’s 83 years of continu- 


ous oil progress. 


With Mobiloil you sell the kind of 
lubrication protection that builds con- 


TRIPLE-ACTION 


available for graduates of the 
course in tie service organiza- 
tions of automobile manufactur- 
ers and manufacturers of automo- 
tive equipment, he said. 

Students who take the course will 
be given actual training in area 
garages under the institute’s co- 
operative training program, in 
which industry takes part. 

Following the practice set up for 
the institute’s other major courses, 
students who are residents of New 
York will be charged no tuition. 
The courses will start Sept. 12 with 
classes of 35 students each to be 
organized. 

Tyrrell said the institute plans to 
purchase special equipment for 
diagnosing mechanical difficulties 
of automobiles and repairing cars. 


Williams Buick Buys 
Williams Buick Co., Magnolia, 
Ark., has leased a new brick build- 
ing at the corner of W. Main and 
Lelso Sts. Formal opening is sched- 
uled soon. 


NEW! 
UNSURPASSED 


fidence in your products and services 


—helps turn new car buyers into per- 
manent, satisfied customers. 


Sell New triple-action Mobiloil! 






% High Viscosity Index—the lubri- 
cation engineer's term for high 
resistance to change in body 
under extremes of heat and cold. 





VFW POPPY GIRL FOR 1949—Janis Paige, 
film star, born in Tacoma, Wash., in 1923, 
was the unanimous choice of the National 
Budd ae! committee to typify the average 
American girl—those thousands of volunteers 
who each year throughout the country are 
active workers in the annual Memorial Week 
poppy sale of the Veterans of Foreign Wars. 
She is the wife of a Navy airman, Frank L. 
Martinelli jr., who served in both the Euro- 
pean and Pacific theaters. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 


method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 


Now More than Ever—it Pays to 


Sell the World’s Bes 





not buildings. 


Not just One— 
> but All 3 Modern 
Oil Qualities! 


Flows Freely— 
Protects Fully— 
Saves Money! 
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Comforts Assured 


Snack Bar Makes Customers 


Wait Cheerfully 


PITTSBURGH.—A 12-place snack 
bar turns impatient customers into 
regular customers at Baum-Lib- 
erty Motors, Inc. (Studebaker), 
Pittsburgh. 

Doughnuts and coffee are served 
to customers gratis to encourage 
patience and goodwill, according to 
Clifford Lane, service manager. A 
catering service operates the bar 
from which employes and custom- 
ers can order inexpensive meals. 

The service is publicized as part 
of the firm’s monthly mailing cam- 
paign. 


Edison Plans to Sell 


Magneto Operation 

WEST ORANGE, N. J.—Benja- 
min F. Morris, vice-president of 
Thomas A. Edison, Inc., here and 
manager of the company’s Automo- 
tive division, has announced that 
Wico Electric Co. of West Spring- 
field, Mass., will purchase Edison’s 
magneto manufacturing operations. 

Morris said that the sale will in- 
clude inventories, parts, tools, but 


















t Seller 


SOCONY-VACUUM OIL co., 1NC., and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 
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Extra Efforts Paying Off... 
Dealers Push Service 


To Offset Drop 


(Continued from Page 42) 


tomer call systems and, in some | strength than had been expected. 


cases, increased advertising to fea- 
ture reduced prices and special 
service offers. 
o . > 
TMHE following is a city-by-city 
report of dealers’ service con- 
ditions over the past three months 
and the corrective measures adopt- 
ed to combat declining sales: 
Kansas 
'TP.OPEKA dealers in the aggregate 
report that service business has 
suffered its usual seasonal decline 
but that it does not exceed previous 
years by a very wide margin. On 
the whole, service has shown better 


Dealers believe this is due di- 
rectly to stronger, more complete 
advertising and followup pro- 
grams and by offering special 
price jobs, lubrication books and 
other features. 

Parts retail and wholesale is said 

to be even to slightly better than 





for the corresponding two months | 


last year, although a few dealers|the past three months, dealers re- 


report wholesale declines. 
Although service business declined 

during the past 30 days in Emporia, 

the averages for the past three 


months show marked increases over ume 
Re- 


the same period of last year. 
tail parts are off slightly but whole- 
sale is showing a 2 to 3 percent 
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Ask your RAMCO JOBBER 
SALESMAN to give you the 
facts about these exclu- 


Built to EXCEED the 10,000 MILE (ONE YEAR) GUARANTEE BY THOUSANDS OF MILES 


FOR RE-BORE OR  RE-RING AS- LAWIR wilt RAMCO 


RAMCO Piston Skirt Stabilizers + + 


GAPLESS SPIRO-SEAL! 


one reason why 
Ramco Jf 
Makes More Lasting Friends” 


' 

— 
sive ADVANTAGES... 1. SPIRO-SEAL 
contacts cylinder walls independently 
of the inner ring! 2. Alternates pres- 
sure in tapered cylinders— more 
pressure on downstroke when needed, 
less on upstroke for better wall lubri- 
cation. These and many other advan- 


tages make possible the RAMCO 
10,000 MILE WARRANTY PROGRAM. 


, é % 










y 











Other products of Ramsey Corporation, 3737 Forest Park Bivd., St. Louis 8, Missouri: 


Seal-Tite Piston Rings + « + Oil-Tyte Piston Rings « 
Famous RAMCOnizer Machine for reshaping collapsed piston skirts + + 
Factories: $t. Lovis ond Sullivan, Mo.; Fruitport, Mich.; Toronto 8, Ont., Conada. Copyright 1949 by Ramsey Corporation 
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BOOST SERVICE BUSINESS—Twelve hydraulic lifts feature the service unit of the new West 
Side Pontiac, Cleveland. 


| 
increase, dealers said, No mechan- | 


off, it was added. 
Advertising has increased during | 


ported. Special service offers, tele- | 


improvement, Hays (Kans.) dealers 


'ies or servicemen have been laid agreed. Parts sales, especially, have 


shown improvements. Advertising 
has about doubled in the past 60 
| days. 


Dealers believe that service vol- 


road conditions and unfavorable 
weather. Icy roads have increased 
the volume of body repair work, 
one dealer declared. 

“Service business in Colby, Kans 
has started to pick up very fast 
over the past two weeks,” on 
dealer reported. Parts sales, he said 
are picking up in spite of unusually 
cold weather and poor road condi- 
tions. No mechanics have been 
discharged because of lack of work 
and dealers are expecting a strong 
increase in service volume during 
the next 30 to 60 days, it was re 
| ported. 

Advertising space and followup 
systems have been increased lately 
it was added. 

e 





ANUARY service sales proved 
better than for the corresponding 
|month of 1948. Parts sales _re- 
|mained level during the past 60 


| phone solicitation by service depart-| ume would have been much higher | days, Wichita dealers reported. Ad- 


|ment employes and other methods/ during the past two months 
lare employed to keep service vol-| weather conditions had not been so| departments resulted in favorable 


high, it was added. 

+ + * 
ANUARY service sales declined 
but February showed a marked 


eae 


ig 


2 years from now! 


April 30. 


+ « Spirolox Retaining Rings, Spiro-Seal Grease Seals & Dust Seals - 
+ Ramco.3-Up Parts Cleaner. 


R-3149 4N 
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RAMCO 10-Up is THE ONE RING that really LooKs 
DIFFERENT! And that difference means LONGER LASTING 
RING JOBS... jobs that your customers will BRAG ABOUT 


if 


severe. 

Advertising, it was said, has 
proved effective in maintaining a 
fair volume in spite of poor 
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Do as tens of thousands of engine repairmen are doing 
»+. put up the RAMCO Re-Powering Signs and Posters. 
Cash-in on RAMCO’S national advertising of YOUR RE-POW- 


ERING SERVICE. Next ads appear in March 26 


0 PISTON RINGS 


'vertising specials for all service 


continuation of 
| dealers said. 


However, constant followup and 

mailing pieces are necessary to 
keep the customers coming in, 
| dealers added. 


Atchison (Kans.) dealers reported 
| service volume down in December 
but improved in January. February 
was only fair, it was added. Parts 
sales, wholesale and retail, fell 
down during the December-Febru- 
ary period but no mechanics were 
laid off due to low service volume. 
Followup systems have been em- 
| ployed regularly to promote trade 
| with fair results, it was added. 

Manhattan and Pittsburgh 

(Kans.) dealers report a 15 to 20 

percent decline in service volume 

during the past three months but 
they blame the weather rather 
| than owners’ apathy, Advertising 
| has been increased generally and 
followup systems have been get- 
| ting heavy play of late, dealers 
said. 

Salina dealers report business has 
| been fair and beginning to pick up. 
Parts sales have remained firm, 
both in retail and wholesale. At 
| present, dealers are not working 
|their followup plans regularly but 
jadmit giving some attention to 
direct-mail pieces, it was reported. 
* > o 
[ AWRENCE (KANS.) dealers re- 
| 44 port service off 40 percent, in 
|some cases, over the past three 
months. However, a fast pickup is 
(Continued on Page 55, Col. 1) 


Service volume, 
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College 
(Continued from Page 42) 

|automotive subjects to the courses 
|that many of these young men are 
|/now taking. 
Engineers could be made into 
|good analysts, service salesmen, 
| tuneup men and many other classi- 
fications that would pay the young 
fellow much more than he could 
|possibly earn as a cub engineer 
|for the next 10 years. 
+ * s 


| 
| LAW students with the right apti- 
tude should make good sales- 
|men for both service and vehicles; 
they could develop into capable 
managers of the business after a 
tour as assistant to the various 
department managers and the boss 
himself. 

There may be a surplus of these 
young graduates this year in some 
areas—that is, more students 
graduating than the surrounding 
territory can readily absorb—and 
these may be available to dealers 
in that area, 

By 1950 and for the years follow- 
ing, it is considered that there will 
be a continuing supply of graduates 
in excess of placement, unless other 
avenues that are as short of re- 
placement manpower as the retail 
automotive dealers are, don’t wake 
up to what is happening in our 
colleges and technical schools. 


Johnson Gets Chrysler Deal 


At Stafford, Kans. 


E & E Motor Co. (Chrysler), 
Stafford, Kans., has been purchased 
by L. E. Johnson of El Dorado, 
Kans, The company was owned by 
Charles Edsall and his sons, Ed- 
ward and Jehn. 


Johnson acquired in the deal the 
Chrysler-Plymouth franchise for 
Stafford, and the firm’s stock. Ed- 
sall held ownership of the building 
and is leasing it to Johnson. 
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SERVICE SECTION 





But Major Repairs Decline . . . 





Dealer Lube Volume Near Prewar 


(Continued from Page 42) 


lowing the wartime experience, or 
it may indicate that today’s elec- 
trical systems actually need more 
attention than those of prewar. 


Minor motor repairs appear on 
approximately one-half of all 
dealer service tickets in the first 
and last quarters, and drop to 45 
percent -during the second and 
third quarters. 

Major motor repairs, too, while 
not up to the wartime peak by 
from 3 to 5 percent, are consistent- 
ly well ahead of prewar. In fact 
major motor repairs appear on 
three times the percentage of re- 
pair tickets during the second and 
third period of 1948, as against the 
prewar level, and but only 1 per- 
cent under the wartime peak. Pre- 
war the percentages, for the four 
quarters ran 6, 5, 5 and 6. Now 
they run 14, 15, 15 and 12 percent 
of all orders. Wartime peak the 
percentages ran 18, 17, 16 and 17. 


Brake work is running ahead of 
prewar levels each quarter and up 
to the wartime peak in the last 
two quarters. Brake work ap- 
peared on 11 percent of all tickets 
the first quarter of 1948 and on 10 
percent of the same period, pre- 
war. Second-quarter comparisons 
were 15 percent to 13 percent. 
Third quarter was the same, while 





the fourth quarter of 1948 shows 
brake work up with the wartime | 
peak of 13 percent of all tickets 
and ahead of the 11 percent prewar | 
for this quarter. 

* * * 


HASSIS and front-end work is| 
4 another department of the deal- 
er service business that is assum- 


Arkansas Voters 
OK $28 Million 
Road Bond Issue 


LITTLE ROCK, Ark.—Arkansas 
voters have approved a proposal for 
a $28,000,000 highway bond issue. 
voting nearly four to one in a spe- 
cial election for the measure. 


Advanced by Gov. Sidney S. Mc- 
Math in his campaign, the proposal 
was put on the ballot by the legis- 
lature with only scattered opposi- 
tion. 


A friendly test suit will be filed in 
court to test validity of the pro- 
posal, and bids for sale of bonds 
will be taken in about 90 days. 


The highway commission will in- 
clude in its two-year budget for the 
period beginning next July 1 the 
first $7,000,000 to be raised by sale 
of the bonds. Other funds on hand | 
at that time will be $12,000,000 in 
state funds for highway construc- 
tion, $12,500,000 in matching federal 
funds, and $8,000,000 in state funds 
for maintenance. 


Remaining bonds of the $28,000,- 
000 issue will be sold over a four- 
year period and applied on the con- 
struction program. 


An estimated $3,000,000 in addi- 
tional funds to be raised for high- 
way maintenance will be raised if 
an administration proposal for up- 
ward revision of heavy truck fees | 
and common carriers’ fees on high- | 
ways is passed by the legislature. | 

| 


Taylor and Ellette Promoted 
At Roy Hill Chevrolet 


Two changes have been made in| 
the executive staff at Roy Hill| 
Chevrolet Co., Dallas, as a result | 
of the recent death of R. D. Ma-| 
honey, truck manager, according 
to Earl F. Hayes, vice-president of 
the dealership. 


Lester O. Taylor, used-car man-| 
ager, has been appointed truck 
manager and Wayne Ellette has 
succeeded Taylor as used-car man- | 
ager. Taylor has been used-car 
manager for Hill Chevrolet for the 
past three years. Ellette joined Hill 
Chevrolet in February, 1946, as a 
dispatcher. 


‘‘We were very gratified by the result» 
achieved through the insertion of our smal: 
ud in your newspaper. The parts we haa 
for sale were quickly disposed of, to a 
;urchaser we would not have reached 
«therwise. You may rest assured that we 
will avail ourselves of your Want Ad ser. | 
vices as future requirements necessitate.’’ | 
~-Meyer Motor Sales Corp., Richmond, Va. 





ing major proportions—and which 
is consistently running well ahead 


of prewar and practically even! 


with the wartime peak in the per- 
centage of times this work ap- 
pears on all service tickets. 

For the first quarter of 1948, 
front-end work appeared on 16 per- 
cent of all tickets as against 14 
percent prewar for the same pe- 
riod and 18 percent at the wartime 
peak. Second-quarter comparisons 
ran 19 percent for 1948, 18 percent 


for prewar and 21 percent for war- | 


time peak. Third quarter ran 20 


percent for 1948, 17 percent for pre- | 


war and 21 percent for wartime 


peak. The last quarter ran 18 per- | 
cent for 1948, 16 percent for pre-| 


war and 19 percent during the war- 
time peak. 

This again may indicate that 
wartime tire-wear fear has either 
followed through into peacetime, 
a strong habit has been formed, 
or the advent of the low pressure 
tires has increased the need for 


front-end and _ wheel-balancing 


work, 


|ments to insist on selling a com- 
| plete wheel-balancing 


low pressure tires should be 
switched every 3,500 to 5,000 miles, 
| it will be a very expensive service 
|to the average motorist to have to 
linvest another $2.50 to $3 per 
|wheel in wheel balancing with 
every tire switch and could work 
to the detriment of the customer’s 
tire wear—as well as become a 
boomerang on the tire companies 
if it becomes standard practice. 
* - * 

| "HE LOGICAL answer seems to 
| “ be for the dealer—if he doesn’t 
| have the type of balancing equip- 
|; ment that allows for a quick check 
| without changing the weights al- 
| ready on the wheels—to develop a 
|low-cost “package” switch and 


balance deal that will take this | 


There is a distinct threat in this | 
| latter inclination of service depart- | 


job with) 
| every wheel switch. Since the new | 
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HIGHWAY TRAVELERS SEE IT—On U.S. highway 67, between Little Rock and Texarkana, 
at Prescott, Ark., is this out-of-the-ordinary used-car operation of Prescott Motor Co. (Ford). 
The facilities, under the direction of Robert Yarbrough, are attracting motorists as they pass. 








operation out of the “gouge” classi- | 
fication. 

The survey also shows that, de- 
spite the exceptionally high prices 
charged today for this work, body 
work is about holding its own at) 
the prewar level and well above 
the wartime peak. In fact, one 
month of 1948 showed more body 
work repairs appearing on service 
orders than during a comparative 
month prewar. 

As wreck work is not separated 
from customer body repair in 
this check, it is hard to estimate 
if wreck work is holding up or 
if the large amount of body work 





may be influenced by the amount | 














Here’s why Purolator 
engines than 


of customer body repair that has 
been engendered by the body de- 
sign and production of so many 
of the new models. 

Endeavoring to stop leaks, refit 
doors, replace fittings and hard- 
ware and other straight repair of 
new model bodies has become not 
only one of the headaches of the 
average dealer but, in many in- 
stances, a fairly steady and size- 
able revenue for the service de- 
partment. A further study of this 
body work should be undertaken 
to determine just what is the type 
of work that is holding this vol- 
ume up. 

—Jack WEED 


ig standard on more. 
all other oil filters combined ! 


PERCENTAGES BY WHICH PUROLATOR 
MICRONIC ELEMENT EXCELLED 
COMPETITIVE TYPES 


IN AVERAGE 
COMPETITOR | PUROLATOR LED BY: 


79 


OY 


Filters Micronic Particles! In tests 
made by the Government on oil filters, 
with approved Test Dust containing 
graded dust ranging from one micron on 
up, Purolator filtered 97.8% on the very 
first pass-through. 





revolutionary accordion-pleated design 
of the Purolator Micronic Filter pro- 
vides an area 5 times that of old-style 
filters. More than 10 feet of filtering 
surface in a 3% inch diameter element! 


237% 





e Purolator not only protects engines 
by removing from the oil all the sludge 
and abrasives. . . it also Jeaves in the 
oil any additives placed there for 
greater lubrication efficiency. Other 
types of filters often remove these 


important additives, 


PUROLATOR PRODUCTS INC. 
Newark 2, New Jersey 
and Windsor, Ontario, Canada 


Resists Crankecase Acids! Purolator’s 
micronic element is made of cellulose 
specially impregnated with plastic. Its 
resistance to heat, warping, and destruc- 
tive crankcase acids has been conclusively 
proved both in immersion tests (above) 
and in actual use. 


and the trade! 










To create additional acceptance 
for engines and vehicles equipped 
with “the most efficient oil filter’ 
. .. Purolator has launched a huge 
new nationwide advertising and pro- 
motion campaign to both the public 


AVERAGE 
PUROLATOR 


290% 


Removes 200% More Abrasives! In 
competitive tests against comparable 
filters . . . Purolator led in average dirt 
retention by 290% (as shown above) 
because Purolator filters particles as 
minute as .000039 of an inch, and has 
greater filtering area. 





and thats not all 


Purolator invites you to consult 
their heavily experienced engineering 
staff about your specific filtering prob- 
lem. And we will also give prompt at- 
tention to your requests for additional 
data and technical information on 
the Purolator Micronic Filter. 


N 
PUROLATOR 


MICRONIC OIL FILTER 
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Backshop . 










By 
Jack Weed 


(Continued from Page 42) 


vehicle has a filter that will take 
out the carbon and other rough 
dirt that gets into oil through nor- 
mal use, 


If the car is driven by some per- 
son who thinks he is babying it— 
only drives it from his house a 
short distance to the office or his 
place of employment, leaves it out- 
side in a parking lot and then 
drives it back at night to a cold 
garage, he should change his oil 
ut least every 1,000 miles—possibly 
oftener. 

This driver never gets his engine 
hot enough to evaporate the water 
particles that have diluted the oil 
from the natural condensation oc- 
curring in every engine and, re- 
gardless of how good an oil he 
buys, he starts off on his first day’s 
operation of the vehicle to tear 
that oil down and make it unfit 
for engine lubrication. 


The government—and fleet oper- 
ators—can safely get by with the 
4,000 miles or longer period be- 
tween changes since their vehicles 


es 


and most accurate tools 


Both Service Managers 


are under preventive maintenance, 
where the oil is under expert ob- 
servation every day or at very fre- 
| quent intervals, 


Dealers can do their customers 
a great favor and not only extend 
the period between drainings but 
assure longer engine life, if they 
will get their customers to employ 
their service facilities for preven- 
tive maintenance. If every owner 
would come in to the shop at least 
once every week, have his car’s oil 
looked at and have a good me- 
chanic check to see that he is get- 
ting good carburetion and has no 
water leaks into the crankcase, he, 





too, could safely run for long dis- 
tances without drainage, if he were 
giving his car sufficient high-speed 
operation to evaporate the water 
vapor out of the oil every day. 

+ + + 


SUCH A preventive maintenance 
check would also disclose tires that 
needed filling, spark plug and dis- 
tributor points that required at- 
tention, fan belts that needed re- 









we have ever used...’ 





of Silvertown Chevrolet Co., at 


Providence, Rhode Island, Phil Desrochers (left) and 


Pete LaFond (right) agree to this statement. 


Expert 


mechanics themselves, they know Snap-on Tools give 
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placing and other similar things | 
| before they got so bad that they 
|ereated other troubles. 

If dealers would only insist on 
their service salesmen doing one 
thing that the oil marketeers in- 
vest thousands of dollars each year 
trying to pave the way so that the 
| gas filling station man will be per- 
| mitted to do—lift the hood of every 
‘car that comes into the service 
station and check ‘not only the 
amount but the condition of the 
oil in the engine of every car that 
comes in for service—the dealer 
would not only greatly increase his 
oil and parts sales but would be 
protecting the well-being of his 
customer’s engine. 

That’s such a natural that I 
shouldn't r we to keep “hawking | tomatic as writing down the cus-/ will come of it—seeing that habit 
al lee wk to bees * a tomer’s name and address. urge is as strong as it is, until 
chised dealer’s service salesman eee tae some smart factory service man- 
check the oil in my engine before) WHY TRY to sell a million un-| ager gets on the “muscle” and 
he started to write the order for| wanted services when nine out of | forces it as a standard procedure 
the things I came in for. I have|10 service customers will need at| down through an entire car dealer 
had service salesmen refuse to/| least = — of + Me not a — line. 
write down a brake adjustment be-| plete oil change with a new er ; 
fore he pulled a front wheel to see cartridge, or when at least one out | at Sanne ae ae = fe 
if the linings would stand it—but|of 10 brake adjustment customers | _ -sete ee are ey 

will need a brake reline? | change the attitude of the oil mar- 
keteers toward the factory engi- 


only once. 
It just doesn’t add up in my | neers and their pronouncements— 


| And to me these operations 
hould be just as standard and au-! book, and I presume that nothin 

. fssdre J : = - : § | although they have been jousting 
| at this windmill for, lo, these many 


| years, each getting very provoked 


}at the other. 
+ * . 


ON MY way back from NADA, I 
stopped off in Los Angeles for 
|a couple of days and while there 
| ran out to El Monte to see the new 
|factory of the Clayton Mfg. Co. 
|E. S. Chapman, general manager, 
who formerly was one of the pro- 
| duction geniuses for Plymouth di- 
vision, took me for a trip through 
the plant. It is without doubt one 
of the most modern boiler fac- 
tories I ever have been in—and I 
use the word advisedly, even 
though Chapman called the plant 
a boiler factory to me. 

I always think of Clayton in con- 
nection with dynamometers—en- 
tively forgetting that its main busi- 
ness is the manufacture of high- 
pressure steam cleaners for auto- 
motive and industrial use. The Ker- 
rick cleaner is the automotive job. 

One of the things that took my 
eye was the manner in which they 
wind the copper pipe into coils— 
|and once you see it, you wonder 
why it never occurred to you be- 
|fore. It is so simple. They simply 
run a piece of material between 
|the pipes as they wind around the 
drum. Once wound, the “spreader” 
material is removed, leaving the 
pipes equidistant from each other 
at all spots. 

The plant has no windows, all 
light being artificial. It is all on 
one floor and laid out for progres- 
sive mass manufacture. Cooling is 
| by blower, plus a lake on the roof. 
| Here is one plant where the re- 
|turn of retailing used cars won't 
be lamented. It certainly will pro- 
|duce a pickup in the Kerrick 
|Cleaner business, since the boys 
| have to clean 'em up before they 
can recondition them for the sales 
lot. 


fe) al Fi 
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SPACIOUS SERVICE AREA—The main service floor of Butts Cadillac-Oldsmobile, 
Wichita, Kans., looking toward the east exit door and showing the excellent unimpeded traffic 


| flow which the new building provides. Body and paint stalls are housed in a 90-foot wing to 
the left of this portion of the building. 








* * * 


Ais saw the boys at H. & H. 
|+*% Mfg. Co., in Los Angeles, who 
are completing experiments with a 
fast charger which they know now 
will desulphate a battery that has 
gone dead and bring it back for 
months of additional active use. 
They claim they have hundreds of 
small units in used car lots in and 
around Los Angeles that have been 
|doing this very successfully for 
over a year now with no detri- 
mental effect on the battery that 
they can see. 


and cuts wasteful “tool-chasing” time for their mechan- 


ics. This Snap-on direct-to-user tool service is available 
through 40 factory branches employing almost 800 


trained field representatives. “It’s the time-saving way 


their boys the right tool for every job .. . making it 
possible for them to do a faster, more accurate job which 
all adds up to more “customer satisfaction” and bigger 
pay envelopes. These Service Managers know that every 


call of the Snap-on man helps keep tool kits up to par 


Seeeeeeeeeseeooeoeeeseeeeeseseeoeseseeeoeseeeeeeseeeee > ——— 


For 28 years, Snap-on’s Direct-to-User 


Tool Service has proved to be 


to buy time-saving tools.” 


SNAP-ON TOOLS CORPORATION 


8082-C 28TH AVENUE ° KENOSHA, WISCONSIN 
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However, they have dressed this 
unit up for dealer use and are 
carrying out experiments at Cal- 
Tech to make sure that there is no 
bad after-effect of the desulphation 
process. And then will bring it 
East to show the car and battery 
factories what they have. 

It looks like they have some- 
thing that may be of real benefit, 
especially to the franchised dealer 
who must get into the retailing of 
used cars in a big way. If this 
machine would only save one-half 
the battery replacements the aver- 
age lot has to make, it should pay 
for itself quickly from that work 
alone—to say nothing of what it 
(Continued on Page 57, Col, 1) 
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Extra Efforts Paying Off .. . 





Dealers Push Service 


To Offset Drop 


(Continued trom Page 52) 


expected with spring. Those cars 
which have been running during 
the bad weather periods are ex- 
pected to be prime opportunities fo1 
extensive service work, dealers said. 

Advertising by Lawrence dealers 
is said to be down about 0.5 percent 
from last year but dealers feel that 
their follow-up systems will provide 
needed extra business this spring. 

Iola (Kans.) dealers report Jan- 
uary business to have been better 
than the two previous months. 
Extra men were hired by some 
dealers and others would have 
been hired if available or if deal- 
er’s facilities could accommodate 
them, it was said. Regular use of 
follow-up systems is coming in 
for greater play now, dealers 
added. 

December and January service 
sales were from fair to good, ac- 
cording to dealers in McPherson. | 
February, however, started slow 
and picked up only slightly. Retail 
parts sales proved above average | 
for this time of year but wholesale | 
was down slightly. 

Dealers are pushing direct-maii 
and telephone follow-up technique: 
to create a greater volume of cus 
tomer service business, it was said. | 
Special offers and reduced prices on 
some service jobs have also been 
used to promote additional volume, 
it was added. 

Advertising has also been proddec 
along through greater use of mail- 
ing pieces, telephone contacts ana 
in some cases, personal calls. 

+ + * 


Denver 

JEW-CAR dealers here repor. 
that their service business is 
on the upgrade. Automobile own- 
ers, dealers say, can be divided intu 
two classes right now—those who 
can’t afford a new car at the pres- 
ent time and the ones who can 
afford a new car but prefer to wait 
a little longer hoping that prices 

will come down. 

These kinds of car owners ar 
having present cars repaired so 
that they can get another yea 
or more out of them. This is in- 
creasing business in service depart- 
ments. 

A third class—those buying new 
cars—are turning in old cars 
which are being repaired by the 
dealers’ service departments for 
resale. This all tends to keep 
mechanics busy, it was said, 

A survey of new-car dealers 
failed to find any cases of mechan- 
ics being idled due to slackening 
off of work. Since, however, many 
of the mechanics work on a piece- 
work basis, many of them received 
less take-home pay during the win- 
ter. As a result, some of the me- 

chanics have been visiting around 
looking for better connections. 

Sale of parts, both retail and 
wholesale, has been fairly good and 
with spring-like weather of late, 
demand in this field has shown an 
increase since motorists are getting 
ready for the vacation and summer 

driving period just ahead. 

The majority of Denver new- 
ear dealers are carrying out ad- 
vertising programs aimed at in- 
creasing work in their service 
departments. These programs in- 
clude regular direct-mail adver- 
tising, newspaper space and local 
radio. Programs are seldom hit- 
or-miss affairs but are regular 
features. Results are said to be 
good. 

Whenever possible, dealers poini 
out, they contact customers in per- 
son. All maintain lists. Service 
managers report customers that 
have not visited their department 
for some little time and these are 
contacted by mail, telephone or 
personal visits. 

* + * 


Chicago 
Many Chicago dealers reported a 
decrease in service volume during 
the past three months, and, as one 
of them stated the case, “the reason 
has been an unseasonably mild win- 
ter.” The absence of severe cold 


snaps has been a major factor in 


cutting down the number of big re- | 
pair jobs while having no effect on 
the smaller service jobs. 

Confidence was expressed that 
spring tuneup campaigns will bring 


it was said, is already starting to 
improve by comparison with Jan- 
uary and February. Dealers believe 
that owners who neglected to have 
service work performed recently 
will find the error of their ways and 
bring in their cars for service. 

The mild winter was also said 
to have been responsible for a de- 
cline in parts sales at both retail 
and wholesale, 

In the main, dealers have retained 
their crews of mechanics intact, al- 
though not adding to them. In some | 
instances, the number of mechanics | 
has been cut down slightly. One 


WHITE 
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Don Kolloway scores easily with R-M Finishes 





oe 





. . 5 HAS 300-FOOT FRONTAGE—The new sales and service plant of the James’ South Side 
a comeback in shop business, which, | Chevrolet Co., St. Louis, for which ground was broken last May, has been completed. The 


building, having more than 21,000 square feet on the main floor and in the basement, covers 
130 feet of the frontage, and driveways and parking area the remaining 170 feet to the north. 
Almost the entire front of the building is glass, with display areas for cars and for trucks 
flanking the main entrance, and with the retail parts department opening onto the display 


area just to the left of the entrance. 


dealer dropped four mechanics be- 


cause of the falling off in service | 


business. This type of help is easier 
to obtain than at any time since 
the war. 

All dealers contacted stage sys- 
tematic drives for service busi- 
ness by means of postcards, let- 
ters literature, and phone calls. 
Telephones are used chiefly in 
contacting customers who fail to 


SOX 2:4 BASEMAN OPENS 


have needed service work done 
on previous visits to the shops. 

One dealer utilizes the four-sea- 
sons service drive plan at three 
|month intervals, Others operate 
on a monthly basis, and some at 
60-day intervals. 

For telephoning purposes, one 
dealer has a special direct line and 
keeps track of calls to make sure 
that plenty of them are made to 


customers. 
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He also stages semi- 
annual contests, distributing $1,100 
in prizes last year. 

+ * * 


Portland, Me. 


UTOMOBILE dealer service 
-*% business here took a decided 
nose-dive after the first of the year, 
with some of the larger dealers re- 
porting a 30 to 40 percent reduction 
in gross income against the same 
months a year ago. 


Although no noticeable pickup in 
sales volume has been yet noted, 
dealers are hopeful that service 
business will be back to near nor- 
mal by late March or April. 


A decided slump in retail parts 
sales is reported by most dealers. 
Wholesale parts sales volume, while 
off from the seasonal normal, has 
not dipped as badly as retail, whole- 
salers report. 


As a result of this service busi- 
ness slump, many dealers report 
they have been forced to lay off 
mechanics. The Maine state em- 
ployment service reports many 
Portland mechanics have regis- 
tered as unemployed during Jan- 
uary and February. In an effort 
to bring in the business, some 
dealers have put idle mechanics 

(Continued on Page 60, Col, 1) 


& BUMP SHOP AT DETROIT 


“WHEN YOU PLAY BIG-LEAGUE BASEBALL,” says 
Don Kolloway, “you get to know the real meaning 
of top quality. And when I got into the autobody 
repair business, between seasons, I didn’t need an 


umpire to call one decision 


. . « which was that we 


would work only with top quality tools and materials. 

“We haven’t got the biggest shop in the world, but 
we try to turn out the kind of work that will bring 
old fans back and encourage new ones to come and 


visit us in our dugout. 


“I like the way R-M finishes keep all the bases cov- 
ered. They dry fast, without shrinkage; they sand 
easily, hold out well, and give us excellent coverage. 


They tell me Rinshed- 


Mason supplies lacquer and 


enamel to the manufacturers of America’s finest cars 


and I can understand 


R-M finishes are a heavy-hit- 
ting, high-scoring major 


league team.” 


why. 


ey 


year. 


Cass Avenue, Detroit. 


team. 





GOOD COVERAGE... “On the ball 
field,” says Don Kolloway, “you've 
got to give your territory 100% 
coverage. And so it is with automo- 
tive finishes. I get top coverage 
with R-M finishes and I find that 
R-M Lacquers and Thinners are a 
perfect keystone combina- 
tion. They work smoothly 
together to avoid errors; 
prevent extra innings of 
unnecessary work.” 


5935-71 MILFORD AVE. * 


HORSEHIDE AND FENDERS... 


Don Kolloway, 6 foot-3 inch White Sox second 
sacker, got his start in baseball in Rayne, 
Louisiana, in the Evangeline League, came up 
to Chicago before the war, led the American 
League in doubles, with 40 in 1942, and was 
drafted into military service in the following ——— 


Durable R-M lacquers, enamels and under- 
coats, long-time favorites in the automotive 
league, are consistent regulars on Kolloway’s 























Now he’s back at Comiskey Park, when the 
grass is green, pounding the horsehide (pegged 
a .273 average in 1948) and picking up hot 
grounders. Between seasons, you'll find Don 
pounding the fenders and touching up sanded 
surfaces in his own autobody shop at 3123 






















DETROIT 10, MICH. 


Manufacturers of passenger and commercial car lacquers * enamels « primers 
surfacers ¢ tinting colors « reducers ¢ removers * rubbing compounds, etc. 
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Shows Called Overdue 


K-F Polls 150 Auto Editors for Opinions 
On Community Exhibitions 








IN NORTHERN CALIFORNIA—Berkiand & Fox (Chrysier), Willows, Calif., erected this 
attractive sales and service building and super-service station. 


Fox Heads Up Dealers Gowanda. Other officers elected 
were: Lloyd Thompson of Sala- 


In Cattarraugus, N.Y. manca, vice-president; H. E. Willis 

New president of the Cattarrau-|of Cattarraugus, treasurer, and 
gus County (N. Y.) Automobile| doward Slawson of Olean, secre- 
Dealers Assn. is Edward Fox of | tary. 





WILLOW RUN.—Virtually all of 


the nation’s daily newspaper auto | 
| sponded. 


editors believe that postwar com- 


munity-level automobile shows are | 


long overdue—both as a public serv- 
ice and as a merchandising factor 


for the days of hard competitive | 


selling. 

This expression of opinion was 

obtained by Kaiser-Frazer Corp. 
in a survey conducted among 
writers who interpret the news of 
the industry for representative 
U.S. newspapers. ‘ 

In a letter from H. M. Swartwood, 
K-F advertising manager, the auto 
writers were asked for their com- 
ments on the staging of shows of 





all postwar makes in their commu- 
nities. More than 150 editors re- 


Typical comments were: 

“There certainly should be auto 
shows. Folks are getting so they 
can’t tell one car from the other 
from their looks. ... Whether a fel- 
low is huying or not, he’ll go to the 
auto show!”—Jim Schrader, of the 
Buffalo Courier Express. 

“Now is the right time for local- 
level shows because the public 
would be more receptive than when 
the dog-eat-dog days come again. 
At such time, the public would look 
upon auto shows as a sort of ‘dying 
gasp’ for public support. The thing 








This revolutionary pump eliminates the serviceman’s 

| great headache—air bleeding. The “Jet-Power” 

Pump requires no manual bleeding. It will not 
~  air-pocket. 

That means no spitting and spurting grease . . . no running 
back to operate a bleeder valve. In fact, the “Jet-Power” 
Pump has no bleeder valve. Any air in the pump is automatically 
discharged through the grease control nozzle. 

But no “air-locking” is only one big advantage of the 
Balcrank "Jet-Power"” Pump. Others include .. . 

GREATER GREASE VOLUME—The “Jet-Power” Pump de- 
livers up to 31 ounces per minute at normal shop temperatures. 


LIGHTER WEIGHT—Less than 15 pounds. 











me 
HIGH PRESSURE PUMP 


@ Greatest Grease Volume 
@ Below-Zero Operation 

@ Fewest Parts 

@ Lightest Weight 

@ Lowest Cost Maintenance 
@ Will Not Air-Lock 


“Jet-Power” Pumps are available in high-pressure, 
gear oil, motor oil and undercoating models. 


LOW TEMPERATURE OPERATION — pumps lubricant easily 


at below-zero temperatures. 


FEWER PARTS—Only 60 different parts—far less than most 


other pumps. 


HIGHER PRESSURES—Equal to the greatest. 45 to 1 ratio. 


LOWEST COST MAINTENANCE—Pump can be assembled 
in 12 minutes—disassembled in 9 minutes, using just screw 
driver, adjustable wrench, pipe wrench and vise. 


In short, the new Balcrank "Jet-Power” Pump is the “hottest” 


pump on the market. 


BALCRANK INC., CINCINNATI 9, OHIO 
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for the auto industry to do is to get 
the jump on the consumer.”—Jack 
Hume, of the Cleveland Press. 


Most of the editors felt that the 
public would flock to well-planned 
local shows whether or not they 
previously had seen the models dis- 
played. 

As evidence of this viewpoint, 
they reported that local shows al- 
ready are scheduled or are in the 
planning stage in such centers as 
Schenectady, N. Y.; Terre Haute, 
Ind.; Fort Worth, Tex.; Atlantic 
City and Philadelphia. 

Successful postwar shows already 
have been staged in Syracuse and 
Meridian, Miss. 

Some other comments of the auto 
| writers who replied: 

“Auto shows will do more to off- 
set a lot of the bad will in the 
minds of the public brought about 
through the nationwide publicity on 
the sensational Washington inves- 
tigations than anything else.”—Wil- 
liam K. Wilson, of the Philadelphia 
Daily News. 

“I have talked with many auto 
concerns and the general opinion 
| seems to be that a show would be 

very advantageous so that the 

public can see what the entire in- 
| dustry has to offer for 1949 under 
one roof.”—L, C. (Slim) Barnard, 

Los Angeles Examiner. 

Several auto writers extolled the 
benefits of community shows as op- 
posed to national displays. 

Walt Green, of the Chicago Daily 
News: “It would seem to me that 
| regional shows should develop more 
|interest and lead to greater sales 
|than would so-called ‘national’ ex- 

| hibits.” 





East Sales Zone 


Divided Into Two 


By International 


CHICAGO.—W. K. Perkins, man- 
ager of sales, motor truck division, 
International Harvester Co., an- 
nounces the division of a former 





J. T. Sullivan 
eastern sales region into two re- 


| gions, eastern and east-central. 


The districts in the new eastern 














| region—Albany, Boston, New York, 
| Philadelphia and West Haven— 
|operate 29 company-owned sales 
and service branches. The newly 
created east-central region includes 
district headquarters at Baltimore, 

Buffalo, Cleveland, Columbus, Har- 

risburg, Pittsburgh and Syracuse, 
and 26 company-owned sales and 
service branches. 

J. T. Sullivan will continue as 
manager of the newly formed east- 
ern region. 
| L. A. Hanson, formerly super- 
visor of parts and service mer- 
|chandising, has been appointed 
manager of the east-central region. 

Perkins also announced the fol- 
lowing other personnel changes in 
the truck division: 

J. C. Bulleit as supervisor of 
truck parts and service merchan- 
dising, succeeding Hanson; J. L. 
Teach, formerly district manager 
}at Columbus, O., as manager of 
fleet, national, and manufacturers 
sales at New York City; C. L. 
Sears as district manager at Co- 
lumbus, to replace J. L. Teach; 
B. H. Crawford, transferred to 
Pittsburgh as assistant district 
manager; J. S. Turner, transferred 
to Kansas City as assistant dis- 
trict manager, replacing B. H. 
Crawford; S. V. Erickson, formerly 
assistant district manager at Madi- 
son, Wis., transferred in the same 
| capacity to Milwaukee; J. C. White, 
formerly branch manager at 
Shreveport, La., as assistant man- 
ager of the Shreveport sales dis- 
trict, and W. H. Davis as assistant 
manager of the Amarillo (Tex.) 
sales district. 

Perkins also announced the 
transfer of the Lake county (IIl.) 
sales area from the Milwaukee mo- 
| tor truck sales district to the Chi- 
;cago motor truck sales district. 











ack 


the 
ned 
hey 
dis- 


p- 


ily 
at 
re 
es 
X- 


l- 


1- 
oY 


ie ie OU 


SERVICE SECTION 





Backshop . 





By 
Jack Weed 


(Continued from Page 54) 


will save in regular charges and 
boosts. 
* o . 

ELL, here I am, back at the 

old grind after a couple of 
weeks in the Southland—and before 
I let too many things slip my mind, 
I want to doff the “cold-weather” 
chapeau to some of the dealers 
along the route who made my vaca- 
tion trip more enjoyable. 

First I want to hold up Ford 
Dealer Scott, of the Hugaley Scott 
Motor Co., West Point, Ga., as my 
ideal of Southern courtesy. Sliding 
into West Point after two days of 
driving in continual rain, I was lost 
trying to find the home of a friend, 
whom we had gone a long way 
off from the route to see. I knew 
his address as Route 1, West Point, 
and wanting to surprise him, had 
not gotten a better address. 

He wasn’t in the West Point 
phone book, and nobody there knew 
him. So I went to Hugaley Scott 
to see if they could help me. Scott 
not only went far out of his way 
to get my friend’s address but used 
his influence with local authorities | 
to get it. I only hope that I can) 
do as much for him some day. 

> a o | 

ATTENDED the Palm Beach) 
(Fla.) dealers’ luncheon one Mon- | 


MEWA Meeting | 
Set March 16 
In Los Angeles 


CHICAGO.—The Motor & Equip- | 
ment Wholesalers Assn. will hold a | 
regional business conference for 
MEWA members and invited after- | 
market industry guests at the May- | 
fair hotel, Los Angeles, Wednesday | 
(March 16). This is the day before | 
opening of the Pacific Automotive | 
Show. 

The conference program has been 
planned to cover subjects of impor- | 
tance to automotive wholesalers, | 
especially in the readjustment now | 
taking place, and to afford those) 
attending the opportunity to =| 





change ideas and information on 
how they are meeting present day 
management and operating prob- 
lems, MEWA said. 

Erle A. Henderson, president of 
Henderson Brothers, Sacramento, 
Calif.. and MEWA president, will | 
preside as chairman of the con- 
ference. 

Principal 
Oo. C. Holaday, 
Ramsey Corp., who will lead a 
panel discussion on “What Are 
You Doing to Equip Your Sales- 
men to Sell in a Competitive Mar- | 
ket?” George Williams, vice-presi- 
dent and sales manager, Chek- 
Chart Corp., will outline and lead 
a discussion on the new MEWA-| 
TBA manual. 

A discussion on wholesaler ad- 
vertising will be lead by Martin | 
Fromm of Thistlethwaite & 
Fromm, MEWA's advertising coun- 
sel. B. W. Ruark, MEWA general | 
manager, and J. Howard Reed, | 
MEMA merchandising legislative | 


speakers will include | 
sales manager, 





council, will both appear on the} 
conference program. Reed will 
speak on “Changing Conditions 


Create New Sales Opportunities” | 
and Ruark will discuss “The Shift 
Away From Inflation.” 

This is the first of a series of 
regional business conferences 
planned throughout the country in 
the next few months. 


Chrysler Dealer Takes 
Son Into Partnership 


J. D. Flynn of Flynn Motor 
Service (Chrysler - Plymouth), 
Moorhead, Minn., has taken his 
son Dan into partnership with 
him. 

Together they have completed 
a $15,000 remodeling job, includ- 
ing new front and showrooms 
finished in blond birch paneling, 
acoustical walls, tile floors and 
fluorescent lighting. Howard Bor- 
dea is in charge of new cars; | 
Richa#?d Nelson, parts, and Ar- 
thur Thompson, truck service. 


day and ran into “Doc” Young, 
former Chevrolet Flint regional 
manager—now the Palm _ Beach 


Chevrolet dealer. Doc took me deer 
sea fishing and his sales manager 
Hudson Tooke, and I both tangled 
with an eight-foot sail at the same 
time. Of course we landed it, but 
Tooke gets the credit since he made 
the first strike. Doc’s got a beau- 
tiful setup and looks to be doing 
all right. 

Incidentally, this Hudson Tookc 
—and Bill McCarty of the Coasta! 
Truck and Equipment Co. (GMC) 
—know more about fishing in thc 
waters immediately adjacent tc 
Palm Beach than any other of the 
automotive fraternity that I ran 
into, 

McCarty is one of the truck deal. 
ers who has made it a practice of 
dismounting all of the bodies on 
the trucks he trades in before he 
reconditions them for the used- 
truck lot—and says it is the only 
way to merchandise used trucks. 


as the company sales representative appearing throughout the film. 
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GLOBE HOIST TELLS STORY IN FILM—A condensed and recorded automotive jobber sales 


meeting is being presented in sound slide film form by territorial sales agents of Glo 

Hoist de. Des Moines. ‘'Introduction to Globe Lift Profits’ Campaign" eomains 85 slides 
and 15-minute recorded commentary. It presents the lift firm's new sales nd merchandising 
program in which distributors are participating. Many of the slides show a company sales 
representative standing before a blackboard and photographed in the act of delivering a 
ast-paced, informal "chalk talk." Close-up shots of the blackboard show the drawings 
diagrams and notations which illustrate the discussion. Jobber salesmen, assembled at these 
howings, get the ''feel'' of a company-sponsored, company-staged sales meeting. Globe's 
yew presentation was written and produced under the direction of Argus Leidy, advertising 
manager, with technical direction by B. M. Long, eastern sales manager. Long also posed 


Rivard Remodels Plant | decorated with great urns of cut 
| flowers, many of them sent in by 


In DeFuniak Springs |friends and well-wishers. Refresh- 
Rivard Chevrolet Co., DeFuniak | ments were served to all and gifts 
Springs, Fla., opened a new and/ were made to the children, 
remodeled building featuring the . ae ee 
first showing of the new Chevrolet. To feel the pulse of the auto industry, 


| consistent reading of AUTOMOTIV 
The showroom was attractively | is necessary. wena eee ee 





Fire Hazard? 


Manitoba Asks Gas Station 


End Self-Service 


ST. BONIFACE, Manitoba.—W. 
D. Henderson, who claims he oper- 
ates the only self-service gasoline 
station in Canada, was requested 
by Manitoba fire commissioner H. 
E. Puttee to cease self-service 
operations. 


The fire commissioner said the 
station was a fire hazard because 
pumps were not under control of 
a “competent” person when a cus- 
tomer was allowed to fill the gas 
tank of his own car. 


Henderson said he would fight 
the issue in court. 

Since Feb. 3 customers have 
filled gas tanks of their own ve- 
hicles while a station attendant 
checked oil and tires and then took 
cash for the service, he said, add- 
ing: 

“You can’t stop a good market- 
ing idea. My customers get faster 
service and can buy gasoline for 
three cents less than the regular 
prices.” 


Stabilized to resist — 





Few customers realize that a single gear repair job 
could cost them more than they’d save in ten years 
by using cheap lubricants. 

Yet almost everyone knows that 
Pennsylvania grade crude oil is the finest 
raw material for lubricating oils and 
greases. Tell folks that from this base 
Quaker State developed Quadrolube, 
a gear lubricant so stabilized that it 
resists the pressure, corrosion and heat 
of modern heavy duty service. It main- 
tains its proper viscosity under severe 
conditions—lubricates and protects so 
effectively that its slight extra cost is 


QUAKER STATE 


IMPACT 


ff 7 
i} fi 
| 1) |; Willd 







? C4} jj) | 
LLM, 
<4 


THINNING 


OIL REFINING CORPORATION e¢ OIL CiTY, 


FOR AUTOMATIC TRANSMISSIONS—Sell No. 00 Quadrolube, Grade " 75.” 






\ 
» VARNISHING 






returned many times over in lower operating expen- 
ses. New vehicles deserve it-—old vehicles need it. 


TS 





PENNSYLVANIA 
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Used Car Auction Prices 


(Eprror’s Note: RES he try to Ce ee Lo oe 


low, the car is probably 


fe abnormally Mgh, 


the car is probably loaded with extras). 


CONCORD 


(Concord (Mass.) Auto Auction, Inc. 
Sale every Friday-Monday. Prices are for 
sales of Feb. 25-28.) 


(139 cars sold out of 279 offerings.) 
BUICK—’46 Super fae $1,415. °'42 


Super sedanette "41 Special se- 
danette s000, $05.” “0 Super club coupe, 
$475. '38 S Besial coupe, $475. 


CADILLAC — '49 (62) sedanette, $3,550. 
"41 (62) sedan, $825; (61) sedanette, 


ROLET—’49 half-ton mernsi ‘ses 3. 325; 


; FL sedan, $1,275. 


$635; FL aerosedan, $1,225; FM sedan, 
$800; 


sedan, $1,750. ‘47 
"46 a sedan, 


FORD—’49 Custom club coupe, $1,650, $1,- 
635, $1,600. ‘'47 SD club coupe, $1,260, 
$1,050, $1,175; sedan, $1,055. °46 SD se- 
dan, $1,105, $1,100, $950, $1,075, $1,000; 

tion 1,250, $1,365. '42 sedan, 
tion $865; club 


wagon, 
$600. °40 club coupe, $400; sedan, 





Prenat “Bleeding” with 
Du Pont Bleederseal 


Designed 
on repaint 
Bleederseal can 
; and und 
alkyd resin finishes. 


t 
doubt, apply it to preven 
erseal saves you time, money, 


doing the job over again! 


er both 


eee "38 sedan, $415. °37 conv., $275, 
90. 


LINCOLN—’49 sedan, $2,150. ‘'42 sedan, 
$710, 

MERCURY—'47 sedan, $1,260. °'41 sedan, 
$475. 

OLDSMOBILE—'47 (78) sedanette, $1,215, 


$1,245. '41 (98) sedan, $700; 
dan, $650. 

PACKARD—’39 sedan, $600. 

PLYMOUTH—’47 SD sedan, $1,025, $1,375, 
$1,275. °'46 sedan, $1,000; club coupe, 
$1,200. ’39 Deluxe sedan, $485. ‘38 se- 
dan, $325. ‘37 sedan, $260, $335. 

PONTIAC—’48 Torpedo (8) conv., $1,850; 
SL (8) sedanette, $1,835; Torpedo (6) 
sedanette, $1,800. ‘46 BL (8) sedan, $1,- 
310; (6) sedan, $1,225; Torpedo (6) se- 
danette, $1,310. 

STUDEBAKER—'47 business coupe, $1,025. 
‘41 Champion sedan, $515. 


SOUTH BEND 


(South Bend (Ind.) Auto Auction. 
= Friday. 


(78) se- 


Sale 
Prices are for sale of Feb. 


(Prices steady and more cars offered. 
Sold 50 out of 87 offerings.) 


BUICK—’46 Super 4-dr., $1,355. °39 Spe- 
cial 4-dr., $360. 
CADILLAC—’49 (62) 4-dr., $3,750. 


CHEVROLET—’'49 FL Special 2-dr., $2,000. 
‘48 FL aerosedan, $1,500, $1,410, $1,570. 






Id or. bleed- 
to hol at # 
jobs a Pont 

be used over 
pyroxylin and 
Whenever you're in 
bleeding. Bleed- 
and labor of 


New 
seals 


in of 


gloss. 


BETTER THINGS FOR 


RE6.U. 5. Pat. OFF 





SERVICE SECTION 


Year's Course of Used-Car Prices 
Averages for All Models, 1940-1948 





jaar" 
Fee | a 


TION "W" 





40 2-dr., $390, $605. 


- = 





40 2-dr., $590. °39 4-dr., $455. °37) 4-dr., $670. 4-dr., $560. °38 2-dr., $100. ‘36 2-dr., 
SOTO. 48 eo ro PLYMOUTH 47 SD 2-dr., $1,235. °40 
DeSOTO—’48 Custom club coupe, $1,780. RCURY—’ a —’ -dr., ’ b> 7 
DODGE—’48 Custom 4-dr., $1,640; club an _ © S-60., TE,CE5, 62,008, 2-dr., $735, $435. 
coupe, $1,550. NASH—'46 Ambassador 4-dr., $950. PONTIAC—'47 SL (8) 2-dr., $1,475. °40 
FORD—’46 SD 2-dr., $1,040, $975. °42 SD | OLDSMOBILE—’47 (76) 2-dr., $1,510. °42|] SL (8) 4-dr., $430. 




















improved Du Pont Pyra-Prep 
up scratches . . . gives better adhesion and 


uniformity of top-coat gloss! 


This new improved primer-sealer prevents striking- 


the top coat, seals up sandpaper scratches, 


produces better adhesion . . . assures uniform 


It can be used over synthetic or lacquer 


finishes with consistently good results! Ask your 
Du Pont jobber for Pyra-Prep today. E. I. du Pont 


de Nemours & Co. (Inc.), Refinish 
Sales, Wilmington 98, Delaware. 


BETTER LIVING... THROUGH CHEMISTRY 








STUDEBAKER—’49 half-ton pickup, $1,- 
610; %-ton pickup, $1,390. °48 LC 4-dr., 
$1,760, $1,580; 2-dr., $1,590; club coupe, 
$1,610. ‘47 Deluxe 4-dr., $1,230; 2-dr., 
$1,090; coupe, $975; regal club coupe, 
ae $1,250. ‘41 Commander 4-dr., 


$650 
MISCELLANEOUS—’'48 English Ford 4-dr., 
$650. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Feb. 25.) 
(Number of cars seems to be dropping 
off each week. Not much change in 
past couple of weeks, Sold 124 units 
out of 206 offerings.) 
BUICK —'49 Super sedan, 
Super sedan, $1,475. ‘'41 Special sedan, 
$310. °'39 Special sedan, $475. 
CADILLAC—’39 (61) sedan, $460. 


CHEVROLET—’48 FL aerosedan, $1,700, 
$1,400; sedan, $1,590; sedan delivery, 
$1,270. °47 FL aerosedan, $1,450, $1,370; 
FM sedan, $1,340. '46 FM sedan, 2 at 
$1,000, $1,150. °41 SD sedan, $810, $410; 
MD sedan, $725. 

DeSOTO—’'47 Custom club coupe, $1,350. 


DODGE—’48 Deluxe sedan, $1,650; half- 
ton panel, $975. °46 Custom sedan, §$1,- 
35, $1,200; conv., $1,150. 


FORD—’'49 Custom (8) sedan, $1,610, $1,- 


$2,650. °'46 


560, $1,430. ‘48 half-ton (6) pickup, 
$950. ‘47 SD sedan, $1,275. ‘46 SD (8) 
sedan, $1,050, $1,025, $1,000, $960, $1,- 
180; (6) sedan, $890, $875, $850; club 


coupe, $1,250, 
$880. 


$940, $850. 
39 Deluxe sedan, 


"41 club coupe, 
$800. 





HUDSON — '49 Super (6) sedan, $1,850. 
‘48 (8) sedan, $1,500. 

MERCURY — '49 sedan, $2,260, ee, 
$2,000, $1,975, $1,850; conv., $2, 400. 
sedan coupe, ‘31, 650; sedan, $1,460. a7 
sedan coupe, $1,330. 

’47 (600) sedan, $1,080, $900. 

OLDSMOBILE—’48 (98) conv., $2,150. ‘47 


(76) sedan, $1,330. 

PLYMOUTH—'48 SD sedan, $1,705, $1,260. 
‘47 Deluxe sedan, $1,215. °46 Deluxe se- 
dan, $890. 

PONTIAC—'49 Silverstreak sedan, $2,650. 
’48 (8) sedanette, $1,925, $1,875. °40 (8) 
sedan, $525. 

STUDEBAKER—'48 Champion sedan, $1,- 
350. °'47 Champion sedan, $1,205. 

— IHC 1%-ton truck, 
470. 


DENVER 


(Denver Auto Auction, Inc. 
and Harry Henry, owners. 
Tuesday at Littleton, Colo. 
sale of March 1.) 

(Market shows increase in buyers, more 

action but prices remaining at former 


levels.) 
BUICK—’41 Special 4-dr., $875, $690. °40 
CHEVROLET—’'49 FL Special 2-dr., $2,260. 


Jack Layton 
Sale every 
Prices are for 


Super 4-dr., $910. 


'48 FM conv., $1,830. ‘47 FL aerosedan, 
$1,560; FM 2-dr., $1,270. °46 club coupe, 
$1,275. ‘41 club coupe, $925, $780. ‘38 
2-dr., $435. 

CHRYSLER—’48 Windsor club coupe, §$2,- 
230. ‘46 Windsor 4-dr., $1,400. 

DODGE-—’36 4-dr., $180. 

FORD—'47 SD (8) 2-dr., $1,130. ‘46 (8) 
2-dr., $1,150. ‘'41 2-dr., $800. ‘'39 2-dr., 
$460. 

FRAZER—'47 4-dr., $1,065. 

HUDSON—’49 Super Six 4-dr., $2,025, $2,- 
035. °38 (6) 2-dr., $185. 

MERCURY—’49 club coupe, $2,210. 

OLDSMOBILE—’'46 (76) 2-dr., $1,355, °'42 
(78) coupe, $830. ‘37 4-dr., $285. 

PLYMOUTH—’48 SD 4-dr., $1,775. ’47 
SD 4-dr., $1,355. 

PONTIAC—-'47 (8) 4-dr., si. 450. ‘39 (6) 
4-dr., $490. ‘38 4-dr., 

GMC —'47 halt- ton pickup, 75056. 

PHILADELPHIA 
(Harry D. Gilbert, Inc. Sale every Tues- 
day. Prices are for sale of Mar. 1.) 


(Shortage of cars at sale of Mar. 1 
due to bad roads but sold 50 percent of 
offerings; total offered, 56 units. Prices 
holding at levels of former week.) 
BUICK —’'47 RM sedanette, $1,540. 
Super sedan, $1,500; Super sedan, $1,440. 
CHEVROLET—'48 FL aerosedan, $1,690; 
FM sedan, $1,570; SM club coupe, $1,780. 
‘47 FL aerosedan, $1,435. °46 FL aero- 
sedan, $1,275; SM 2-dr., $1,130. '41 SD 
-dr., $1,000, $955. 
CHRYSLER—’'48 Windsor sedan, $1,885. 
FORD—’'47 SD conv., $1,300. °46 SD 2-dr., 
$1,020. '39 station wagon, $670. 
HUDSON—'46 (6) sedan, $1,040. 


"46 


a (78) sedan, $1,335. '35 
-dr., $340. 
PLYMOUTH—’48 SD 2-dr., $1,635. '46 SD 


sedan, 2 at $1,110. ’41 2-dr., $685. 
PONTIAC—’49 Chieftain (6) sedagette, $2,- 
435. °35 2-dr., $400 
(Continued on Page 59, Col. 1) 
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40 4-dr., $750, 2 at $500. 
CHRYSLER—'49 Town & Country sedan, 
$2,325. °41 Windsor 4-dr., $500. 


Average Used Car Prices _||Pter yi. a8) mucin 


(Compiled by Automotive News) 


FORD—’49 conv., $2,125, $1,880. °47 club 
coupe, $1,090; 2-dr., $1,180. ‘46 SD 
2-dr., $1,050, $1,100, $990, $980, $860. 


1 . Jan. 41 half-ton panel, $350, $480. ‘39 half- 
STUDEBAKER—'47 Champion club coupe, ; 2-dr., $1,115. '41 2-dr., $835, $490. '40 —ei. tae ae 1949 ton pickup, $200; station wagon, $330. 
$1,365; 4-dr., $1,310. °41 Champion se- business coupe, $510. 1949 $2,140 $2,151 $2,274 "36 2-dr., $380. 
dan, $505. INTERNATIONAL—’48 KB-6 2-ton stake,/] 1] ¢,ecq0 «am f= | tae ” HUDSON—'48 (6) 4-dr., $1,750. '46 club 
a 1948........ 1,686 1,880 + =—1,928 || coupe, $450. 
MINNEAPOLIS NASH—'46 4-dr., $975. 9088... 0050 1,323 1411 1,458 || KAISER—'48 4-dr., $980. 
very | OLDSMOBILE—'49 (98) 4-dr., $2,665. "47 1946........ 1,152 1,241 = 11,800 | | LINCOLN—'40 4-dr., $385. 
(Minneapolis Auto Auction. Sale every : , . . ’ ’ : 
Prices are for sale of Mar. 1.) he el $108. dT budinats osu ts MEG Sasia0 185 792 || NASH—'47 Ambassador 4-dr., $1,290, 
(Buying slightly more active, Sold 57 130. , . ’ ets on 125 749 See (6) 4-dr., $1,285, $1,- 
units out of 127 offerings.) PACKARD—'49 station wagon, $2,350 1940 597 600 cARD—’ 
“ , . y tt = zz UU CMR RRP we PA , 
BUICK — "49 Super 2-dr., $2,485, $2,565, | PLYMOUTH—'48 SD 2-dr., $1,360; 4-ar. ’ Geet aes ee ee ee ee ee ee oe 
ya - ee _— $2,000, $1,965. $1.3 ‘ene £4* a ‘oan’ ones: Mar. (to date) Feb. » Average... $1,322* $1,433* $1,489* $700. '37 (120) 4-dr., $80. 
: a 4-dr., $400. °'40 4-dr., $540. *Includes 1949 models for first time. PLYMOUTH—'48 SD 4-dr., $1,320. °46 
CHEVROLET—'49 Deluxe SL 4-dr., $2,010, D , 7 Deluxe club : 4 
$2,065, $2,115. 48 SM 2-dr., $1,535. 46 | PONTIAO—-’49 (8) 4-dr., $2,400. 48 2-dr., ‘41 4-€1,, $590, $490.30 2-dt.,” $379. 
FM 4-dr., $1,075. '41 4-dr., $850. '38| $1,755, $1075, 047 2dr.» $1,570. $1,325. |] (The above figures are averages of used car auction prices, all Ria as fo ae 
4-dr., $400. ‘39 Deluxe 4-dr., $390. STUDEBAKER—’42 2-dr., $600. makes and models, carried regularly in Automotive News.) PONTIAC—'49 (8) 2-dr., $2,516. '47 2-dr., 
DeSOTO—'48 Custom 4-dr., $1,975, $1,955, | WILLYS—'48 Jeep, $670. '47 Jeep, $640. $1,150. ‘46 (6) 4-dr., $1,100. ‘42 (8) 
$1,950, $1,945. °47 Custom 4-dr., $1,585, | $46 Jeep, $520, club coupe, $890. ‘41 (6) 4-dr., $150. 
$1,440. sedan, $1,840. ‘48 SD sedan, $1,430. °47, imerease in prices. Trend believed to oreninn aa —.. 
, ” : SD sedan, $1,120. ‘46 Deluxe sedan, be toward a healthy, stable and more — ‘48 2-dr., $1,100. ‘47 
DODGE—’48 Deluxe 4-dr., $1,815, $1,785, MASON CITY, IA, $950: station wagon, $1,180, astive tata.) , Champion 4-dr., $1,280, $1,300, 
MISCELLANEOUS—'48 THC 2-ton stake, 


$1,750. °38 4-dr., $335. 
FORD—'49 Custom 4-dr., $1,630. °46 De- 







(Lapiner’s Used Car Auction. Sale every | MERCURY—’'49 sedan, $2,215. ‘47 sedan, | p Ll 4-dr. . ’ 
Wednesday. Prices are for sale of Mar. 2.) $1,355. a, or tar’ a (oye) $775. 


luxe 2-dr., $1,000. 
HUDSON — "48 (8) 4-ar., $1,785, $1,660,| ates “oMerings om the increases, "Sold | PLYMOUTH—'48 SD sedan, $1,730, $1,550. | 4-dr., oe ee oe, Tae CHARLOTTE, N. C 
$1,635. 49 units ont of 98 offerings.) PONTIAC—'49 SL (8) sedan, $2,485, $2,-| SUPCr S0k, 2 at $1,350. ee Spee eee 
LINCOLN—'49 club coupe, $2,315, $2,265, |BUICK — "49 RM. sedan, $2,565, $2,530; 465. ’48 SL (8) 2-dr., $1,950. a gee Ei ve i aaE M, Stafford, Inc. Sale every Thurs- 
$2,050. Super sedan, 540. CADILLAC—’ 2 . . le oO ar. 3. 
; _| CHEVROLET — SL sedan, $2,070, $2,050, 46 (62) 4-dr., $1,775. 41 (Cars still dropping steadily from week 
MEROURY—'49 4-dr., $2,030, $2,115, $2,- | CRE UMOUME Sle sedan, 907m, Sr ge0, RICHMOND (61) 4-dr., $375. to week. Chevrolet now bringing very 






210. °41 4-dr., $785. 


little over list. None of the other 


$1,700. ‘47 FL sedan, $1,435, $1,380. (Automobile Auction of Virginia, Inc. | CHEVROLET—’49 SL conv., $2,125. ‘48 
$ $ c rg conv. FF makes bringing list price. New Dodge 


OLDSMOBILE—’49 (98) 4-dr., $2,785. °48 41 2-dr., $765. Sale every Friday. Prices are for sale of half-ton panel, $925, $700; FL 2-dr., $1,- 
(76) 4-dr., $2,020. DODGE—’48 Custom sedan, $2,025, $2,010, | Mar. 4.) 675; SM 4-dr., $1,475. °47 FL 2-dr.,| Fought $45 under list. Sold 202 units 
PLYMOUTH—'48 SD 4-dr., $1,615, $1,555,| $1,575, $1,510. °46 Deluxe sedan, $1,225.| (Modification of Regulation W has $1,430; FM 2-dr., $1,250, $1,210; FL | _ out of 310 offerings.) 
$1,525, $1,410. °47 SD 2-dr., $1.305,|_ ’40 sedan, $560. dealers in smiles again. Sold 70 per- 4-dr., $1,300; FM conv., $1,360; SM|BUICK—'49 RM conv., $2,975; Special 
FORD—’49 Custom 2-dr., $1,875, $1,850; cent of offerings at a definite marked 2-dr., $1,140. ‘41 Deluxe 2-dr., $730. (Continued on Page 64, Col. 4) 































$1,275. 

PONTIAC—’49 (8) 4-dr., $2,635, $2,610, 
$2,580. '48 (8) club coupe, $1,690, $1,- 
660; 4-dr., $1,805, $1,780, $1,755. 

STUDEBAKER—’49 LC 4-dr., $2,285. '47 
Champion 2-dr., $1,485, $1,465. : 


ALBANY 


(Tim Anspach’s Dealer Auto Auction. 
Sale every Monday. Prices are for sale of 
Feb. 28.) 

(Market prices still from $50 to $100 

lower this week on 1946-47-48 and °49 

models. There is no indication of a 

higher market later on. Sold 43 units 

out of 61 offerings.) 
BUICK—’49 RM 2-dr., $2,650. ‘47 Super 
2-dr.. $1.500. °46 RM 4-dr., $1,380, 
CADILLAC—’'41 (61) 2-dr., $980. 
CHEVROLET—’49 SIL Deluxe club coupe, 
$2,045; SL 2-dr., $2,000, $2,010. ‘48 FL 
aerosedan, $1,590; FM 4-dr., $1,440. °'47 

SM 4-dr., $1,035, $1,110. ‘41 SD club 

coupe, $680; MD 2-dr., $640, $500; MD 

business coupe, $600, $450, $575. 
CHRYSLER—’40 Royal 4-dr., $460. 
DODGE—’'40 Deluxe 4-dr., $475. 
FORD—’49 Custom (8) 2-dr., $1,690, $1,- 

680. $1,650. °47 SD 2-dr., $1,180; 4-dr., 

$2,210. °46 SD 4-dr., $960. 
KAISER—’48 4-dr., $1,080. 

LINCOLN—’49 Custom 4-dr., $2,200, $1,- 

930. '41 cabriolet, $940. 
MERCURY—'48 2-dr., $1,410. ‘47 2-dr., 


$1,260. 
NASH—'48 (600) 4-dr., $1,330. ‘47 Am- 
bassador 2-dr., $1,210. °46 (600) 4-dr., 
















ea ‘es 
# \ ‘ +} ‘ “ ‘ * 


coe 


$850. 
OLDSMOBILE—’49 (98) 4-dr., $2,750. °48 



















(98) 4-dr., $2,010. °46 (66) 2-dr., $1,350. igs gD 
"41 (76) 4-dr., $650. hee tee > 
PACKARD—'48 (120) 4-dr., $1,780. °'40 % nate 


(110) conv., $540. 
PONTIAC—’47 (6) 4-dr., $1,380. 
STUDEBAKER—’48 Commander 4-dr., $1,- 
690. ‘40 Champion 2-dr., $430. 


KANSAS CITY 


(Kansas City Automobile Auction. Sale 
every Wednesday. Prices are for sale of 
Mar. 2.) 

(Older model cars still strong. Sold 

163 units out of 235 offerings.) 
BUICK—’48 Super 4-dr., $1,847. ‘41 RM 

conv., $980, $877; Super 4-dr., $725. ‘40 

Super 4-dr., $700, $645; Special coupe, 

$547. °39 RM 4-dr., $620. 
CADILLAC—’41 (62) 4-dr., $907. 
CHEVROLET—'49 SL 2-dr., $2,002. ‘48 

SM 4-dr., $1,260, $1,225; FL 2-dr., $1,- 

642, $1,637, $1,620, $1,605. ‘47 FL 2-dr., 

$1,552, $1,417, $1,415; 4-dr., $1,325, $1.- 

260. °46 SM 4-dr., $1,185, $1,140; FL 

2-dr., $1,347, $1,297, $1,292. 
CHRYSLER—’47 New Yorker, 4-dr., $1,200. 
DeSOTO—’49 club coupe, $1,945. °48 2-dr., 

$1,547. °42 2-dr., $610. 
DODGE — '46 4-dr., $1,105, $1,100. ‘41 
4-dr., $680; 2-dr., $780. ‘40 coupe, $502. 
FORD—'49 (8) 4-dr., $1,815, $1,805, $1,- 

547; 2-dr., $1,615, $1,612, $1,592, $1,590. 

"48 (6) club coupe, $1,307. °'46 (8) 4-dr., 

$875; station wagon, $1,177; conv., 

$1,267. 

KAISER — '48 4-dr., $1,230. ‘47 4-dr., 
$1,155. 

MERCURY—’'49 2-dr., $2,275; 4-dr., $2,005. 

"46 4-dr., $1,227, $1,140. 
OLDSMOBILE—’48 (98) 4-dr., $2,100. ‘41 

(76) 4-dr., $765. °'40 (76) club coupe, 

450. 






SEALED POWER HELP 
INCLUDES: 


The industry's finest franchise - 
Commanding national advertis- 
ing + Dynamic direct-mail pro- 
motion and display material - 
Real technical help for your 
men - All backed by the greatest 
line of piston rings, pistons, cyl- 
inder sleeves, valves, water 
pumps, and chassis parts! For 
record sales this year, sell 
Sealed Power! 




























$450. 

PLYMOUTH-—'48 4-dr., $1,105. ’38 4-dr., 
$230. 

PONTIAC—’49 (8) 2-dr., $2,360. '48 (8) 
2-dr., $1,865. °47 (8) 2-dr., $1,465, $1,- 
405. °46 (8) 4-dr., $1,167. ‘41 (8) 2-dr., 












$835. 
STUDEBAKER—’47 Champion 2-dr., $1,- 
185. °'46 Commander 2-dr., $1,010. 


INDIANAPOLIS 


(Ken Schaefer’s Auction. Sale every 
Thursday. Prices are partial list of sales 
for Mar. 3.) 

BUICK—'49 Super 2-dr., $2,475. ‘47 RM 
2-dr., $1,425. ‘'46 Super 2-dr., $1,480. 
"41 4-dr., $650, $560. ‘40 4-dr., $755; 
2-dr., $500. 

CADILLAC—’'47 (61) 2-dr., $1,955. 

CHEVROLET—'49 Special FL 2-dr., $2,010, 
$1,975; Special SL 2-dr., $1,925. ‘48 FL 
2-dr., $1,610; FM club coupe, $1,520; SM 
2-dr., $1,380; business coupe, $1,300. '47 
FL 2-dr., $1,460; 4-dr., $1,290; FM 2-dr., 
$1,275; SM 2-dr., $1,100. ‘46 FL 2-dr., 
$1,205; business coupe, $855. °42 2-dr., 
$910. °41 club coupe, $25, $730, $540; 
2-dr., $875. °40 4-dr., $580; business 
coupe, $325. °39 2-dr., $480, $420. ‘38 
2-dr., $175. ‘37 4-dr., $200. 

CHRYSLER—’47 4-dr., $1,470. °42 4-dr., 
$730. '38 4-dr., $200. 

DeSOTO—'46 2-dr., $1,275. 

DODGE—'48 2-dr., $1,435; half-ton pickup, 
$1,095. ‘47 4-dr., $1,325. °46 4-dr., $1,- 
115. ‘'41 4-dr., $595, $400. ‘40 4-dr., 
$200. ‘38 business coupe, $230. 

FORD—’48 2-dr., $1,280, $1,180. ‘47 2-dr., 
$1,290, $1,190; club coupe, $1,040. ‘46 


see Nsetttnocamceaettonine 





Read what MINNESOTA says about 


SEALED POWER 
MD-50 STEEL OIL RING 


The only ring with the FULL-FLOW SPRING 


"We have installed 75 sets of Sealed Power 
Rings with the MD-5O Steel Oil Ring in all makes 
of cars. Reports show excellent results. We have 
had no comebacks.” 


Perry Rice, 
Red Wing, Minn. 

BETTER RESULTS EVERYWHERE! fae 
“The MD-50 Ring does a much better job of oil heer 
control,” writes a New York mechanic. "Never aoa 
have we used rings that gave such good per- 
formance right from the start," reports an indiana 
garage. “Excessive oil consumption has been 
eliminated,” says word from Oklahoma. Sealed 
Power MD-5O is the best steel oil ring ever built! 
it SAVES OIL, SAVES GAS, SEALS POWER. ea i‘ 

BETTER OIL CONTROL BECAUSE: aig 

TWICE AS MANY SLOTS mm, 


Reece 
tir 


$s 


LS 


CURVES —™ 
instead of HUMPS _~A_ A. AA 
for POSITIVE PRESSURE 


GREATER BEARING AREA 
FOR LONGER LIFE 





For easier starting, longer life, better all around 
satisfaction than you have ever had with any 
other ring, sell the Sealed Power MD-S5O, the only 
tring with the Full-Flow Spring! Talk to your 
Sealed Power Distributor! Sealed Power Corpo- 
ration, Muskegon, Michigan. 












NATIONALLY ADVERTISED IN: 


Saturday Evening Post 
Collier's 

Popular Mechanics 
Country Gentleman 
Successful Farming 
Progressive Farmer 
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The Other Side of the 






JIM-T UST HIRED TH' BEST 
PARTS SALESMAN \N TOWN’ 
MAN- E'S AEALLY ON 






HE'S. 


IF HE'S ANY 


SY PAKTS MAN 
FEN TY 6000 
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(Cartoonist Kempf, a Willys dealer, welcomes suggestions for his weekly 
cartoon strips. Write him care of Kempf Motor Co., Kearney, Neb.) 


Picture 














Dealers Push Service 


Survey Shows Extra Efforts Are Tending 
To Offset Customer Labor Drop 


(Continued from Page 55) 


on the phone to solicit service 
work from customers, 

At least one dealer has cut auto 
repair prices 25 percent for cash in 
an attempt to keep his mechanics 
busy. 


. 


Fargo, N. D. 


NOW-BLOCKED ROADS and 
weather unsatisfactory to the 
operation of a car or truck has cut 
deeply into service business in this 
area, virtually wiping out that 


> > 


source of dealer income, a checkup 
has indicated. 

Some dealers have guessed that 
their service volume is down 75-80 
percent below the same period 
last year. During the last two 
months, farm business has vir- 
tually disappeared. In spite of 
this, however, mechanics have not 
been laid off, dealers report. 

Parts and accessories sales have 
suffered at the same time, mostly 
because salesmen cannot get out 
into the territories until the roads 





“LL NOW, WE WONT AROUA 
BETTER THAN || 79’ AY/w7— LET'S JUST S1.IH 
IN TH OTHER ROOM AND 
MAKE SOME OBSERVATIONS 5 


Now DON'T 
GET SORE -- 





are cleared. However, the severity | 


of the winter is expected to result 
in a springtime spurt of TBA sales 
in addition to a healthy parts busi- 
ness. 

Dealer advertising has kept on at 
its regular rate. 
appear to be favored over other 


tact by a service salesman. 

Dealers in the Dakotas appear to 
be planning strong service and cus- 
tomer goodwill selling programs. In 
addition, dealers are beginning to 
get rid of “deadwood” in their serv- 
ice and sales organizations, finding 


| work than four poor mechanics. 
| * * * 
South Bend, Ind. 


LTHOUGH service business is 
considered poor for this time of 
year, South Bend dealers feel that 








ey NED STEERING” 


MORE PROFIT 


FOR YOUR CUSTOMER 


MORE SAFETY 


JOHN BEAN DIVISIO 


or 
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LESS LABOR 


LESS FATIGUE 


Direct-mail pieces | 


| media, followed up by personal con- | 


that two good mechanics do more | 
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the business will bounce back in 
spring. Most dealers report that 
what business they have had during 


result of extra hard work at scout- 
ing up prospects and of offering 
service specials. 

Parts sales, retail and whole- 
sale, correspondingly fell off dur- 
ing the past three months but 
dealers report no layoffs of me- 
| chanics due to reduced service 
volume, 

Direct-mail advertising took the 
lead in promotion with newspaper 
| advertising and telephone contacts 
being used with “satisfactory re- 
sults.” 
| Advertising generally ran to serv- 
|ice specials on frame work, paint 
| jobs, mechanical adjustments and 
|other specific service jobs, dealers 
said. 





* * * 


Central Louisiana 


“holding its own,” a checkup of 
cated. Additional mechanics and 
helpers have been added by Shreve- 
port and Alexandria dealers who 
look for increased service trade this 
spring. 

Dealers are currently stressing 
early spring checkups which gen- 
erally lead to extensive service jobs, 
they said. Outlook for spring serv- 
|ice volume is considered to be very 
good. 





* + 


* 

| Georgia 

EALER SERVICE business is 

off at least 25 percent in Al- 
bany, Ga., and surrounding areas, a 
checkup of dealers has indicated. 
The decline set in about three 
months ago when farmers received 
news of the reduction of peanut 
acreages. 

Parts sales are correspondingly 
off, with dealers going out after 
service business by advertising, di- 
rect mail and phone solicitation. 

One dealer, Haley Motor Co. 
(Ford), solicits his business by per- 
sonal call has employed a service 
salesman who solicits business by 
personal calls. A card index is kept 
on service customers. If customers 
do not return periodically, the serv- 
ice salesman calls on them. 

+ 7 * 


Birmingham, Ala. 


Service business here is off 15 
percent over the past three months. 
Dealers have been steadily reducing 
prices on service jobs. Service ad- 
vertising has been increased by all 
the larger operations with constant 
follow-up plugging for repairs, body 
work and appearance conditioning. 
Personal! follow-up callers are also 
employed, dealers said. 

Dealers admit that they have laid 
off some mechanics but point out 
that they are, in most cases, non- 
producers. Parts and accessories 
sales, both retail and wholesale, are 
off 15 to 20 percent. 

* * 


Cleveland 


EALER service business in 
Greater Cleveland has slumped 
from 5 to 30 percent during the 


* 


past several months, Many dealer- | 


ships have met the drop in revenue 


with spirited promotions to attract | 


new business and with staggered 
or reduced mechanical staffs. Parts 
sales, in many instances, are down, 
although some dealers maintain 
they’ve sold more parts because 
individual owners are doing their 
own repair work. 


DRIVING ON THIS 


the past three months has been the | 


ERVICE BUSINESS throughout | 
central Louisiana appears to be | 


dealers throughout the area indi-| 


By Fred Kempf 
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Here is a breakdown of dealer 
service business: 

Metropolitan Buick Co. says 
business is down by at least 5 
percent, even though sales during 
the past three months have been 
equal to last year this time. The 
company is maintaining its pol- 
icy of follow-up mailing, a pro- 
cedure that, according to A. 
Pace, service manager, is “pay- 
ing off now that the going is 
getting tough.” 

Downtown Chevrolet reports vol- 
ume down although the past week 
is showing a definite upward trend. 

B. W. Blauschild says service is 
down as against last year, but this 
is mainly due to the month-long 
stoppage in new cars for the serv- 
ice department to handle. 

Dubbs Motor Co. (Mercury) is 
making a strong bid for the im- 
mediate neighborhood business 
with “small adjustments and 
jobs” to keep the service depart- 
ment moving. There’s been a 
slight drop, according to Ben 
Dubbs, but the service depart- 
ment’s ability to meet customer 
expectations of “little jobs in- 
expensively done” is bringing re- 
sults and past declines can be 
expected to be offset with antici- 
pated spring business, 

Ford agencies report drops rang- 
ing upwards from 5 percent with 
independent business parts down, 
in some instances by 30 percent. 
Many dealers say they are actually 
getting a greater number of repair 
jobs, but that the individual repair 
bill is down. 

Kaiser-Frazer dealerships report 
dealership service business spotty 
with some “agencies not making 
any adjustments in mechanic’s flat 
guarantee of so much per week 
since business has taken care of 
that factor.” Raymond Lake re- 
ports a slight increase in the past 
weeks. 





DEPARTMENT STORE 
LINAGE 

UP 76% 

SINCE 1939* 


@ The reasons which 
lead Buffalo’s department stores 
to spend an ever-increasing por- 
tion of their advertising budgets 
in the Courier-Express are good 
reasons why it’s also your best 
medium, 

Your dollar buys MORE space 
..» MORE insertions in the 
Courier-Express ... MORE im- 
pact on the customers with the 
money to BUY your products. 


*Competition’s Gain 50%, 
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SERVICE SECTION 
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Affecting Factories and Dealers. . . 





Auto Advertising 


By Jim White 
Associate Editor 

More than 20,000,000 direct mail 
pieces will be distributed by Ford 
dealers this year to owners of Ford 
vehicles from 1940 to 1949 inclusive, 
aecording to Ben R. Donaldson, ad- 
vertising manager, Ford division of 
the Ford Motor Co. 

Eighteen million mail pieces will 
be sent out to car owners on a 
monthly basis, promoting specific 
seasonal service jobs, he said. An- 
other 2,500,000 pieces will go out to 
truck owners on a bi-monthly pro- 
gram. 

Dealers are offered a selection of 
two folders for each mailing and 
tie-in mat services for local news- 
paper advertising, it was explained. 

* * e 


No Mention 


General Motors’ recent price re- | 


ductions will not be highlighted in 


the corporation’s institutional ad-| promotion manager. 


| the erection of billboards within 


50 feet of a public highway or | 


within 300 feet of a highway in- 
tersection, school, church, library, 
park, playground or cemetery, 
Those billboards already placed 

in proposed restricted 

would have to be removed within 

the next three years, it was added. 

* + * 


L-M Dealers Buy Show 
Lincoln-Mercury dealers have 

purchased “Toast of the Town,” the 

Ed Sullivan television variety show 


locations | 





THESE THINGS WILL HAPPEN—S. K. Goge, Nash zone manager at San Francisco, spotted 


this amusing combination of outdoor posters in Oakland, Calif. The man's preference for 
the 1949 Nash is ‘only natural—after all, the poster girl doesn't even have fully-enclosed 
front wheels or aerodynamic styling,'' Goge contends. 


cast over radio station WHIS, Blue- 
field, W. Va. 


The cooperative program is spon- 


| research and highlights of the 
planning behind the new model. 
Part 2 contains a report on mar- 


over WCBS-TV, New York, every |S°red by 22 car dealers in the| ket analysis, the Chevrolet sales 


Sunday evening, 8 to 9. Initial L-M | counties. 


sponsored show will be aired March 


27. Kinescope versions will hit: Chevrolet Case History 


other markets Apr. 3, a spokesman | 
said. | 

The program has been among the 
top five shows of all television | 
presentations, according to R. F. G. 
Copeland, L-M advertising and sales 


vertising, it was revealed by a GM | remain unchanged, he added. Ken- | 
spokesman in Detroit last week.| yon & Eckhardt handles. 


Little or no emphasis will be placed | . *_ * #* 
on the reductions in division ad-| Packard Ad Tops 


vertising, it was added. 
+ + 


* 


Billboard Bans 


An outdoor advertising bill call- 
ing for $100 annual license fee for 
outdoor advertising companies and 
an additional charge of $25 a year 
for erecting more than five signs 


has been introduced in the Massa- | 


chusetts legislature. 

The bill, which is said to be 
getting strong support from the 
administration, would also forbid 





DISTINCTIVE LUGGAGE 


Poxiiiiar 





FIELD 
EXECUTIVE 


An 845-line Packard display ad- 
| vertisement in the Dec. 8 Denver 
Post took top position with men 
among the national ads, according 
to the Advertising Research Foun- 
dation’s 125th survey in its con- 
|tinuing study of newspaper read- 
ing. 

Packard copy pulled 26 percent 
|of the men and 11 percent of the 
|} women, it was said. In the latter 
|ease, the Packard ad took third 
| place on the best-read scale. 
* + “ 


Olds Ups Video 

Oldsmobile has broadened its 
| video schedule with a new twice-| 
weekly news show on the CBS tele-| 
vision network. The 15-minute spot | 
|originates in New York every 
| Tuesday and Thursday evening at 
|7:30 (EST), with Douglas Edwards 
|as newscaster. 

Format includes live commen- 
tary by Edwards, spot interviews 
with well-known personalities and 
late newsreel films of local and 


national interest. 
* * - 








| 
| Tune-Up Time 

AC Spark Plug Co. has launched 
its “Can’t Miss” campaign of regu- 
lar spring tune-up promotion, said 
to be the largest in the company’s | 
history. 


* * * | 


It's easy .and profitable to sell nationally | Morris Car Campaign 


advertised Maximillian Bonded Luggage to 
| 


“travel-minded"’ car purchasers. 

This deluxe two-piece matched set for men 
consists of a 24” Two-Suiter and a 21” Com- 
panion Weekender. Simply snap out the 
exclusive removable SUIT-PAC from the Con- 
vertible Two-Suiter and you have an all- 
purpose bag. Soiled laundry compartment, 
tie-rack, etc. The ‘Field Executive’ in gen- 
uine IMPORTED PIGSKIN or TOP GRAIN 
ANILINE COWHIDE. #IF. Your Dealer's 
Cost, $81.00; advertised consumer 
price, incl. Fed. Tax, $161.48.. 

Other 2-pc. Matched Sets: (Not illustrated 

“The Viking" in Genuine IMPORTED PIG- 
SKIN or TOP GRAIN ANILINE COWHIDE. 
#2F. Your Dealer's Cost, $71.00; advertised 
consumer price, incl. Fed. Tax, 
$140.94 seceeeeeed . . 

"The Viking" in Genuine DEEP BUFF COW- 
HIDE. #3F. Your Dealer's Cost, $51.00; 
advertised consumer price, incl. Fed. 

Tax, $101.80 ...... 
ORDER DIRECT FROM THE 
MANUFACTURER 

Simply check the box opposite the lug- 
gage desired. Then clip and affix this ad 
to your letterhead. Enclose check or credit 
references and mail to: 


Firman Leather Goods Corp. 
137 E. 25th STREET, NEW YORK 10, N.Y. 
Inquiries and Sample Orders Invited 


DETROIT'S 
TRANSMISSION AND 
REAR END CENTER 


AT 





USED CAR DEALERS 


Don't worry about buying cars with 
bad transmissions or rear ends. 


Five-hour service on _ installa- 
tion and rebuilding. 
Any make, any model . . . Hydra- 


matics . . . Dynaflows. 
All Work Guaranteed 100% | 


Automotive Transmission Co. 
14000 Linwood TOwnsend 8-6242 





A national magazine and news- 
paper campaign in support of 
Morris cars will be released in 
May by Dorland, Inc., advertising 
agency. Full pages in black-and- 
white and full color in three na- 
tional weeklies will be inserted 
with a frequency unusual in for- 
eign-car advertising, Dorland an- 
nounced. 

Copy will feature a price of 
$1,555 for the Morris convertible 
or sedan, built in Cowley, Eng- 
land. 


GM Press Party 


One of the largest press-radio 


* 


|dinner meetings in a series being 


held by General Motors throughout 
the country attracted 152 persons 
in Los Angeles last month. 
Among those attending were: 
Paul Garrett, vice-president. in 
charge of public relations; Lynn J. 
Rogers, auto editor of the Los 
Angeles Times, and George Natzel, 
assistant regional manager of Olds- 


| mobile. 
| * a * 
Actors Tell Story 
The Electric Auto-Lite Co. 


turned to professional acting tal- 
ent and a mock trial to portray 
the story of its advertising cam- 
paign for 1949 before the winter 
meeting of its dealers and dis- 
tributors in Chicago last month. 

The firm produced a play 
which pointed up how dealers 
benefit directly through national 
advertising by the company and 
how dealers can best cash in on 
the national program at a local 


level. 
+. ” a” 


Dealers Sponsor News 
The Mercer-Tazewell (County) | 





Detroit 6, Mich. 


Automobile Dealers Assn, is spon- | 
soring a 15-minute evening news- | 


|the 1949 Chevrolet and the adver- 


Format will | Post’s educational series. 


organization, a history of Chevro- 
let advertising and other campaign 
data. 


* * + 


* * * 


Ford Wins on Poster 
Ford Motor Co. won third place 


A study of the development of 
tising that helped to launch it is 


| contained in Advertising Case His-|at the 17th annual National Com- 
| tory No. 9 of the Saturday Evening | petition and Exposition of Outdoor 


Advertising Art sponsored by the 
Art Directors Club of Chicago. 


The award went to Ford’s poster 


Part 1 of the study discusses 
the various stages of engineering, 


| 
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doctor saying, “All I can hear is 


S| Ford, Ford, Ford.” 


Trailer Budget Up 


House trailer builders are increas- 
ing their 1949 advertising budget 
slightly over last year, to about 
$300,000, according to J. Walter 
Thompson Co. (Chicago), which 
handles the account for the Trailer 
Coach Manufacturers Assn. , 


Media has been cut from a dozen 
assorted books to only three or four 
national magazine leaders, it was 
said. 

= o a 


Names 


William RK. Mason has been ap- 
pointed a vice-president of Geyer, 
Newell & Ganger, Inc. He is a 
former president of the Advertising 
Club of Springfield, Mass. 


W. E. Holler, retired general sales 
manager of Chevrolet, has been 
named a member of the Florida 
State Advertising Commission by 
Gov. Fuller Warren. 


Robert M. Williams, formerly of 
the U. S. Rubber Co., Chicago, has 
joined the staff of the Detroit office 
of George S. Dix, exclusive repre- 
sentative of the Philadelphia In- 


| styling and production, customer | by Walter Wilkinson showing a/| quirer in Michigan and Ohio. 


CENTRALIZED CONTROL PAYS 


BIG DIVIDENDS IN THE 
MODERN SERVICE SETUP 


Shift to a buyer's market is not going to 

catch McKay-Ford of Seattle, Wash., nap- 

ping. Modernized premises are served by 
a 12-station Grover Tube System. 








You Eliminate Errors...Speed Service 
Maintain Order...Keep Jobs Moving 
Satisty Customers...Increase Profits 


In the average service operation 
there are usually about a dozen 
specialized operating units such as: 
parts storage, parts sales, paint shop, 
body shop, wash rack, cashier, etc. 
To correlate the work of all depart- 
ments, to keep jobs moving, to 
prevent duplication of effort, to 
provide instant, dependable, error- 
less communication between de- 
partments, GROVER has developed 
many applications of its Pneumatic 
Dispatch Equipment. 














money. 








Michigan. 

















°° PNEUMATIC TUBE 
THE GROVER COMPANY e 


DETROIT 


Your problems, too, can be success- 
fully solved by GROVER. We will 
gladly and promptly furnish data, 
a survey of your premises, an esti- 
mate—and with no obligation to 
you. Literature concerning auto- 
motive service department installa- 
tions will be sent free on request. 
We believe this type of Centralized 
Control will save you time and 
Write 
25515 W. 8 Mile Road, Detroit 19, 


Grover Company, 
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Offices in Principal Cities 
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Dueck’s Model of Real Service 


(Continued from Page 44) 
99 percent of the people are honest 
and will pay their bills if they pos- 
sibly can. 

However, if a firm oversells a 
man beyond his ability to pay, the 
firm is immediately building up a 
potential bad credit risk. Prospec- 
tive customers are carefully 
screened and every effort is made 
to see that their credit purchases 
are within their income so that they 
will have a sufficient margin to meet 
other demands on their revenue. 


The company maintains 24- 
hour service in all its depart- 
ments. “U-Drive” cars, new car 
sales, accessories or repair jobs 
can be secured from the company 
at any hour of the day or night. 
This service is maintained by 

means of a skeleton staff and an 
“on call” schedule which is care- 
fully worked out to avoid inflicting 
a hardship on any member of the 
Yip ar na . 

eature of the Dueck buildings 
is a board room, which provides 





comfortable accommodation for 
about 40. The company holds an 
average of eight meetings per 
month so that every employe at- 
tends at least one, and in some 
cases more meetings. 

These meetings are held in the 
evening, and while they are basi- 
cally designed for the imparting of 
training and specialized instruction, 
they are also used to develop social 
relations among the staff, and re- 
freshments of some type are served 
from a bar and kitchenette imme- 
diately adjoining the board room. 


An interesting department in 
the organization is its seat cover 
division, which can produce eight 
complete sets of seat covers per 
day. These are custom tailored in 
tones to blend with the car color. 

The Dueck company has just 
opened a new traffic lane, which is 
a complete replica of the traffic 
lanes operated by the traffic divi- 
sion of the Vancouver police force. 

Records show that 57 percent of 
the cars which passed through the 


civic testing station in Vancouver 
were rejected. Equipment in the 
new Dueck traffic lane is identical 
with that in the civic station. The 
company will be able to put a car 
through in four minutes, and this 
testing is available without charge. 
It is believed that this new service 
will be an important factor in the 
development of business for all the 
service departments of the firm. 


The main service floor of the 
Dueck organization, as well as its 
heavy repair and truck repair 
divisions, are all regulated by a 
central control tower. 

From this tower, by an electric 
button, the huge sliding doors at 
the end of the two service floors 
can be opened to provide passage- 
way for a car or truck. Every de- 
partment is listed on a board in 
front of the control tower with 
three lines underneath. 

Lights of one color indicate that 
the department is idle. Lights of 
another color show that while work 
is being done in the department it 
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IN SPANISH FORK, UTAH—A striking view of the home of Orson Brown Chevrolet Co 
It contains the latest type equipment for service facilities. 


will be finished in the near future. 
The third color of light shows that 
the department is heavily booked 
up with work and that the service 
receptionist should check with the 
control tower before making any 
promises as to when work in that 
department can be undertaken. 


This control tower has complete 
charge of the routing of all service 
work of the firm, and by means of 
the lighting system and the devel- 
opment of the close cooperation be- 
tween the receptionist personnel 
and the tower management, cus- 
tomer goodwill is built up. 

Carrying out the policy of im- 
maculate housekeeping, all the 
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FENDIA! 


Why FENDIX is best for you and your customers 


YOU GET BETTER SERVICE: We make a real specialty of the undercoating business. Your Fendix Field 


Engineer devotes a// of his time and energy to helping you organize your undercoating 


business on the most profitable, most efficient basis. He sees that your undercoat work fits 


in smoothly with the rest of your shop operation. He trains your spray gun men, individu- 


ally, in correct methods of applying Fendix. He instructs your salesmen in new, business- 


producing sales techniques. Should a service problem arise—he’s Mr. Fix-It, and fast! 


Even on spray equipment. 


YOU GET A 


BETTER PRODUCT: Sell Fendix . . . and give your customers the best. With Fendix you get 


more coverage per drum because only a 44” coating is needed for maximum rust protection 


and sound deadening. Extra factory care in blending is your assurance that Fendix goes on 


uniformly, gives continuous coverage of the underbody, and trouble-free spray gun operation. 


YOU GET MORE FREE SALES HELPS: You'll like their looks . . . and you'll like the variety. All kinds 


of personalized direct mail pieces, displays, demonstrators, newspaper mats and other sales 


helps . . . all designed to help build your undercoat business. 
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or write us direct... Address Dept. 8 
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mechanics’ benches in the service 
department are of streamlined 
design, equipped with outlets for 
both power and light. 

The company maintains two ex- 
tra bench units and these are con- 
tinuously rotated so that all the 
benches are kept spotlessly finished 
in car enamel and are always look- 
ing bright, clean and attractive. 

Adjoining the heavy repair de- 
partment, and extending along 
Eighth Ave. to Birch St., is a lot 
now occupied by an old house. This 
will shortly be pulled down and a 
truck plant erected on the prem- 
ises, while a parking area for 100 
vehicles, with entrance from _the 
Broadway level, will be provided 
on the roof. 

The machine shop and steam 
cleaning departments are located 
in sections of the heavy repair 
building. 

At the present time several 
houses separate this group of build- 
ings from the service station and 
“U-Drive” premises of the com- 
pany. The lots on which these 
houses stand are owned by the 
firm, and as soon as the housing 
shortage is relieved these buildings 
will be torn down and a huge park- 
ing area developed. 

On the corner of Broadway and 
Hemlock, comprising an area of 
about one-third of a city block, 
the company’s “U-Drive,” service 
station and used-car divisions are 
located. 

In the immediate future the 
firm is planning to build a modern 
used-car lot immediately east of 
Birch St. on Broadway, and has 
already purchased the property. 
When this is completed the area 
at Broadway and Hemlock will be 
given over entirely to light service 
work and “U-Drive” operations. 

The high tower and huge stream- 
lined canopy bearing the Dueck 
name command immediate atten- 
tion and dominate the “U-Drive” 
and used-car area. On the ground 
level is a modern display room, 
which before the completion of the 
new showrooms, was used for new 
ear displays, but which is now 
given over completely to the dis- 
play of automobile accessories. 

The “U-Drive” office is located 
immediately behind this show- 
room, while running down the 
remainder of the lot are the lu- 
brication bays, car washing and 
polishing departments, and the 
tire sales and repair departments. 

The company is distributor in 
British Columbia for Trans-Canada 
tires and has adopted the policy 
of putting a set of new Trans- 
Canada tires on every used car 
sold. 

Even where the tires on a trade- 
in are practically new, this policy 
is still adhered to. The used tires 
taken off the cars are recondi- 
tioned and sold. The firm handles 
a volume of from 400 to 500 used 
tire sales every month. 

At the present time the firm is 
getting its house in order in con- 
nection with used-car sales. It has 
reverted to its prewar policy of 
completely reconditioning every 
used car sold. These cars are sold 
with a guarantee and care is main- 
tained to see that they are priced 
on a basis that the customer can, 
at a later date, trade them in and 
be allowed a fair amount on an- 
other buy. 

The lower level of the used car 
lot, which opens off Eighth Ave., 
accommodates the seat cover up- 
holstery, metal shop, welding 
shop, body shop and paint shop 
of the firm. The two paint bays 
can handle eight complete paint 
jobs per day. 

Dueck has developed one of the 
most complete automobile sales 
and service organizations on the 
continent, but he feels that the 
dominant, fundamental character- 
istic of the business is the deter- 
mination to give the customer 4 
fair break. 
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DETROIT.-—The tendency of la- 
bor to be casually indifferent of 
the rights and wishes of manage- 
ment, when management is a cus- 
tomer for labor’s services, is a re- 
jection of the business axiom, “the 
customer is always right,” accord- 
ing to Harvey C. Fruehauf, Detroit 
trailer manufacturer. 

This ig perhaps the only buyer- 
seller relationship in which this 
principle appears to have no ap- 
plication, he says. 

“Some of us as business men or 
manufacturers acknowledge the 
force of customer desire,” Frue- 
hauf declares. “It seems obvious to 
me that the only way to be suc- 
cessful in any venture is to sat- 
isfy the customer, assist in the 
solution of his particular problem 
and accede, insofar as it is com- 
patible with sound business meth- 
ods, to his wishes. 

“This is patently the formula 
employed by all businesses which 
have achieved success. In short— 
it is the American way,” Frue- 
hauf states. 

“Labor, of course, subscribes to 
this theory, too—except when la- 
bor becomes the seller of its serv- 
ice. In this role labor generally 
elects to ignore the rights and 
wishes of management and through 
its collective bargaining power, it 
possesses and uses the weapon to 
enforce its own terms. 


“There is today widespread com- 
plaint about high prices and the 
high cost of living with resultant 
pressure to grant relief to con- 
sumers or customers. Customers 
are, of course, presumed to con- 
sist solely of wage earners or sal- 
aried employes. 

“The customer, indeed, needs re- 
lief from high prices. But it is fal- 
lacious thinking to argue that the 
customer represents only certain 
segments of our society. 

“Everyone of us is a customer 
for goods or services and high 
prices are, therefore, a hardship 





























































Premium Prices 
Almost Extinct 
On Buffalo Lots 


BUFFALO.—P remium prices, 
which used-car dealers were will- 
ing to pay for most late models, 
have practically disappeared in the 
Buffalo area. 

The 1949 Chevrolet is about the 
only car which dealers here will 
still buy at more than list price. 
Some dealers are buying a number 
of other late models at 75 percent 
or less of list price, but many are 
reluctant to buy even at that price 
level. 

Late - model automobiles have 
been the hardest hit by the sales 
slump on used-car lots, and new 
car dealers should experience rep- 
ercussions of the situation in a 
few weeks, used-car dealers say. 

One dealer explained how the 
market might work: 

“A potential new-car buyer at- 
tempts to pay only $300 to $400 
for the new car by selling his 
older car to a used-car dealer at 
a high price. Six months ago he 
probably could have made such a 
deal but not today. As a result, the 
consumer will refuse to purchase 
the new car.” 

A slight flurry in used-car vol- 
ume was reported last week with 
the mild weather, but sales have 
again dropped back to a snail’s 
pace. 

Meanwhile, most new-car dealers 
are offering more for tradeins than 
they did a year ago. 


Thomas Pontiac Opens 
Building in St. Louis 

Thomas Pontiac Co., St. Louis, 
which has had a construction pro- 
gram under way for more than a 
year at 5225 Delmar Bivd., staged 
formal opening along with several 
other Pontiac dealers. 

The Thomas company has a five- 
car display room and 25,000 square 
feet of parking space in addition 
to the building’s 35,000 square feet 
of space. A used-car lot is main- 
tained across the street. 





‘Casual Indifference’ 


Fruehauf Contends Labor Ignores Fact 
That Employer Is Customer, Too 
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for all. When the corner grocer 
sells a housewife a basketful of 
groceries, she is, naturally, a cus- 
tomer. If, to help out with fam- 
ily finances, she decides to take 
in a boarder or two, the shoe is 
then on the other foot. She be- 
comes a seller. 







for today’s high prices from people 
who simply overlook the fact that 
he is a customer too. 

“Before he can operate his plant, 
he must buy machinery, raw ma- 
terials and parts from his suppliers 
or vendors. And since manpower is 
essential to the operation of his 
machines and the conversion of 
raw materials into finished prod- 
ucts, he must also buy the services 
of labor. In short, he is a custom- 
er, not only of those who furnish 
him with tangible merchandise but 
also of those who supply the hu- 


“Meanwhile, the grocer needing/| man energy and effort. 


to replenish his stock, buys mer- 
chandise from the wholesaler and 
thus switches from seller to buyer, 
himself becoming a customer. 


“The manufacturer operating a 


factory receives much of the blame 
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“Now it is a fundamental fact 
that, in our economic society, the 
customer is the real boss of any 
business enterprise. If he does 
not feel he will get the proper 
value for his money, he 
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refuses to buy. And this is as it 
should be for it creates and en- 
courages healthful competition 
between those bidding for the 
customer’s business. 

“Unfortunately these tenets are 
meaningless and appear to have 
no useful application when an em- 
ployer ventures into the market to 
buy the services of labor. Moreover 
the special privileges and consid- 
erations that labor generally de- 
mands, while exhibiting casual in- 
difference to the wishes of man- 
agement—in this case, the custom- 
er—are bulwarked by law. 

“Obviously labor holds a power- 
ful club over the head of the em- 
ployer. 

“In the last analysis, when busi- 
ness is being pummelled on all 
sides by those who charge it with 
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full responsibility for high prices, 
there is a lamentable lack of un- 
derstanding of management’s prob- 
lems. 

“Politicians and some  profes- 
sional groups have joined with la- 
bor to demand additional wage 
increases while insisting these be 
absorbed by the employer, who is 
also admonished against adding 
the increased cost to the price of 
his product. 

“The business man is, and must 
be, resourceful if he is to continue 
to operate a successful business. 
This does not mean, of course, 
that he is a magician. 

“This simple fact appears to need 
much wider circulation than it 
now has—especially among those 
groups who have forgotten that 
the employer, too, is a customer.” 


WHY DO SOME PISTON RINGS WEAR TIN COATS ? 


To improve their appearance, for one thing. But more 
importantly, tin coating assures quick break-in, reduced 
scuffing, added protection. 


Tin coating and other methods of processing large 
numbers of piston rings present complex problems. In 
a view, above, of Muskegon’s Plating Department, 


“It is Muskegon’s firmly established policy to sell exclu- 


sively to manufacturers (1) for installation as original 
equipment and (2) for resale for service purposes.” 


racks of tin coated piston rings, 


having been plated 


and rinsed, are seen emerging from the continuous 


drying ovens for visual inspection. 


Facilities for all types of plating and chemical coat- 
ings are but one of the rich resources, in both plant and 
personnel, that stand behind Muskegon’s unique policy. 






“THE ENGINE BUILDERS’ SOURCE’’ 


Scrappage Table 


Compiled by R. L. Polk & Co., Detroit 
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; 1c Survi t Cars Faill Serappage Scrappage 

Ena _ eee eee te "hen End of ass to Revegteter pos ‘to Cars % to New (Continued from Page 59) 

Year Number Year Number Scrappage Year Number or Scrappagce in Use aa 2-dr.. $1,975. °48 Super conv., $2,175: halt-ton pickup, $1,120; SD 4-¢r., $1,390: 

1924 15,350,038 1925 2,967,755 18,317,793 1925 17,485,627 832,166 5.4 . | RM 2-dr., $1,760. '47 Super conv., $1,- club coupe, $1,480. "47 SD 2-dr., $1,180; 

1925 17,485,627 1926 3,228,695 20,714,322 1926 18,915,260 1,799,062 10.3 55.6 oa. "bs 400. wae decent Sdn ‘one. nam 46 2-dr., $1,205, $1,190, 

1926 18,915,260 1927 2,623,538 21,538,798 1927 19,410,175 2,128,623 11.2 a $685. HUDSON—'46 4-dr., $900. 

1927 19,410,175 1928 3,139,579 22,549,754 1928 20,673,852 1,875,902 9.7 . | CADILLAC—'46 (62) 4-dr., $1,850. “41| MERCURY "49 2-4r., $2,350; 4-dr., $2.- 

1928 20,673,852 1929 3,880,247 24,554,099 1929 22,599,701 1,954,398 9.5 50.4 (63) 4-dr., $1,050. 360. 46 conv. $1.168. "30 2-dr.. $510 

1929 22,599,701 1930 2,625,979 25,225,680 1930 22,345,090 2,880,590 12.7 109.6 || CHEVROLET — "49 Special t-dr.. $1.590. | oLDSMOBILE--'46 (6) 4-dr., $1,100. "30 

1930 22,345,090 1931 1,908,141 24,253,231 1931 21,484,450 2,768,781 12.4 145.0 aden $1,590, $1,505." a9 > aicann | 2-dr.., $380. ai 

1931 21,484,450 1932 1,096,399 22,580,849 1932 19,752,283 2,828,566 13.2 tae $1,435, $1,410, $1,340; FM 2-dr., $1,225, cainments a $1,285 lets c 

1932 19,752,283 1933 1,493,794 21,246,077 1933 19,300,336 1,945,741 10.0 129. $1,200; SM 2-dr., $1,100. "46 FL = oe aD > cme, 2! y if ir. 

1933 19,300,336 1934 1,888,557 21,188,893 1934 20,725,926 462,967 2.4 2S || Bited. aie nee gate an ae, bens, | Sar, 61,000. "42 4-dr., $010. ‘41 club 

1934 20,725,926 1935 2,743,908 23,469,834 1935 22,015,052 1,454,782 7.0 53.2 $875, $775; 4-dr., $890, $685. ‘40 4-dr., coupe, $400. . 

1935 22,015,052 1936 3,404,497 25,419,549 1936 23,846,488 1,573,061 7.2 46.3 $550, $500; soy $690. PONTIAC—'48 SL 4-dr., $1,850; station 

1936 23,846,488 1937 3,483,752 27,330,240 1937 25,330,584 1,999,656 7.9 57.3 ‘cHny ae 47 Windsor ra $1,225. ‘a aa nnhe’ Gane, a. -dr., $1,400, $1,410 

1937 25,330,584 1938 1,891,021 27,221,605 1938 24,455,012 2,766,593 11.3 146.3 JODGE " Coronet the 405. . quumenaiee,.. “ ae 

1938 24,455,012 1939 2,653,377 27,108,389 1939 25,754,387 1,354,002 5.3 51.0 | cian Oe $1,345. ‘47 Deluxe clu - pEDARER 2 ge er 

1939 25,754,387 1940 3,415,905 29,170,292 1940 27,157,554 2,012,738 74 58.9 || roRD——'49 Custom conv., $1,970; club| 1%-ton stake, $646, 

1940 27,157,554 1941 3,731,166 30,888,720 1941 28,968,114 1,920,606 6.6 51.4 coupe, $1,590; 2-dr., $1,575, $1,550; De- ae 

1941 28,968,114 1942-3-4 593,191 29,561,305 1944 24,218,562 5,342,743 a — "aban Gi.00e. Ss th an be. 

1944 24,218,562 1945-6 1,829,747 26,048,309 1946 -26,464,525* § (416,216) i sesee 51.660, $1,016, 61,000; 6-du 41,000, S018. 

1946 26,464,525 1947 3,177,376 29,641,901 1947 29,153,708 488,193 1.67 15.4 | = te.. oe ee. at club ee BUYING 

1947 29,153,708 1948 3,490,952 32,644,660 am ane 855,517 2.69 24.51 eee $570; oe ee é i 4.8 ,035, | a 

24 YEAR SUMMA HUDSON—'48 (8) 4-dr., $1,525. °46 (6) ur- r p 

Cars in use, 12/81/24 .......0.....00000 wee 15,350,038 Survivors as of 12/31/48 ......... 31,789,143 4-dr., 008. + 

New cars sold, 1925 through 1948.......... . 55,267,576 Scrappage, 1925 through MD 2 pak 38,828,471 a ae sueme -47 , 

Total in use, barring scrappage .............. 70,617,614 Average scrappage per year ............... 1,617,853 4-dr.. 2 at $1,200. "41 2-dr., $710. feat eee it eee _ 
*The figure under “Survivors,” (Col. 7), for 1946 includes cars out of registration in the previous count wees and Annee 4-dr., $2,110. °47) Samarabeesemreune 
estimated at upwards of one million units. OLDSMOBILE—'49 (88) 4-dr., $2,500. °48 | Sates . y 

: " : Rr -r-rlap*...foiks you 

**This negative figure is result of the re-registration of cars which had been out of service. . {8 sy Benson, len ume’ $1,000 abe von oun depend 

YMOUTH—'48 SD 4-dr., $1,395, $1,260. 
British-mad b branch; Bashford| coupe, $050. ""°41 2-1 5,06. at othe uae bee 
° : | year 14,478 British-made cars were| membrance branch; ashfor coupe, $850.’ -dr., . Cm 
Britain Stresses | shipped here in contrast with 1,946| Browne, J. Paterson, United King- oy a. A ge Ag 2 Ea ey need . . . look 
® f M k during the previous year. dom trade commissioner; City| (6) 2-dr.; $1,625. '47 (6) 2-dr., $1,400, to Bemis! 
Bid for Market | “It is true that the market has| Councillor W. R. Bulbch, repre-| $1:300., '46 (8) 2-dr., $1,450. "42 (8) 
been particularly favorable to us,”| senting Montreal; Lt. Col. E. R.|STUDEBAKER—'48 Champion 4-dr., $1,- 
At Canada Show Sir William said, “but we believe| ajjen '0.C.. of the 17th Duke of| 1% ‘47 Commander Regal 4-dr., $1,025. 
there will remain a place here for ‘ ; 
MONTREAL.—Britain is out for the British car. Its economy of York’s. Hussars; Lt. Col. Bruce TOLEDO 
a part of the Canadian automobile : Hutchison and W. G. Neish, presi-| ,poc Greiner Auction. Sale every Thurs- 
operation and its superb road hold- ; oc Greiner Au , e every 
market, Air Marshal Sir William i aliti re supreme.” dent of the Canadian Legion pro-| day. Prices are for sale of Mar. 3.) 
Welsh said at the official opening |'"8 Weltles are sup : | otinotal a BUICK—'49 Super sedanette, $2,520; RM 
h d Here as the North American rep- | vinclal command. 4-dr., $2,595. "46 Super sedanette, $1,- 
of the British auto show is. taper gr | a 430. ‘41 Century sedanette, $645. 
by the remembrance branch of the See of er oe Sir CHEVROLET— "48 FM 2-dr., $1,450; FL 
anufacturers an raders dan, $1,615, $1,575. '46 FM 2-dr., 
Canadian Legion. The exhibition, Kaw oe aie Scott Motor Sales | See, ae ee ee tee 
which contained 20 units of Brit-| William was introduced by ur | ' 
; hibiti hai who| Scott Motor Sales, Inc., Reidsville, | "40 SD 4-dr., $460. "39 MD 2-dr., $400. 
ain’s latest models, remained open | Simon, exhibition chairman, o | +37 2-dr., $220, 
to the public for three days. explained that proceeds of the|N.C., has been organized with capi- | oOLDSMOBILE—'48 (66) club coupe, $1,630. aa sl 
In the presence of Canadian Le- show would be used for activities | tal stock of $100,000, of which $30,000 | a “ a5 41 ase, $1,415. "46 (76) es conden 
gion officials, Sir William said that |of the Legion branch. is subscribed, to sell automobiles. PLYMOUTH—'4i ‘4-dr., $535; club coupe, | of burlap from Indian 


the best proof that Britain is seek- 
ing trade in Canada was that last 












Attending the opening were Hen- 
ry Newmark, president of the re- 





Principals are S. F. Scott sr., S. F. 
Scott jr. and Jack Scott. 





Malsbary makes a cleaner 
for every purpose. Write for 
catalogs and full informa- 
tion on how best to handle 
your cleaning problems. 








The new Malsbary 110 Cleaner is out-performing, out-classing con- 


ventional “steam” cleaners... 


light-duty cleaner. And no wonder: 








SINCE 1921 


minimum maintenance. 


4 different cleaning actions. 


The Malsbary 110 Cleaner is a new type cleaner... 
small, compact, rugged and portable.. 
purpose diaphragm pump, semi-automatic oil burner, | 
flash-type coil heat and special solution mixing com- 


partment. 


and meets the demand for a rugged, 
CHRYSLER—’47 Royal 4-dr., 


| DeSOTO—'48 Custom 4-dr., 


SIMPLE, FOOLPROOF DESIGN that gives years of service with 


EASY OPERATION with only 3 controls, yet full performance and 


.with one dual 


| BUICK—'49 Super 4-dr., 


CHEVROLET—’'49 SL 4-dr., 


PONTIAC—’ 41 
danette, $600. 


(8) club coupe, $550; se- 


| WELLYS—'47 station wagon, $925. 


HORSEHEADS, N. Y. 


(Horseheads (N. Y.) Auto Auction. Sale 
every Friday. Prices are for sale of Mar 4.) 
(Market about steady. Fair percentage 


of sales.) 
$2,435. °46 Super 

4-dr., $1,395. °41 sedanette, $830. 

| CADILLAC—'41 (61) 2-dr., $1,035, 

| CHEVROLET—’ 49 FL 4-dr., $2,030; SL 
4-dr., $1,910. ‘48 FL aerosedan, $1,500; 
half- ton pickup, $1,155. ‘47 FM conv. 
$1,395, $1,415; SM 4-dr., $1,190. 46 
4-dr., $760. ‘'42 4-dr., $465; FL aero- 
sedan, $825. ‘41 2-dr., $620. ‘'39 2-dr., 
$400. ‘38 2-dr., $230; (> dr., $270. 

| CROSLEY—'48 2- ‘ar., $325. 


DODGE—’'46 2-dr., $1, 050. ‘39 4-dr., $385; 


2-dr., $395. 

| FORD—’49 Custom club coupe, $1,685. ‘47 
SD club coupe, $1,065. ‘46 2-dr., $1,075. 
'41 club coupe, $715; 2-dr., $490. 

| MERCURY—'47 4-dr., $1,220. 

| NASH—’47 (600) club coupe, $1,200. 

OLDSMOBILE—'47 (76) 4-dr., $1,470; 2- 
dr., $1,510. °35 4-dr., $180. 

| PACKARD—’42 4-dr., $650. 

PLYMOUTH—’48 SD 4-dr., $1,555; 2-dr., 
$1,530. ‘47 4-dr., $1,180. °46 SD 4-dr., 
$1,030. ‘41 2-dr., $690. ‘40 Deluxe 4- 
dr., $630. 

PONTIAC—'40 2-dr., $900. °38 4-dr., $280. | 


STUDEBAKER 


OKLAHOMA CITY 


(Oklahoma City Automobile Auction. 
A. L, Pollock, manager. Sale every Thurs- 


40 Champion 4-dr., $350. 


day. Prices are for sale of Mar. 3.) 
(79 units sold out of 167 offerings. 
Prices down on prewars.) 

BUICK—'48 RM 2-dr., $2,175. ‘42 2-dr., 

| 700. °40 2-dr., $855. 

CADILLAC—'49 2-dr., $3,710. ‘48 2-dr., 
$2,780. ‘47 (62) 4-dr., $2,000. '46 4-dr., 
$2,000. ‘41 sedan, $850. 


$1,950, $1,900, 
$1,970. °48 SM 4-dr., $1,400; FM 4-dr., 
$1,435, $1,465. °47 station wagon, $1,- 
435; club coupe, $1,385; sedan, $945; FL 
2-dr., $1,465; FM 2-dr., $1,245, $1,300. 
$1, 400, $1,- 
$750, $660. 
$1,635. 


710. ‘41 Windsor 4-dr., 


DODGE—'47 Custom club coupe, $1,480. 
"46 half-ton pickup, $710. '42 Deluxe 
4-dr., $860. ‘'40 4-dr., $430, $485. 

FORD—'49 Custom (8S) 4-dr., 


$1,675. ° 


Goodrich Expands Sale 
Of Tubeless Tire 


AKRON.—Tubeless tires, manu- 


| factured by B. F. Goodrich Co., are 
| now on sale in its Jacksonville, Fla., 
isales district, 


following a_ public 
demonstration of the tire’s perform- 
ance characteristics at Miami. 


The district is the third to place | 
and | 


the tire on sale. Cincinnati 


Send inquiries to Department |. 






MALSBARY MANUFACTURING CO. 


92nd 
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AVENUE OAKLAND 3, CALIFORNIA 


|} in America’s No. 
| mated more than 100,000 readers weekly! 


Indianapolis are the others where | 


it was introduced last year. It is 
hoped that nationwide distribution 
will be effected during 1949, Good- 
rich officials said. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
1 Industry ... an esti- 





jute mills. Bemis- grad- 
ing is accepted by 
oroducers and eon 
alike as the standard 
for brniay» quality. 


Detroit « Chicago « St. Louis 
Cleveland «+ Indianapolis 
and other principal _ cities. 





TUB AND SHOWER 
IN EVERY ROOM 


MOST LOCATED 


| CONVENIENTLY 
| * 
| CON 4 Faeroe, 
| CADILLAC SQUARE 
ONE BLOCK EAST OF WOODWARD 


C.G. PARKER 
| Manager 


Telephone 
WOodward 2-5900 
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NAME PLATES 


DEALERS: 


The Modern Advertising Plate 
With Customer Eye Appeal 
Write for Descriptive Brochure 
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CLEVELAND.—Work was never 
like it is now for 40 employes of 
the new West Side Pontiac dealer- 
ship. 


new dealership, West Side Pontiac 
poasts a $15,000 all-electric cafeteria 
for the use of its employes. 

The $325,000 building was offi- 
cially opened by dealer Louis 
Boshara with a display of the 
1949 Pontiac. 

More than 10,000 persons visited 
the firm, and many of them spoke 


-dr., 
sD 
club 
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put into the place where I work.” 

Boshara, a veteran Pontiac dealer 
who transacts one of the largest 
volumes in Ohio, says he recog- 
nizes the full value of boss-employe 
relationships on a high scale. 

“My shop is a union shop,” he 
says, “and we've never experienced 
any difficulty at all. I believe a 
man’s working place should be as 
good as, if not better than his 
home, because, after all, he spends 
so much time at work.” 

Boshara reports it costs him 
$400 a month to operate his cafe- 





Steel Firms Fear 


Scrap Drive Lag 


U. S. Asked to Prod 
Salvage Campaign 


WASHINGTON.—A continuous 
flow of heavy quality scrap to the| 
nation’s steel mills and foundries is | 
“imperative” if maximum steel pro- 
duction is to be maintained, the 
steel industry wrote Secretary of 
Commerce Charles Sawyer last | 
week. 

In making the letter public, Saw- 
yer said he shared the industry’s 
concern. 

“The improvement in supplies is 
only relative,” he said. “Actually 
1,000,000 more tons of heavy scrap 
are still needed to maintain full 
steel mill and foundry production. 
I, therefore, urge industry to con- 
tinue its efforts to collect all un- 
needed iron and steel items and get 
them into normal scrap collecting 
channels.” 

The letter was written by Robert 
W. Wolcott, chairman of the Ameri- 
can Iron and Steel Institute’s com- 
mittee on iron and steel scrap, who 
said he had recently become “con- | 
cerned” because many persons were 
permitting the present improvement 
in supplies to interfere with their 
full support of a nationwide drive 
for high quality scrap. 

“Inventories of scrap have im- 
proved, it is true, but at the same 
time production of steel has in- 
creased sharply. Thus, the steel in- 
dustry is consuming scrap at a rec- 
ord high rate. Furthermore, the | 
companies of the industry are 
scheduled to increase their present 
capacity by more than two million 
tons during this year,” Wolcott 
wrote. 

“The metallics needed to produce 
steel at the present high rate and 
to make effective the proposed and | 
large capacity of the industry must 
come from two sources: From ores 
smelted in blast furnaces, and from 
steel scrap.” 
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Eades Elected President 


By Erie (Pa.) Truckers 

ERIE, Pa.—Russell W. Eades, 
treasurer of Erie Trucking Co., has 
been elected president of the Erie 
chapter, Pennsylvania Motor Truck 
Assn., C. E. Pierce of Pierce Truck- | 
ing Co. was named vice-president, 
and Frank Pennock of International 
Harvester Co., secretary. 

Directors include Merle Besson, 
George L. Besson Co., Corry; Orel 
Brown, O. J. Brown Trucking Co., 
Erie; Chester Durst. Durst Moving 
and Storage Co., Erie; H. J. Bowes, | 
Sunshine Packing Co., North East: 
Earl Donor, Donor Truck and 
Trailer Equipment Co., Erie; John 
Crooks, branch manager, Freuhauf 
Trailer Co., Erie, and Theodore 
prossmnalater, president, Nypano Co., 

rie, 


Built for Compatibility 


Boshara Planned Pontiac Dealership With Eye 
On Good Employe Relations 


Besides the usual features of a| 


enthusiastically of the cafeteria as | 
“the feature I wish my boss would | 


teria, All food purchased is of 
the highest quality and sold to 
| employes at cost. Breakfasts are 

served from 8:30 a.m. to 10 and 
| lunches from noon to 2 p.m, 
Seldom does a full course meal 
| cost more than 60 cents. A typical 
| meal includes soup, baked ham and 
| dessert. 

Although the cafeteria may cost 
|Boshara extra, he says the cost is 
offset in man-hours that otherwise 
might be lost in employes dashing 
| off to a public restaurant. 

Once a week Boshara shows 


| 


a 









THE 


BIGGEST DOLLAR VALUE ON THE MARKET... 
IT AL Rd Lyd ta Operation... ONLY ONE METER DIAL TO 
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movies during lunch hour. The 
cafeteria is air conditioned and 
the chef, Mildred Davis, is an ex- 
perienced restauranteur, 

“These fellows,” says Mrs. Davis, 
“like good food and plenty of it. 
I haven’t had any complaints yet; 
the boss and his general manager, 
Fred Joseph, are my best cus- 
tomers.” 

The dealership operates on 70,000 
square feet of space. Floors are 
radiant heated and slope to a cen- 
ter drain. 

A 2,700-foot parts department car- 
ries one of the largest stocks in 
this zone. An intercommunication 


system operates to and from the, 


office, parts department, service 


desk and all mechanics. 


WUE 
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NEWEST DEALERSHIP IN HOUSTON—Bill Lee Motors (Studebaker) is at 7141 Lawndale. 
Lee has been a dealer there for 25 years. G. E. Overton is sales manager; F. W. McClintick, 
parts manager, and Jack B. Smith heads the office staff. 

To feel the pulse of the auto industry, consistent reading of AUTOMOTIVE NEWS 
is necessary. Its production and registration figures tell the story of output and sales. 


GLa 








WATCH, ONE TIMER SWITCH TO SET, NO NEEDLESS GADGETS 





@ The new KRW FASTCHARGER is the simplest and most effi- 
cient on the market, regardless of cost. It has only a single meter 
to watch ... all unnecessary gadgets have been eliminated. It oper- 
ates off any 110 volt lighting circuit. Current draw 9 to 11 amperes. 


The KRW FASTCHARGER has a new electric timer which is fool- 
proof in operation . .. it automatically discharges, 


fast charges, slow charges, and then shuts off com- 
pletely. Quick battery tests can be made at any time. 
The customer can be shown the exact condition of 
the battery on the easily understood meter dial. 


After FIVE MINUTES discharging and charging 
the METER shows the condition of the battery and 
whether or not it can be charged, or is worth 
charging. After that decision is made... if you 
want to charge it, proceed again in the same man- 
ner and recharge for 55 minutes, then a test can 
be made to see if the battery is fully charged, 
by means of the BUILT-IN, DISCHARGE, 


TEST UNIT. 


This charger has all and more features than 
any HIGHER PRICED charger. Our illas- 
trated circular will convince you. Our 24 
years reputation is your guarantee. 

The KRW FASTCHARGER is the last word in 
battery charging equipment. It is built of the 
finest materials and incorporates all the latest 
quality features. Fully Guaranteed, it will give 
years of highly profitable service. Order one today. 
No. 778, KRW FASTCHARGER, $130.00 F. O. B. 






AND A 


NEW 
KRW 


WALL-TYPE, 
SIX AMPERE 


BATTERY 
CHARGER 





Factory, Arcade, N. Y. Shipping weight 90 Ibs. 


TO CONFUSE... Fully Guaranteed! 




































GUARANTEED 
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F.O.B. ARCADE, N.Y. 
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New, Heavy-duty Charger handles one to 
twelve 3-cell batteries or equivalent. Ideal 
for safe charging of all types of car, truck 
and aircraft Tedhootes: atest design and 
construction features. Write for descriptive 
literature. Low Price for 110V,60 cycle onl 

$39.00 F. O. B. Factory, complete with 
bulb, wiring connectors and terminal leads. 
Prices for other power requirements will 
be furnished on request. 













AU prices subject to 
change without notice. 


Oia eRe! 


215 MAIN ST.-: BUFFALO 3, N.Y. 
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In the Hopper 


Arkansas Legislature OKs 


$30 Million Highway Plan 


Three bills providing for a high- 
way maintenance and construction 
program, expected to amount to ap- 
proximately $30,000,000 annually in 
the next two years, have been given 
final approval by the Arkansas leg- 
islature. 

In addition to regular revenues, 
the legislation authorizes expendi- 
ture of money to be received from 
annual sale of $7,000,000 of new 
highway bonds. The bills appro- 
priate $7,999,000 annually fer main- 
tenance, $12,000,000 for construction 
and $12,500,000 for federal highway 
funds, ase 


Public Safety Commission 


Asked in Pennsylvania 

Creation of a public safety com- 
mission to aid in the reduction of 
highway accidents in Pennsyl- 
vania was proposed in a bill in- 
troduced in the state senate, 

The proposed commission would 
operate as an independent agency 





in the state and would receive a 
$268,000 appropriation to cover 
administration costs. The com- 
mission would study and recom- 
mend elimination of safety haz- 
ards, conduct safety campaigns 
and organize local groups into 
safety committees. 

+ * az 


Arizona Lawmakers Offer 
Sales Tax Hike Legislation 


A bill to increase Arizona’s retail 
sales tax from 2 to 3 percent and 
make comparable or greater in- 
creases in other sales tax categories 
has been introduced by Reps. H, C. 
Armstrong and Ed Ellsworth of 
Maricopa county and Henry Rush 
of Yavapai county. 

Thad H. Moore, member of the 
state tax commission, estimated the 
measure would produce $11,000,000 
to $13,000,000 additional annual 
revenue. 

* * +. 


North Carolina Bill Asks 


Easing Closed-Shop Ban 


A bill to permit “voluntary closed 
agree- 


shop” labor-management 











for BETTER WORK 


at a BETTER PROFIT! 


Any way you look at it 


and 24-hour service! 


MAIL THE COUPON NOW for a real look at the suN proposition. Take 
this step today and you'll soon be in possession of all the facts that have 
made suN America’s number one choice. You'll make it your choice, too! 


thts 


MASTER MOTOR TESTER 


4 product of the Sun Electric Corporation, also makers of the 
SUN MASTER DISTRIBUTOR TESTER and a complete line of 
Automotive Testing Equipment. 


the answer is SUN! 


There’s no question as to what will be your choice in a truly scientific 
motor testing instrument if you will really look into: 1. SUN’s complete- 
ness 2, SUN’s features 3. SUN’s precision that insures “right-the-first- 
time” accuracy and 4. The foremost service organization of its kind, | 
over 400 men from coast-to-coast to assure competent trained operators 





| Safety Glass in Vehicles 





ments has been introduced in the | 
North Carolina legislature by Rep. | 
Claude A. Sheve of Guilford. 

The measure would amend a 1947 
state law banning the closed shop, 
union shop and checkoff of union 
dues. Modification of the anti- | 


closed shop act was asked by Gov. | [7 


Scott in his inaugural address. 
* + * 


Ark. Bill Would Require 


Sale after July 1, 1949, of any 
new motor vehicle or re-registra- 
tion of any vehicle designed or 
used to transport passengers for 
hire or as a school bus, unless the 
vehicle is equipped with safety 
glass in doors and windows, would 
be prohibited by law if a bill in-| 
troduced in the Arkansas legisla- 
ture is passed. 

Definitions of adequate safety 
glass are included in the measure 
and failure to comply would be 
punishable by fines of $10 to $100. 

+ + * 





Boston Mayor Urges Mass. 


Hike Corporation Taxes 


A 5 to 10 percent increase in 
Massachusetts corporation taxes 
to raise $125,000,000 to reduce real 
estate levies and aid cities and 
towns finance projects delayed 


design, individual lights. 


@ Ponel units sealed against dust 
end atmospheric interference. 


@ Ponel units operate independ- 


ently of each other. 


oO No electric outlet necessary, oper- 
ates from 6-volt storage battery. 


@ 5-inch ball-bearing, rubber caster 
wheels with easy locking brakes. 


for accessory group. 


your 32-page Catalog. 


@ Large, convenient compartment 


@ Independent panels quickly and 
easily removed for servicing. 


@ New developments may be quick- 
ly added to original equipment. 


@ Guaranteed for one year against 
defects in materials, workmanship. 


SUN ELECTRIC CORPORATION 
6327 Avondale Avenue, Chicago 31, Ill. 


I'd like a “real look” at SUN. Send me, 
without cost or obligation, a copy of 


DMT Lecceasgoe cca descunewuehbeatonswen 
NN ice a inc aegesashalinibnodion 
aia a 





OPEN FOR SERVICE UNTI!. 2 IN THE MORNING—Downtown Oldsmobile, 4240 Cass Ave., 
Detroit, recently completed reconstruction and enlargernent of its sales and service facilities. 


during the war period was urged 
by Mayor Curley of Boston in 
addressing members of the state 
legislature. 

The Boston mayor said he had 
abandoned his advocacy of a 1 
percent municipal income tax 
plan. He declared that “such a 
levy, while bringing in $11,000,000, 
would have to be paid by virtu- 
ally everybody, and like the 
sales tax, could not possibly pass 
the legislature. 

The present Massachusetts cor- 


MOTOR TESTER 


includes these 
extra instruments: 








R-3062A8 


poration tax is 5% percent. 
Spokesmen for the Associated In- 
dustries of Massachusetts have 
warned that a further increase 
would drive business out of the 
state. 


* * * 


Longer Tax Recourse 


Gov. Browning has signed into 
Tennessee law a bill permitting ap- 
plications for tax refunds on gaso- 
line used for nonhighway purposes 
to be filed within six months in- 
stead of four months. 

* * * 


Another Video Ban 


Use of vehicles in which tele- 
vision sets are installed would be 
banned from Pennsylvania high- 
ways under the provisions of a 
bill introduced by Rep. Lewis Har- 
ris. The measure is the second 
television bill introduced at this 
session. The first banned installa- 
ticn in a vehicle where it can be 
viewed by the driver. 

* ao * 


Woman Workers 


Maximum work week for women 
| would be cut from 48 to 40 hours 
|and the daily hour limit from 10 to 
8, under the provisions of a bill in- 
troduced in the Pennsylvania legis- 
lature, 
* * ae 
Idaho Revives Position 


Of Labor Commissioner 

A bill activating the office of 
| state commissioner of labor has 
been given final passage by the 
|Idaho legislature. The office has 
|}been dormant for more than 20 
| years. 
Under the Dill, 





the new labor 
|commissioner will cooperate with 
la state industrial accident board 
in administration of safety and 
sanitary codes and will take part 
in mediation panels. The bill ap- 
propriates $35,000 for the bien- 
nium. 
* * * 


Lower Registry Fees Asked 


In West Virginia Bill 


Bills to reduce registration fees 
for passenger cars and light- 
weight privately-owned and op- 
erated trucks have been intro- 
duced in the West Virginia leg- 
islature by Delegate Ward M. 
Dawson sr., Morgan Republican. 

Under the legislation, the fee 
for passenger cars of 2,000 pounds 
or less would be cut from $11 to 


$10 a year, and an additional 
(Continued on Page 67, Col. 1) 


Tax Changes 
Measure Would Revise 


Pennsylvania Levies 


Legislation designed to _ revise 
drastically Pennsylvania’s tax struc- 
ture has been introduced in the 
legislature. 

Backed by a legislative tax study 
committee, the measures would: 

1. Impose a statewide 2 percent 
sales tax to provide $90,000,000 a 
year for education and local gov- 
ernment, 

2. Place sharp limitations on the 
1947 taxing powers of local munici- 
palities and eliminate school dis- 
tricts entirely from the local tax 
law. 

3. Substitute a new 6 percent cor- 
| porate net income tax, a 3-mill tax 
on employed capital and a mini- 
| mum business fee of $25 for most 
| of the state’s present levies on busi- 
| ness. 

4. Repeal a 4-mill county personal 
| property tax and enact a 4 percent 
| tax on the net income from invest- 
| ments in its place. 

5. Impose a 1% percent tax on the 
|income from unincorporated busi- 
| ness and professions. 








| 
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In the Hopper | 


(Continued from Page 66) 


charge per 100 pounds would be 
reduced from 60 to 50 cents. The 
fee for trucks of one ton or less 
would be reduced from $15 to 
$12 annually; for one to 1% tons, 
$25 to $15, and for 1% to two 
tons, $35 to $25. 

* * 


Finance Plans Get Revision 


In N. Y. Legislature 


As a result of objections raised 
at a public hearing, amendments 
to a pending bill to regulate in- 
stallment sales financing have been 
introduced in the New York state 
legislature by Sen. J. Raymond 
McGovern, Westchester Republi- 
can. 

One of the changes would permit 
an interest rate of 1% percent a 
month on unpaid balances for 
financing used-car sales instead of 
1 percent, which would still apply 
to new-car financing. Other changes 
would relax penalty provisions and 


eliminate operational difficulties. 
* * 


* 
Minn. Chain Store Tax 


A chain store tax bill has been 
introduced in the Minnesota leg- | 
islature. Explaining the bill was 
patterned after a Louisiana law, | 
the sponsor estimated it would 
yield about $300,000 in revenue from 
chain stores and $160,000 from mail 
order houses. 

* * ~ 


Nevada Bill Puts Ceiling 


On Finance Charges 


Interest rates on installment 
sales financing would be regu- | 
lated under a bill introduced in 
the Nevada legislature by As- 
semblyman Harry Claiborne, 
Clark Democrat. 

The bill, which was referred to 
the banks and banking commit- 
tee, would set the maximum in- | 
terest rate at 12 percent per year | 
and would prohibit charging | 
compound interest or interest on 
uccrued interest. Violators would | 
be liable to a fine of from $100 
to $300 or a jail sentence up to 
six months, or both. Second and 
subsequent offenders would face 
fines of from $300 to $500 or six 
months in jail, or both. 

* oe oa 





Employers Get Break 


Gov. Fred G. Aandahl has signed 
into North Dakota law a bill reduc- | 
ing employers’ contributions to the 
state unemployment compensation | 


fund. 
* . * 


Amputeés Exempted 


Legless veterans will be exempt | 
from paying Binghamton’s $5 auto) 
use tax, Comptroller Everette E. | 
Allen has announced. New York 
state also exempts such veterans 
from paying for license plates. 

* + * 


Fee Sharing Plan 


Under provisions of a proposed 
bill, 25 percent of the money col- 
lected for registration and license | 
fees would be distributed among | 
Pennsylvania municipalities from 


where such fees were collected. 
+ * * 


Less Vehicle Data 
Engine numbers of motor ve-| 


hicles would no longer appear on | 
titles or registration cards under | 
legislation introduced in the Penn- | 
sylvania house of representatives 
by Rep. W. Stuart Helm, Arm- 
strong Republican. The manufac- 
turer’s number, used in tracing 
automobiles, would be retained. 
ot + = 


Parking Fee Exemption 


Senate Bill 16, introduced in the 
New Hampshire legislature by Sen- | 
ator Doris Spollett of Hampstead, 
would exempt amputee veterans of | 
both World Wars who have been | 
given automobiles by the federal | 
gevernment from paying parking | 
meter fees. Under the measure, the | 
disabled ex-servicemen would re-| 
ceive special tags identifying their | 
vehicles. 


* * * 


Bill Curbs Car Video 


A bill that would outlaw opera- | 
tion of a motor vehicle equipped 
with a television set that is vis-| 
ible to the driver has been intro- | 
duced in the New Jersey legisla- | 
ture by John J. Brixie, Middlesex | 
county Democrat. | 


City Driver Permits 


West Virginia cities would be 
permitted to require local motor 
vehicle operators’ licenses under al 
bill introduced in the state legis- 
lature by Delegate Maloney, Ka- 
nawha county Democrat. 

* 7 * 


N.C. Ends 1-Year Trial 


Of Vehicle Inspection 

RALEIGH, N. C.—The North 
Carolina legislature has voted to 
end the state’s one-year trial of 
a program to promote highway 
safety by the mechanical inspec- 
tion of all motor vehicles, 

Arthur Moore, director of the 
inspection division, announced 
that the 40 state inspection lanes 
would cease operations immedi- 
ately. 








* * * 


Paulson Files Name 


A business name has been filed 
in the Erie county clerk’s office for 





Farter rtliquing- 


GREATER PROFITS 





DEEP SOUTH WILLYS DISTRIBUTOR—Remodeling of the new building of Reinhardt 
Motors, Inc. (Willys), 312 Catoma St., Montgomery, Ala., has been completed. Reinhardt 
is the Willys distributor for south Alabama and northwest Florida, servicing approximately 
27 counties. The two-story —T has 17,000 square feet. The walis of the showroom are 

e 


finished with solid mirrors, seven 


et high, with red tile floors. Lights in the showroom are 


furnished by two solid streams of fluorescent lights running from end to end of the show- 
room. Parts department is located on the second floor, with approximately 500 square feet, 
equipped with the latest bins and shelving equipment, also counters and display boards. 
Parts that are used in the service department are delivered to the shop foreman's desk 
from a chute that runs from the center of the floor in the parts department. 





Paulson Motors, 2794 Bailey Ave.,|damaged property, or if that per- 


Buffalo, by H. Lorentz Paulson. 
7 . * 


N. H. Accident Check 


House bill 73, making it manda- 
tory for persons involved in motor 
vehicle accidents to identify him- 
self to the driver of any other car 
involved and to the owner of any 


son is not available, to the nearest 
police officer, has been given final 
legislative approval and signed by 
Gov. Sherman Adams of New 
| Hampshire. 


* « * 


School Bus Law 
A total of five bills have ap- 
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peared in the Pennsylvania legis- 

lature which would require motor- 

ists to stop at least 10 feet from 

a school bus either loading or un- 

loading children. 
* 


* * 


Underneath the Hubcaps 


Two bills have been introduced 
in the Pennsylvania legislature 
which would require that a metal 
tag bearing the engine and manu- 
facturer’s number, and the address 
of the owner, be welded inside each 
hub cap. Both measures would pro- 
hibit the issuance of an inspection 
certificate without the tags. 

* * * 


Civil Rights Bill 

A bill to outlaw discrimination 
in employment because of race, 
color, creed, national origin or an- 
cestry has been introduced in the 
West Virginia legislature by Harry 
R. Pauley, McDowell Democrat. 
The bill calls for creation of a six- 
member fair employment practices 
commission in the state department 
of labor. 


* + * 


Seek S. D. Tax Increase 
A bill to increase South Dakota’s 
gasoline tax rate from four to five 
cents a gallon has been introduced 
(Continued on Page 68, Col. 1) 








Here are several good reasons why the Kent-Moore 
Wheel Aligner makes a speedier alignment check. 


The whole job of analyzing caster, camber and king- 


pin inclination is done with one gauge set. . 


- no 


additional instruments are necessary. All readings 


are taken from one area. Wide runways, convenient 


working heights, easy accessibility to all checking 


areas ... all these factors contribute to faster, more 


accurate aligning and greater profits for you. 


These features are rapidly making the Kent-Moore 
Wheel Aligner the logical preference among those 


KENT-MOORE WHEEL 
Model J-5080-A 
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ALIGNER 


interested in merchandising complete wheel align- 


ment service at a minimum investment. 


This equipment is now available for immediate 


delivery at a new low price of 


$5702 


Complete with 3% ft. detachable Ramp Extensions 


See your local Kent-Moore representative or write direct to Kent-Moore for complete information. 


KENT-MOORE ORGANIZATION inc. 


ENGINEERS AND MANUFACTURERS OF SERVICE TOOLS AND EQUIPMENT 
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Offices: 
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In the Hopper 


(Continued from Page 67) 


in the state legislature by Senator 
Thomas A. Laprath, Dallas Demo- 


crat. 
* - 


. 
School Bus Stop-Lights 
A bill introduced in the Vermont 

legislature would require school 
buses to be equipped with red 
flashing lights for use whenever 
children are being received or dis- 
charged and require motorists to 
stop when the red lights are flash- 
ing and remain stopped until the 
bus proceeds or until a signal is 
received from the driver. 

* + * 


For Later Labor Day 


A measure to push the observ- 
ance of Labor day back in Sep- 
tember has been introduced in the 
Rhode Island house. The bill seeks 
to make the holiday the fourth 
instead of the first Monday in Sep- 
tember, to extend the official sum- 


mer season. 


* * * 
Service Car Exemption 


Colorado’s senate has passed and 
sent to the house a bill exempting 
five types of public vehicles from 
the authority of the state public 
utilities commission. Introduced by 
Senator Harry MacDonald, Colo- 
rado Springs Republican, the meas- 
ure would exempt garage tow cars, 
automobile club cars, service cars, 
ambulances and hearses from com- 
mission regulations. 
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run driver from driving again for 
three years. 

It would also provide a minor 
charge of “causing death in a cul- 
pably negligent manner’ which 
could be laid against drivers who 
measure was opposed on the ground 
that it was not needed in North 
Dakota and would “just clutter up 
the statutes.” 

* + * 


Extend Maine Turnpike? 


A bill to pave the way for a sur- 
vey to determine the feasibility of 
extending the Maine: turnpike to 
Augusta and possibly Waterville 
has been introduced in the Maine 
legislature by Rep. Joseph B. 
Campbell, Augusta Republican. The 
45-mile toll superhighway now runs 
between Portland and Kittery. 

7 * + 


Alcohol Test Urged 


A bill has been filed in the IIli- 
nois senate which will permit 
courts to admit as evidence in cases 
growing out of traffic accidents 
data pertaining to the amount of 
alcohol in a driver-defendant’s 


blood when the mishap occurred. 
+ + * 


“wilfully or wantonly.” 
a + * 


Pennsylvania Bill Hikes 


Gas Tax by One Cent 

An administration bill to raise 
Pennsylvania’s gasoline tax one 
cent a gallon to five cents has 
been introduced in the legisla- 
ture. 

The measure was among a se- 
ries of administration bills to 
provide funds for the 1949-51 bi- 
ennium. In addition to the gaso- 
line tax increase contained in 
house bill 346, other measures 
include: 

House bill 350, extending the 
corporate net income tax through 
1950; house bill 351, extending the 
five-mill capital stock tax 
through 1950, and house bill 352, 
extending the 14-mill tax on gross 
receipts through 1950. 

* * oa 
Rhode Island House Passes 


Higher Corporate Tax Bill 


The Rhode Island house of rep- 
resentatives has passed Gov. John 
O. Pastore’s bill to put a 4 percent 
tax on corporation income. 

As of Jan. 1, the tax rate had 
reverted from 4 to 3 percent, al- 
though the administration was un- 
der the impression the lower rate 
did not take effect until June 30. 
The house, however, made no at- 
tempt to make the higher rate 






License Exemption Bill 


Rep. Otis Lee of Port Arthur has 
introduced a bill in the Texas leg- 
islature which would exempt motor 
vehicles owned and used exclusive- 
ly by political subdivisions of a 
county from payment of license 
fees. 

+ » * 


Reckless Driving Curbs 


Weighed in Canada 
A private bill is being presented 


| 
ings and could prevent a hit-and- | 


could not be convicted of driving 


Indiana Bans Auto TV 


In Driver’s Vision 

INDIANAPOLIS.—Gov. Henry 
F. Schricker has signed two bills 
passed by the Indiana legisla- 
ture of special interest to the 
trade. 

One prohibits installation of 
television sets in automobiles in 
such a manner that the screen 
can be seen from the driver’s 
seat, with a penalty for violation 
at not to exceed $500 fine or 
imprisonment of not over 60 
days, or both. The other pro- 
vides that civil actions against 
non-resident motorists may be 
brought in the county of the 
resident plaintiff or the county 
where the accident occurred. 








United States has been introduced 
in the Texas legislature by Sen. 
Jimmy Phillips of Angleton. The 
resolution said that increased im- 
portations had resulted in a de- 





crease for the demand for Texas | 


crude oil, creating a critical situa- 
tion in Texas. 
* * * 


Minnesota Senate Gets 
Truck Inspection Bill 


A bill in the Minnesota senate 
would require inspections every 
60 days of commercial vehicles on 
the state’s highways. 

Another bill would stagger au- 
tomobile registrations over a 12- 
month period, as is done in Wis- 


consin. 
7 + * 


Cash Sickness Benefit Plan 


| 
| 
| 


| 
| 





| guards with dual uprights. 


Hi 


than mild steel. 
nickel on copper. 


SERVICE SECTION 


Guards Front & Rear 


all cars including 





CUSTOM STYLED 


GRILLE GUARDS 


| Custom built to fit over bumpers or bumper 


Heavy crossrail. 
stamping—40%_ stronger 
Triple plated; chrome on 
Easily installed with ordi- 


gh tensile steel 


| nary tools by average person in 5 to 8 min- 


| utes. 





N.D. Vetoes FEPC Bill 


North Dakota’s senate defeated a 
fair employment practices bill, de- 
signed to curb racial and religious 
discrimination in employment. The 


% Finest Materials 
% Precision Made 
% Rigidly Inspected 


You can sell the National Line 
with enthusiasm and confidence 

. they are products of sound 
engineering and precision manu- 
facturing . . . tested and proven 
to the satisfaction of over a 


in the Canadian parliament that 
would give an automatic jail term 
of at least six months to anyone 
found guilty of failing to stop after 
a motor vehicle accident, would 
force operators of motor vehicles 
to stop at all railway level cross- 


retroactive. 
a - 


Oil Imports 






Boost Customer Good-Will 
and Your Kepatr Profits! 


with 
tHE WVational ne 


Of Quality Automotive Parts 


They Will Enable You to Restore Your Better Used Cars to 
Their Original Operating Condition at Much Lower Cost. 


Wholesalers, distributors, dealers and garage men, here is a liberal profit, 
quick-turnover line in ever growing demand . . . backed by a greatly 
enlarged advertising program. Exclusive features of National Parts & 
Assemblies eliminate costly major repairs. During 1949 millions more 


A resolution to call U. S. Con- 
gressional attention to the increase 
in imports of crude oil into the 





million car owners. They are 
guaranteed to be of finest qual- 
ity materials and workmanship. 


the 


cars and trucks can be economically repaired and kept in service through 


installation of National Parts & Assemblies. 





—For QUICK, LOW-COST Repairs— 


Pat. No, 
2,403,520 


placing shaft or removing old 
bushing and seal. 


DRIVE SHAFT HOUSING 


Pat. No. 
2,405,541 


ing. Repairs worn ve shaft housing. 
Prevents to drive shaft, ‘U’’ 
joint and caused by excessive 
wear, Can led in one hour 
without down differential. Keeps 
correct drive alignment. Prevents 





“UNIVERSAL” 
TRANSMISSION 

5 CASE BALL 

SEAT 

Saves Buying a New 
Transmission Case, 
Keeps ball housing in 
uy line with drive shaft 
housing and prevents 
buckling when car is in motion, Pre- 
vents extra wear on rear transmission 





UNIVERSAL JOINT 
BALL HOUSING KITS 
Saves Buying a New Drive Shaft Hous- 





bearing. Helps prevent oil leakage from ing. Keeps correct drive shaft align- 
transmission rear bearing. Only One ment. Prevents oil leakage around ball 
Model to Stock—It’s Universal. housing. Longer life due to oversize 


construction, Strengthens drive shaft 
housing because of slip-on construction, 
Protected inner seal, 


ao | 


i ARM SHAFTS 
& BUSHING KITS 





CARBURETOR 
NEEDLES & SEATS 


HEXAGON Needle Increases Ef- 
ficiency. A quality set, where 


Finest Materials, Precision Ground, Rig- accuracy and performance are 

idly Inspected. Engineered for speed big factors in complete motor 

and endurance... hard usage and long tune-ups. For most cars and 
Longer life assured by most im- trucks. 


wear. 
proved method of tempering. 





Offered in Nevada 
Creation of a cash sickness bene- 
fit system, providing for benefit | 
payments to employes for non-oc- 
cupational sickness or other dis- 
ability, has been proposed by a bill 
introduced in the Nevada legisla- | 
ture. | 
Financed by a 1 percent tax on | 
payrolls, to be shared by employ-| 
ers and employes, the proposed | 
program would apply to all em-| 
ployes earning up to $225 per| 
month in any quarter of the year. | 

+ * * 


Montana Ups Idle Benefits 


(To $26 Weekly Maximum | 


A bill providing for a $2.50 
weekly increase in workmen’s | 
compensation benefits has been 
signed into Montana law by Gov. 
John W. Bonner. 

Under the measure, the new 
maximum will be $20 for a single 
man and $26 a week for a man 
with five or more dependents. 


* * * 


Rhode Island Body Backs 
75-Cent Minimum Wage 


A concurrent resolution urging 
enactment of a 75-cent federal min- 
imum wage law has been given 
final approval by the Rhode Island 
legislature. 

* * * 


Texas Bills Would Tax 
Out-State Gas Shipments 


A measure to relieve Texans of 
some of their gasoline tax bur- 
den but levy additional taxes on 
gasoline produced in Texas and 
sold outstate has been intro- 
duced in the Texas legislature. 

Author of the bill is Rep. Davis | 
Clifton of McKinney. His pro- 
posal calls for lowering Texas’s | 
four-cent-a-gallon tax to one | 
cent, Outstate gasoline ship- 
ments would be taxed three 
cents a gallon to make up the 
difference. Outstate shipments 
are not subject to any tax at 
present. 





| * * * 
Montgomery Discusses 


| Gasoline and Vehicle Tax 
A graduated motor vehicle tax, | 


| pal revenue. 
* * * 


| Montana House Kills Bills 


To Hike Income Levies 
Proposals to more than double | 
state income tax rates and raise | 
corporation license taxes have | 
been killed by the Montana | 
house of representatives through | 
(Continued on Page 69, Col, 1) 





Rust-proof cadmium plated hardware. 


1949 FRONT GUARDS 
4900—Fits over Bumper Guard 
4902—Fits over Bumper Direct 


1949 REAR GUARDS 
490i—Fits as protection for Trunk 


OTHER FRONT GUARDS 


4000—Fits over Bumper Guard '46-'47-'48 Cars 
4500—Fits over Bumper direct '46-'47-'48 Cars 


OTHER REAR GUARDS 


| 1001 R—Hinged Single Upright with individual 


adaptors ‘46-'47-'48 Cars 


4000, 4500, 4900, 490! & 4902—List price $24.95 ea. 
1001 R—List Price $12.95 ea. 


Specify Car Make in Orders 





CELLO 


FENDER GUARDS 


Protect Front and Rear 


The Cello Fender Guard has exclusive bracing 
which takes vibration and flutter out of ends 


of 
to 


the bumper bar. Gives needed protection 
exposed areas of front and rear fenders. 


pleguity plated. Chrome-on-Nickel-on-Copper. 


Packe 


6 pair to shipping carton. Approxi- 


mate weight, 45 Ibs. 


Montgomery, Ala., for new munici- | channel! sections. 


Featuring: 
RAPID MOUNTING 


BEAUTY AND PROTECTION 
GUARANTEED CHROME 


FRONT—No. 800—List Price $13.75 pr. 
REAR —No. 80i—List Price $13.40 pr. 





CELLO 


TRUCK GUARDS 


jan additional one-cent-per-gallon | G, les, fenders and lights of all trucks get 
| gasoline tax and an increase of | maximum protection with massive, sturdy 
downtown property assessments are | Cello Guerds, OF extra heavy ees 

° . . bl. rights i es high rossrails 
}among sources being discussed in| |i, nies shaare, eabusaed cold-drawa deep 


Rugged, sturdy studs, nut 


and lock washers fasten heavily rust-proofed 


| back 


Single Rail Guards 
i Ib 





plates. Dual Rail Guards (packaged 
19 Ibs.), List price $22.00. 
(6 to a carton, wt. 44 


.), List price $8.75 each. 
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In the Hopper 





(Continued from Page 68) 


adoption of adverse committee 
reports. 

The bills would have doubled 
personal income tax rates, which 
now range from 1 to 4 percent, 
and slashed exemptions to raise 
up to $14,000,000 a year. They 
also would have brought in an 
additional $850,000 annually by 


boosting the corporation license | 


tax from 3 to 5 percent and pro- 
hibiting corporations from list- 
ing federal tax payments as de- 
ductions in computing state 
taxes. 

+ * * 


Middle-Lane Passing 


Passing in the middle lane of a 
three-lane highway would be pro- 
hibited unless the middle lane is 
clear for 300 feet under the provi- 
sions of house bill 369 introduced 
in the Pennsylvania legislature. 


Kansas Ups Idle Pay; 
Cuts Employer Payments 


A bill increasing unemployment 
compensation benefits and reducing 
payroll contributions by employers 
has been signed in Kansas by Gov. 
Frank Carlson. 


Maximum weekly benefits were 
boosted from $18 to $25 for a maxi- 
However, em- 


mum of 20 weeks. 





IDEAL FOR 





ployers will save approximately 
$2,500,000 a year in unemployment 
compensation taxes as a result of 
the new measure, which results 
from a new policy freezing the 
reserve fund at $50,000,000 instead 
of $62,000,000. 


+ * * 


Two Tags in Montana 


Gov. John W. Bonner has signed 
a Montana bill requiring the state 
motor vehicle registrar to comply 
with the law which requires that 
two license plates shall be issued 
for each motor vehicle. 

* * * 


Portland (Me.) City Taxes 


May Force Out Truckers 


Voicing the opposition of truck 
operators to a proposed municipal 
gross receipts tax, the Carriers 
Employers Group of Maine has 
warned that adoption of such a 
levy by Portland would force most 
of their members to move their 
offices from Portland to nearby 
communities. 

Pointing out that most of the 
trucking group’s members do the 
bulk of their business outside of 


Portland, Levenson said they felt | 


it would be unfair for them to ab- 
sorb more Portland taxation. He 
said the members felt the gross 











—and there's no hocus-pocus 
to it either, as hundreds of shop 
owners and foremen will tell you, be- 
cause when you save time on as many jobs os 


you do with Bay Lift, your output is increased and 
your income grows. And when you save money on your 
equipment investment and still get added features such os 


Bay Lift provides —there'’s only one result—more sales — 


Shock Absorber Service + 
Work * Undercoating Work * Steam 
Cleaning Racks * Auxiliary Greasing 


Tightening 


Body and Fender Depts. * Front End 
Rebushing * Paint and Broke Depts. 


Ibs.; 


BAY MANUFA 


Py 


more profits. 

Simple and safe to operate from any pressure outlet; can 
be used in or out of doors wherever air hose reaches; lifts 
front or rear of car any height to 50 inches; capacity 3,000 


with automatic safety lock and has special 


provision for knee-action and new low-slung cars. 


CTURING COMPANY 


Box 405, Torre } 





THE FASTEST STOCK 


Mr. S. Morris of England, now in America with the 


THE. HEALY SPORTSMOBILE 


Custom Built 


CAR IN THE WORLD 
Healy Sports- 


mobile, will visit the following cities to establish a limited number 


of dealerships: 


Washington, Miami, New Orleans, Houston, 
Dallas, Los Angeles and San Francisco. 


Interested dealers are invited to write or phone for appointment for 
demonstration and attractive franchise details. 


Address or phone: 


Mr. S. Morris, c/o Pan-Continental Export Co. 
25 Broadway, New York, N. Y. BOwling Green 9-2492 














Judge Urges Training 


For Teen-Age Drivers 

The problem of teen-age auto- 
mobile drivers will be solved bet- 
ter by education than legislation, 
according to John M. Booth, as- 
sociate judge of the Rhode Isiand 
juvenile court. 

He said: “We can’t make the 
young driver aware of the power 
that rests in his hands by boost- 
ing the license age to 18 from 
16.”" 

The East Providence PTA was 
told the solution lies in a high 
school program of education, The 
group heard that fewer accidents 
were listed in the 16-to-18-age 
group than in the 20-to-24 
bracket. 





receipts tax would be fair if it were 


imposed on a statewide basis. 
* * eg 


Maryland Bill Requires 


Mudguards on All Cars 


A bill which would require all 
vehicles operating in Maryland 
after Jan. 1, 1950, to be equipped 
with mudguards covering rear 
wheels has been introduced in 
the Maryland legislature by Sen. 
Sothoron, Prince Georges Demo- 
crat. 

“Such mudguards,” the bill 
stipulates, “shall be so designed 
and attached as to prevent mud, 
dirt, water or any other sub- 
stance which may be on the 
roads, streets or highways from 
being thrown by the wheels of 
said vehicle on any _ vehicles 


which may be following or ap- 


proaching from the rear.” Viola- 


| tion would be subject to a fine 
of not less than $25 or more 


than $100, imprisonment up to 
80 days, or both. 
” * 


a 


Indiana Kills Bill to Repeal 
Ban Against Utility Strikes 


A bill to repeal Indiana’s anti- 
public utility strike law, which out- 
laws strikes against public utilities 


and requires arbitration of such)} 


disputes, has been defeated in the 


| state senate. It earlier had been 


approved by the house. 

Following rejection of the repeal 
in the senate, a move was started 
in the house to revive a bill pro- 
viding a voluntary arbitration plan 
to substitute for the present com- 
pulsory arbitration law. 

* * * 


South Dakota Senate Kills 


Proposed Gas Tax Boost 


A bill to increase South Da- 
kota’s gasoline tax rate from 4 
to 5 cents a gallon has been de- 
feated in the state’s senate. 

The proposed tax boost, which 
would have yielded about $1,400,- 
000 a year, was a key point in a 
legislative interim highway com- 
mittee’s recommended program 
for a 10-year $140,000,000 high- 
way construction program. Al- 
though several highway revenue 


measures were still pending, in- | 


dications were that the state’s 
highway program for the next 
biennium will not extend beyond 
matching federal funds. 

+ + 


* 


Bus Safety Measure 


A bill to forbid passing a school 
bus while the bus is discharging 
or taking on passengers, unless 
waved on by the bus driver, has 
been given final passage by the 
West Virginia legislature and sent 
to the governor for signature. 

* * * 


Anti-Diversion Bill 
A bill in the New Mexico senate 
would prohibit the state highway 
department from spending money 


from the state road fund within | 


the limits of incorporated munici- 
palities unless the work is located 





Compulsory Inspection 


Asked in Alabama 


Alabama’s legislature, which 
convenes in May, will be asked 
to enact a compulsory motor 
vehicle inspection law, it was 
decided at a meeting of Jefferson 
county municipal officials, repre- 
senting safety organizations and 
civic clubs. 

The proposed legislation calls 
for establishment of state-oper- 
ated inspection stations. 
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on federally-approved highway)|under the provisions of house bill 
routes, 718 introduced in the Pennsylvania 
legislature. 
Pa. May Re-examine The measure also provides for 
Dri in Accid. summons on sight for appearance 
rivers in Accidents before a magistrate and for simi- 
Re-examination of operators in-|lar summons for parking viola- 
volved in traffic accidents to deter- | tions. Peace officers, under the pro- 
mine incompetency, physical or| visions of the bill, would also be 
mental disability or disease or any | authorized to halt pedestrians for 
other condition would be required | identification. 


* * * 








FLEET OWNERS 
AGREE 





Front end 
maintenance 
costs are 


SLASHED 
by 





STATEWELD 


GRILLE GUARDS 


Cash in on customer acceptance 

of these distinctively styled, 
engineer stressed “Monogram” Grille 
Guards. All-steel, all-welded 
construction, ‘‘Monogram” Grille 
Guards can take punishment 
without rattling or jarring loose. 


Easily installed 
Easily sold 
Immediate delivery 
Freight prepaid 


Stateweld 
“Monogram” 

Grille Guards 

for ALL trucks. 
Ford, Dodge, 
Chevrolet, G.M.C., 
Studebaker, Willy’s. 














For Perfection in Protection 


STATEWELD PRODUCTS 


6750 S$. STONY ISLAND AVE. 
CHICAGO 49, ILLINOIS 


1200 EAST BAY AVENUE 
NEW YORK 59, NEW YORK 





Adjustable Shelving ‘‘Packaged”’ 
For Your Particular Needs 


SELECT F-G-M STEEL SHELVING 
FOR YOUR PRESENT REQUIREMENTS 
—ADJUST AS NEEDED R FUTURE. 


Profitable operation of parts and 
supplies storage depends, in 
large measure, on the shelving 
you use. The amount of space 
provided, size and arrangement 
of shelving and division of 
shelves are factors which must 
be coordinated properly for 
greatest efficiency. 

F-G-M packaged shelving is 
made up according to your re- 
quirements and shipped ready to 
use. This saves you assembly 
costs, which can exceed the cost 
of shelving, and assures a prop- 
erly assembled, complete unit. 
Automotive unit pictured is rec- 
ommended for average stocks of 
automotive parts. Cost is low, 
only $36.65 each, f.o.b. factory, 
Wellston, Ohio. Extra strength 
angle-type shelving is available 
for heavy loads. 

Shelves are easily adjustable on 
1%” centers; dividers on 1” cen- 
ters. Label holders are welded 
to each shelf and drawer. Whole 
units can be moved without dis- 








Boltless dividers 
ere held firmly 
in plece, easily »_ 





clean, durable and attractive. 
Let F-G-M engineers plan and 
recommend most profitable lay- 
out for your requirements, mak- 
ing full use of various dividers, 
drawers, Rotabins counters and 
tables. Savings realized can 
quickly pay for entire invest- 
turbing contents. Finish is ment, Write, wire or ’phone 
baked-on olive green enamel— __ today. 


y The FRICK-GALLAGHER Mfg. Co. 
4 > SHELVING - PARTS BINS - RACKS - COUNTERS - TABLES 
A ) 415 Shubert Bldg. Philadelphia 2, Pa. 














WASHINGTON. — Constitutional 
amendments to protect the integ- 
rity of highway user taxes have 
been proposed in six states, Arizona, 
California, Connecticut, New Mex- 
ico, New York and Wyoming, a 
study by the National Highway 
Users Conference indicates. 

The California proposal, ac- 
cording to the NHUC, would 
strengthen the state’s present 
anti-diversion amendment by ex- 
pressly exempting highway reve- 


Minneapolis Boosters 


Give Safety Awards 


MINNEAPOLIS. — The Automo- 
tive Booster club, membership of 
which includes 200 Twin City auto- 
motive supply manufacturers sup- 
plying Minnesota, Iowa, Wisconsin 
and North and South Dakota, pre- 
sented safety certificates to 127 
members who drove a total of 
2,309,488 miles in 1948 without a 
serious accident. 


A special certificate was pre- 
sented. te Leo Kluge; Mound, Minn., 
who set a record 41,000 miles with- 
out a single accident. The total 
mileage record was accomplished 
without an accident involving a 
death or property damage in ex- 
cess of $50. 


Irving Completes Plans 
For $90,000 Home 
Plans for a new automobile 


Co., Holyoke, Mass, 

Robert G. Irving is president. 
The new building, to be located 
at Jackson and High streets, will 
be 135 by 62 feet and of brick and 
steel construction. 


Anti-Diversion Progress 


Six States Reported Taking Action to Protect 
Highway User Revenues 






nue from use for old-age assist- 
ance. 

At present 21 states have such 
constitutional safeguards, Massa- 
chusetts being the most recent state 
to fall in line. 

A legislative committee on high- 
ways and bridges in Arizona is pro- 
posing an anti-diversion amend- 
ment which generally conforms to 
suggestions advocated by highway 
transportation authorities. 

Arizona’s amendment, in brief, 
would prohibit use of highway 
revenue for other than administra- 
tive costs and refunds; highway 
construction and maintenance, and 
enforcement of traffic laws. 


A proposed amendment in New 
Mexico would prohibit the diver- 
sion of fuel and mileage tax pro- 
ceeds, but require only 60 percent 
of registration fees to be re- 
stricted to highway use. 

In New York, three such amend- 
ments have been introduced, Two 
of the amendments provide that 
any unexpended balance on hand 
at the close of a fiscal year would 
be paid into the general fund. This, 
according to the NHUC, is in itself 
diversion and hinders long-range 
highway planning. 

A proposed Wyoming amendment 
makes no reference to refund pro- 
visions, but does provide that taxes 
collected on aircraft fuel shall be 
used only for airport construction 
and maintenance. 

In Connecticut, a resolution pro- 
posing an anti-diversion amend- 
ment has been reported intro- 
duced. 

A bill in Indiana would make it 
unlawful for any city, town or 
county to authorize the spending 
of its portion of the motor vehicle 
highway account fund for other 
than street, alley or highway pur- 
poses. 
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FIVE IN A ROW—Here is a view of the Spanich Hot Shot brake reliners now bein 


by the Sky View Cab Co. in New York 


City. 


% used 
The machine has just been given formal 


approval by the Chrysler Corp. and has been adopted as standard for Chrysler of Canada 


dealers. 


Spanich Reliner Adopted 
By Chrysler of Canada 


DETROIT, — Chrysler Corp. of 
Canada has adopted the “Hot Shot” 
brake reliner as standard for its 
dealers, and Chrysler Corp. has 
given its formal approval to the 
machine, it was announced last 
week by Spanich Mfg. Co. here. 

Canadian distributor for the re- 
liner is Auto Electric Service Co., 
Toronto, Ont., while the Spanich 
company is U. S. distributor. 

The machine is for use with the 
bonded brakes recently announced 
by Chrysler Corp. for its 1949 pas- 
senger car lines, and by Chevrolet 
for its 1949 models. The bonded 





Switch from 
Dry to WET 
in a matter 
of minutes ! 


AMMCO TOOLS, INC. 


2108 Commonwealth Ave., North Chicago, Illinois 
SEND ME INFORMATION ON MODEL 1600 
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New AMMCO model 1600 


PORTABLE 
COOLANT UNIT 


Converts any Dry Honing 
Machine or any Reamer Drive 
to a WET UNIT! 


The new AMMCO Portable Coolant 
Unit provides the most economical 
way to achieve 
efficient results of wet honing or ream- 










the faster, more 


ing. It can serve several machines in 
your shop by simply slipping it into 
duplicate mounting brackets attached 


It’s 
only 44 Ibs. 
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to the various machine benches. 


completely portable—weighs 


including self-contained 


pump and motor. Flexible hose has 
adjustable nozzle. Extra large splash 
pan catches all oil splash and mist. 
Feature by feature, it’s the most effi- 
cient and economical wet conversion 
unit on the market. It will enable you 
to turn out better work . . . faster 
- + at greater profit. 


When you come to HONING 


... Come to AMMCO 


|brakes are also in use on Dodge 
trucks. 

The Spanich reliner is already 
being used by the Sky View Cab 
Co., New York; the Grizzly Co., 
and more than 100 new-car dealers 
and independents, according to the 
company. 

It is said to be as easy to oper- 
ate as a tube vulcanizer, will 
handle 95 percent of all car shoes. 
Average bonding time is one min- 
ute by the hot process and three 
minutes by the cold process, the 
company declares. 

It is said to permit an average 
reduction of 75 percent in brake 
lining 
three square feet of bench. 


| Ohio Crossing 


| Louisville-Cincinnati Haul 
May Be Revived 


LOUISVILLE. — River transpor- 
tation service on an overnight ba- 
sis between Louisville and Cincin- 
nati, with trailer trucks loaded to 
barges and towed between the two 
cities, is in prospect. 

In February, 1947, the Green 
Lines, operating a boat a day each 
way, leaving Louisville and Cin- 
cinnati in the afternoon, and ar- 
riving at destination on the fol- 
lowing morning, discontinued pack- 
et service when workers struck for 
more money. 

The company officials told the 
workers that the line was barely 
breaking even and could not ad- 
vance rates or wages. The workers 
didn’t believe it, so the line has 
| been down for two years. 
| The new service would be oper- 
ated as the River Trailers division 
|of V. P. Seridino, Inc., contracting 
|firm near Cincinnati. 
| This concern proposes to take 





the service, convert them into dou- 
backward and forward, with 25 to 


20 tons each. 

Andrew C. Wilkins, examiner, In- 
terstate Commerce Commission, 
will hold a hearing April 13 on the 
proposal at Cincinnati. The Louis- 
ville board of trade and Cincinnati 
chamber of commerce have ap- 
proved the plan. 

Some trucking companies and 
railroads are expected to file op- 
position. 


Registry Climb 
Continues in R. I. 


PROVIDENCE, R. I.—(UTPS)— 
Another increase in vehicle regis- 
tration in Rhode Island was chalked 
up in January over the same month 
a year ago as passenger-car regis- 
trations jumped 12,117, from 174,681 
to 186,798. 

Truck registrations increased 
from 27,151 in January, 1948, to 
29,024 in January, 1949. The figures 
represent a rise of 6.9 percent over 
January, 1948. 





inventories, and occupies | 


|over the two packets formerly in| 
ble deck barges and tow them| 


30 trailers aboard carrying 15 to| 





SERVICE SECTION 


Steel Prices Lag 
Behind Average, 
Institute Says 


NEW YORK.—Prices of iron and 
steel have risen only two-thirds as 
much as the average of all com- 
modities since 1939, according to 
the institute, based on wholesale 
price indexes published by the U.S. 
Bureau of Labor Statistics, indi- 
cates that steel has resisted infla- 
tion more than most other major 
material markets of the country. 

Increases in steel prices lagged 
far behind increases in commodities 
as a whole, the institute reported. 
Not until 1947 did the rise in iron 
and steel reach a level that had 
been attained by the average of all 
commodities in 1945, and iron and 
steel prices in 1947 averaged less 
than 40 percent higher than in 1939, 
while commodities in general had 
advanced almost 100 percent, it was 
added. 

Toward the end of 1948, iron and 
steel prices, up 72 percent since 
1939, were far behind the average 
| commodity level, which was up 114 
| Percent, according to the report. 


MORE 
ef 
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Cita NT 


COATS IRON TIREMAN 
MOUNTS - DISMOUNTS TIRES 
3 TIMES AS FAST 


You can almost TRIPLE your tire 
repair PROFITS with the Coats 
Iron Tireman. It ROLLS tires on 
or off the rims in 30 seconds... 
as fast as an operator can WALK 
AROUND THE TOOL. New “Two- 
Way” bead Breaker removes both 
top and bottom beads without tak- 
ing tire off the stand. No scraping 
or scuffing with the patented Coats 
ROLLER Action. It’s easier, faster, 
safer ...a BIG money-maker for 
you. 


Plus These Big Advantages 
| @ Priced way below less efficient 
machines. 
| @ The ONLY tire tool that handles 
ALL sizes of passenger car tires. 
| @ Customers like it. Keeps tires out 
of grease and dirt. 
| @ Protects tire, tube and rim, No 
pinching, bruising or denting. 
e Big, tough, rugged! Practically 
foolproof and wearproof. 
See how Coats Iron Tireman can 
| boost YOUR repair profits. Tear out 
| and WRITE for free literature and 
prices to Jack Hennessy Sales Co. 


| = JOBBERS! 
DISTRIBUTORS! 


Write for Sales Discounts. 
Your territory may still be 
open. 
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ZGe OA6 AA Fads 
IRON TIREMAN 
FORT DODGE, IOWA 
Nationally Distributed by 
JACK P. HENNESSY SALES CO. 
Dept. 20, P.O. Box 22, Audubon Station 

New York 32, N. Y. 
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SERVICE SECTION 





NEW YORK.—Passage of legis- 
lation that would restore most of 
the provisions of the Wagner act 
could precipitate a situation that 
“no one interested in the country’s 
welfare could possibly desire,” the 
Guaranty Trust Co. of New York 
asserts in the current issue of its 
Guaranty Survey. 


“Employers of labor,” it declares, 
“seem generally agreed that the ob- 
stacles to successful industrial op- 
erations imposed by the Wagner act 
were among the causes for the fail- 
ure of productions and employment 
to achieve a healthy recovery in the 
years that preceded the war. 


“The monopoly power that 
unions quickly gained under the 
protection and encouragement of 
the act, together with the specific 
paralyzing restrictions on man- 
agement’s freedom of action, set 
up an almost insurmountable bar- 
rier to enterprise, especially at a 
time when demand was weak, 
prices were low and the outlook 
for profits was correspondingly 
uncertain. 

“At such a time, when the main 
hope of recovery in production of 
costs, union rules tend to delay or 
prevent such a reduction, with the 
result that recovery is seriously im- 
peded. This effect was very notice- 
able during the years of depression 
before the war and probably offers 
a partial explanation of the un- 
precedented magnitude and persist- 
ence of the unemployment problem 
at that time. 

“The new bill repeals the Taft- 
Hartley act and re-enacts the Wag- 
ner law with some amendments. 
The closed shop, which is union 
monopoly in its most extreme form, 
is specifically legalized. 

“The union shop, which is very 





Minnesota Voters 
Expect Labor’s 


Influence to Rise 


MINNEAPOLIS.—A survey con- 
ducted by the Minneapolis Tribune 
revealed that residents are in some 
disagreement about whether busi- 
ness, labor or farm bloc wielded the 
greatest influence on the 80th Con- 
gress during the last two years but 
left little doubt that labor would 
have the most influence—72 percent 
thought so—with the new 81st Con- 
gress. — 

Four-fifths of the members of 
families affiliated with labor unions 
expected labor to have the greatest 
influence during next two years. 
The same proportion of college- 
educated people shared that opinion. 

Those who voted for Truman and 
Wallace in November said they be- 
lieved business had greatest influ- 
ence with Congress during the last 
two years. But people who voted 
for Dewey thought labor was most 
influential. 


Farm people tended to feel that 
labor was the strongest of the three 
groups in influence in the 80th Con- 
gress but city and town residents 
put business in first place. 


Comments indicated that people 
who said business has had greatest 
influence the past two years were 
thinking of “big business.” Some 
believed that business and farmers 
together wielded most influence. 

One person said “the farmers got 


everything.” 


Harvey Lines Acquired 


By Farm Tools, Inc. 


EVANSVILLE, Ind.—Farm Tools, 
Inc., with plants in Mansfield, O., 
and here, has purchased the agri- 
cultural line of hammer mills, grain 
elevators and corn shellers made 
by Harvey Mfg. Co., Inc., Racine, 
Wis. The purchase price is said to 
involve over $1,000,000. 


Officers of Farm Tools, Inc. are: 
Walter Schott, chairman of the 
board; Harold Schott, president; 
Harrison O. Ash, executive vice- 
president; Elmer J. Stegi, vice- 
president in charge of operation; 
F. L. Derror, vice-president in 
charge of production; E, E. Quick, 
vice-president in charge of sales, 
and Fred Kelly, treasurer, 


Labor Law Warning 


New York Financial Firm Sees Dark Future 
If Wagner Act Is Resurrected 





AUTOMOTIVE NEWS, MARCH 14, 1949 





nearly the same thing, is again per- 
mitted without the Taft-Hartley re- 
quirement of a preliminary vote of 
employes to determine whether the 
majority wish it. 
“The partial unionization of 
management through collective 
bargaining with supervisory em- 
ployes is no longer prohibited. 
Mass picketing, which may de- 
prive nonstrikers and even man- 
agement itself of the right to 
work, is no longer checked. 
“Employers are still obligated to 
bargain collectively in good faith, 
but unions are not. Management is 
still liable for fulfillment of con- 
tracts, but the attempt to make 
unions subject to this otherwise 
universal obligation is dropped. 

“Unions are not forbidden to state 
their arguments on questions of 
unionization, but employers must 
again remain silent. Unions are no 
longer barred from making political 
contributions, but corporate em- 
ployers are.” 





CARS FOR THE GENDARMES—Wiebel! Pontiac, Inc., a new dealership in Milford, Conn., 


has made good strides in establishing itself in a short period of time. 


Wiebe! recently 


sold a fleet of Pontiacs to the Milford police department. 


Rhode Island to Cut 


Compensation Rates 8% % 


PROVIDENCE (UTPS).—A re- 
duction of 8% percent in workmen’s 
compensation insurance rates will 
go into effect here Apr. 1. It is ex- 
pected to save Rhode Island em- 
ployers an estimated $575,000 in 
premiums each year. Acting Labor 
Director Joseph T. Cahir made the 
announcement. 

The reduction is attributed par- 


SMART NEW 


ARO 


Your lube department will sparkle with “come in appeal”... when 
you equip with ARO DeLuxe Lubricators! ARO’s beauty styling 
impresses Customers... brings them in again and again for lubrica- 
tion and other profitable services. ARO performance does the work 


right...top speed ...top efficiency. Whatever your requirements 


—for smallest to largest lube service department—ARO has every- 
thing you need from specialized guns and overhead reels to cabinet 
units and complete accessory equipment. Precision-built ...depend- 
able, See your Aro Jobber. Write for literature. The Aro Equipment 
Corporation, Bryan, Ohio. 
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LUBRICATING EQUIPMENT 


ALSO...AIR TOOLS...HYDRAULIC EQUIPMENT 
AIRCRAFT PRODUCTS . .. GREASE FITTINGS 


tially to accident prevention efforts 
in industry and to operation of new 
industrial safety codes formulated 
= the division of industrial inspec- 
tion. 


Dietrich Names Gittins 


William Dietrich, president of 
D & E Motors, Inc., 5215 Main St., 
Buffalo, announced the appointment 
of George Gittins as used-car man- 


ager. 
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Two-Way Flushing Action 
with ARO VISI-FLUSHER 
—ideal for servicing gears 
.--helps you sell more gear 
lube! Uses single hose. 
Pressure-Vacuum Control 
Valve creates a vacuum for 
drawing fluids into, or 
pressure for expelling fluids 
from the spherical con- 
tainer. Nozzle reaches re- 
mote points in gear case. 


ice Assembly 
back 
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GM Canada Head 
Defends Metals 


In Postwar Cars 


TORONTO, Ont.—W. A. Wecker 
of Oshawa, president of General 
Motors of Canada, last week said 
automobile manufacturers are us- 
ing sheet metal as heavy as ever 
and that “every piece of chassis 
metal receives four coats of the 
best paint the industry can pro- 
vide.” 

He was replying to criticism by 
Deputy Roads Minister J. D. Mil- 
ler, who told the Ontario Good 
Roads Assn. that the underparts of 
some new cars corrode within six 
months because they’re not as well 
made as prewar models. 





Hailey Chevrolet Is Planning 
New Chattanooga Building 


Hailey Chevrolet Co, Chatta- 
nooga, Tenn., has announced plans 
to construct a new building at 17th 
and Broad. 


The new building will cost $150,- 
000 and will replace present quar- 
ters when completed. 
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GET SET FOR SPRINGTIME 
DRAIN-FLUSH PROFITS! 
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Eaton’s Advantages 
Cited by Analyst 


By George Deery 
Associate Editor 
TX A CURRENT analysis of 

Eaton Mfg. Argus Research 
Corp., New York, states that over 
a period of years, this important 
manufacturer of axles and axle 
parts, springs, engine parts and a 
variety of other products for the 
automobile industry has given an 
above-average sales and earning 
performance. 

“The company also manufac- 
tures parts for the aircraft, agri- 
cultural implement and other in- 
dustrial lines, but by far the bulk 
of its sales goes to the motor 
industry, mainly for original 
equipment use. 

“Since the end of the war, Eaton 
has undertaken a major expansion 
and modernization program, but 
still it has kept a one-class capital 
structure, maintained a_ strong 





financial position, and continued to 
pay out a major share of its earn- 
ings in dividends,” 
+ > + 

HE ANALYSIS of Robert G. 

Bennett, automotive expert for 
Argus, adds that “Eaton’s out- 
standing sales performance rela- 
tive to unit vehicle output, of 
course, reflects in part higher sell- 
ing prices but, at the same time, 
the company’s sales have improved 
at a faster rate than the whole- 
sale value of motor vehicle output.” 


In its opinion, Argus adds, 
“even though Eaton is somewhat 
more dependent on the truck di- 
vision of the motor industry than 
most of the large auto parts man- 
ufacturers, the company has 
shown a good growth trend and 
its sales and earnings record has 
been outstanding. 

“Around 29, against a postwar 


SPEED SERVICE SALES! 
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INTERLEAVED 


Convenient Carbon Interleaved Repair Orders 
speed the handling of service sales and put an end 
to fumbling with carbon paper. 

Each set of Repair Orders is an individual unit, 
Hae my with fresh, one-time carbons that insure 


legi 


le, easy-to-read copies. No carbons to insert! 


No cumbersome machine to handicap free use of 
both hands! No carbon jams! And carbons remain 
in the set until Cashier makes the final entry! 

During rush periods your Service Salesman can jot 
down the essential information, keep the sets in- 


tact, and hur 


to the next waiting customer. Rou- 


tine information such as make, model, mileage, 


etc., can be filled in later. 


For greater efficiency, fewer errors, and quicker 
service during rush periods, change to modern Car- 


bon Interleaved Repair Orders. 
selves in actual time saved! 
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The Service Salesman carries only 8 or 
10 sets, ready for instant use, in the 
convenient, compact Write-Up Cover 
- . + mo clumsy machines to carry ... 
no fumbling with carbon paper. 


PARTS DEPARTMENT 

The Invoice and Office Copies are re- 
ceived by the Parts Department intact, 
complete with carbon, ready for imme- 
diate parts listing . . . no carbon to in- 
sert or copies to align. 


CASHIER 

Copies are received by the Cashier with 
carbon intact. Labor costs are entered 
and the entire Invoice footed with the 
assurance of clear, legible copies in ac- 
curate register. 


WRITE TODAY FOR FREE LITERATURE AND SAMPLES 


ASK FOR FOLDER RR-337 


TOR ag Cty 
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Auto Stocks 


5% 


17.61 
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range of 36-19, the stock is selling 
at only 4.7 times 1948 earnings and 
less than six times a conservative 
estimate of probable 1949 results. 

“At this price, the dividend yield 
is 12 percent on 1948 disbursements 
and in excess of 10 percent on a 


reasonable anticipation for the 


current year. 
+ * * 


“O® EVEN greater longer term 
significance is the fact that 
the stock is selling at less than 10 
percent of a rough estimate of 
earnings that might be witnessed 
on average once the motor industry 
settles down to more normal con- 
ditions.” 

The Argus discussion concludes 
that “accordingly, Eaton’s shares 
appear to represent a good longer 
range value, and therefore might 
be held on this basis, although we 
believe that new commitments 
should be geared to one’s views 
toward the general stock market.” 

+ * * 


Continental Sales 


Hit $108 Million 


Continental Motors and consoli- 
dated subsidiaries for the year 
ended Oct. 31 reported sales of 
$108,157,527, the largest volume in 
company’s peacetime history, and 
net earnings of $3,378,123 or $1.02 
per share. This compares with 
sales of $91,505,042 and net loss 
of $1,292,874 for the same com- 
panies in 1947. Statements reflect 
for the first time financial consoli- 
dation of Wisconsin Motor Corp., 
in which Continental owns an 83.1 
percent interest. 


C. J. Reese, president, stated that | 


sales of agricultural engines 
amounted to $34,464,747, or 32 per- 
cent of total volume last year and 


engines for trucks, buses and auto- | 


mobiles amounted to $22,429,589, or 
21 percent of total sales. Industrial 
engine sales ranked third at $21,- 
256,272, or 20 percent of the total, 
while service parts and machine 
products business of $21,187,557 was 
20 percent. 


Goodrich — 


Highest Sales in History 
Reported by Firm 

Highest dollar sales volume of 
any year in its history was report- 
ed last week by B. F. Goodrich 
for 1948. Net sales totaled $419,798,- 
703 compared with $410,180,839 in 

1947, an increase of 2.3 percent. 
Net income amounted to $23,740,- 


705, or $16.57 per share. Net in-| 


come for 1947 was $23,231,063, 
which amounted to $16.18 per com- 
mon share, 

The report, signed by David M. 
Goodrich, chairman, and John L. 
Collyer, president, pointed out the 
inadequacy of depreciation allowed 
for tax purposes during “this pe- 
riod of constantly increasing re- 
placement costs, which range up 
to four times original cost,” and 


states that, “appropriate charges to 


income have been made and cor- 
responding reserves’ established. 
Previously these amounts were 


}combined with contingencies, but 
| were set out separately this year 


because of the increasing signifi- 
cance of the amounts.” 
a * * 


Commercial Credit Lists 
Sharp Jump in Net 


Commercial Credit Co. reports 
consolidated net income from cur- 
rent operations was $16,663,448 for 
1948, compared with $8,995,410 for 
1947. After payment of dividends 
of $900,000 on its 3.60 percent cu- 
mulative preferred stock, net in- 
come applicable to the common 
was $8.56 per share, compared with 
$4.39 per share. 

A. E. Duncan, chairman, further 










stated that: “The average obliga- 
tion of purchasers of new and 
used automobiles, acquired by the 
company during 1948, was $1,028.94 
(compared with $478.37 during 1941, 
an increase of 115.09 percent), with 
an average maturity of 15 pay- 
ments of $68.59 each. 

“It now seems likely that during 
the next several months that pro- 
duction of new automobiles will be 
more in balance with demand, in 
which case there may well be a 
substantial increase in the number 
of new automobiles sold to pur- 
chasers on the installment plan.” 

Ke e * 


Eaton Net of $10,971,106 


Exceeds 1947 Mark 


Eaton Mfg. Co. and subsidiaries 
reports a net profit for 1948 of 
$10,971,106, equal to $6.15 a share. 
Net profit for the year ended Dec. 
31, 1947, amounted to $7,436,131, or 
$8.33 per share. Sales for 1948 
showed an increase over 1947 both 
in dollar and unit volume being 
in amount $128,132,667 for 1948, 
compared with $99,602,639 for 1947. 

J. O. Eaton, chairman, in his let- 
ter to shareholders, states: 

“While we cannot predict the ef- 
fect of general conditions on busi- 


ness in 1949, we can report that} 


up to the present time, we have 
continued at the same pace at 
which we operated in 1948. We are 
hopeful that this will continue but 
are prepared for any important 
change in conditions.” 

* * * 


Fractions 


Regarding its recent dividend 
action in declaring a payment of 
$1.25 for the current quarter, a 
General Motors spokesman says 
that the corporation termed the 
payment “a dividend.” “We did 
not say it was regular, and did not 
imply that the dividends this year 
would be $5,” he pointed out. Some 
news services gave a different im- 
pression, as readers of many pub- 
lications will recall. 

SEC says that Harry Fruehauf, 
vice-president of Fruehauf Trail- 
er, sold 1,000 shares of the firm’s 
common stock in January, reduc- 
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ing his holdings 19,100.... A 
drew E. Pew jr., director of Su: 
Oil, sold 2,500 shares of common 
in January. This cut his dire«t 
holdings to 36,708. 

The horse is coming back. A: 
least, in one annual report he 
is. Harry Ferguson, Inc., used an 
illustration of old Dobbin in its 
report to stockholders to point 
out a typical hitch with a horse- 
drawn plow in comparison with 
its mechanized farm equipment. 

Use of Diesel locomotives is said 
to have displaced 10,000,000 tons of 
coal that would have been used by 
the railroads last year. ... Angels 
to sick or new business ventures 
are angels, all right, but sometimes 
they “take wing.” 

Packard was in the January SEC 
stockholding report, too. Jesse G. 
Vincent, vice-president, is said to 
have bought 2,100 shares of com- 
mon, making his holdings 4,110 
shares. He reported that an addi- 
tional 4,000 shares of common are 
registered in the name of his wife, 
Rachel. 


* * * 
Earnings 

Federal Mogul—For 1948: Net 
profit, $2,495,233, equal to $4.46 a 
share, compared with $2,125,074, or 
$3.80 a share. 

Sterling Motor Truck — Quarter 
ended on Jan. 31: Net loss $5,197, 
compared with a net profit of $76,- 
055, or 45 cents a share, in the 
quarter to Jan. 31, 1948. 

C. M. Hall Lamp and Subsidiary- 
For 1948: Net profit, $301,374, equal 
to 96 cents a share, compared with 
$643,733, or $2.04 a share, in 1947. 
Sales: $8,760,041 against $7,661,662. 

General Finance and Subsidiaries 
—Year ended Dec. 31: Net income, 
$1,118,571, equal to 99 cents a com- 
mon share, compared with $898,658, 
or 76 cents a share in 1947. 

Hewitt-Robins—Year ended Dec. 
31: Net income, $737,767, equal to 
$2.65 a capital share, compared 
with $1,223,618 or $4.39 a share in 
1947; net sales, $19,623,002, against 
$21,609,351, 

Fedders-Quigan— Year to Dec. 31: 
Net profit, $1,729,542, equal to $1.44 
a share, compared with $1,717,667 
or $1.43 a share in 1947. Sales: 
$21,593,475 against $20,121,814. 
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goes into the 
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UNION and 
TRIBUNE-SUN” 










local choice and the local trend! In big, busy San Diego, it is 
more than ever the Union and Tribune-Sun. Just one “buy” 
gives you dominance and concentration of advertising dol. 
lars. Avoid the weakening effect of splitting your appropri- 
ation. Get more for your money in the Union and Tribune. 
Sun...exclusively.,.the way most local grocery advertisers do. 


25 out of 33 
local grocery adver- 
tisers use the UNION 
and TRIBUNE-SUN 
exclusively. 


*Media Records figures for the last 
Quarter of 1948 show the Union 
and Tribune-Sun carrying 536,256 
lines, or 79.76% of the total gro- 
cery lineage for all daily papers. 
A gain of 32% over last year. 


Ask the West-Holliday Man! 


“All the News with 


Partiality to None”’ 


UNION and TRIBUNE-SUN 


Union Tribune Publishing Co., San Diego 12, California 





New York + Chicago + Denver + Seattle 


REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., inc. 


¢ Portiand + San Francisco + Los Angeles 











LA 
} Sur 
nmon 
dir< 


. Ai 
> he 
d an 
1 its 
int 
rse- 
with 
rent, 
; said 
ns of 
ed by 
ngels 
tures 
times 


SEC 
ie G. 
id to 
com- 
4,110 
addi- 
1 are 
wife, 


Net 
46 a 
4, or 


arter 
5,197, 
$76,- 
the 


iry- 
qual 
with 
1947. 
| ,662. 
aries 
ome, 
com- 
3,658, 


Dec. 
il to 
ared 
e in 
2inst 


31: 
$1.44 
7,667 
ales: 





Inc. 


SERVICE SECTION 
Hardshi 


Extensions .. . 





AUTOMOTIVE NEWS, MARCH 14, 1949 


Finance Men Debunk 


Reg. W. ‘Loophole’ 


(Continued from Page 1) 


use of the provision would be a vio- 
lation of the spirit of the regulation, 
and that even though they fought 
for elimination of the installment 
controls, they will abide by them as 
long as they are in force. 

It was also intimated that 
wholesale use of this provision 
would draw investigations by 
FRB officials of both dealers and 
finance companies. 

Thus, if it were found that many 
of those asking for extension had 
traded with the same dealer, it is 
quite likely that the dealer would 
find FRB men taking an active in- 
terest in his operations. 

e 


N THE other hand, some finance 
men indicated that they would 
not be inclined to question many 
requests for new contracts from 
customers who had bought their 
cars under the stiffer, 18-month 
terms in force before modification. 
Little difficulty is expected there 
since the rules are different now. 
However, finance sources em- 
phasized that they would object 
to “selling” of the extension terms 
by dealers. 

There is nothing new about the 
extension provision. It was in the 
regulation before modification and 
has simply been brought up to date. 

7 


pea men say some custom- 
ers had sought and obtained new 
contracts in hardship cases in the 
past. There are three forms: 

1. Simple extension, in which a 
formal statement is not required, 
the customer simply asking for ex- 
tension. An additional 21 months 
may be given starting with the date 
the contract is rewritten. 

2. Changed condition. Here a 
statement is required from the 
customer to the effect that his | 
personal situation has changed | 
since he bought the car. In this 
case, an additional 24 months may 
be extended. 

3. Past-due account. Where a 
bona fide collection effort is being 
made, the finance company may ex- 
tend any terms it deems necessary. 

The accent being placed on this 
provision caused some speculation 
in trade circles to the effect that 
the board might be inviting general 
use of the provision to ease the 
pressure for elimination of controls, 
and thus get a favorable vote in 
Congress on the bill to extend 
Regulation W and other credit con- 
trols beyond June 30. | 


(“HECKS with news sources indi- | 
cate that FRB did not originate 
the stories on the so-called loophole, 
although the board did admit that 
the provision existed. 
In Detroit, a Federal Reserve | 


Neb. Parley Lists 


Highway Forum 


NADA Heads Top 
Slate of Speakers 


OMAHA, — Both sides of Ne- 
braska’s highway controversy will 
be aired when the Nebraska New 
Car Dealers Assn. holds its annual 
meeting here March 17-18 at the 
Fontenelle hotel. 

A spokesman for Gov. Val Peter- 
son’s highway advisory committee 
is expected to urge a boost of one 
cent a gallon in the gasoline tax 
and higher registration fees to} 
finance a 20-year highway plan. 

Thus far, the Nebraska dealer 
group has adopted a neutral atti- 
tude in the matter. 

Other speakers on the program 
have already been announced as 
including George Ziesmer, NADA 
president, and Robert W. Kneebone, 
NADA managing director. 

E. M, Nielsen, president of the 
Nebraska dealers, named the fol- 
lowing dealers to serve as a reso- 
lutions committee: 

Al Brodahl, chairman, Wahoo; W. 
E. Stover, York; W. J. Pritchard, 
Falls City; Phillip Worthing, Hast- 
ings; Frank Button, Ogallala; W. 
H. Nielsen, North Platte; Samuel 
Prey, Chadron, R. G. Dunlop, Alma. 








spokesman said he thought that the 
widespread publicity on the provi- 
sion was a bad thing. He said that 
he had received several calls on it 
in the last few days. 

He insisted that the provision 
was simply there to permit rea- 
sonable administration of the 
credit controls. In this respect, it 
might be pointed out that dealers 
and businessmen generally find 
Federal Reserve officials sound 
administrators, 

* * a 

yy Regulation W _ provides 

that there should be no con- 
nivance between customer, dealer 
and finance company to take ad- 
vantage of the extension provision, 
the spokesman was asked whether 
the following example would con- 
stitute connivance: 

Before the sale, the customer 
complains that the payments 


Parr. 





CELEBRATING DETROIT ZONE'S VICTORY—Chevrolet's P. & A. Record club is a nation- 
wide organization for dealers’ parts and accessories sales managers who compete for honors 
on a points-earned basis. The top winner in each zone becomes president of the zone club. 
Separate zone conventions for all Record club members were held recently in each zone. 
The Detroit zone Record club qualifying members are shown at the convention banquet. At 
the speakers’ table are H. P. Sattler, Detroit zone manager; Mark Moody, zone P. & A. 
manager; other Chevrolet wholesale organization representatives, and the four officers of the 
Detroit zone Record club: E. K. Cobb, Jefferson Chevrolet Co., Detroit, president; G. 
Dietzier, Ver Hoven Woodward Chevrolet ‘Co., vice-president: A. Acton, Ogle Brothers Chev- 
rolet Co., Spring Arbor, Mich., secretary, and J. Matkovich, Ray Whyte Chevrolet Co 
Detroit, treasurer. The Detroit zone led all other sections of the country in percentage a 
increased sales over 1947. 





months the terms are working a 
hardship on him, there is a pro- 
sion allowing extension for an 
additional 21 months, 

Would the salesman be conniving, 


seem too high for him. The sales- 
man points out that Regulation W 
provides that the dealer and the 
finance company cannot sell cars 
on the basis of an agreement for 
extension, but that if the cus- 
tomer finds that after a couple of 


Take a Tip from Brother Frank! 
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the terms under which the customer 
must buy the car? 

The Federal Reserve spokesman 
said there was nothing in Regula- 


'|tion W that says a dealer can’t ex- 


plain the terms, but added that the 
dealer would not be the one to 
make the decision on extension. 
After the car is sold, it would be 
up to the finance company to decide 


whether to allow an extension. 
- * * 


ASKED THE same question, 

finance men said they didn’t 
think the idea should be pushed at 
the time of the sale, and that they 
would look askance at wholesale 
requests for extensions. Isolated re- 
quests for extension will be judged 
on their merits, 


Finance men said that the 
credit picture could be ruined 
rapidly by too much credit. Regu- 
lation W or not, they have no 
idea of going wild on credit, they 
pointed out, The problem is not 
just to put money out, but to get 
it back with interest. 

The regulation specifically pro- 
vides as to evasion that there shall 
be a violation if either the finance 
company or the dealer knows of 
any agreement to change the terms 


or would he simply be explaining ‘at the time of the sale. 
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LIVE THE EASIER LIFE YOU WANT BY 







specifications 
bility, top beauty 
or matching 
prevents waste 
aches 


out on time 


Available 


everywhere... 
call your N.A. 


P.A. jobber 


ona oc & W DH — 


Eight Quick Reasons 
to Switch to Martin-Senour 
Hi-Solids Lacquers and Synthol Enamels 


Higher painting profits 
Exact color match to car-maker’s 


Top quality, top dura- 
No time wasted mixing 
Patented pour-top can 
Nocome-backs, no head- 


Easier to handle .. . jobs 





















Painting Cars the M-S Way 


Make more money and have more fun by painting more cars faster! 
Brother Frank can tell you how ready-mixed Martin-Senour finishes 
cut labor costs, eliminate mixing time and boost profits. And every 
job is right the first time because M-S factory-packaged finishes are 
already matched to the car-maker’s specifications! Just check- 
the color, make and model in your handy M-S catalog, then 
phone your N.A.P.A. jobber. You'll be pleased and so will 
your customers! Call your N.A.P.A. jobber now! 


MARTIN-SENOUR 


2520 South Quarry Street, Chicago 8, Illinois 


es Finlagieg 


is the only Positive Control from Factory to Finisher 
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Survey Shows .. . 
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Reg. W Changes Bring 
Spotty Sales Gains 


(Continued from Page 1) 


timent among some of them favors 
further extension of payments to 
24 months or complete abandon- 
ment of controls. 

One new-car dealer reported 
the signing of three deals which 
could not have been swung under 
the 18-month limitation for pay- 
ments. A used-car dealer said he 
has closed four sales on the same 
basis. 


Another new-car dealer asserted 
that few time payment sales are 
being made by his firm. A used- 
ear dealer declared that he is 
meeting resistance on the one- 
third down payment requirement. 

The slowness of sales was attrib- 
uted by one dealer also to the pub- 
lic’s concentration upon income 
taxes. There was agreement that 
spring will provide a better ap- 
praisal by dealers on the effects of 
the present Regulation W. 

* * oa 


IX THE San Francisco bay area, 
modification of Regulation W 
has had a definite effect on used 
car buying during the first week 
of relaxation. 

New-car dealers seemed inclined 
to believe that eventually the eas- 
ing of the credit restriction would 
result in increased buying. But at 


the moment with buyers eager to 
secure their favored 1949 models, 
the changed regulation did not 
seem to have any outstanding ef- 
fect in creating an increased de- 
mand. 

Interviews with local used-car 
dealers, however, brought out the 
fact that more buyers entered 
their respective places of busi- 
ness during the past six days 
than they have in weeks, and 
many actual sales were consum- 
mated as a direct result of the 
lower monthly payments. 
Included among these buyers 
were workers and family heads 
who needed better transportation. 

* o * 


ONSENSUS of new and used- 

car dealers in New Orleans was 
that the modification will definitely 
stimulate the movement of cars. 


A favorable comment was 
voiced by each dealer and, al- 
though it was a bit early to gauge 
the full effect, a spurt in used- 
car business has resulted after a 
bad it two weeks. One new- 

lealer said, “You don’t have 
to turn away as many people 
who can’t meet the notes.” 

Dealers as a whole are happy 
over the modification, but they be- 





For Sale 
Oldest Cadillac Motor Car 


Engine No. 2 


A Superb Museum Piece 


According to the evidence, this was the first car manufactured and sold 
by the Cadillac Motor Company ... and the first car manufactured and 


sold at Detroit. In first-class running condition . . 


- horizontal one- 
. « front and rear 





cylinder motor . .. chain drive . .. twin ignition . 
seats upholstered in original leather in good condition . .. original top. 
After 46 years of faithful service and Fourth-of-July Parade duty, this 
famous car is ready to be polished up and take a seat in the grandstand. 


Full information and photo on request, All 
offers subject to prior sale, Address all 
inquiries to owner’s advertising agency .. 


CARROLL DEAN MURPHY, INC. 


39 SO. LA SALLE ST. CHICAGO 3, ILL. 


NEW COWHIDE LUGGAGE SET 


AT A NEW LOWER PRICE 





A Buick Dealer in lowe 


reordered this set 3 times 
You too can add these 
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your customers with 
smart Contempo Lug- 


The PEMBROKE... 

Matched Luggage for Men 
Good-looking and manly .. . 
Priced dollars below, compar- 
able sets ... . Made in Top- 
Grain Aniline Cowhide .. . 
Streamlined in design... Mas- 
sive, reinforced corners for ex- 
tra life and longer usability 
« Saddle stitched . . . Large 
capacity .. . Packs easily. 


COLORS: Suntan or Ginger 





21” Componion 





24” 2-Sviter 


cca Send Order Form Today == = — — —s 
CONTEMPO Luggage Co. 170 Fifth Ave., New York, 10, N. Y. 
Gentlemen: Please ship the following numbers immediately. 


[] (1 am enclosing check) [-) (Ship COD 
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[_] (Ship Open Account. Bank and credit references attached) i 
Your List Price i 

Incl. Fed. Tax i 
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EXPERIENCE AT THE Hs pa year ves the new officers of Bohn Aluminum and Brass Corp., 
Randolph J. Roshirt, executive vice-president; Charles B. Bohn, 
president, and F. Milford Toyier. 


Detroit, ore. ~ ? ight) 
chairman; ams, secretary; Simon D. DenUyl, 
treasurer. Sh lowe served more than a quarter of a century with 


officers of the firm are: Hen 
Victor Mrowca, assistant secretary, and Robert 


lieve the change should have been 
extended to 24 months. 
* > * 
INANCE company executives 
in Milwaukee, talking about the 
change in Regulation W, say “it is 
like a shot in the arm for business.” 
car dealers interviewed 
said the effect was not being felt 
as yet. The big hurdle, dealers 
OO Seman tae oe ban. 
ment demanded from car buyers. 
A few purchasers, they say, will 
be affected by the reduced month- 
ly payments. It may spur business 
somewhat, they state, but sales of 
new cars are mostly for cash any- 
way, as the lower-income bracket 
buyers are fewer than ever. 


*. s s 

N MINNEAPOLIS new-car deal- 

ers expect automobile sales will 
be boosted appreciably with relaxa- 
tion of installment credit controls. 

Many dealers were of the opin- 
ion that they do not want to see 
controls eliminated completely, 
since some reasoned they didn't 
care to be faced with the prospect 
of competing with firms offering 
“no down payment and 10 years 
to pay” terms. “It’s just not sound 
business,” many believe. 

Still quite a few believe the fed- 
eral reserve board’s action didn’t 
go quite far enough. A few deal- 
ers think 15 to 20 percent down is 
ample in view of the tightening 
credit and ready cash picture. 

A few dealers noticed an im- 
mediate jump in consumer inter- 
est, as well as ability to pay, in 
new and used cars the week fol- 
lowing the easing of controls. Some 
reported increased sales almost im- 
mediately, while a handful felt that 
the real test will be over the long 
pull and the sales picture won't 
crystalize before the end of the 
year. 



















































* * * 


FrRoM Fargo, N. D., AuToMoTive 
News’ correspondent reported 
that spring buying hasn’t started 
as yet, and that there has been no 
immediate reaction to relaxation 
of Regulation W. 

Dealers in that area think re- 
laxation will help, but prefer no 
regulation of any kind. 

e +. 


Aimosr all Philadelphia dealers 

agree with the Philadelphia 
Automobile Trade Assn. that the 
easing of Regulation W is only a 
“token modification.” 

The concensus is that credit con- 
trol curbs are still seriously ef- 
fecting business and that the pe- 
riod of payments should be ex- 
tended to at least 24 months. 

A prominent Philadelphia bank- 
ing official charged that “the 
idea of having a time payment 
period of 21 ee, is against 
current banking financing 

principles.” aoucee to John o 
Bennett, manager of the times- 
sales division of the Girard 
Trust Co., there are no charts 
available for a 21-month period 
although there are charts for pe- 
riods of 12, 18, and 24 months. 
He thinks the extension of the 
time payment period to 21 
months was a poor compromise. 

“Customers should be cowed to 
adjust payments to fit their own 
circumstances,” says Bennett. He 
reported that “in the few days 
since the modification has been 
effective we have had only a few 
requests for longer periods of 
financing than the original 21 
months. However, even this slight 
modification will stimulate business 
after the public becomes more 
aware of the situation.” 

A significant increase in busi- 


Levitt, vice-president; Terry W. 


the company. Other 
uhn, general sales manager; 
J. Warner, assistant treasurer. 


believe there has been a jump 
of as high as 30 or 40 percent 
within the last few days. The 
situation is about the same in 
the new and used car fields. The 
modification has done some good. 
This proves there is a potential 
market waiting for the easing of 
credit controls. I say Tet a man 
buy as he pleases,’ That is why 
we have a free country.” 

G. G. Martin, the president of 
PATA and a Pontiac dealer, re- 
ported no appreciable change in 
business since the relaxation of 
Regulation W. However, he believes 
that even this “token modification” 
will help to stimulate buying. 

* * * 


paar WOLF, a Philadelphia 
used-car dealer, claimed that he 
had at least 100 inquiries since the 
modification became effective. How- 
ever, he says, “this reaction has 
not been translated into sales. The 
relaxation will probably have an 
effect on late model used cars, but 
little or none on old used cars.” 
+ 7 * 


EFINITE increase in both new 

and used car sales—just how 
much cannot be determined—has 
resulted in Dallas from relaxation 
of Regulation W credit restric- 
tions. 

Within the first couple of days 


SERVICE SECTION 


sales volume moved upward, 

dealers attributing the major 
share of the increase to trans- 
actions that could not have been 
closed under the old restrictions. 

It appeared that the time exten- 
sion and the elimination of the $70 
monthly minimum payments would 
evidence themselves most in the 
Dallas used-car market, with con- 
sequent slight firming of prices in 
the late models. 

Only the slickest of the prewar 
models, 1939 to 1941, are expected 
to advance a little temporarily—or 
hold their own in price levels for 
a few months. This is expected to 
be aided by seasonal firmness, 
which has already set in to some 
extent. 

Dealers and finance companies 
all report an upsurge in activity, 
though it was too early to deter- 
mine the portion of this that will 
be translated into orders. Revived 
iriterest in Dallas buying is reflect- 
ed by a sharp increase in shopping, 
in marked increase in loan appli- 
cations, and in some closing of 
deals directly attributed to the 
better terms. 

One Chevrolet dealer, who made 
eight sales the first day, said two 
of them could not have been made 
without the extended terms. The 
other six did not take advantage 
of the full time allowed. 

: . 2 


ETROIT new and used-car deal- 
ers are in agreement that the 
new terms will benefit both new-car 
and used-car sales. However, the 
former believe that the effects will 
be small as reflected in new-car 
purchases. The used-car dealers ex- 
pect used-car sales to rise from 10 
to 15 percent on the basis of easier 
terms and removal of the $70 mini- 
mum monthly payment clause. 
Although dealers welcomed the 
new terms, they were quick to point 
out their disappointment that terms 
were not extended to 24 months, the 
figure they regard as being most 
practical for good business balance. 
Under the present 21-month 
limit, they said, insurance and 
finance charges are complicated 
and the overall monthly payments 
(Continued on Page 75, Col, 1) 


UTILITY DESK 


Combination Order Pad Stand & Ladder 


It speeds up the job of pre- 
paring order pads and taking 
inventory. Everything you 
need is at your finger tips. 
it will not tilt or topple over. 
Just push it and it glides 
along. Contains a compart- 
ment for extra order pads, 
inventory pads, bin labels, 
packing slips. 

Steel frame. Top 16’ wide, 
18” long, overall height 3’ 
91'’. Rubber wheel casters. 


$34.50 —F.0.B. Pgh.,Pa. 


Lt. M. KELLY 





carbon monoxide gas and smoke. 


drawing of your service area showing position of stalls. 


with plans to suit your needs. 





How To Get Rid of EXHAUST GAS 
FUMES In Garage Buildings ... . 


Inexpensive Solution to a Serious Garage Ventilation Problem 


For the garage owner planning a new bullding or extensive remodeling, National has 
designed and engineered an under-floor system for effective removal of poisonous 
The National Underfloor System is completely 
sepetenees at factory and is shipped complete with motor and blower in a 


many 
tallations in garages in every part of the country. Send us a rough 





Sliding Shelf s 


, 


1407 BRIGHTON PLACE 
de es ee ee 


la, Cm 










We will gladly supply you 


Illustration shows standard kit with 
four extra tube outlets 


$319.50 
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In Wake of Reg. W Change . . . 
Survey Shows Only Spotty Sales Gains 


(Continued from Page 74) 
are generally not reduced by 
much more than $6 or $7 per 
month per $1,000, dealers said. 

Saul Rose, president of Grand 
River Chevrolet Co., declared that 
it is too early for the new credit 
allowances to be reflected in market 
reports but that he considers the 
new terms “favorable.” However, 
he advocates 24 months in place of 
present limits. 

The new regulations have been 
instrumental in opening the door to 
a few more buyers and will have a 
wholesome effect on the used-car 
trade once spring and summer vol- 
ume business begins, according to 
Lynn Wertz, manager of Bert 
Baker, Inc. However, the easing of 
controls did not go far enough. 

Wertz feels that the most im- 
portant development is the drop- 
ping of the $70 per month mini- 
mum payment clause. This clause 
alone, he said, formerly elimi- 
nated many buyers who could 
otherwise handle a new deal with 
a postwar car as a down payment. 
Tom Walker, owner of Walker 





Motor Sales (Hudson), declared that;C. C. Dawley (Chrysler). 


to date the new terms have had no 
effect on sales. 

“The big mistake is in not ex- 
tending the terms to 24 months,” 
Walker said. 

Jerry Lynch, Detroit east side 
dealer, sold more cars during the 
Friday-Saturday weekend of the 
new credit announcement than he 
sold during any previous week since 
reimposition of controls last Sep- 
tember. 

Lynch admitted that by mid-week 
the rush had slowed down to what 
dealers have come to regard as 
“normal.” However, he was looking 
for another good weekend at press- 
time last Thursday. 

* * * 

N LINCOLN, NEB., the easier 

credit terms gave some encour- 
agement in used-car and high-price 
fields, but there must be more radi- 
cal readjustment to relieve the sit- 
uation, it was reported by new and 
used-car dealers. 

“Dealers must be free to work out 
problems with customers,” declared 


which the entire showroom 


comes, in fact, an eye-catching, impres- 
sive and sales-producing display—have in- 
creased their list of customers; boosted 
their sales and profits. They’ve found, by 
doing a thorough remodeling job—no half- 
way measures!—that this has been a real 
investment in the future of their business. 

You, too, can achieve the same results. 
Why not plan now to remodel your show- 


*) @ Atleast that’s been proved in retail sell- 
ing—to the advantage of merchants all 
over the country. And automobile dealers 
who have transformed their showrooms 
with modern “open vision” designs — in 


He de- 
clared buyers are now “getting 
choosy.” 

Several used-car dealers reported 
slight improvement, others no effect. 

Elisworth Du Teau (Chevrolet) 
said: “We have not found that 
easing of Regulation W has had 
any effect on purchase of our 
cars. We do not believe it has 
made any difference. Experience 
indicates that, anyhow. Anyone 
who cannot afford to pay for a 
car in 18 months, cannot afford it 
ordinarily in 21 or 24 months. The 
shortage of money, in the cases of 
many people, is daily becoming 
more apparent. The easing of 
credit restrictions cannot help the 
purchasing power unless such 
easing is drastic, 

“It might make some difference 
in the sales of high-priced used cars 
(and new cars) but we are inclined 
to believe such effect, if any, will be 
shortlived. We have not been able 
to determine any effect in the sales 
of our used cars.” 


interior be- 
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FOR PREMATURE BABIES—A specially equipped ambulance to carry prematurely born 
babies in incubators to hospitals—said to be the first of its kind in the U.S.—has been 
turned over to the city of Detroit following formal acceptance by the city's Common Council. 
The ambulance is a Chevrolet "'carryall suburban" sold by Mack-Gratiot Chevrolet Co. to 


the state of Michigan. 
incubators rest on foam rubber cushions. 


Nurse Georgia Carter is shown in the rear compartment where two 


Louisiana Dealers Ready 
For Parley Next Monday 


NEW ORLEANS.—The board of| next Monday (March 21) at the 


directors of the Louisiana Auto- 
mobile Dealers Assn., Inc., met 
here in a final meeting preceding 
the annual convention scheduled 


bowl whow itr pays 


room with Pittsburgh Glass and Pittco 
Store Front Metal? 

Talk over your needs with your archi- 
tect. He’s thoroughly familiar with Pitts- 
burgh Products. And he will see to it that 
you get a well-planned, economical design. 
We'll be glad to cooperate with both of 
you in every way. Also, if you wish, you 
can arrange for convenient terms through 
the Pittsburgh Time Payment Plan. 

Meanwhile, get your free copy of our 
fully illustrated book, “Modern Ways for 
Modern Days.” It contains scores of ex- 
amples of “Pittsburgh” modernization 
jobs. Fill in and return the coupon below. 





THIS PICTURE OF AN AUTOMOBILE SHOWROOM in Lawrence, 
Kansas, shows how “open vision” design—in which an attractive 
interior is utilized as a powerful display feature—gives a show- 
room attractiveness, smartness and sales appeal. “Pittsburgh” 
modernization should not be regarded as an expense—but, when 
adequately planned, as an investment that brings worthwhile 
returns. Architect: Verner Smith, Lawrence, Kansas. 


“PITTSBURGH” 






PITTS Q&uR GH ae 


PAINTS - GLASS + CHEMICALS - BRUSHES - PLASTICS 


Pittsburgh Plate Glass Company 
2088-9 Grant Building, Pittsburgh 19, Pa. 


Without obligation on my part, please send me a FREE copy of 
your book, “Modern Ways for Modern Days.” 


Address - - - 


City 








me era ee oe ee’ 


Jung hotel. 


Brown Fortier, Hub City Mo- 
tors, Inc. (Ford), president, an- 
nounced that the convention will 
open with a luncheon, followed 
by guest speakers, a business ses- 
sion and election of the board of 
directors. A cocktail party with 
a buffet dinner and a floor show 
will be held on the Jung roof for 
members and their wives. 


Congressman Clifford Davis of 
Tennessee, who addressed the 
NADA convention in San Fran- 
cisco, will be the principal speaker 
here, according to Fortier. 


Colonel Thomas Dutton, Clay- 
Dutton, Ine. (Lincoln - Mercury), 
New Orleans, will give the invoca- 
tion. C. C. (Bud) Walther, presi- 
dent of the New Orleans Assn. of 
Commerce, will render the welcome 
address. 


Other speakers will be Robert 
W. Kneebone, NADA managing di- 
rector, and Elmer Wheeler of Dal- 
las. Wheeler’s subject will be “Back 
to Sizzling Selling.” Jack Rogers, 
Lee-Rogers Chevrolet Co., Inc., 
Monroe, Louisiana director of 
NADA, will give his annual report. 


The following committees were 
named: Arrangement—Wiley L. 
Mossy, Mossy Motors, Inc. (Olds- 
mobile), New Orleans, chair- 
man; Roy Beydler, Packard New 
Orleans, Inc., and 


Bohn Motor Co. (Ford), New 
Orleans. 
Speakers—Jack Rogers, chair- 


man; Glen Huff, Glen Huff, Inc. 
(DeSoto-Plymouth), Shreveport, 
and George Wray jr., Wray-Dick- 
inson, Inc, (Ford), Shreveport. 

The association’s present board 
of directors are: 

Sidney J. Gonzales, Gonzales Mo- 
tors, Inc. (Ford); George Bohn, 
Wiley L. Mossy, all of New Or- 
leans; Harry Andress, Andress 
Motor Co. (Ford), Minden; Wilmot 
McCain, McCain- Richards, Inc. 
(Ford), Monroe; Lawrence Freder- 
ick, Covington Motors, Inc. (Ford): 
W. J. Cleveland, Cleveland Motors, 
Inc. (Ford), Crowley; R. S. Abbott, 
Andress-Abbott, Inc. (Ford), Alex- 
andria, and S. J. Rogers. 


Illinois Tables 
2 Bills to Curb 


Dealer Practices 


CHICAGO.—The motor vehicle 
committee of the Illinois house of 
representatives has referred to a 
subcommittee two bills affecting 
automobile dealers, the Chicago Au- 
tomobile Trade Assn. reports. 


The first of the measures, house 
bill 40, provides that if the appli- 
cant for a certificate of title is a 
purchaser from a dealer, the appli- 
cation shall, if the vehicle is a used 
vehicle, show the selling price when 
new and the price paid by the pur- 
chaser. 

If the price paid by the purchaser 
is greater than the selling price 
when new less depreciation of 12% 
percent yearly, or fraction thereof, 
not to exceed five years, then the 
secretary of state shall not issue a 
certificate of title. 

House bill 41 makes it unlawful 
for a motor vehicle dealer to accept 
anything of value above the estab- 
lished retail price as a condition for 
the sale of a motor vehicle. 
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New Chrysler Goes 
On Dealer Display 


(Continued from Page 1) 


length of these models has been 
curtailed 4-9/32 inches, from 
214-9/32 inches to 210 inches. 
Royal and Windsor models are 
2-3/82 inches lower than their 
4 counterparts, now standing 


Better braking will follow the in- 
troduction of Cyclebonded brake 
linings, Chrysler asserts. Cycleweld 
cement replaces rivets in attaching 
the brake linings to the shoes. This 
is said to increase the effective 
brake lining area and eliminate 
dirt-retaining pockets, which are 
li'.ely to score the drums. 

A double pawl arrangement on 
the hand brake will permit easier 
setting and disengagement of the 
brake with less effort, according to 
Chrysler. The pawlis are so ar- 
ranged that they engage the ratchet 
teeth alternately, rnaking much less 
force necessary to lock the brake 
effectively. ard 


(’“HRYSLER SAYS improved and 
more economical engine per- 
formance will result from the in- 
crease of the compression ratio on 
both the six and eight-cylinder 
models. - 
On the sixes the compression ra- 
tio has been increased about 6 per- 





DASHBOARD REDESIGNED—The 1949 Chrys- 


ler instrument pane! introduces ‘cockpit styl- 
ing" for greater driving safety, greater drivin 
convenience and increased space for fro 
passengers. i panel curves 
around front passengers’ ——— . Sages, 


instruments and ve been 
together housi di- 
steeri: wine with driver's 


over 
line ¥ vision. M Pr brow" over Safety- 


iminates undesirable reflections. 


cent, from 6.7 to 1 to the new ratio 
of 7.0 to 1. On the eights, the com- 
pression ratio has been raised ap- 
proximately 8 percent, from the old 
ratio of 6.7 to 1 to the higher figure 
of 7.25 to 1. Piston displacement 
remains the same on both engines. 
A more durable electrical and 
ignition system has been achieved 
through better weatherproofing 


the distributor connections and 
coil terminal. 

Suppression to interference to FM 
radio and television is claimed by a 
built-in 10,000-ohm resistor in both 
the new sparkplug and the new dis- 
tributor cap. This sparkplug and a 
new high-output ignition coil will 
permit the use of a larger initial 
sparkplug gap, resulting in im- 


provement in both idling and low- 
speed performance, it is stated. 

Longer life and greater electrical 
capacity have been sought through 
use of a higher output generator. 
Current output on the six-cylinder 
engine has been raised 


14 percent, 


from 35 to 40 amperes. On the 
eight-cylinder Saratoga and New 
Yorker engines, it has been boosted 
12% percent, from 40 to 45 amperes. 
It has been boosted from 45 to 50 
amperes on the Imperial. 

* 7 + 

ETTER lubricant retention in 

the eight-cylinder model gen- 
erators through use of a ventless, 
welch plug-type cover, with a re- 
stricted oiler, will prolong the life 
of these units, according to Chrysler. 

A more compact starter unit is 
embodied in the new models, 
achieved through a new design of 
over-running clutch, of concentric 
construction with forged and hard- 
ened cams. 

The ignition switch has been 
combined with the starter switch 
to form a single unit. An addi- 
tional quarter turn of the key be- 
yond the “ignition on” position 
actuates the starter. A spring load 
returns the key to the “ignition 
on” position when the starter is 
released. 

Design changes in the sealed- 
beam unit have improved lighting 
characteristics and increased output 

of the headlights, Chrysler states. 
Ignition wire under the dash is 
heavily armored to prevent theft by 
short-circuiting at the instrument 
panel. The lighting circuit breaker 
has been enclosed in a dustproof 
cover and the instrument-panel 
electric clock also has a dustproof 
covering. 

Plastic lenses are used in all ex- 
terior lights except the headlights. 
The plastic lens is said to offer bet- 
ter light transmission and better 
sealing against dirt. 

> * * 

HE LICENSE PLATE frame, 

dual stop lights, license light, 
backup light, deck lid handle and 
lock all are incorporated in a single 
die-cast and chrome-plated unit. 
The backup light is now standard 


Wage-Hour Bill 
Goes to Floor; 
Affects Dealers 








H N.—B te of 15) 
eee Ce |to accommodate the lower hood 


to 6, the House labor committee 
last week reported out a wage- 
hour bill designed to: 

1. Establish a 40-hour week, with 
overtime payments beyond that 
limit. 

2. Boost the present minimum 
from 40 to 75 cents an hour. 

3. Bring under the law all retail 
automobile dealers doing more 
than $500,000 annual gross business. 
At present many of these are ex- 
empt from the law by a special 
ruling of the administrator. 

A proposal to exempt all retail- 
ers, sponsored by Rep. McConnell, 
Republican, had been adopted ear- 
lier, but was later knocked out. 

On the crucial vote, pro-labor 
Democrats, bound in advance by a 
caucus agreement, overturned the 
earlier vote and thus the bill goes 
to the House floor, probably next 
Monday (March 21), with the exist- 
ing exemptions of the motor ve- 
hicle dealers in jeopardy. 





CHRYSLER EIGHT-CYLINDER MODEL—Here's the New Yorker club some 


of 1314/2 inches, eoyared by 0 135- 
have a sponge-rub 
in the event of sudden 


stops or collisions. 


on a wheelbase 
. Instrument panels of all Chrysier series 
door to door, designed to cushion face 
The above model offers Prestomatic trans- 


blows 
mission as standard equipment and has an advertised-delivered price of $2,734.50 





ROOMINESS GETS EMPHAS!S—interior of Chrysler New Yorker four-door sedan. 
hes and front-seat cushion 6 inches wider than in preceding models. 


cushion is 7 inc 


equipment on all Chryslers, as is 
the front-center bumper guard. 


Inside the car, the instrument) 


panel has been completely restyled, 
with five of the instruments con- 
tained in a semi-circular “safety- 
eye” painted housing directly over 
the steering column and before the 


driver’s eyes. 

Arranged in a semi-circle are 
the ammeter, gasoline gauge, 
speedometer, oil gauge and engine 
temperature gauge. The turn in- 
dicators are on either side of the 
speedometer below the gauges. 
The gasoline gauge is a magnetic 
type which permits immediate 
reading upon turning on the igni- 
tion. 

A non-glare eyebrow over the in- 
strument housing protects the 
gauges from windshield reflection 
and indirect lighting illuminates 
them at night. Dustproof rotary 
action switches are used for the 
headlights, panel lights and heater, 
replacing the push-pull type. 

Extending across the concave in- 
strument panel from the right of 
the housing to the right door is a 
leather-covered safety cushion of 
sponge rubber % inch deep. This 
affords protection to front-seat pas- 
sengers in the event of a sudden 
stop. 

The instrument panel itself, which 
is stamped and chrome plated, is 
narrower than in the past, provid- 
ing more legroom. Also lending to 
the spaciousness of the front seat 
are the concave shape of the panel 
and the installation of the heater 
entirely under the hood. There are 
two map lights on the underside of 
the dash and space in the center 
for radio and heater controls. 

> * * 


NEW AIR CLEANER and 
+4 higher-capacity fuel pump are 
designed to improve engine per- 
formance. The air cleaner, of the 
oil bath type, has a lower silhouette 


lines. The fuel pump has a dual air 
dome —the new design permitting 
elimination of the filter, filter gas- 
ket and sediment bowl. 


On the front of the new Chryslers, 
the grille has two heavy horizontal 
chrome bars across the width of the 
car, with a smaller chrome bar un- 
der each heavy one. There are five 
vertical bars in the grille. 

The grille is surmounted by a 
new front medallion with heavy 
chrome wings. On the previous 
models the grille consisted of a 
grid arrangement, with only one 
heavy chrome bar across the mid- 
die. The grilles on the Silver 
Anniversary models are die cast, 
with a chrome strike for decora- 
tion, 

- * 7 

HE RADIATOR CORE on the 

eight-cylinder models has been 
reduced in area by more than 16 
percent without loss of cooling per- 
formance, it is said. Despite the re- 
duction in core area from 560 to 468 
square inches, the new radiator is 
said to provide better cooling char- 
acteristics through its rectangular 
design. Its predecessor was octago- 
nal in shape. 

The Chryslers also have an im- 
proved clutch, obtained through a 
heavier over-center spring and low 
friction linkage at the spring con- 
nections. 

“Chrysler's Prestomatic automatic 
transmission has been simplified as 
to the hydraulic and electrical com- 
ponents, while gearshifting has 
been improved through use of new 
gearshift control lever lengths and 
more rigid connecting links. 

Lubrited cylinder walls are said 
to minimize scuffing in the cylin- 
der bore. The oil coating adheres 
te the cylinder walls and aids in 
preventing any foreign particles 
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Rear-seat 

Presto- 
matic transmission is standard equipment on all Chrysler series except lowest-priced six- 
cylinder Royal. 


from scoring the metal and re- 
duces friction from the pistons. 

A new pressure cap for the cool- 
ing system has been installed as 
standard equipment on all models. 
When boiling in the radiator is im- 
minent, this cap permits the build- 
up of pressure to a pre-set maxi- 
mum, preventing the loss of any 
coolant, 

* > + 

HRYSLER claims its Silver An- 

niversary models are more spa- 
cious and roomy despite a reduction 
in overall width. The Royal and 
Windsor series are 4-15/16 inches 
narrower, being reduced in width 
from 77% to 73-7/16 inches. 

Yet the interior dimensions are 
reportedly more spacious. On the 
four-door sedan, the front-seat cush- 
ion similarly is widened, 7 inches 
being added to seat width. This 
boosts the rear-seat dimensions 
from 51 inches to 58 inches. 

Seat height in this model like- 
wise is raised to enhance leg com- 
fort. The front-seat height from 
the floor has been increased % 
inch to 15% inches, while the rear 
seat has been raised % inch to 
15% inches. Vertical headroom in 
the front seat is practically the 
same as before and slightly 





SERVICE SECTION 


greater in the rear seat, according 

to the factory. 

The New Yorker and Saratoga 
models have been narrowed in 
width by 3-1/16 inches, the overall 
width being decreased from 77% 
inches to 74-11/16 inches. At the 
same time, front-seat cushion width 

has been increased from 52 inches 
to 58 inches and rear-seat cushion 
dimensions have been upped from 
51 inches to 58 inches. 

The new four-door models have 
the rear door hinged from the cen- 
ter post as a new safety feature. 

* * + 

ETTER VISIBILITY is offered 

the driver in the new models, 
says Chrysler. Windshield area has 
been increased by 24 percent, and 
rear-window area has been boosted 
by 2% percent, it is stated. Wind- 
shield wipers now cover 502 square 
inches of the windshield, a gain of 
44 percent over previous models. 

A change in mounting the rear 
shock absorbers is said to improve 
the riding qualities of the new 
models. 





TO FOIL THIEVES—On both front and rear 
vent windows of new Chrysiers is new tamper- 


roof lock. New lock button is easily spun 
Ld finger tip to lock or unlock the window. 

hen screwed in, latch button cannot be de- 
pressed. When screwed out, latch button can 
be pushed in easily to release lock and per- 
mit vent window to be o . 


Dealers tell me... 


(Continued from Page 3) 


Already the aid that we now give is 
coming to be regarded as a vested 
right and building up a reservoir of 
illwill if it is shut off, 

The paradox is that, while we 
export free goods to Europe, we 
are freely importing and adopting 
European ideologies. The social- 
istic governments of Europe 
would soon fall under their own 
weight, with conservative govern- 
ments taking over as soon as our 
paternalism is stopped. We are 
contributing to the maintenance 
of socialism abroad, while we are 
adopting it here. Under a wise 
Administration, we could accom- 
plish the opposite result and pro- 
vide freedom for Western civil- 
ization. 

Encroachment on individual free- 
dom now offered by the Adminis- 
tration is not demanded by the ma- 
jority of people. It is the cunning 
plotting of those who seek to keep 
themselves in office—the bureau- 
crats, the leftwingers, the commu- 
nist cells in labor, education and 
intellectuals, that is harmful. They 
work more zealously than our side. 
We have too few effective spokes- 
men and defenders of individual 
freedom, 


* * * 


Dealers Prompted 

To Join Fight 

[BALERS FEEL that they are 
among the 21 million who, if 

the proposed government program 

goes through, are completely dis- 

franchised. Twenty-four million 

votes out of 95 million eligible votes 


do not represent the majority. This 
is particularly true when many 
of the 24 million voters really did 
not understand that their promised 
security leads only to the loss of 
freedom with no security. 


It seems to me that we in this 
trade, leading businessmen in our 
respective communities, can do 
much right now to kill the philos- 
ophy that you can get something 
for nothing. We must challenge, 
not bribe. We are in a position 
similar to the year 1787, when just 
before our honored statesmen met 
to write the Constitution, George 
Washington said: “The ignorant 
people had been misled by the de- 
signing, but perhaps not yet suffi- 
ciently misled to retreat from 
error. In republican governments 
evils must be sorely felt before 
they can be reversed. Thinking 
proceeds speaking, thence to act- 
ing is but a single step.” 

Now, in this generation, is the 
time to act. There are still states- 
men among our congressmen, both 
Democrat and Republican — Taft, 
Halleck, Vandenberg, Byrd, George, 
Tydings and Cox to name a few. 
Most congressmen would act the 
way you want them to if they 
thought people back home would 
support them, 

Automobile dealers are first of all 
salesmen. Sell your people that 
something for nothing is a snare. 
Convince your congressman that 
the majority of people back home 
don’t want to be bribed. The price 
of liberty is eternal vigilance. 





SAFEGUARD AGAINST FACIAL INJURIES—Feature of Chrysler's front-compartment ''cock- 


pit styling,” both in style and 


to front passengers, especia 


safety, is leather-covered safety cushion on top of panel. 
Cushion is made of thick soft cpengerenber and projects out beyond 
lly children, against sudden stops or collision. 


lower part of pane! 
It curves 


completely around the front part of the compartment, slightly beyond doors. 
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vehicles in the final assembly cate- 
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tates- With the building of the 1,000,000th 
~ both vehicle last week, U.S, plants kept 
Taft. 1949 output rolling about three days 

eorge ahead of the 1948 pace. 

- few. Through last week, 1949 pro- 

t the duction included 810,390 cars and 
they 262,816 trucks, according to Auto- 

would motive News tabulations. At the 

same point in 1948, the respective 

of all totals were 744,272 and 274,587. 
that A late check of industry poten- 

senate tial last week gave no basis for re- 
that vising a prediction that more than 

ions 500,000 cars and trucks will roll 


price from U.S. plants in March. 
BSERVERS noted that thus far 
in the month, U.S. plants had 
been averaging the production of 
about 17,000 cars and 5,000 trucks 
daily. 
Pointing out that March offers 
23 working days, they said that if 
U.S. plants merely sustain that 
Pace they will end the month hav- 
ing built 391,000 cars and 115,000 
trucks for a total of 506,000 units. 
That the nation’s steel supply is 
nearer than ever to meeting de- 
mand was apparent in reports from 
the steel industry last week. 
Benjamin F. Fairless, U.S. Steel 
Corp. president, was quoted in a 
copyrighted interview with U. 8S. 
‘ News and World Report as saying 








"cock- 
panel. 

penel 
curves 





if present trends continue, 
* * * 


i“ THE interview, Fairless op- 
posed President Truman’s call 
for more steel-making capacity by 
private industry or erection of gov- 
ernment plants as an alternative. 


“Unless unforeseen demands ema- 
nating from the European recovery 
program or the rearmament pro- 
gram appear, the supply of most 
steel products should be in excess 
of demand sometime during the last 
half of the current year,” Fairless 
said. 

Fairless made his statement as 
the steel industry was operating 
at new high levels. Steel men 
said they were certain that output 
of all types of finished steel would 
remain high for some time to 
come. 

Sales officials said that pressure 
for steel delivery was continuing to 
ease, compared to the situation that 
was prevalent several months ago 
Sheet shipments to the auto indus- 
try, however, it was added, are still 
slightly behind actual demand. 


Hays Equipment Is Outlet 
For Packard in Kans. 

Hays Equipment Co., Inc., Hays, 
Kans., was recently appointed a 
Packard dealer. 

A formal showing of Packard 
models was held at the company’s 
place of business at 6th and Oak 
streets. 
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Strong Competition Ah head, 


BROOKLYN.—The American au- 
tomobile industry will soon have 
to compete dollar for dollar against 
every other American industry. 


DeLace Walker, noted economist, 
lecturer and self-styled “recovery 
crusader,” warned the dealers they 
soon will face strong competition 
for the American dollar and urged 
them to stress salesmanship to 
meet this competition. 

“The joy ride is over,” Walker 
told the dealers. “We must take 
our coats off and get back to work. 

“The need for the future,” Walk- 
er said, ‘is better quality at less 
cost.” 

He pointed out that we are now 
in an adjustment period when 
facts can refute fears. Business 
starts, he said, when people be- 
gin to buy. 

In comparing conditions here and 
abroad Walker said there are more 
cars in California today than in 





Brooklyn Dealers Warned 


Great Britain, France and Italy 
combined. 

Business transactions were held 
to the minimum at the dinner 
meeting, which was described as 
one of the most successful held 
thus far. 

More than 550 members and 
their guests jammed the hotel’s 
main ballroom. 


The election of directors was 
the sole business transacted with 
the following dealers elected: 
Kings county: Three-year terms 
—E. J. Rotchford, D. B. Spielman; 
two years—J. Perfit, J. Abbott; one 

year—P. J. Flood, F. A. Gehrhardt. 

Queens county: three-year terms 
—J. M. Schneider, W. Klaess; two 
years—E. Dintenfass, A. Goldstein; 
one year—R. E. Lowell, W. Meyer. 

Nassau county—three-year terms 
—W. S. Hults, C. J. Truelson; two 
years—W. Frame, R. Menendez; 
one year—H. H. Lavac, H. B. Sea- 
man. 

Suffolk county: three-year terms 
—J. G. Stewart, T. B. Terry; two 
years—E. P. Rodenhurst, C. E. 
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Vail; one year—T. J. Caulfield, A. 
Barrett. 

Treasurer William Meyer dis- 
closed the association was in fine 
financial shape with a large cash 
reserve. 


The only other speaker was Wil- 
liam L. Mallon, chairman of the 
Public Affairs committee of NADA. 

Mallon reviewed NADA activity 
in Washington. 


Don't Flush 


Crankcase Service Note 
Issued by Chek-Chart 


CHICAGO. — Spring changeover 
should not include the flushing of 
crankcases of automobile engines 
equipped with hydraulic valve lift- 
ers, the current Chek-Chart serv- 
ice bulletin warned last week. 

The advice, it was stated, is 
based upon indications by manu- 
facturers of such engines that seri- 
ous damage could occur if the 
flushing material interfered with 
operation of the valve lifters. 

Cars listed are: 1936-49 Cadillac; 
1949 Buick (Dynaflow); 1949 Olds- 
mobile (Rocket 8); 1938-40 Lincoln 
Zephyr; 1940-49 Lincoln; 1940-47 
Packard (Super 8); 1941-49 Pack- 
ard (Super Custom and Custom), 
and 1937-40 LaSalle. 


- - Classified Want Ads - - 


FOR RATES, ETC., SEE NEXT PAGEm 


Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
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HELP WANTED 


MANAGER NEEDED for established Reo 
truck distributorship in the best town in 
Texas. Will divide net profit with party 
capable of taking over and operating this 
business. Plenty of satisfied users now on 
our books. Houston Truck Co., 5719 
Armour Drive, Houston 10, Texas. 


SERVICE MANAGER — Experienced Ford 
man to assume full control of principal 
city dealership located in the heart of the 
Catskills. 


fied man. Replies 
c/o Automotive News, 


Splendid opportunity for quali- 
confidential. Box 2879, 
Detroit 26. 










SERVICE 
MANAGER 


Unusual opportunity for aggressive, 
merchandising-minded man with suc- 
cessful record seeking unlimited future. 


Should be between 35-45, with expe- 
rience in Chevrolet or Ford. 

















Exclusive dealership in large New Eng- 
land city. Liberal salary, bonus and 
percentage over all net profits. 


Write in detail why you think you are 
the man, enclosing snapshot. 


Our employees 







All replies confidential. 
know of this ad. 
Box 2925, 
c/o Automotive News, 
Detroit 26. 













PARTS MANAGER for largest Olds dealer 


in Philadelphia. Must be familiar with 
Olds parts. Want only top-notch pro- 
ducer able to take complete charge. Sal- 
ary and profit-sharing. Exceptional op- 
portunity for right man. Box 2921, c/o 
Automotive News, Detroit 26. 


MANAGER — AUTOMOBILE AGENCY. 
Will employ manager for automobile 
dealership, one of big three, located in 
city of ten thousand in best farming and 
industrial section of South Georgia. Box 
2864, c/o Automotive News, Detroit 26. 


AUTO PARTS AND ACCESSORIES 
SALESMAN with car dealer following to 
handle nationally known lines of auto 
parts and accessories. Exceptional earn- 
ings assured with our high commission 
arrangement. Anchor Auto Supply Com- 
pany, 8400 Hough Ave., Cleveland 3, Ohio. 





WE SELL EVERYTHING 
FOR YOU! 
AUTOMOTIVE NEWS 



















HELP WANTED 


SERVICE PROMOTION MAN by major 
independent car manufacturer. The type 
of man we want will have a broad back- 
ground of experience along service pi 
motion lines. This will include actual 
field experience in working with automo- 
bile dealers and the ability to initiate, 
develop and supervise, on a national 
basis, programs for merchandising parts 
and accessories (both wholesale and re- 
tail) and customer labor. This man will 
have had actual experience in dealer de- 
velopment work from the factory angle. 
In reply, please give sufficient informa- 
tion to enable us to judge your qualifica- 
tions. All replies held strictly confidential, 
Box 2927, c/o Automotive News, De- 
troit 26. 






















TRUCK 
REPRESENTATIVES 
WANTED 


Men experienced in medium truck re- 
tailing or wholesaling, or truck equip- 
ment sales, wanted by combination car 
and truck manufacturer for dealer con- 
tact work. Excellent future with popu- 
lar truck line. Apply by letter giving 
preliminary details regarding expe- 
rience, age, education, etc. Our repre- 
sentatives know of this ad. 
BOX 2878, 
AUTOMOTIVE NEWS 
DETROIT 26 











SALES MANAGER for one of the three 
largest automobile dealers in New York 
City. Must have executive ability, be a 
leader and organizer of salesmen, well- 
connected, good following, plenty of ini- 
tiative. Write, full particulars on past 
experience. Ambition for future, state 
salary and incentive plan. Replies strict- 
ly confidential. Box 2919, c/o Automo- 
tive News, Detroit 26. 


WANTED—Service Manager. New General 
Motors Truck agency. Must be expe- 
rienced and capable of taking over com- 
plete service operation, including the 
proper selection of competent truck me- 
chanics. Salary and bonus. Location 40 
miles southwest of Chicago, State age, 
experience and last two places of employ- 
ment. Box 2920, c/o Automotive News, 
Detroit 26. 


ASSISTANT TO MANAGER in small Chev- 

rolet dealership in Southwest. Must be 
and other phases of 
dealership operation. Salary and bonus 
based upon results obtained. Interest in 
business available when ability proven. 
Give complete information in first letter. 
Box 2918, c/o Automotive News, De- 
troit 26. 


Wholesale Automotive 
Parts Salesman 


Unusual opportunity for Jobber Parts 
Salesman to join sales ranks of one of 
the “Big Three" automobile manufac- 
turers with sales offices in the East. 
Experience in contacting wholesale 
trade of prime importance. State back- 
ground and furnish complete resume of 
past experiente, salary earned and ex- 
pected. Our personnel know of this 
advertisement. 
Box 2893 
c/o Automotive News 

Detroit 26 


qualified in sales 







































POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Pectin 
Wanted ads are accepted at half regular 
rates, namely: 7'/. ¢ per word for one 
insertion or two the same 
copy at 12/4 cents per word. Cash in 
ance. 











EXECUTIVE, full of good proven 
gleaned over 20 years’ experience in posi- 
tions of trust with large G-M, 
Chrysler dealers, seeks position 
eral manager and/or business manager 
with possible eventual view toward part 
ownership if performance warrants. Thor- 
oughly familiar with factory-dealer rela- 
tions, all standard accounting — 
operating and interna! controls, 
budgets, etc. Schooled in prewar mapere 
market. Particularly — at attaining 
highest possible fixed Age 
39, happily married, enoahiont health and 
an enormous appetite for honest hard 
work. Please reply in confidence to Box 
2894, c/o Automotive News, Detrett 26. 














Automotive Parts 
Executive 


Cost-minded manufacturing execu- 
tive with extensive manufacturing, 
engineering, straight line, mass 
production and assembly back- 
ground in automotive industry 
available. Aggressive, enterpris- 
ing, wants association with pro- 
gressive firm offering position 
commensurate with his experience, 
postwar activity related to engi- 
neering project for foreign gov- 
Highest references. 


Box 2926, 


c/o Automotive News, 
Detroit 26. 


















ernment. 


















over all de- 
partments of volume dealership. Matune, 
reliable and a hard worker. Can operate 
successfully in a buyer’s market. Expe- 
rienced in all phases of dealership man- 
agement, Modern methods and maximum 
operating results assured. Base salary 
and percentage of profits, Southern or 
southwest location preferred. Box 2911, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER AVAILABLE, age 
35, now located Detroit area. Desires 
affiliation with midwestern dealership. 
Past experience includes management, 
sales, sales promotion, market analysis 
and finance company background. Good 
organizer, aggressive personality, excel- 
lent habits. Can furnish outstanding ref- 
erences. Box 2887, c/o Automotive News, 
Detroit 26. 

SE CE MANAGER, ca) 
rience, 


CAPABLE GENERAL MANAGER AVAIL- 
ABLE to take full charge 


employed, also’ good 
seeks new position. Willing to 
small town. Alfred R. Cohn, 5547 Call: 
fornia St., San Francisco, Calif. 


GENERAL OR SALES MANAGER—Voi- 
ume producer, responsible, age 38, with 
proven buyers’ market managerial record, 
experience includes successful sales and 
dealership management, good organizer, 
excellent reference, . located in 
large city. Reply in confidence. Box 
2024, c/o Automotive News, Detroit 26. 
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POSITION WANTED 


IF YOU HAVE A PRODUCT or service 
that is designed to help increase sales in 
the automotive industry, I may be the 
man you want. A speciality salesman 
who knows direct mail advertising and 
merchandising aids, my automotive back- 
ground and training in marketing qualify 
me to handle new and big ideas. I now 
sell both dealers and factories, 
whom can and will tell you of my ability. 
I'm not afraid of footwork and I know 
how to build a sales talk and make it 
click. Box 2909, c/o Automotive News, 
Detroit 26. 

WOULD YOU LIKE a strong right arm, 
familiar with all phases of dealership 
operation? Proven ability in business 
management, new and used car sales pro- 
motion and training of personnel. Inter- 
ested in associating with dealer in Pacific 
Coast or Rocky Mountain city of on 


ences. No floater, but a quality man 
who would welcome opportunity to ac- 
quire an interest in the business. Box 
2910, c/o Automotive News, 
SaRVICE ee Man for a Top 
General Motors, Ford and 

iimeots Vonume minded, 18 years’ expe- 
rience. Complete customer control and 
product knowledge; outstanding service 
merchandiser ; understanding of i 

relations and 


domes- 
Box 2895, c/o Automo- 


parts and accessory departments into an 
outstanding successful volume operation? 
Have excellent record in these depart- 
ments at wholesale and retail levele— 
with the know-how to train department 
heads, salesmen and mechanics to mer- 


chandise, Interested only in position with 
volume-minded dealer. Marri e $3 
c/o 


best of references. Reply Box 291 
Automotive News, Detroit 26. 


quired. Box 2922, c/o Automotive News, 
Detroit 26. 


DISTRIBUTORSHIP AVAILABLE 


NEW CAR 


DISTRIBUTORSHIPS 
AND DEALERSHIPS 
AVAILABLE 


For Further Information 
WRITE 
Box 2883, 
c/o Automotive News, 
Detroit 26. 














England, New York, New Jersey. 
dential. Box 2913, ¢/o Automotive News, 


Detroit 26, 

—A good “Big Three’ 
franchise in Western U.S.A. Can q 
with factory. a 2914, c/o ‘Autouietive 
News, Detroit 26. 

DODGE-PLYMO UTH DEALERSHIP up- 
wards 300-car contract. Qualified with 
factory. All answers strictly confidential. 
Write Box 2915, c/o Automotive News, 
Detroit 26. 


DEALERSHIP FOR SALE 

ATTRACTIVE PERMANENT peer e ee 
SHIP Florida dealership available. 

dealership, 





vacation. Replies contiden- 
2852, c/o Automotive News, 


, 86 counties. Great south- 
Attractive prof- 
service, body and 
dealer outlets, over 
Approximately $40,000 to han- 
qualify with factory. Will 
if desired. Present owner 
unable to operate, due to other interests. 
For further information write Automobile 
Brokers, Inc., 550 West Douglas, Wichita, 
Kansas. 

D . Popu- 
low-priced field. Prosperous city in 
Wisconsin. 1948 volume over $1,000,000. 
approximately $140,000. Sell for 
market value of assets. $200,000 re- 
quired to handle. Direct deal. Box 2916, 
c/o Automotive News, Detroit 26, 


FOR SALE 
LOS ANGELES 


Metropolitan Dealership 


Most Rikeiiee Postwar 
Car and Truck Line 


Fine Location, Good Lease 
Will Sell at Inventory 


BOX 2923, 
c/o Automotive News, 
DETROIT 26. 


‘ 
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DEALERSHIP FOR SALE 


A WELL-ESTABLISHED DEALERSHIP, 
set up to handle about three hundred 
new cars yearly, with an old, popular- 
priced independent line in a midwestern 
metropolitan area of one million popula- 
tion; restricted number of dealers in this 
line in the area. New building, very well 
located, can be leased on reasonable 
basis, A going, profitable business with 
excellent potential for future growth, at 
a very attractive price, Box 2891, c/o 
Automotive News, Detroit 26. 


DEALERSHIP FOR SALE. Popular make 


car. Business netting $25,000 recy. 
Partnership must be dissolved 

department carries 75% of all overhead. 
Located within 30 miles of Boston, Mass. 
Parts, accessories and fully equipped 
service department all for $40,000. Box 
2917, c/o Automotive News, Detroit 26. 


[ILLINOIS DEALERSHIP, handling one of 
‘‘Big Three’ in city of 30,000 drawing 
75,000, consistently doing over $500,000 
gross. Diversified mfg. and rich farming 
community. Family disagreement makes 
this available to qualified principals only. 

and leasing arranged to suit. 
c/o Automotive News, De- 
































































Box 2898, 

wo 26. 

G ps for sale. 

Lesated in Virginia in industrial section 

with outlying farms. Netted over 20,000 

in 1948, New brick building. Room for 

further ee Used car lot. Build- 
ing bought or leased. Must 

qualify with factory. Apply Box 2890, 

c/o Automotive News, Detroit 26. 

now one 0: 
Three’’ es td caus can Geek tx Wants 

ern Colorado town, with good equipment, 
goed location and ‘in a very promising oll 
field. Reason for selling is poor health. 
Box 2873, c/o Automotive News, De- 
troit 26. 

DEALERSHIP, now have 250-300 Hudson 
deal, located in California in the richest, 
most prosperous agricultural and manu- 
facturing section in the country; popula- 
tion -of city and trading area about 200,- 
000; low rent, long lease. [Iliness forces 
retirement. Prefer to retain partial in- 
terest but will sell 100%. Will require 
$50,000 for inventories and equipment ex- 
clusive of automobiles, This deal will 
make the purchase price this year. Write 

2896, c/o Automotive News, De- 


0 


sell long esta’ and profitable auto- 

mobile dealership, one of big three, 

ted in elty of ten thousand in best farm- 

ing and industrial section of South 

Georgia, Box 2863, c/o Automotive News, 

Detroit 26. 

NEW GAR AND TRUCK DEALERSHIP 
in Northern Pennsylvania town. Fran- 
chise calls for almost 200 units per year. 
Town of 50,000. Popular, fast selling 
line of cars and trucks. Business makes 
$25,000 per year. Can be made much 
better by expanding; territory very lucra- 
tive, two counties to draw from. $35,000 
takes ing. Will pay for itself in 
18 months, based on past experience. 
Other business interests reason for sell- 
ing. Write Box 2875, c/o Automotive 
News, Detroit 26. 

OPPORTUNITY OF LIFETIMB—Operation 
located in the East (now handling Ford), 
doing in excess of 1% million dollar 
volume per year. Will earn purchase 
price in first six months operation. Wil) 
lease modern facilities. Must be able to 
qualify with a7. Box 2865, c/o Auto- 
motive News, it 26. 

GooD HEATERS in Southern New 
Hampshire. One of ‘‘Big .Three’’ cars, 
trucks. Everything to be sold. A nice 
steady business year after year. Must be 
sold. Home also available. Terms. Box 
2897, c/o Automotive News, Detroit 26. 


BUSINESS WANTED 
WANTED TO BUY—Auto parts business, 
in the Southwest or on the West Coast. 
~~. 3876, c/o Automotive News, De- 


BUSINESS FOR SALE 


WISCONSIN GARAGES—Milwaukee: now 
handling Chrysler-Plymouth. Sold 220 
cars in 1948-—-$82,500. Garage near Mil- 
waukee, now handling Kaiser-Frazer— 
$26,000. N. Wisconsin, now handling 
Chevrolet, sold 250 in 1941. Garage, now 
selling Fords—-600-car potential. Garage, 
now selling Fords, new building, 400-car 
potential. Ed Ihlenfeldt, 3314 W. Lisbon 
Ave., Greenfield 6-0300, Milwaukee 8, Wis. 


BUSINESS OPPORTUNITIES 
A COMPLETE, MODERN EQUIPPED, 
new and used automobile sales and serv- 
ice business for sale; occupying a city 
block on a main thoroughfare in large 
New Jersey city with a potential of ap- 
proximately 300,000 population. Approxi- 
mately 12,000 square feet under roof. 
Luxurious showroom; most modern repair 
department; completely up-to-date lubri- 
torilum; body and paint department; feur 
hydraulic Hfts throughout; a good parts 
department; 5,000-gallon monthly gas 
business; accessory store; independent 
new car oe Last year’s business, 
$538,000 January, month of 1949, 
$112,000 oe Sacrifice price, $175,000, 
including property, buildings, equipment, 
$20,000 worth; inventory of parts and 
accessories, approximately $25,000 worth. 
Reason for or going west for health. 
Will hold $75,000 first mortgage. Must 
be seen to appreciate. Confidential. Box 
2900, c/o Automotive News, Detroit 26. 













ty 

t town 18,000. Eastern Oklahoma. 

ew stock and fixtures, Good lease. Ap- 

proximately $20,000 will handle. Have 

auto agency and cotton business. Can't 

operate all. H, A. Morton, 2811 Okla- 
homa Ave., Muskogee, Okla. 


BUSINESS OPPORTUNITIES 


FOR SALE—AIl real estate, tools, furnish- 
ings and business. Old established con- 
cern, same location 25 years in suburb of 
large eastern city. Garage building 
11,550 square feet, lot 24,500 square feet, 
93 feet front on main street, also rear 
entrance on side street. Old line popular 
car and truck dealership; must be quali- 
fied by factory. Real estate in fee sim- 
ple, inventory at cost. Easy terms. Sell- 
ing out because of health. Box 2901, c/o 
Automotive News, Detroit 26. 


NEW CARS WANTED 


1949 MODELS WANTED — ANY MAKE. 
Single or truck loads bought at a price. 
Immediate cash available. Phone, wire 
or write price. We are acquainted with 
factory details. All transactions confi- 


dential. Spaniol Car Company, 301 N. 
Walker, Oklahoma City, Okla.; Phone 
3-5068. 


USED CARS WANTED 


WANTED 








a) f Be Che: 

s' ea 

P Esto, MO. 
a. Wire or Write 


GEORGE SITLER, Manager 
BURTRUM MOTOR CO. 








WANTED TO BUY 


1922 to 1929 Dodge passenger car in good 
condition. Write or wire giving descrip- 
tion, location and price to 


BROOKS BROTHERS 
377 North Street 
MEADVILLE, PA. 





WANTED — 1946-1949 cars. All makes. 
Write, wire or phone Waukegan Motor 
Sales, Inc., 519 S. Genesee St., Wauke- 
gan, Ill; Ont. 8550. 


USED CARS FOR SALE 


AUTD AUCTION 
TIM ANSPACH 


Albany, N. Y. 


(For Dealers Only) 


EVERY MONDAY . . . 12 NOON 





LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 
Located 6 miles North of Lancaster, Pa. 
MANHEIM AUTO SALES 


& AUCTION, INC. 
Phone 202-W4 


| 








WE WHOLESALE 


All Makes and Models—'36s to ‘49s 
Phone or Wire. 


SUSK MOTOR COMPANY 


6647 S. WESTERN AVE. CHICAGO 3%, ILL. 


Philadelphia's 
DEALER AUCTION 
EVERY TUESDAY ...11 AM. 


Har D. Gilbert 


Automobile Auctioneers 
6600 N. Broad St. Phila., Pa. 
6 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES “Mane ON REQUEST 


Tel. Livingstone 8-3000 











_>>—>~_~*K*_<*x*#_>K>*_*<*{<<*>*_*<**_<*_>*_*<**—iXK*==i==~ 


WHEELING, ILL. 

25 Miles North of Chicago on Route 45, 
Milwaukee Ave. .. . Phone Wheeling 348 
DEALERS AUTO AUCTION 
Every Friday . . . 12 Noon 
500-Car Parking Area 
Troy D. Lee, Prop, John Corrigan, Auctioneer 








‘CLASSIFIED WANT AD DEPARTMENT 


USED CARS FOR SALE 


OFFENHAUSER RACER FOR SALE—Cus- 
tom built 1948 by Curtis, in new condi- 
tion, complete with Pat Warren rear end, 
trailer, and spare parts. Write, wire or 
phone for complete detailed information. 
Cost new §7,500. Sale price $3,850. 
Broward Motor Sales, 435 N.E. 6th Ave., 
Fort Lauderdale, Florida, 





Indianapolis 
DEALER AUTO AUCTION 


In the Heart of Auto Row 
1129 N. MERIDIAN ST. 


Every Wednesday — 12:30 


Indianapolis’ Oldest 
Auto Auction 


“A Sale Run by Business Men in a 
Business Way" 


DUTCH STUART, Auctioneer 


Charlie Stuart Auto Auction 


1129 N. Meridian St. 
INDIANAPOLIS, IND. 


Riley 3585 








AUTO AUCTION 


DEALERS ONLY 


Sale Starts at 12 Noon (C.S.T.) 


EVERY THURSDAY 
a 


Weekly Prices Mailed on Request 


MANEY MOTOR CO. 


MURFREESBORO, TENN. 











SALE—1949-'48-'47—SALE 
Ford- Chevrolet-Plymouth 


75—1948 ones 
75—~—1947 FORDS .......... 
75—1948 PLYMOUTHS * 


75—1947 PLYMOUTHS .. 
75—1947 CHEVROLETS 
2 Doors—4 Doors—5 Pass. Coupes 

Executive cars of such companies as 


R.C.A., Koppers, Washington Steel, 
estvaco, etc. 


HAROLD B. ROBINSON 


Plymouth-DeSoto Dealer 
1255 E. CHELTEN AVENUE 
Phone Tennessee 9-4700 
(Ask for Fleet Manager) 

PHILADELPHIA 38, PA. 


see eeeeeeeeeee 














| Remember . . . Every Wednesday | 
At 12 O'Clock 

Detroit's Big Indoor Auto 
Auction 


DEALERS ONLY 


(Room for 150 Cars... Inside Heated 
Sales Arena) 
Right in the Heart of Downtown Detroit 
COL. BILL NAGY, Auctioneer 
SAM GOODMAN, Manager 


Aptco Auto Auction 
124 SPROAT ST. DETROIT, MICH. 











































USED CARS FOR SALE 


AUTO AUCTION 


Dealers Only 
oe 


SALE EVERY TUESDAY 
AT NOON 
































“You bring ‘em, we sell ‘em, 
If you need ‘em, we have ‘em." 















Weekly Prices Mailed 
on Request. 


Lancaster Auto Auction 
1006 N. PRINCE ST. 
LANCASTER, P 
| Block from P.R.R. Station 
Tel. Lanc. 2-7740 














































WHOLESALE 


1940 TO 1948 CARS 


Largest stock of sharp, clean cars 
in Philadelphia at REAL wholesale 




































prices. 






















Courtesy car available for your use 


when in Philadelphia. 


SHORE BROS. 


4225 CHESTNUT ST. 4200 N. BROAD ST. 
Baring 2-6600 Davenport 4-1600 


Philadelphia's Oldest and Most Dependable 
New and Used Car Dealer. 



























Ask for Wholesale Manager 




















































AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Ya Mile East of Illinois State Line 
On Route 30 


EVERY FRIDAY I! A.M. 


Our buyers come to buy and our consign- 
ers bring their cars to sell. 1948 sales per- 
centage was about 63%, or 107 cars each 
Friday actually sold. 
Strictly Wholesale 
Dealers Buy — Dealers Sell 


Buyers coming in by plane or train— 
call—we will meet you. Hotel accom- 
modations available, transportation 
furnished. Call early for reservations. 
Transports available to move cars. 


GEO. LAWSON—Owners—BUD FENNEMA 
DUTCH STUART, Auctioneer 


er Auto Auction 


Phone Dyer DYER, IND. 
Res.; Lansing, Ill. 730 and 
‘Lansing, il, 107R 


USED CARS 
--- Wholesale - - - 


ALL MAKES - - - ALL MODELS 
‘40s to ‘49s — LARGE SELECTION 


GOLDHAR-ZIMNER, INC. 


Chrysler-Plymouth 


18500 LIVERNOIS 
DETROIT 21, MICHIGAN 
Phone: UNiversity 4-2800 


(Ask for S. Morris, Manager) 
























































































WHOLESALE 
1949-1940 AUTOS 


IMMEDIATE DELIVERY 
ALL MAKES AND MODELS 














TE. 3-0244 - - - TE. 3-3129 


AUCTION 


(Auto Dealers Only) 


EVERY WEDNESDAY 


JOHN CORRIGAN 
Auctioneer 


GEO. CASSIDY 
Manager 


Sale Starts at 12:00 Noon 


CHICAGO AUTOMOTIVE 
AUCTION, INC. 


7843 So. Exchange Ave. Chicago, Ill. 
“Chicago Is the Place to Buy Your Cars" 


eee 












SPECIAL PRICES TO 
QUANTITY BUYERS 


Also Large Stock of Convertibles 


IRVIN SACHS 
“Philadelphia's Largest Used Car Dealer” 
4539 CHESTNUT ST. PHILADELPHIA, PA 

Wire or Phone ALlegheny 44450 








CHARLIE THALE'S QUINCY AUTO AUCTION 
For Dealers Only) 

In Continuous Operation Since 1947 
Held Every Friday at Broadway Motor Mart 
3200 ®roadway—Te!l. 32 uincy, Ill. 
(Ill, Rt. No. 104 at 32nd St. 

“. Thompson and Joe Russell, Auctioneers 
(Goodwill Offer: ‘‘Free Buy- Back Fees on 
‘49 Models) 














KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
915 N. Uinois St. Phone Lincoln 5383 


EX-TAXIS . . . 1946-47 


CHEVROLETS - uouns - FORDS 
PACKARD SEDAN’ 
NTITY OF 4 701 


UA 
EXCEPTIONALLY GOOD CONDITION 


R. A. AGENCY 


4733 CHESTNUT STREET 


SHerwood 7-1700 PHILA. 30, PA. 
BUSES FOR SALE 


SCHOOL BUS FOR SALE —A Bargain!! 
We have in stock a new 1946 Chevrolet 





Alreraft Corporation port, 
N. ¥. 750x20—10-ply tires, Leece-Neville 
Alternator Generating unit. Will sell at 
considerably less than dealer’s cost. Glen 
Chevrolet Co., Inc., Watkins Glen, N. Y. 


NEW DODGE MODEL WF368—with Supe- 
tior a New York State ap- 
proved bus body—dealer’s cost 
price. Brost 3 Motors, Inc., 1285 Main St., 
Buffalo, N. Y. 


TRUCKS FOR SALE 





Trucks 
Wholesale 


‘48s and ‘49s 


LARGE SELECTIONS 
Vo, Y¥4 and |-Ton Pickups 
Also |!/> to 3-Ton Models 


ROOSEVELT MOTORS, Inc. 


4156 W. Roosevelt Road 
CHICAGO, ILLINOIS 
Established 25 Years 


Wire or Phone Sacramento 2-7850 








WRECKER FOR SALE. 1948 Chevrolet 
2-ton cab-over. Extra long wheelbase; 
2-speed axle with Holmes heavy-duty 

W-35 wrecker and service body. Equip- 
ment includes: deluxe cab, heater, fog 
lamps, and a lot of special equipment. 
Driven less than 2,500 miles. Cost new, 
over $5,000. _ Lynn H, Maughs, 
Fulton, Missouri 
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TRUCAS FOR SALE 


F8—FORD 3-TON, 159” W.B., single axle, 
7.16 gear ratio, 5 speed transmission, 5th 
direct, 1000x20 tires, 1948 Certificate of 
Origin, new, never titled, price—§2,850. 
F8—Ford 3-ton, 135” W.B., single axle, 
7.16 gear ratio, 5 speed transmission, 5th 
direct, 900x20 tires, 1948 Certificate of 
Origin, new, never titled, price—§2,650. 
F3—Ford \%-ton, 122” W.B., 750x17 rear 
and spare tires, 700x17 front, 4 speed 
transmission, Vanette senior body, 2—18” 
rear doors, 2 mirrors, 2 wipers, 2 dome 
lights, in prime paint, 1948 Certificate of 
Origin, new, never titled. Price—$1,700. 
Write or phone Cc. L. y, 
Hatcher Motors, Truck Division, 432 Ww. 
Main S8t., Fort Wayne 2, Ind.; Phone 
Anthony 7149. 

ARMY WRECKER, four-ton Diamond T 
6x6, factory built. Heavy-duty Holmes 
crane, front winch, 22,000 miles, original 
tires, good tread, looks, runs like new. 
Real money-maker if you have use for it. 
$2,695. Will send photograph. Arthur 
Smith, 348 Ashland Rd., Mansfield, Ohio. 

REPOSSESSIONS—’40 G.M.C, tractor, also 
30-foot tandem trailer, exceptionally 

$475 each (fraction of 

. A.D.X., Bridge Plaza 8., Colmer 

22nd, Long Island City, N. Y. 


PARTS WANTED 


WANTED—New or good used left bottom 
grille assembly and front bumper assem- 
bly, 1939 Chrysler Imperial C23—8 cyl- 
inder. City Motor Sales, Inc., Covington, 
Virginia. 

ONE 1939 PONTIAC, series 26, left front 
fender, G.M. part No. 502649, 
used. Write Perry Motor Company, Inc., 
Elizabeth City, North Carolina. 

PARTS FOR SALE 


WHOLESALE PONTIAC PARTS, 


ice, liberal discount. 
Pontiac, 16-20 Passaic St., Trenton 8, 
New Jersey. 


FORD PARTS shipped anywhere. 

write, phone. Tranter-Williams Motors, 
Inc., 4016 Allston Ave., Cincinnati 9, 
Ohio. Melrose 7275-6-7. 


MARGOLIS 
AUTO SALES 


e 
CHRYSLER - PLYMOUTH 
se 
One of the Largest Chrysler Parts 
Dealers in the Midwest 
& 


WE CARRY A LARGE STOCK OF 
FENDERS, GRILLES, DOORS, PANELS 


Genuine Mopar 
* 

Send Us Your Order 
We Ship Anywhere 
a 
11310 JOS. CAMPAU 
DETROIT 12 
Phone: 
TWinbrook 2-7500 

















HORSEHEADS, N. Y. 
EVERY FRIDAY 








THESE TWO AUTO AUCTIONS LEAD THE WAY 
FOR QUICK ACTION! 


YOU WILL ALWAYS FIND PLENTY OF MERCHANDISE 
AT BOTH AUCTIONS 


- + - DEALERS ONLY - - 


Horseheads, N. Y., is located adjacent Coavite, Pa., is 75 miles 
to Elmira, N. Y., on three railroads and of Harrisburg, 
airlines. 


FREE TRANSPORTATION FROM TRAINS AND AIRPORTS AT oe TIMES 
Inside Sales Pavilions with Modern Restaurants 

RONALD D. WEST, Owner 

TEX RICKARD, Auctioneer 


DANVILLE, PA. 
EVERY WEDNESDAY 





NO WINTER WEATHER WORRIES HERE 


Columbus’ Only Auto Auction 


DEALERS ONLY 
Every Friday at 12:30 P.M. 


Anderson Motors, Inc. 


Cor. Olentangy River Rd. and W. Goodale 


COLUMBUS, OHIO 
“THE HAPPY SWEDE" 





EVERY THURSDAY — 12 NOON 


WHOLESALE ONLY 


AUTO AUCTION 


(For Dealers Only) 


AT EARL A. SCHOTTS 


2300 READING ROAD 


CINCINNATI, OHIO 


Tel.: Woodburn 3060-0392 
Auctioneer: Pat Patterson 




















OIL DICATOR 


AUTOMATIC OIL CHECKER—When oil drops 
one ax =, Poon amber signal 


jashboard; below normal, 
fight flashes. easy installed in 10 minutes. 
Dealer's Price, $5.17—List Price, $7.95, plus 


installation. 
MARTIN EISNER 
15356 MUIRLAND, DETROIT 2! 





Used Tires - - - High Treads 


Matched Sets FIRESTONE, GOODYEAR, 
GOODRICH, U. S.—Add 50c per tire 
* 


New Seconds—White Side Walls 
Any 15" Size, $8.50 plus tax 
Blacks, $8.00 plus tax 


No. 2 Takeoffs—Whites or Blacks 
Driven 1,000 to 2,000 Miles 


Any 15" size high or low pressure, 
$9.75, tax included 


New Blemished Tubes 
Any passenger size, 75c plus tax 


600x16 New First Known Brand 
$7.39 plus tax 


25% Deposit with Order; Bal. C.O.D. 
F.0.B. Cleveland, Ohio 


Carson Tire & Battery Co. 


4532 LORAIN 
CLEVELAND 2, OHIO 





OLDSMOBILE 


And All General Motors 
PARTS AT WHOLESALE 


$100,000 INVENTORY 
LIBERAL DISCOUNTS 


Hoods Core Supports 
Grilles eaetene Parts 
Hub Caps Shock Absorbers 
Fenders Distributors 
Gas Tanks Carburetors 
Trunk Lids Steering Wheels 
Fuel Pumps Clutch Parts 
And Many Other Items 
Orders Filled Same Day Received 


SELMI MOTORS, INC. 


LARGEST OLDSMOBILE PARTS 
DEPOT IN EAST 


lodaigtia, Pa. 


3431 N. 15th St. Phil 
Tel. Baldwin 9-0352 and 9. 








BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 


Wholesalers: We Are Quantity 
Shippers...Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Phone WABash 1030 
CHICAGO 5, ILL. 





Attention 
Willys Dealers 


Closing out eareiete stock of ‘genuine 
Willys parts; up to 70% discount; will 
accept reasonable offer on complete 
inventory. 


LIST FURNISHED ON REQUEST 


Lowbright Auto Sales 


932 BROADWAY BEDFORD, OHIO 








FORD 


GENUINE PARTS 


Buy a Little or a Lot of Scarce Items 
at Attractive Trade Discounts— 
Prompt Service 


—Authorized Ford Parts Distributors— 


BOULEVARD MOTOR CORP. 
2392 Boulevard 
Jersey City, N. J. 
Delaware 3-3400 





ATTENTION: Hudson parts, we are dis- 
mantling a 1949 Hudson Super Six, 2-door 
sedan, prices very reasonable. Call Bril- 
liant, Ohio 14—or, Write Box 246. 

FOR SALE—New Clawson-Bals, McQuay 
Norris rod for Ford V-8, 32-36 
85 and 90 H.P. 94c pair each. Paul 
Lang Auto Parts, Kankakee, III, 


ACCESSORIES FOR SALE 





”- “Fim SEAT es — aoe 
aed er, 
st dtudeboker, Buick, ick Kater’ 
Fine - "ies - Satin - Plastic - Cloth 
Fine Custom-Tailored — Made- 2 Order 
ue Prices on Request - rs 1936-49 


Catal 

BOSTO ae ho ODuCTS COMPANY 
278 CA 7-0826 
Featuring | een jap Stitches co on Flat Welt 
Binding. ‘Finest in Existence—Cost No More” 





SHOP EQUIPMENT FOR SALE 





Used Shop Equipment 
For Sale 


Se ——_ 
i—Bean front end machine—New turntables; 
A-! condition 
I—Single Post See Hydraulic Hoist 
2—Aro Oil Drain Tanks 
I—Aro Lubricating Tank 
2—Flex Shaft Grinders 
4—Oil Hi Boys with Pumps 
3—Small Parts Dis epler S — 
I—14-foot Glass 
17—Parts Tables with 
Glass Dividers 
Phone or Write: 
MUNCEY CHEVROLET, INC. 


8100 W. McNichols Detroit 21, Mich. 
Telephone: UNiversity 3-7000 


Risers, Brackets and 





ONE BENDIX FERRAGEN medium-duty 
chassis dynamometer with fan and Rano- 
rex exhaust analyzer. In good condition, 
now in operation. Has 235 miles of use. 
wa Ted’s Auto Electric, Morgantown, 

- va, 


SHOP EQUIPMENT FOR SALE 


mention. We ship everywhere. W: 
“In Stock’’ bulletins and tell 
items in particular you require. All re- 
quests cheerfully acknowledged. We stock 
what you sell, Machinery and Equipment 
Exchange, 3400 W. Fort St., Detroit 16, 
Mich. Telephone TAshmoo 5-2310. 


WILL EXCHANGE dirt track racer 


late model car. For information write 
H. J. Retmier, 522 E. 56th St., Indian- 








i 








apolis, Ind. 
MISCELLANEOUS 
ENGINE REBUILDING — Grankshaft 
John P. 


grinding and metalizing. 
Hughes Motor Co., Inc., 300 Commerce 
Virginia, 


St., Lynchburg, 








IMMEDIATE DELIVERY 
Automatic BraKinGs 


Fultons - - - Tow Pilots 


* * Red Arrows * * 


CARRYING BAGS, SAFETY CHAINS, 
BRAKE KIT ATTACHMENTS 


Volume Users—You Can Save 
Money on Quantity Deal 


7 we. a te 


Tow Bar Sales Company 
Direct Factory Distributors 


100 So. CLINTON ST. CHICAGO 4, ILL. 
DE 2 - AN - DO 3-8373 








OLDSMOBILE PARTS 


We Carry the Largest Stock of Slow-Moving 
Parts in the U.S.A. 


* 
UP TO 40% DISCOUNT 


FAST OR SLOW MOVING, WE HAVE THEM IN STOCK. 
ORDER TODAY BY WIRE, PHONE OR MAIL 


TREVELLYAN OLDSMOBILE, INC. 


315 South Capitol 


Phone 2-1127 


LANSING 25, MICHIGAN 








Winton 2000 





AUTO AUCTION 


TUESDAY, MARCH 22ND, 1 P.M., AND EVERY TUESDAY THEREAFTER 
STRICTLY WHOLESALE... 
PLENTY OF SPACE... 


This is our first auction. Your cooperation appreciated. 
Our Pledge (A SQUARE DEAL TO BUYER AND SELLER.) 


PETER DUNCHACK, Promoter 


R. K. PATTIN, Auctioneer 
15759 PURITAS SPRING ROAD 


Cleveland, Ohio 















DEALERS ONLY 
HEATED BUILDING 


Main 3151 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 JJ or Two Years $14 
mee bee | mle 


Car Dealer [] 
Jobber [] 


Insurance [] 





Truck Dealer [] 


Terre eee eee eee ee 


| 
| 
| 
| 
| 
! 
| TRADE CONNECTION: 
| 
! 
! 
{ 
{ 
‘ 
t 


Manufacturer [] 
Supplier 1 


Financiai [] 


3-14-49 











PRESTOMATIC FLUID DRIVE* 
TRANSMISSION 


We’re mighty proud to be delivering this new beautiful Chrysler 
now to dealers. It’s the kind of car good men like to sell, for it will 
make good friends of all who buy it. 


There’s greater car value engineered into every part . . . and there 
are over 50 of the kind of advances people have come to expect 


first from Chrysler. 


Now when people are really looking for money’s worth in a car . . 

the Chrysler-Plymouth dealer can point to greater value through- 
out this beautiful car. Greater value in performance . . . with 
Prestomatic Fluid Drive Transmission . . 


faster acceleration from the famous Chrysler Spitfire high com- 


.with more horsepower, 


pression engine—with waterproof ignition system. Greater value 
in comfort ...with more headroom, more legroom, more shoulder 
room, wider chair-height seats. Greater value in safety with our 


new Safety-Level-Ride, the softest, smoothest, best controlled ride 








WIWWE 


ta as 


in our history... and with exclusive Safety-Rim wheels that 


make it almost impossible to throw a tire. 


This is a car designed with common sense and imagination in 
engineering. Easier to drive and park. With better vision. With 
hoods you can see over. And its well-bred new beauty reflects the 
sound and advanced engineering inside. 


It’s a great car for men like Chrysler-Plymouth dealers who have 
a fine reputation with their customers. And we’re proud to deliver 
our new beautiful Chrysler Silver Anniversary Model to men who 
have the good business judgment to realize that selling and service 
go hand in hand. Men who say and mean it, and have service facil- 
ities to back it up—“We aim to take care of our own with Chrysler- 
Plymouth service that matches Chrysler-Plymouth engineering.” 


YOU ALWAYS GET THE GOOD THINGS FIRST FROM CHRYSLER 


Greater Car Va 











